. Transportation System . . . 


Prologue 
may seem fantastic to some, but 


the time the British government national- 
first, the country’s railroads and, then, that 
ion’s trucking industry. 

Today (1949) America’s railroads are engaged in 
a vicious, below-the-belt propaganda campaign 
against this nation’s trucking operators. It might 
well be the fatal blow that would bring about na- 
tionalization and this: 

* 7 * 
Date—Nov. 28, 1960. 
Location—The good ol’ U. S. A. 


SCENE I 
A cattle crossing on what was Route 20 near 
Waterloo, Ia. 
First Farmer: Guess I'd better start driving my 
cattle into town bright and early tomorrow. 


SCENE II 
Rundown railroad station in Scranton, Pa. 
First Wovu.p-Be Passencer: That 5:15 is already 
two hours late. 
Seconp Wou.p-se Passencer: And we thought it 
was bad before the government took over the roads. 
* * - 


SCENE III 
Main street drug store in Gadsden, Ala. 
Customer: When’s that shipment of medicine 
due in? 
Store Owner: Can’t tell nowadays. Those U. S.- 
operated truck lines make the trip after they un- 
tangle the red tape, instead of when customers want 


‘em to. 
* * * 


SCENE IV 
An auto dealership in Portland, Ore. 


DeaLer: Sorry, I won’t need you any more, Joe; 
the government is now buying all trucks direct 
from the factories. Don’t know how soon I'll have 


SCENE V 
Corner on Wall Street. 


Banker: Howya getting along now, Tom? 


Ex-Raim Presipent: I used to have lots of head- 
aches over union featherbedding and truck com- 
petition. But now Uncle Sam—and the American 
people—have got ’em, many times over. 

+ * * 


SCENE VI 
Auto manufacturing plant in Detroit. 


Present: Washington wants us to scrap our 
regular truck models and bring out some designed 
by a Lloyd Jones, who I hear is an expert on cal- 
culating machines in the Interior department. 

GeneraL Sates Manacer: You'd better scrap me, 
too, what with all sales now at government-set 
prices. And, they tell me, Washington’s planning to 
open its own truck plant soon. 

+ 7 * 


Seconp Farmer: Yep, can’t expect the federal gov- 
ernment to give us the fine service we used to have 
when Bill, the “Bull Hauler,” used to pick up our 


stuff. 
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NEW MERCURY DISPLAYED BY DEALERS—Improved appearance, comfort and performance mark the 1950 Mercury, shown here in the | 
el. The front end has been re-styled by tieing in oblong chrome parking lamps with the grille. A new name- 


plate is mounted on a chrome strip, replacing individual letters. All interiors have been planned in harmonizing, contrasting a of | 


six passenger coupe mod 


to close up shop entirely. 
SaLesMEN: Yes, with the highways going to pieces, 
there won’t be much need for autos pretty soon. 
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No Upturn in Output 
Seen Before January 
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broadcloth. The 110-horsepower V-8 engine incorporates a number of mechanical improvements. (See story and photos on page 


Up 


Tire Recaps—This year an esti- 


mated 13,000,000 tires will be re-| 


» treaded, 20 percent ahead of 1948. 
Sree. — Operations last week 
were scheduled at 78.2 percent of 
capacity, against 54 percent in 
previous week. 
Burrer—On Nov. 1, 


there were | 


142,000,000 pounds in storage, com- | 
pared to 83,000,000 a year ago. Pro- | 


duction is set at 22,000,000 pounds 
weekly, 18 percent above 1948 rate. 
* * - 


Down 


Auto Ovutput—Week’s total of 
73,733 vehicles in U. S. plants is 
far below previous week’s 111,536, 
due to Thanksgiving, and also un- 
der the 82,585 in same week a 
year ago. 

Retranu. Sates—October sales of 
retailers were 6 percent lower 
than like month last year. Only 
motor-vehicle dealers had higher 
sales, showing a 15 percent gain, 
says Commerce department. 

* + 


- 
General 


Socia, Securrry—Dealers are re- 
minded that a 50 percent increase 
— in these taxes will be effective Jan. 
» 1. Employers and employes each 
/ will pay 1% percent on wages up 
» to $3,000. Present rate is 1 percent. 


Flashback 


Nov. 28, 1949—For additional stories on the railroads’ 
“Everybody Loses” campaign, see pages 2, 42, 46 and 54. 


$8 Per Year, 25c Per Copy 


Week’s Total Plunges to 73,733 as Steel Effects Grow; 
Plymouth Ends ’49 Run; Chevrolet Closing; 
Studebaker, Packard, Cadillac Idle 


By Bernie Thomas 
Associate Editor 
py ANRSGE VEG Day touched off 
a series of shutdowns last week 
that sent vehicle production in U. 8S. 
plants to the lowest level of the 
year. 

However, it appeared, the bot- 
tom hadn’t been reached yet. 
Because many plants will remain 
closed, this week’s output volume 
may be even lower than last 
week’s turnout of 62,475 cars and 


REFINED 1950 PONTIAC UNVEILED AT DEALERSHIPS—Changes in the front end headline the new Pontiacs, again offered in a choice 


of Chieftain and Streamliner series, six or eight-cylinder engines, standard or deluxe trimwork and Hydra-Matic or synchro-mesh trans- 
missions. Other major advances include an increase in eight-cylinder horsepower to 108 and new upholstery designs. Pictured above | 


is the Streamliner Deluxe Eight sedan coupe. (See story and additional photos on page 1/4). 
’ * * aie aint 


2 Mews Bow 


Pontiac, Mercury Models 
For °50 on Display 

Two more makers—Mercury and | 
| Pontiac—joined in the parade of | 
1/1950 models last week. | 

With prices unchanged, the new | 
Mercury makes its public debut at | 
dealerships tomorrow (Nov. 29).| 
Mercury story and pictures are on | 
|page 56. 

Price reductions of $250 on all-| 
steel station wagons and $25 on 
Hydra-Matic drive were disclosed 
as the new Pontiacs appeared on 
por snr floors. Pontiac story and 
pictures are on page 14. 


By Mac Gordon 


Associate Editor 


Te powerful AFL Teamsters 
union was girding its organiz- 
ing forces last week for the long- 


In This Issue 


Used-Car Auctions ........ 
Production by Makes 


Teamsters Union Poised 
For Drive on Dealers 


awaited “big push” 
|dealership personnel. 
| Across the nation, Teamster | 
| Organizers were reportedly can- 
vassing dealership establishments 
for background material to be | 
used in plotting the forthcoming 
drive. | 
Close-mouthed Teamster leaders, | 
fresh from completing new truck- | 
ing contracts in various sections of | 
(Continued on Page 57, Col. 1) 


on new-car | 


11,258 trucks—a total of 73,733 
vehicles, according to Automotive 
News’ estimates, 

The previous week’s effort in this 
country, a total of 111,536 units, in- 
cluded 94,347 cars and 17,189 trucks. 
It isn’t likely U. S. activity will 
equal or surpass that mark until 
after Jan. 1, 

A long developing situation could 
be summed up briefly. Auto plants, 
as far as steel was concerned, had 
shot their wad. Plymouth, for 
example, scraped the bottom of the 
barrel for enough sheet steel to 
build the last of its 1949 cars 
Friday. 

* * * 
Wits Plymouth in the fold, 
virtually the entire industry 
had succeeded in getting out all 
of its 1949 models on schedule, and 
some substantially ahead of sched. 
ule. 

Now most of them will wait until 
supply lines fill up again before 
really getting to work on 1950s, For 
some plants the waiting will be 
longer than for others. It may well 

(Continued on Page 58, Col, 1) 


Hydra-Matic Price Cut 
On 3 GM Makes 


Retail price of Hydra-Matic 
drive was chipped $26.50 on 1950 
Pontiacs and 1949 Oldsmobiles 
and $25.75 on 1949 Cadillacs ef- 
fective Nov. 25. Hudson, mean- 
while, posted an advertised- 
delivered price of $215 on its 
new Super-matic drive. 

Hydra-Matic now retails for 
$158.50 as optional equipment on 
all Pontiacs and Series 76 Olds- 
mobiles. Optional with Cadillacs, 
it now is $174.25. Series 88 and 
98 Oldsmobiles, carrying it as 
standard, will drop in price by 
$26.50 across the beard. 

Spokesmen for Lincoln and 
Nash said Wednesday their com- 
panies had received no official 
notice of the price cut. 





2 


AUTOMOTIVE NEWS, NOVEMBER 28, 1949 


User Tax ... Coordination . . . Conference... 


Further Squeezes on Trucks? 


N ADDITION to continuing rail- 
road attacks on trucking, govern- 


mental developments in the truck 


field last week included: 

1. The prospect that Secretary 
of Commerce Charles Sawyer will 
tell President Truman this week 
that the government needs a 
central policy body to guide all 
federal transportation agencies. 

2. As part of this report, Sawyer 


is expected to recommend studies | 


on whether the government should 
impose user charges on transport 
firms which benefit from federal 
outlays on highways, airports, 
harbor work and other facilities. 

8. A 12-state conference on 
roads, vehicles and taxes, called 
by Gov. Frank J. Lausche of 
Ohio, and to be held in Columbus 
Dec, 5-6. 

Trucking sources point out that 
Gov. Lausche is also vice-president 
of the Federation for Railway 
Progress. 

+ + * 
IHESE sources believe the real 
goal of the conference is to plug 
for higher taxes on trucks. 
Official topics of discussion are 
legislation, enforcement facilities, 
highway construction and mainten- 
ance, motor vehicle registration and 
reciprocity and vehicle taxes. 
It is said that recommendations 
for uniform weights of trucks will 
be sought. States to send repre- 
sentatives include Wisconsin, Illi- 
nois, Indiana, Michigan, Ken- 
tucky, West Virginia, Pennsyl- 
vania, New Jersey, Maryland, 
Delaware, New York and Ohio. 
Meanwhile, Canada was also 
hearing attacks on trucking by the 
railroads. 
* * * 

— Railway Assn. of Canada 

urged in a brief to the Royal 
Commission on Transportation that 
highway transport be assessed a 
greater share of the cost of building 
the roads it uses. 

Railroads also asked co-ordinated 
control of all forms of land trans- 
portation. 

Sawyer’s report was requested by 
President Truman last August, It 
is to outline “the major national 
transportation policy issues which 
need to be resolved.” 

It may lead eventually to a 
coordination of federal programs 
covering the highway, air, rail 


Top Cars 
New-car registrations for nine 
months, plus 27 states for Oc- 
tober: 
1949 Pos. 1948 Pos. 
553,830— 1 
336,123— 2 
263,819— 3 
196,664— 4 
179,788— 5 
143,526— 7 
165,794— 6 
113,549— 8 
102,390— 9 
84,188—12 
87,892—11 
$2,211—13 
60,744—15 
63,237—14 
46,969—17 
91,669—10 
22,372—18 
16,608—20 
49,632—16 
22,008—19 
Ang.-Pref. 2,023—22 
Austin 7,582—21 
Total All Makes 
8,747,852 2,697,850 
For further details see page 
89, today’s issue. 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds, 
Dodge 
Stude. 
Mercury 
Hudson 
Nash 
Chrysler 
Packard 
DeSoto 
Cadillac 
Kaiser 
Lincoln 
Willys 
Frazer 
Crosley 


10—114,277 
11—107,130 
12—100,312 
13— 79,764 
14— 79,295 
15— 63,820 
16— 49,918 
17— 30,184 
18— 23,331 
19— 

20— 

21— 


22— 


and water transport industries 
designed to save taxpayers as 
much as $1,500 million now spent 
annually by a number of separate 
government agencies. 
Additional user charges would 
strike hard at the motor truck lines, 
which already are staggering under 





Charles Olmstead, Arlington, Va.; S. 
Jones III, Richmond, Va. 


tomobile finance picture in the Ten- 


in the last 10 months for both 
dealers and finance institutions, 


In the early postwar period, most 
|finance paper came from used-car 
dealers, 


Now the franchised dealer 
dominates in the used-car field, 
for his ratio of used cars to new 
is returning to the prewar stand- 
ard of about 2% to one. 


| have fallen by the wayside. How- 
ever, those who have survived are 
|the sound, smart merchandisers. 


More and more indorsed paper 
is being offered the financing out- 
lets. With one exception, the en- 
tire crop of large independent 
finance organizations are present- 
ing programs of recourse and re- 
purchase paper to their dealer 
clients, 

Dealer reserves have been cut or 
are being held for repossession 
charge-backs, contrary to prior 
practices. 





have been financing their own auto 
paper are now looking around for 
finance connections. In _ others, 
financial institutions which have 
been riding high, wide and hand- 
some in the first three years of 
postwar automotive fruitfulness 
are discarding borderline dealers 
whose time finance paper doesn’t 
measure up to the stricter stand- 
ards as now set out in their stand- 
ard operating procedure. 


In this section, it has been 
found that banks, principally 
those of the consumer type, are 
taking a much greater part in 
| the financing scheme. Some of 
these organizations who remained 
| rather dormant while the used- 
| car dealer was riding the crest 
are blossoming out into the new- 
ear financing field with gusto. 


It is believed that the Tennessee 
Valley is no different from any 
other average locale in the country 
and what has proven true here 
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LOUISVILLE DEALERS AT FORD PREVIEW—Louisville district Ford dealers were shown the 


1950 Ford at a preview Nov. 7. 


nessee Valley has changed rapidly | 


Many of the used-car dealers | 


In many instances dealers who | 


a multiplicity of operating costs, 
regulations, and taxes. 
* * * 
Oa in Washington is that 
sooner or later the govern- 
| ment’s scattered transport activities 
| will be brought together—either in 


ithe department of commerce, as 
(See CONTROLS, Page 57, Col. 5) 


‘A 


OLDS CHIEF AND DEALERS AT VIRGINIA CONCLAVE—Shown at the annual convention 
of the Automotive Trade Assn. of Virginia are (left to right): W. T. Goode, Portsmouth, Va.; 
Skinner, Oldsmobile general manager, and W. 


Auto Finance Shifting 


Recourse Paper Rising; Franchised Dealers 
Dominate Used-Car Field 


CHATTANOOGA, Tenn.—The au-| might also be the case in other| small car scheduled for introduc- | 
tion next spring by Kaiser-Frazer | 


| sections. 

| Beginning four years ago, the 
| used-car dealer was king bee. Here 
jin the valley the vast majority of 
the used-vehicle business was being 
handled by a group of small inde- 
pendent finance companies. The 
| large independents, with one excep- 
| tion, stayed pretty well clear of the 
used dealers. 

One large consumer bank in 
Chattanooga took an active part 
in this type of business, but went 
along slower than the auto- 
finance organizations. The bank 
| primarily continued to do busi- 
| Mess with used-car dealers who 
| Were in business prior to the war 
and who had been doing financing 
with the bank for years. 


A small independent chain con- 
trolled the larger share of the used 
|}market. One firm which closed its 
Chattanooga office about a year ago 
| handled many of these dealers. A 
|large independent opened here in 
August, 1945, and confined its activi- 
| ties, with a few exceptions, to the 
|used market. 


A couple of large independent 
|finance organizations made passes 
|}at the used-car business and then 
confined practically their entire 
time to building up their new-car 
trade, which at that time was at 
a standstill. 





this situation continued, as was 
true in other sections of the coun- 
try. The picture at that time began 
|to change, gradually at first and 
then more rapidly. The used-car 
dealers began falling by the way- 
side until today those who survived 
the change can be classed as 
“smart operators.” 


The new-car dealers gradually 
| began to show their strength until 
|}today they are the prime source 
|of business. 

Two large dealers in this ter- 
| ritory, who have been financing 
| their own paper for years, are 
| looking around for possible 
| finance connections for the near 

future. 


| “Automobiles cost almost two and 





a half times prewar,” one of these | 
the | 


dealers said. “Consequently, 


For almost two and a half years | 





Jalopy Junking Raises 
$5,000 for Charity 

CHICAGO. — Approximately 
$5,000, representing proceeds 
from converting jalopies into 
sales as junk, was raised by the 
Greater Chicago Used Car Deal- 
ers Assn., which plans to turn 
the money over to the Com- 
munity fund here. 

Porter J. Johnston, president 
of the used-car dealer group, 
speaking at a fund kickoff din- 
ner of members, said that the 
“Save a Life Twice” campaign, 
directed at junkers, has gath- 
ered “tremendous momentum” 
in the association. 


K-F Sull Mum 


On Resumption 
Of Production 


WILLOW RUN. — Kaiser-Frazer 
Corp. officials last week still would 
not say when they hoped to resume 
new-car production. The firm’s 
plant here, shut down in mid-Oc- 
tober, remained closed. 

Observers interpreted this as 
|meaning that large stocks of cars 


| 


‘|| Which had backed up on K-F this | 


fall were not yet satisfactorily de- 
pleted. 





fast,” but the company declined 
to say anything official on cur- 
rent sales volume, 
retail. 

Meanwhile, reports that the Wil- 
llys Jeep engine will power the 


drew replies of “no comment” from 
both Willys and K-F. 
K-F is endeavoring to move fac- 


tory car stocks with the aid of a} 


| $10,000,000 financing fund borrowed 
| from Reconstruction Finance Corp. 

This fund may be used for the 
“floor-planning” of regular Kaiser 
and Frazer cars, but not for the 
| wholesaling of any convertible or 
hard-top sport models. 

Meanwhile, K-F engineers were 

busy installing the tooling neces- 
sary for the production of two 
new cars. With these, K-F plans 
to make an invasion of the low- 
priced field. 

The two assembly lines now in 
the huge Willow Run plant, it is 
|said, will be adequate to handle 
|the building of all the new models 
contemplated in 1950. 


| Seated 
‘Gas Price War 
‘Rages in Denver 


| 
| DENVER. A retail gasoline 
price-cutting war has caused the 
larger suppliers to cut prices to 
dealers by three cents a gallon, it 
is reported here. 
Standard Oil Co. 
believed to have cut its price three 
cents, and Continental and the 
Texas Co. were expected to follow, 
if they had not yet done so. Retail 
service stations were joining in the 
price war. 


Oh, Mr. McKay! 
SALEM, Ore. 
leading Chevrolet dealers, Gov. 
| Douglas McKay, now has a Ford 
as one of his two official cars. 
| Credit the ingenuity of Salem Ford 
|Dealer William L. Philips. When 
the state called for bids, Philips 
put in one which McKay called 
“ridiculously low.” 


balances to be financed are at this | 


same ratio.” 

He indicated that his dollar vol- 
ume outstanding has far surpassed 
his expectations. 

Another dealer, who has a rather 
extensive line of credit at one of 
the local banks, said he is approach- 
ing the limits of his credit. 


Early to Press 
Due to Thanksgiving, this is- 
sue of Automotive News went to 
press Wednesday, Nov. 23, one 
day earlier than usual. 


AAA OFFICERS VISIT GOODRICH—Seventy officers and directors of the American Auto- 5 
visited the research center of B. F. Goodrich Co. at 


| mobile Assn. from all over the U. S. 
| Brecksville, O., 


Reportedly, they were “moving 


wholesale or 


(Indiana) was | 


One of the state’s| 


following the close of the AAA national convention in Cleveland, L. 


Prices Up Again 
‘On Tires, Tubes 


New 3% Percent Rise 
Announced by Makers 


A second round of 3% percent 
price increases on tires and tubes 
was under way last week. 

By press time Wednesday, the 
following makers had officially 
joined in: U. S. Rubber Co., Sei- 
berling Rubber Co., Cooper Tire & 
Rubber Co. and Mohawk Rubber 
|Co. Other companies were expected 
to follow suit. 

“Tire prices are still uneco- 
| nomically low,” U. S. Rubber 
| stated. “The new increase will 
merely restore prices to approxi- 
mately the same level that exist- 
ed at the beginning of the year.” 

A Cooper spokesman forecast 
|even a further price rise before 
next spring. 

It was the second price hike* of 
3% percent in less than a month 
for most companies. 

J. P. Seiberling, president, said 
|his company was upping prices 
|}again because “tire and tube prices 
}are still too low in relation to cost 
jee manufacture—in spite of last 
month’s increase.” 
| Seiberling said his company had 
jtaken the “initiative” in correcting 
a situation, and added: “We hope 
|others in the industry will recog- 
nize the justification for this in- 
crease.” 
| Early this month, Seiberling 
|charged that dealers had lost con- 
trol over the replacement market 
because they had not defended 
themselves when large manufac- 
turers changed the tire business 
into what he called “a tonnage 
manufacturing business for volume 
|and position at any cost.” 


Chevrolet Sales 
For 1949 Soar 
To Alltime High 


DETROIT.—Chevrolet last week 
announced that domestic retail 
|sales in 1949 had reached the larg- 
lest volume in the history of the 


| company. 


Including October deliveries, said 
W. E. Fish, general sales manager 
Chevrolet dealers in the U.S. have 
sold 1,208,646 passenger cars and 
trucks. In the previous peak of 
1936 a total of 1,168,863 units were 
sold at retail over the full 12 
| months. 

“Chevrolet is thus assured of its 
seventh million-car sales year,’ 
Fish said. “Figures are based on a 
calendar rather than a model year.’ 

Fish commented that the showing 
was doubly impressive because a 
model changeover last December 
slowed production and consequently 
|reduced sales volume in the early 
|months of 1949. 


Dealer Theft-Suspect 


Guilty in Title Fraud 

MARION, O.—Donald E. Agnew, 
local used-car dealer who is free 
/on bond from a Franklin county 
indictment charging him with six 
|counts of auto theft and receiving 
and concealing stolen property, had 
more trouble heaped upon him here 
last week. 

Agnew was convicted in Marion 
county of filing false information on 
an application for car title. He is 
liable to a $5,000 fine and a jail 
sentence of six months to five years, 
or both. Agnew’s lawyer filed a 
motion for a new trial. 








| Holland of Kansas City, left, new president of AAA, and John E. O'Neill, of Fresno, Calif. 
| right, senior vice-president, discuss the new Goodrich tubeless tire with James J. Newman, 


B. F. Goodrich vice-president, during the tour. 
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By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


A COUPLE of weeks ago I at- 
-% tended the Virginia automobile 
dealers’ state convention. While the 
Virginia association was organized 
in 1943, it has become one of the 
most active associations 
country. It is one of the few that 
owns its own headquarters, a state- 
ly southern mansion that has been 
remodeled to serve the needs of 
the dealers in the state. In addition 
to its function as headquarters for 
the association, it stands as a sym- 
bol for unity in the trade and a 
bulwark of strength supporting the 
association’s program. 

The Virginia association is for- 
tunate in having John E. Raine 
as executive manager. He is a vet- 
eran in experience, and aggressive 
in carrying out the association’s 
projects. I am sure Virginia dealers 
enjoyed, as well as benefitted from, 


the convention program. Raine has | 


a reputation of producing good 
ones. Virginia dealers are the kind 
that you like to meet and go back 
and see again. They make one 
feel at home. 

I had the honor to address the 
convention on the subject of per- 
petual contracts. While the need 
for a change in contracts will be 
more apparent as the months go 
by, I was surprised at the interest 
already developed. 

I learn more at conventions by 
associating with dealers, than as 
one of the speakers. I was, there- 
fore, much pleased to have the 
opportunity to talk to many dealers 
during recesses of the formal pro- 
gram. Without exception dealers 
felt that contractural relationships 
with the factories is a very impor- 
tant question, Many of them felt, 
however, judging from past experi- 
ences, that the factories would 
never voluntarily give up the ad- 
vantages vouchsafed them in the 
present agreement. 

> . > 
Depend on Dealer 

* AM sure that we are nearer bet- 

ter contracts than many dealers 
anticipate. There is an awareness 
not only in our trade, but in the 
entire world, of the necessity of 
getting together and coming to a 
better mutual understanding so as 
to advance the interests of every- 
one. The United Nations, for ex- 
ample, is our only hope for world 
peace. 

Conditions have changed in the 
automobile industry since the origi- 
nal contract was offered. Forty 
years ago manufacturers needed 
outlets merely to sell cars. Now, 
however, 33 million people own cars. 
Dealer opportunities now are based 
on setting up establishments to 
assure owners getting the fullest 
use of their cars. 

Forty years ago the volume of 
maintenance business was far less 
than the volume of new-car sales. 
But now there are not only a 
great many more owners, but 
owners spend annually four times 
as much money keeping their cars 
running than they do in the pur- 
chase of new cars. In the main- 
tenance end of the business lies 
the dealer’s greatest opportunity. 
And besides, the income from 
service is not depreciated by long 
used-car allowances as in the sale 
of new cars. 

The kind of contract that was 
adequate and fair 40 years ago is 
not one that recognizes the present 
state of affairs. Just how far this 
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in this | 


|industry expands depends upon the 
| satisfaction the 33 million present 
owners obtain from the use of their 
vehicles. How much satisfaction 
owners get, obviously depends more 
on the dealer than it does on the 


| manufacturer. 
* > * 


Out in Open 
_ present contract, because it 
does not adequately distribute 
the risk of doing business in this 
field, has long been a deterrent in 
industry development. When a con- 
tract is subject to cancellation with- 
out cause from one to 90 days, the 
length of notice for cancellation 
varying with the various factories, 
dealers cannot take the risk of 
erecting and maintaining establish- 
ments in their communities that 
|the changed conditions deserve. 

What this industry needs is not 
40,000 outlets for factories, but 40,- 
000 little automobile factories lo- 
cated in each community with 
equipment and manpower to take 
care of owners’ needs efficiently, 
promptly and economically. 

Because of contract limitations, 
more than anything else, a large 
share of the maintenance busi- 
ness has gone to the independent 
garages or the “one-stop” chain 
service station. These competitive 
outlets, not being sellers of auto- 
mobiles, stand to benefit if auto- 

mobile ownership is expensive, 
while the dealer who also sells 
cars is interested primarily in the 
owner and in developing the line 
reputation. 

In advocating contract revision, I 
am not anti-factory because I think 
it is just as much to the advantage 
of the factories as to the dealers 
to have a type of contract that 
will better assure owners getting 
the most out of each dollar in- 
vested in the product and services 
of this industry. 

I don’t think that the matter of 
contract revision should be hushed 
up in this industry. I think it is 
a legitimate matter for discussion 
out in the open any time. We don’t 
gain by accepting things as they 
are. All progress comes from seek- 
ing new truths. 

” * . 


Haste Is Urged 

URE, there have been disagree- 

ments in this trade. There will 
always be disagreements, If we 
were all of the same mind, this 
would be a very dull world and 
the human race would make no 
progress. Our forefathers weren’t 
of the same mind when they wrote 
the Constitution. They went back 
into session and wrote the first Ten 
Amendments to the Constitution be- 
fore the various states would ac- 
cept it. 

It is only through differences and 
disagreements that we arrive at 
truths. It is only through debate 
that we rise and widen our horizon 
and grow in understanding. This 





is true in all of life’s ramifications. | 


And it is especially true to such 


business enterprisers as automobile | 
dealers and automobile manufac- | 


turers who are of necessity so 
closely related. 

Conflict is the raw material 
from which the finest things are 
ultimately forged. In fact, the 
automobile itself is a conflict be- 
tween the ideals of the engineers 
who design it, the production 
experts who build it, and the 
sales executives who sell it. It 
is truly a compromise. So we 
don’t need to suppress discussions 
on things on which we disagree. 
If we fail to seek improvements, 
or find a compromise, by running 
away we limit our progress and 
limit our future development. 


Contracts are basic. To get a 


lems of this industry, but it will 

put us on a firm foundation. A 

| better contract, I am sure, will be 

to the interests of the automobile 

owners. Therefore, I plead that 
(See DEALERS, Page 51, Col. 4) 





better one won't solve all the prob- | 


| Aid Chest Drive | 


Sacramento Auto Men Hit 


121% of Quota 

SACRAMENTO, Calif.—The au- 
tomotive industry in Sacramento| 
turned over 121 percent of its $6,000 | 
quota when the local Community 
Chest drive ended last week. 
| Les Schwimley of Schwimley | 
| Motors (Studebaker), directed the 
collection of auto men’s contribu- | 
tions. 


WASHINGTON ASSN. MEMBERS VISIT GOVERNOR — Callin 


|W. Va.- 


Arnold Named President . 


W. Va. Dealers Told 


Of Socialistic Trend 


WHITE SULPHUR SPRINGS, 
Discussions that marked 
the 16th annual meeting of the 
West Virginia Automobile Dealers 
Assn, here last week were on the 
future. The 312 members and 


on Washington's Gov. 


Arthur B. Langlie in his Olympia office, this group, representing the Washington State Auto 


Dealers Assn., 
Eells, association manager; 7 
and association president; M. O. 


Reading (DeSoto-Plymouth), Tacoma. 


First Postwar 





BUFFALO.—Buffalo’s first auto- 
| mobile show since 1941 will be held 
| from Feb, 11-18 in the Masten Ave. 
armory here, the Buffalo Automo- 
tive Trades Assn. announced last 
week. 

Joseph C. Villa, association pres- 
ident, will be chairman of the show 
and Marjorie M. Baker, executive 
secretary of the association, will 
be show manager. 

Various 1950 models of at least 
17 makes of passenger cars and 
seven makes of trucks will be on 





Taylor to Speak 
At Kansas Parley; 
600 Expected 


WICHITA.—Henry J. Taylor, 
writer, radio commentator and 
world traveler, will be guest speak- 
er for the convention of the Kan- 
sas Motor Car Dealers Assn., set 
for Dec. 5-6 at the Hotel Broad- 
view here. 

The KMCDA official said he ex- 
pects 600 members to attend the 
18th annual parley. 

Taylor will speak at the noon 
luncheon on Dec. 6, according to 
Roscoe Hambric, secretary-man- 
ager. Taylor is in his fourth year 
as commentator on a weekly pro- 
gram, “Your Land and Mine,” 
sponsored by General Motors over 
the American Broadcasting Co. 


Kentucky Assn. 
Sets 3 Parleys 


LOUISVILLE. — The Kentucky 
Automobile Dealers Assn. will hold | 


three district meetings in the west- 
ern part of the state, on Dec. 5-6. | 


The schedule is as follows: Dec. 5, 





| Dealers Assn. 


|bert St. 


| National Automobile Dealers Assn.; 





1:30 p.m., USO building, Hopkins- 
ville; Dec. 5, 7:30 p.m., Cobb hotel, | 
| Paducah; Dec. 6, 7:30 p.m., Owens- | 
boro hotel, Owensboro. 

Charlie Wilson will be chairman | 


lat the Paducah meeting; Cy Wil- | 


liamson will be in charge at Hop- | 
|kinsville, and Harry Holder will 
| preside at Owensboro. 


| Jack Eagal President 
Of Stockton Assn. 
STOCKTON, Calif. — New presi- | 
ident of the Stockton New Car| 
Dealers Assn. is John H. (Jack) | 
Eagal jr. Other officers are Lloyd | 
| E. Test, vice-president; R. W. Bark- | 
|low, secretary, and John Geer, Bud | 
|Braley and Robert L. Renney, di- | 
rectors. 
| The new president’s name will 
|} have a familiar ring to automotive | 
|old-timers, as Jack’s father, John | 
|H. Eagal sr. was one of the} 
|founders and long-time president | 
|of the Stockton association. 





has received official approval of its safety program involving statewide 
distribution by car dealers of Man-to-Man and Dad-to-Daughter safe-driving agreements. 
Standing behind the governor (left to right) are: Ray Sevyrns (Buick), Chehalis; Fred K. 
Backstrom (Ford), Arlington; Ernie Majer (Ford), Spokane, 
Anderson (Buick), Seattle; State Patrol Chief James A. 
Pryde; Leon E. Titus (Ford), Tacoma; Ed S. Mayes (Dodge-Plymouth), Centralia, and Arnold 


Show Due 


Feb. 11-18 in Buffalo 


exhibition. Accessory manufactur- 
ers also are expected ‘to display 
their products. Miss Baker said 
she is working on several special 
displays. She announced the ap- 
pointment of these co-chairmen: 

Chester J. Brost and Floyd A. 
Root, in charge of advertising and 
publicity; George C. Ostendorf and 
John H. Erhart, accessory space; 
Ralph A. Young and Lawrence A. 
Read, decorations; P. J. Hunt sr. 
and Walter Arenz, entertainment. 

Also, Harold A. Martyr and Dick 
Willats, door prizes; Carl J. West- 
cott and Chester J. Maxson jr., 
program and buyers’ guide; Young 
and Westcott, special displays, and 
Edward D. Aschbacher and August 
Ebke, tickets. 

Sperry W. Miner will be master 
of ceremonies. Several cars will be 
given away as door prizes. 


Three Clinics Set 
For Utah Parley 
This Thursday 


SALT LAKE CITY.—Clinics on 
car appraisal, credit service and 
sales force training will feature the 
convention of the Utah Automobile 


The conclave is scheduled for 
Dec. 1 at the Newhouse hotel here. 
Guest speakers will include La- 
Clair, congressional and 


public relations adviser for the 





George Ziesmer, of Mankato, Minn., 
president of NADA; Sen. Arthur V. | 
Watkins, Utah Republican, and/ 
Homer Warner, Salt Lake City, 


| president of UADA. 


On the House . 


guests agreed that warnings and 
predictions of various speakers 
were thought-stimulating and help- 
ful. 

Thomas J. Arnold, Simmons 
Auto Co., Spencer, was chosen 
president by the board of direc- 
tors, succeeding Richard D. Chit- 
tum, Parkersburg. 

First vice-preesident is now C. I. 
Wollerton, New River Motor Co., 
Montgomery. Regional vice-presi- 
dents are Charles E. Mays, Charles- 
ton; William R. Barrick, Clarks- 
burg, and Andrew Clark, Prince- 
ton. 

Richard Harkness, National 
Broadcasting Co. political commen- 
tator, who is radio-sponsored by 
Pure Oil Co., said that the present 
administration is now socialistic in 
too many elements. 

Developing his political theme, 
he came to elections of 1952 saying 
that, with one exception, the Re- 
publican party had no one fit or 
able to battle President Truman. 
He cited the GOP’s internal fric- 
tion, disputes and lack of organ- 
ization. 

Eisenhower, he said, is the one 
man of sufficient popular favor 
to make a fight of the 1952 presi- 
dential election. 

Other speakers included M. Rob- 
ert Deo, managing director of 
NADA, who reviewed the national 
group’s general activities. He stated 
that while auto dealers, as service 
businesses, are not subject to the 
new wage and hour act of a 75- 
cent minimum wage, care should 
be taken so that criticism cannot 
be levelled at the industry result- 
ing in law modifications that might 
bring dealers under the law. 


Frank S. Mullen, Charleston, re- 
ported progress of the association’s 
group-insurance plan. Today, he 
said, more than 1,500 lives are cov- 
ered by the plan. Of the associa- 
tion’s 426 members, 137 have adopt- 
ed the insurance, he said. 


Alan Rude, vice-president of 
Universal C.1.T. Credit Corp., 
warned that in 1950, cost of gov- 
ernment will absorb 40 percent 
or more of total national income. 
He said that through history 
great nations have fallen for one 
common reason: high govern- 
ment costs. He said that the U. S. 
faces the same danger. 

Careless advertising on credit 
selling, and misrepresentation of 
credit terms so discredit the in- 
dustry that it “is the surest way 
in the world to bring back the 
stifling regulations we have known 
in the past,” he said. 

“It would be better,” he said, 
“to go out of business entirely 
than resort to the practice of 
selling a $2,500 product on the 
basis of terms instead of on the 
proper basis, the product itself.” 

Rude also warned that hopes 
and dreams of a $1,000 or $1,200 
car can’t be realized for a long 
time. 

“How can you make a_ $1,000 
product when, even before you 
spend a penny for blueprints, ma- 
terial and machines, you’ve got a 
$500 tax base?” he asked. 


GM's M. E. Coyle stirred up lotta comment the other day with 
this quote in a Pittsburgh talk: “You can’t reduce prices in a period 


of high volume, 


for the same reason you can’t raise prices in a 


depression.” Interpretations by outsiders vary from 


“he means labor 
now,” to “he 


means 


and material costs are too high 
if GM lowered prices, it 


couldn’t escape practical monopoly.” . . . Cincinnati 
dealers will stage annual meeting Dec. 12... . 
Al Dingeman, former NADA director from 
California, slipped away recently and surprised 


everyone by ge 
State association 
new members in October. . . 


tting married. ... Washington 
reports the addition of 21 
. Several news- 


papers and auto dealers (not K-F, of course) 
want to name the new K-F car “RFC.” ... 
New York Times’ 15th annual auto luncheon in 


Wemhoff 
brasshats; 


Detroit last week drew the usual number of top 
it’s become a tradition. . . 


. Kentucky association sug- 


gests “A Formula for Getting Along with People: Be brief—politely; 


Be emphatic 
ciously.” 


pleasantly; Be aggressive 


smilingly; Be right—gra- 


Pete WEMHOFrr, 
Editor 
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AavTomoTive OUR PLATFORM: |. 

° M the dealer on eve 

a A car or truck. | 3. Every doll 
L governments applied to the 
« e ¢Climination of governmental 
oJ m 


energy and ability, which made America and g 
more of the better things of life than anywhere else in the world. 


Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, perts and accessories. 4 2. A fair profit to 
used vehicle accepted in partial payment for a new 


ar of gasoline tax collected by state or federal 
building and maintenance of highways. 4 4. The 
and bureaucratic controls over this industry. 


4 5. A return to the precepts of independence and the rewards of applied 


ave more of her citizens 





Setting the Record Straight 


On K-F 


IHERE have been some misleading, confidential news: | 


letter reports to the effect 


Reports 


that the Kaisers showed RFC 


one car while they intend to build another. The reports 

imply that K-F is trying to pull a fast one on RFC. 
Whether you like the RFC-loan idea or not, it should be 

said that both Kaisers, father Henry and son Kaiser, are 


hard-working, sincere men, a 


nd the RFC operates on busi- 


ness-like principles far removed from those of the dream 


boys in Washington. 
And it also should be poin 


Capsule Comment 


On a recent Amos ’n’ Andy 
program, the Kingfish first 
tried to sell, and then tried to 
give, Andy an old jalopy. His 
explanation to Andy was that 
“de auto industry changed from 
a seller’s market to a buyer’s 
market and now it’s done 
changed again—to a _ giver’s 
market.” 

It’s up to dealers to see that 
this crack remains a radio 
joke and not an economic fact. 

* * * 

Used-car prices in Australia 
have climbed to fantastic levels, 
news dispatches state. Some 
models are bringing as much as 
$2,000 over list prices, it’s said. 

Australia is about 7,000 
miles—and 15 months—away 
from the U. 8. 

> . 

Some 5,500 automotive patents 
will pe issued this year, approxi- 
mately one-sixth of all patents 
granted yearly in the U. S., the 
Automobile Manufacturers Assn. 
estimates. 


Maybe one of them will pro- 
vide the answer for what to 
do with the left foot in cars 
with automatic transmissions. 

a * * 

A survey of dealership service 
customers reveals that about 55 
percent of them believe they 
could give suggestions to im- 
prove service departments. 

Never mind that employes’ 
suggestion box; put one up in 
the customer waiting room. 


ted out that the Kaisers have 
enemies outside the auto in- 
dustry who have been busy 
contacting news sources 
with the idea of circulating 
reports harmful to K-F. We 
know this because we have 
been contacted, too. 

. 7 * 

We think the record 
should be set straight: The 
attacks on K-F are emanat- 
ing from outside the auto 
industry. We think RFC 
knows as much about K-F’s 
projects as K-F does, and 
we think that K-F has no 
intentions of pulling any 
fast ones. 


Instead, the Kaisers, to 
our knowledge, are mak- 
ing a strong, sincere effort 
to win a solid place in the 
auto industry. 


It is not an easy job to 
win a place in the auto in- 
dustry. Competition is 
tough. But the industry has 
always welcomed competi- 
tors. Witness the fact that 
there have been more than 
2,000 auto makers over the 
past 50 years. 


The industry is far from 
a closed book. 


| 
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THE SINS OF 
THE FATHERS —" 
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“ere WANT AGAIN?) Tire Tread Trend 


) Cheaper Recaps Stage 
A Comeback: Use Is 
20% A head of 1948 


Still Behind w 





Letterbox 


Who Is It? 


Man of the Year 


With’ Thanksgiving having gone 
by the boards (festive, that is) and 
Christmas and New Year’s breath- 
ing on our necks, the time of the 
year has come when there will be 
a deluge of nominations for the 
Man of the Year. 

The automotive industry has not 
only prevented a recession but has 
blazed the way in holding business 
in general at high levels in the 
postwar period. 

I have several nominees in mind, 
but don’t want to say yet what my 
final choice is at present. I do think 
that this year, above all others, 
this honor should be bestowed upon 
an automotive man. Any ideas?— 
J.M., New York. 


Price Chart 


Your June 13 issue carried a 
chart on the front page captioned 
“1949 Trend of Used Cars.” 


We sincerely hope that you will 
run a similar chart showing the 
price trend of used cars for the 12 
months of 1949. 


This is one of the most signifi- 
cant pieces of information that you 
have released.—C. V. WeELLs, auto- 
mobile manager, United States 
Gypsum Co., Chicago. 

Eprror’s Nore: It’s in the works. 
7 > * 


A Word to the Wives 


We dealers grant that the little 
woman has a lot to say in the 
choice of a car and I think that 
she might have equally as much to 
say in the selection of added equip- 
ment that seems like too much 
expense when the car is purchased. 
A good salesman never gives up. 


That is why I think that by ap- 
pealing to the wives now, there 
may be a chance to sell some of 
the favored accessories, or even a 
gift certificate for a lube change, 
as a Christmas present for the man 
of the house.—A Mipwest D2a.er. 
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Eprror’s Note: With the death 
of Publisher George M. Slocum, 
the space formerly occupied by 
his weekly column will hereafter 
be devoted to a forum for auto 
dealers. This week’s column is 
provided by M. O. Anderson, 
Buick dealer in Seattle and a 
former NADA president. 

Dealers are invited to use this 
column for an expression of their 
particular views. 


By M. O. Anderson 


VaRrONS knows of the great 
engineering advances, the mar- 
velous progress and the many pro- 
duction records that our industry 
has made. 

Yes, the automotive industry is 
breaking records, 
but a far more 
important ques- 
tion which comes 
to my mind is— 
is it—and are we 
—properly selling 
ourselves to the 
American public 
for the long road 
, ahead? 
| Just ony I 

talked with a 
=. S ae dealer who ex- 
changed his franchise from one 
line, which had made one of the 
greatest production increases, for 
|another line which he felt had a 
|policy based on and designed for 
|a more sound, long-haul program. 

How much of this unrest exists 
and the proper solution to it 
might be a good and timely pro- 
gram for the industry to concern 
itself with this year. That is, if 
it expects to maintain its right- 
ful position, develop greater 
prestige, and continue to make 
its very important contribution 
to the whole of our national 
economy. Yes, the industry has a 
job to do, but it’s only fair to 
ask—how would you do it? 

One of the first things I would 







‘ij 











Forum for Dealers 


do is to start taking stock by 
thinking of this problem as one to 
be solved by the entire industry, 
manufacturer and dealer alike. I 
certainly would not take an un- 
thinking position such as, “Oh, 
what the heck! I’m doing all right. 
Let the other fellow worry about 


™ 
I WOULD question myself as to 
the reason why I am doing all 
right, and what I am doing, as an 
individual, towards improving and 
maintaining this way of life which 
is being challenged on all sides 
today. 

And what can we do about it 
collectively? I maintain that we 
must get back to using the most 
effective and potent tool we have 
—the most important tool that has 
been wielded to make a great in- 
dustry consistently greater-— 
SALESMANSHIP! 

No, I would not assume to dis- 
credit the salesmanship of the en- 


* * 7 


What’s Become of... 


gineers and scientists in our in- 
dustry. They exhibited their sales 
capabilities by selling their ideas 
even before they were accepted 
However, salesmanship in the deal- 
er field has fallen way below par 
as it is today. Typical of some of 
today’s new-car sales talk are un- 
inspired and just plain unintelli- 
gent phrases such as the following: 


“How much do you want for 
the old one, mister? Sorry, too 
much—can’t hack it—the boss 
won’t go that much. Sure, I know 
Dealer A will give you more, but 
my boss is tougher. He won't go. 
Maybe you can sell it.” 


Perhaps only a few salesmen use 
those tactics, but I would suggest 
that each dealer “listen in” some 
time. He might be surprised, and 
he might be fortunate enough to 
stop it in time to prevent the con- 
tinued irrevocable damage that is 
being done to the prestige of his 

(Continued on Page 19, Col, 1) 


C. P. Simpton 


Resigning as Pontiac geheral sales manager in 1939, C. P. Simpson 
took a dealership in Houston, Tex. Since then, with the exception 
of two years in the Army Ordnance department, 





C. P. Simpson 


he has been active as a Pontiac dealer in Houston, 
Galveston, Rosenberg and Texas City. In addition 
to his Pontiac interests, Simpson is a partner in 
the GMC dealerships in New Orleans and Houston. 

Simpson takes an interest in civic as well as 
dealer affairs. He is a vice-president of the Texas 
Automotive Dealers Assn. and a director of one of 
the larger Houston banks. 


As one who has been on both sides of the fence, 
he says that the broad policies of a factory may 
be excellent but there is friction at times because 
of the newness and inexperience of factory repre- 
sentatives. It would help, he says, if factory men 


were not put on such a highly competitive basis that they oversell 


in order to gain recognition. 


(Readers are invited to nominate candidates for this column.) 
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A Totally New and Original Idea 


FRY ‘Washable Nylon’ Slip 


Light Weight ¢ All Nylon ¢ Quick Detachable 


Covers 


“‘Ricky’’ Fry Thomas 


intelli- What a mess to make on a slip cover . . . But don’t worry, no harm done. . . French Dressing .. . Chill 


owing: Sauce... Vet re re 
4 te prove Fry ‘‘Washable Nylon’’ will take terrific 


y, too 
boss 


rt go. 


some 
d, and 
igh to 
of his 
» You can install this cover in minutes... not hours 
an You don’t have to tie up a customer’s car all day 


You can put on Fry “Washable Nylons” while they wait 
| And, once on... they don’t come back with complaints 


Ninety percent of all ordinary soil can be wiped off, with a damp 
cloth ... Just as with any other plastic covers ... because 
Nylon is the finest plastic made 


Washable Nylons can be removed by any woman in seconds... 
washed or rinsed ... replaced on seats wet...Will be dry 

in 15 to 30 minutes... No line drying or ironing necessary ... This 
light weight Nylon is easy to handle, wet or dry 


FRY-DULUTH 





. Of Course! you would never do this. . 
punishment ... and can be quickly rinsed or washed. 


= | The Fastest-Selling...Lowest-Priced... 
a 100% NYLON COVER...Ever Made! 


ae THE MOST SALEABLE COVERS ... DEALERS EVER HAD 


Prices ... SHELL JOBS ...... (Does not cover back of front seats) $39.95 to $44.95 
COMPLETE JOBS. . (Covers back of front seats) 


. but it does 





995 


At $39.95 to $49.95... Fry “Washable Nylons” are the lowest 
priced quality Nylon covers on the market. These 

low prices put them in reach of all 

Nylon is the miracle cloth of the age... the Strongest, Longest 
Wearing, most Serviceable seat cover material ever made 

Just as certainly as women now wear light weight, sheer Nylon 
stockings ... most women will demand and buy... 

light weight Nylon Slip Covers 

Why wait for your competition to lead in your locality? ... 
BUY FRY “WASHABLE NYLONS” NOW... We repeat... You 
will find them the fastest selling ... most satisfactory ... most 
trouble free covers you have ever sold. 


$42.95 to $49.95 





Write...Wire... Telephone 


Duluth, Georgia os 
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Govern 18 Posts Filled 
On NADA Board 
For Next Year 


WASHINGTON. — NADA mem- 
bers have elected 18 new directors 
for 1950. 

The areas they represent and 
their names are: 

Delaware—Robert Quillen of New- 
castle; Florida—J. Saxton Lloyd of 
Daytona Beach; Georgia—A. M. 
Costley of East Point; Indiana— 
|Frederick M. Sutter of Columbus; 
Louisiana—R. S. Abbott of Alexan- 


Svertimete Accused of Intimidation .. . 
Witness Says Tucker 
Juggled Books | 


Judge Walter J. LaBuy declared 
a Thanksgiving period recess 
until today (Nov. 28). | 


According to Hughett, the altera- 
tions were made in Tucker’s apart- eee 
ment here after the Securities and|  EGion HONORS LLOYD AND WHITEHEAD—For employing 
Exchange commission subpenaed | 47 percent of its staff, Lloyd and Whitehead (Ford), Jackson, 


the books Feb. 15 for presentation | from t jon Dep A : 
: Guy Land (second from left) Mississippi Legion commander. Others from left to right: 
to the federal grand jury six days) sim spilier, R. Chester Upton and Frank Hutton. ahaa 


later. The date of altering was set | 





CHICAGO. — Charges of altering 
books of the Ypsilanti Machine and 
Tool Co. by Preston Tucker and 
two of his attorneys were leveled 
by Emery Hughett, former Ypsi- 
lanti Co. bookkeeper, the sole gov- 
ernment witness last week in the 
criminal trial of Tucker and seven 
former Tucker Corp. associates, 


Hughett’s testimony occupied 








disabled war veterans as 
iss., has received an award 
he Mississippi American Legion Department. J. T. Lloyd (center) accepts plaque from | dria; Maryland—Foster W. Talbott 


of Baltimore. 
Metropolitan Detroit — Stewart 
Hanson of Detroit; Michigan— 


the first two days of the week, 
after which . Federal District 


Willys Takes Over 
Wagon Body Job 
From Briggs 


TOLEDO.—All body building for 
its all-steel station wagons will be 
done at the Toledo plant of Willys- 
Overland Motors in the future, ac- 
cording to W. E. Paris, manufac 
turing vice-president. 

Paris said that tools, dies, jigs 
and other equipment for the sta- 
tion wagon body-building operation 
are being transferred from Briggs 
Mfg. Co., Detroit, to Toledo. 

Since June, 1948, Briggs has 
been turning out bodies for Willys’ 
line of two and four-wheel-drive 
and four and six-cylinder station 
wagons. 

For the first time since the early 
30s, Paris pointed out, Willys-Over- 
land will be producing bodies and 
stampings for its complete line of 
commercial and passenger cars. 
Last December the company moved 
the manufacturing of stampings 
and Jeep bodies into its new $5,- 
000,000 body stamping shop in Con- 
nersville, Ind. 

Prior to that, Willys had turned 
out bodies for the two and four- 
wheel-drive trucks, the panel de- 
livery truck and the Jeepster only. 

Paris said that the company 
hopes to be ready to produce its 
own station-wagon bodies by the 
time the plant reopens after the 
current shutdown, due to shortages 
of parts caused by the steel strike. 


t 


Syracuse Assn. 
Protests Purchase 


Of Trucks by City 


SYRACUSE, N. Y.—The Syracuse 
Automobile Dealers Assn. has 
written a letter to George L. 
Traister, chairman of the county 
board of supervisors, protesting 
strongly against the board’s ap- 
proval of purchase of five Brock- 
way trucks without competitive 
bidding. 

The association, through its pres- 
ident, George F. Dunbar, asks for 
information from the supervisors 
regarding reasons for such a pur- 
chase. 

The letter to Traister recom- 


at Feb. 19, two days before the 
books were to be shown. 

The witness added that “certain | 
adjustments” were made by Tucker | 
and his attorneys, William Kirby 
and Frank J. McAdams jr., includ- 
ing a transfer from the “marine 
experimental account” to Tucker's 
personal account of $35,000. 

Hughett tossed a bombshell that 
embarrassed the prosecuting attor- 
neys temporarily when he testified 
that James Goode, an attorney for 
the SEC, threatened him with in- 
dictment if he told the grand jury | 
that federal agents had raided the 
Ypsilanti Co. offices in search of 
records. 

He added that Goode and an- | 
other government man took rec- | 
ords from the office without 

authority and without giving a 
receipt. 

Before court adjourned for the) 
week, Lawrence J. Miller and Rob- 
ert J. Downing, assistant U. S. at- 
torneys, agreed after conferring 
with Otto Kerner jr., their superior, 
to summon Goode and Everett 
House of the Internal Revenue de- 
partment, both of whom were in 
court. 

This move was made after Judge 
LaBuy ruled against direct answer 
of Hughett’s charges by them or} 
the prosecution. 

Out of court and in the presence | 
of reporters, however, Goode and 
House said that Hughett was “1,000 
percent wrong,” and they denied 
threatening him. 

They also remarked, in answer 

to a charge by Hughett that a 
Treasury department agent said 
“Sen. Homer Ferguson is hell- | 
bent on jailing Tucker,” that Sen. | 
Ferguson never had any part in 
the case. 

Whether federal attorneys will | 
attempt to find a way of impeach- | 
ing Hughett’s charges before the 
jury, even though the government | 
is not on trial and seems inclined | 
to let testimony speak for itself, | 
remained conjectural. No comment | 
was offered by U. S. Attorney Ker- | 
ner on this point. 

Judge LaBuy ruled that a dozen | 
ledgers and record books of the | 
Ypsilanti Co., owned by Tucker’s | 
mother, were admissable as evi- | 
dence at the trial. Kerner and his | 
assistants had contended that the | 
books were essential to showing 
business transactions between the 
Ypsilanti and Tucker firms. 

For the most part the function 
of witnesses consisted of identi- 











Dealer Conventions 


Automobile Dealers 


Nov. 28— Oregon 

Assn., Portland. 
Nov. 28-29—Idaho Auto Dealers Assn., 
Boise. 

Dec. I|—Utah Automobile Dealers Assn., 
Salt Lake City. 
Dec. 2-3—Montana 

Billings. 

Dec. 5-6—Kansas Motor Car Dealers Assn., 
Hotel Broadview, Wichita. 

Feb. 5-8—National Auto Dealers Assn. 
convention and exposition, Atlantic City, 
N. J. 

Apr. 21-22—Washington State Auto Deal 
ers Assn., Spokane. 

* * * 


Dealer Auto Shows 


Feb. 11-18 — Buffalo Automotive Trades 
Assn., Masten Ave. Armory, Buffalo. 
Feb. 18-25—Washington Automotive Trade 
Assn. 22nd annual show, National Guard 

Armory, Washington, D.C 
Feb. 18-26—Chicago Automobile 
Assn. 42nd annual auto show, 
tional Amphitheater, Chicago. 
Mar. 17-23—Auto Dealers Assn. of Greater 
Kansas City, Municipal Auditorium, Kan 
sas City. 


Auto Dealers Assn., 


Trade 
Interna 


* * * 


Aftermarket Shows 


Dec. 5-7—Motor & Equipment Wholesalers 
Assn. regional meeting and exhibit, Ste 
vens hotel, Chicago. 

Feb. 6-10—National 
sories Manufacturers Assn. 
position, New York City. 

Feb. 16-19—1950 Pacific Automotive Show 
Civic Auditorium, San Francisco. 

Mar. 21-26—Eighth annual Southwest Au 
tomotive Show, County Coliseum, San 
Antonio. 

Mar. 28-31—Canadian Automotive Service 
Show, Toronto, Ont. 

Apr. 25-28—New England Regional Auto 
motive Show, Mechanics Bidg., Boston. 

May I!-14—Midwest Automotive Show 
Navy Pier, Chicago. 

May 29- June 9—Third Canadian Interna 
tional Trade Fair, Toronto. 


7 * * 


Allied Industries 


Dec. 1—54th National Convention of the 

Outdoor Advertising Assn. of America, 
Hotel Book-Cadillac, Detroit. 

Dec. 5-6—Oil Industry TBA Group, an 

nual convention, Chase hotel, St. Louis. 

Dec. 5-10—Automotive Accessory Manufac 
turers Assn. show, Grand Central Palace, 
New York City. 

Jan. 11-13—National Society of Plastics 
Engineers, Hotel Carter, Cleveland. 
Mar. 8-10—American Petroleum Inst. (Di 
vision of Production, southwestern dis 

trict), Adolphus hotel, Dallas. 

Mar. 28-3I—Fourth National Plastics Ex 
position (Society of the Plastics Indus 
try), Navy Pier, Chicago. 


Automobile Acces 
annual ex 


Coming Events 











Mar. 29-31—American Petroleum Inst. (Di 
vision of Production, mid-continent dis 
trict), Skirvin hotel, Oklahoma City. 

Apr. 26-28—American Petroleum Inst. (Di 
vision of Production, eastern district), 
Hotel Cleveland, Cleveland. 


May 1-4—American Petroleum Inst. (Divi 


sion of Refining, mid-year meeting), 
Hotel Cleveland, Cleveland. 
May !1-12—American Petroleum Inst. (Di 


vision of Production, Pacific Coast dis 
trict), Biltmore hotel, Los Angeles. 


Sept. 13-15—Nationa! Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 


* * * 


General 


Dec. 1-2—American Management Assn. 
(finance division) meeting, Statler hotel 
New York. 


Dec. 2-3—American Management Assn. 
(insurance division), Hotel Drake, Chi 
cago. 

Jan. 16-18—Annual convention Truck-Trailer 
Manufacturers Assn.. Edgewater Gulf 
hotel, Edgewater Park, Miss. 

Jan. 19-29—General Motors Show, Wal 
dorf-Astoria, New York, 

Jan. 26-27—National Council of Private 
Motor Truck Owners, Inc., lith annual 
meeting, Commodore hotel, New York 


City. 
Feb. 15-16—Grand Canyon Economy Run, 
sponsored by General Petroleum Corp. 


Feb. 27-Mar. 2—American Society for 
Testing Materials, William Penn hotel, 
Pittsburgh. 


Mar. 15-17—American Management Assn. 
(marketing), Hotel Statler, New York. 
Mar. 20-25—Canadian Automotive Whole 
salers Assn. annual convention, King 

Edward hotel, Toronto, Ont. 

Apr. 24-27—|9th National Packaging Expo 
sition, sponsored by American Manage 
ment Assn., Navy Pier, Chicago. 

Apr. 25-26—Metal Powder Assn. annual 
show, Book-Cadillac hotel, Detroit. 
Apr. 26-27—Third Highway Transportation 
Congress, sponsored by National High 
way Users Conference, Hotel Mayflower 

Washington. 

May 4-14—International Motor Show, Turin 
Italy. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal 
fonte-Haddon Hall, Atlantic City. 


* * * 


Engineering 

Nov. 27-Dec. 2—-American Society of Me 
chanical Engineers, Hotel Statler, New 
York, 

Jan. 9-13—Society of 
neers, annual meeting 
Cadillac, Detroit. 

Mar. 14-16—Society of Automotive Engi- 
neers (passenger car, body and pro- 
duction), Hotel Book-Cadillac, Detroit. 

Apr. 10-14—American Society of Mechani 
cal Engineers, Hotel Statler, Washing 
ton, D.C. 


Engi 
Book 


Automotive 
Hotel 





|Howard Pore of Kalamazoo; Mis- 
| souri—Robert Armacost of Kansas 
|City; Montana—Dean Chaffin of 
| Bozeman; Nebraska — Floyd Ran- 
|dolph of Lincoln; Nevada— Forest 
|B. Lovelock of Reno. 
| New Hampshire — J. H. Cava- 
|naugh of Manchester; New Mexico 
|—H. L. Galles of Albuquerque; 
|Oklahoma — H. Mead Norton of 
Shawnee; Rhode Island -—- Harold 
Lanphear of Providence; Tennessee 
—James A. Ayers of Chattanooga; 
Wisconsin—A. C. Hall of Milwaukee. 
| Cavanaugh, Galles, Lanphear and 
| Sutter were reelected. All 18 will 
|take office at the NADA conven- 
|tion, Feb. 5-8, at Atlantic City. 








‘Oklahoma Plans 


‘Pool’ Insurance 


OKLAHOMA CITY.—State Insur- 
|ance Commissioner Donald Dickey 
| has said that he probably would 
|approve an order “pooling” auto 
liability insurance coverage about 
Dec. 1. The announcement followed 
|}a meeting of 125 carriers operating 
in Oklahoma. The new order will 
| set up insurance machinery to com- 
| ply with a driver responsibility law 
| which becomes effective Jan. 1. 

Premium payments to drivers re- 
ceiving policies in “borderline’ 
cases will exceed those paid by good 
|risk drivers, Dickey said. The new 
order will invoke a plan which 
permits the spreading out among 
companies of the risk involved ir 
|insuring drivers who ordinarily 
would not be covered. 





. e 
_ Lippmann Cited 

Textileather Chief Honored 
With 80 Employes 

TOLEDO.—At the annual serv 
|} ice award dinner last week for em 
ployes of Textileather Corp., Jule 
| D. Lippmann, president of the com 
|pany, was given unusual honor 
by union labor. 

Charles T. Bubb, Ohio region di 
| rector, and William Wagner, pres 
|dent of Local 224, Textile Worker 
/Union of America, CIO, presented 
|} him with a plaque in behalf of th: 
|union “for his recognition of labor 
rights and his understanding c' 
ithe human aspects of labor-mar 
agement relations.” 

Leslie H. Green, Detroit, chair- 
man of Textileather’s board of di- 
rectors, who himself received an 


fying records of various depart- 
ments, including purchasing. 


Aaron Colnon and John H. Chatz, | ° 
trustees, asked $20,000 apiece as | Packard Denies 
part payment for services rendered | 


since their appointment, and Nor-/ Plan to Build 


man Nachman, attorney who repre- 


sented them, sought $22,500 for his! Qa aller Car 


mended that all purchases of ma- 
terial and equipment involving ex- 
penditures over $1,000 be handled 
through competitive bidding by lo- 
eal suppliers wherever feasible. 


Davis-Child Expands 


award for 25 years with the com- 
pany, presented Lippmann a gift 
for 35 years with Textileather and 
its predecessor companies. Eighty 
employes received service pins at 
the dinner. 





|toward Packard's goal of bringing 
Packard quality within reach of 
more and more car buyers. 

“As future new models are de- 
veloped,” he said, “it is fair to 











A building at 122 W. Second, | work. . » that the same 
Hutchinson, Kans., which has been| Nashman made _ these requests | DETROIT.—Reports that Pack- Se re Ee ai oe cab Acree to Powell 
used by Davis-Child Motor Co., Inc.|when he appeared before Federal) ..q would bring out a lower-priced dhitntn Sale of Acree Motor Co. (Ford), 
(Chevrolet), as a paint and body-| District Judge Michael L. Igoe, who | model next year require interpre- ae ad at Petecure, Bis. to o. F. 
Hugh J. Perry, Packard en or how that may be se-| (andy) Powell has been an- 


repair shop, has been purchased by |is handling the Tucker Corp. re-| tation 
| organization phase. : cured is something we obviously 
— OC ce would not care to disclose for 


sound, competitive reasons.” 


nounced by W. Max Acree jr. 
Powell also has a Ford dealer- 
ship in Sebring, Fla, _ 


_| executive vice-president, said last 
week. Ferry denied Packard plans 
to bring out a “small, or smaller 
car.” 

“Last May 2,” said Ferry, “re- 
duced prices were announced with 
the introduction of Packard Gold- 
en anniversary models in line with 
our continuous policy to seek a 
broadening market at every op- 
portunity.” 

Ferry called that a major step 


Gar Wood Division Picks 
North Carolina Distributor 


GMC EXHIBITS CURRENT TRUCK MODELS—With the glitter of an automobile show, | STATESVILLE, N. C.—Interstate 
GMC Truck and Coach division has exhibited representative models of its current light, | Equipment Co. has been appointed 
medium and heavy-duty lines in New York city. Sparkling with special paint and chrome b the St. Paul division of Gar 
trim, 12 models, ranging from a panel delivery to a giant Diesel, were viewed by eat y e é au : ; ° 
owners and operators in the New York metropolitan area. Visitors also saw a midget scale| Wood as North Carolina distribu- 
a “2 — wone week, a ee oe, Ae ammnoted qutowor #e engl Oheaal tor. 
truck engine and other mechanical exhibits. as scheduled similar showings for the : 

West Coast, one at the Civic auditorium in San Francisco on Nov. 30 and Dec. |, the other | The firm will handle St. 
at the Shrine convention hall in Los Angeles on Dec. 8 and 9. |dump bodies and hoists. 





the auto firm. : 





Pa.'s 
new-car dealers furnished transportation for Mrs. Spencer Tracy when she received the 
"Ambassador Award’ from Gov. Duff during Pennsylvania Week. Elmer Reiber, chairman 
for the dealers, is standing with representatives and cars which four dealers donated for 
the 150-mile tour that carried Mrs. Tracy and her party through three counties of western 
Pennsylvania 





PA. DEALERS FURNISH MRS. SPENCER TRACY'S TRANSPORTATION—New Castle, 


Paul 
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America’s school children and their teachers 
know what it takes to make traffic safe! 


The same kind of caution among all of us would prevent many street and highway accidents ! 


“PIAAKING it easy’ is one important 

T first step toward real traffic 
accident prevention in any com- 
munity. 

Police departments, the nation 
over, urge pedestrians to “take it 
easy” when they step off the curb— 
advise drivers to “take it easy” 
when they step on the gas. 

Too few of us, perhaps, pay 
enough heed to the suggestion— 
but America’s youngsters of grade- 
school age very definitely do. Their 
record is a splendid one. 


A record to be proud of 
National Safety Council figures 
show a decrease of 30% in the traf- 
fic death rate in the 5-14 age group 
since safety teaching in the schools 
began. 

Enlightened school systems de- 


serve everyone’s gratitude for in- 
troducing traffic safety instruction 
programs. 

Teachers themselves, often at a 
sacrifice of leisure time, organize 
and superviseschoolboy and school- 
girl traffic safety patrols. 

Children take to the idea of acci- 
dent prevention with a zest, when 
they’re given a continuing respon- 
sibility for putting it into practice. 

The good work is even extending 
into the high schools now. More 
and more courses of driving instruc- 
tion are being instituted. 


New pace-setters needed 


Thoughtful Americans realize, of 
course, that it’s the grown-ups of 
the nation, as well as the young- 
sters, who should be striving to 
cut the accident rate. 


The time has come for every indi- 
vidual to play a personal part in re- 
ducing street and highway mishaps. 


Everyone can do something 
One urgent need is for more in- 
telligent, more considerate, more 
co-operative driving and walking. 
The result inevitably will be fewer 
accidents and a smoother flow of 
vehicles through congested areas. 

As part of this nation’s life and 
traditions for nearly 98 years, 
Studebaker feels confident that 
American initiative and resource- 
fulness can and will effectively cope 
with the traffic accident problem. 


STUDEBAKER 


Serving America with soundly built 
transportation vehicles since 1852 












ONE YEAR'S 
SERVICE 


OW ALL CAR BURE TORS Ts EXTRA 
SvesECT To CONDI Tiow’ PRESCRIBED 
m SALES Con TRACT 


WITH EACH CAR 
PURCHASE D 















“We gotta watch out. I caught a 
guy reading the fine print today.” 


Kerr—Knoxville 

Kerr Motor Co., Knoxville, Tenn., 
has purchased at a reported price 
of $110,000 the former Whitehall 
Pharmacal Co. plant there, and has 
an expansion program under way 
for its service department. 





Model KSB 


Shaft Attachment Type 
Right and Left Hand 


FOB FACTORY 
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Trend Seen as Hudson 


Adopts Plastic Trim 


By A. H. Allen 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


‘ys OF VINYL plastic interior trim of the new Hudson 
Pacemaker, an innovation in passenger cars, should 
cheer designers who have been crying out against conven- 
tional upholstery fabrics because of their expense and the 
fa a HLL ee... Lk. 


clean throughout the life of 


the car. The plastic is claimed 
to be stainproof and wipes off 
easily with a damp cloth. 

In appearance it seems to have 
all the warmth of cloth, although 
admittedly it is a little clammy to 
the touch. Finish on the plastic 
trim panels simulates that of fab- 
ric and blends nicely with a simi- 
lar treatment on the instrument 
panel. 

Interior stylists, faced with the 


problem of evolving designs which 


look like living 
rooms on wheels, 
find it difficult to 
get away from 
the richness and 
warmth of pres- 
ent-day uphol- 
stery materials. 
Gradually, how- 
ever, the synthe- 
tics are coming 
in, and their im- 
portant advan- 
tages of easy 
cleaning, non-fading 





A, H, Allen 





durability seem to indicate much 
wider acceptance in the future. 
«. * * 


Improved Heat Method 
—— heating of steel 

blanks for forging into a variety 
of automotive parts is a feature 
of several new forging installa- 
tions. Cleanliness, ease of handling, 
elimination of a large amount of 
scale and better forging die life 
are some of the advantages inher- 
ent in the method. 

Induction heaters require no 
warm-up time as is the case with 
fuel-fired furnaces, and their 
space requirements are less. Fur- 
thermore, they have flexibility in 
that they are readily adapted to 
different shapes to be heated 
simply by changing the shape of 
the heating coil. 

Ford is making use of this type 
of heater at its Canton (O.) forg- 
ing plant, while the Olds forge 
plant in Lansing has better than 
50 of the units, handling about a 
third of all forging billets by this 
means. 

Power requirements for induc- 


and general'tion heating are high, but the ad- 
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Drive Lever Type 
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Wiper Motors that fit millions of cars 
dating back to 1932 


styles...as well as replacement Linkages, Blades and Arms. 


@ Tens of millions of cars, all equipped with Trico Wind- 
shield Wipers, now are approaching “old age.” 28,000,000 


are more than 7 years old. 


To enable dealers everywhere to service these cars, two 
new Trico Universal-Interchangeable Windshield Wiper 
Motors are now available...in addition to Trico’s standard 


replacement motors. 


With these TWO types of Universal Motors in stock... 
plus a kit of assorted shafts and drive levers...you now can 
match over 500 Motor models dating back to 1932, all 
originally built by Trico. Trico Wholesalers also will con- 
tinue to supply replacement motors in original equipment 





v4 


Ask your Wholesaler to show you the Universal- 
Interchangeable initial stock assortment. 


TRICO PRODUCTS CORPORATION, BUFFALO 3, N. Y. 


Manufactured exclusively under Trico patents covering the time- 
tested improvements responsible for the continuous service, of 


an average of more than 9 years of wiper life, for which Trico 
Vacuum Motors are renowned. The newer developments now 

used on over 90% of all new cars as factory equipment are ine 
cluded in Trico replacement motors, 


INDSHIELD WIPERS 


Copyright 1949, Trico Products Corporation, Buffalo, N. Y. 


vantages otherwise appear to out- 
weigh this consideration. 
+ * * 


More for Metallurgy 
ETALLURGY is claimed to be 
the highest paid of the engi- 

neering professions, according to a 
survey made by the American So- 
ciety for Metals. Average annual 
income for metallurgists is $6,567, 
compared with national average in- 
come for all types of engineering 
of $4,668. 

Factors affecting the metallur- 
gists’ income include his respon- 
sibility, his college or technical 
training and length of time on the 
job. 

Twenty years after graduation 
metallurgists were averaging $38,- 
100, says the ASM survey. 

Engineers as a group are at the 
low end of the salary scale, to hear 
them tell it, when compared with 
sales, advertising, promotion, comp- 
troller and general production 
types of personnel. Maybe it is be- 
cause there are too many of them, 
although postwar years have seen 
greater opportunities than was the 
case 10 or 15 years ago. 

We recall back in 1932 when the 
current gag ran to the effect that 
it was the ambition of most en- 
gineering graduates to obtain a 
| job pumping gasoline in California 
| for $100 a month. 

j + * . 

Mighty Midget 
NEW industrial truck, built to 

handle large automotive dies 

| weighing up to 110,000 pounds, im- 

pressed onlookers at a recent dem- 

onstration by lifting a trailer-load 
of four automobiles four feet off 
the ground. 

Actually the load was only 15 
tons, but the sight of the com- 
paratively small platform truck 
| lifting a huge trailer and its four 
| passenger cars was a graphic ex- 
|ample of the rugged power built 
into these industrial materials 


| handling units. 
| * * * 





T= problem of passenger car 
noise is being attacked more 
| assiduously. 

| With automatic transmissions 
| doing away with gear whine to 
| a large extent, and with new 
| engines having hydraulic tappets 
| to silence noise from this source, 
| other noise spots become more 
| noticeable. 

Fan roar, shackle rattle, road 
rumble and air intake hissing are 
just four things which different 
manufacturers have tried to sup- 
press in recent design changes. 


It is getting so that some drivers 
are even complaining of loud-tick- 
ing clocks! 


Mack Sees Price 
As Secondary in 


50 Truck Market 


CHARLOTTE, N. C. — Quality, 
performance and operating econ- 
omy will outweigh price in the 
1950 truck market, H. W. Dodge, 
| executive vice-president of Mack 
| Trucks, Inc., told a group of the 
company’s executives and distribu- 
tors here. 

Spearheading a parley on 1950 
Mack sales and advertising plans, 
| Dodge warned that the buyers’ 
| market in trucks was here to stay 

Future sales, he said, will call 
|for expanded advertising and pro- 
|}motion programs. He urged his 
audience to go out and meet the 
market “with all you got.” 

Also at the meeting were: T. H. 
| Jones, manager of Mack’s Char- 
|lotte branch; Elliott G. Ewell, 
| company vice-president and south- 
;eastern division manager; L. E. 
Matzner, advertising manager, and 








M. C. Horine,_ sales_ training 
| director. 
Auto Stocks 
| Nov. 21 Nov. 14 
Chrysler .................... 59% 553, 
icici 2% 2% 
General Motors .... 655% 10% 
Hudson .................... 138% 12% 
Kaiser-Frazer ........ 4% 5 
Nash-Kelvinator .... 16 15 
Packard .....:.............. 4 8% 
Studebaker .............. 265% 2534 
IID assesses acconcoence 25 25 
Willys-Overland... 4% 4% 
Average for — —_— 
10 Stocks ............ 19.73 19.58 
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Get set tor more pats! 
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PUSH THE VAN AUKEN GIFT CERTIFICATE PROMOTION 








Here’s Real Backing... 
A Full Page ad in the 
December 3rd issue of 
The Saturday Evening Post 





Your customers read The Saturday 


‘ . shock. : : 
Evening Post. Be sure to display "7 “oe blade protection. 
. ’ ndable insurance against 
. . th = 
Van Aukens for big Christmas Mnsightly damage, expensive ‘aan 


Sales. Use the special Van Auken aa Mage tt Patticular make and 

— ; ° . finished in eth : $i highest quality stee] 

tie-in promotion material coming € chrome. VAN AUKENs add 
new beauty, new safety... are 

€conomical invest . Pom tang 


your way. 





VAN AUKEN TRUNK GUA 
rear deck and luggage compartment. 












ane 


locked bumpers 
struction does a 


DON'T cer y . 
OCOKED:.. 
VAN AUKEN ~ jt’, “en the - INSIST ON 


: Ve 2 Abwistocvil YG Guards 


VAN AUREN 


INCORPORATED 
DETROIT 20, MICHIGAN 


A Subsidiary of Penn-Ohio Steel Corporation, Birdsboro, Pa. 





RDS protect your 


Fre Ment have hed be fabeng! 








AUKEN 


Geile and, Seine Ceri 


Van AUKENS Bive you Patented, 





Look for 
Van Auken 
“on the bali’ 





a ee. . a 
the Say. oat 
There is q custom-made 
THis CHRISTMaAs, 
Give PROTECTION 
Van Aukens are a gift 


that will be ant 
reminder te aily 





Van Auken for your car 









Girr CERTIEI¢ 
‘ATE 
‘ FOR : 
AN AUKEN PROTECTION 


© Lew 
rn rego 







Certificates for Van 
€n protection. Put 
an Aukens on your 
Christmas list now- 
for family, friends or 
yourself, 








RiVE 
OR Park A CAR Witnour VAN AUKENS 


Still time for New Dealers. If you aren't 
handling Van Aukens now, write, wire or phone at 
once. We'll see that you get your Van Aukens and 
Gift Certificates in time to cash in on the big holi 
day promotion. Delivery will be made through ow 


distributor nearest you. 
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HEVROLETS THE FAVORITE 


Each of 14 independent 
postwar car surveys reveals a 


GREATER AND GREATER PREFERENCE 
for CHEVROLET 
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VAN EVER-WIDENING MARGIN’ 


Fourteen independent surveys conducted by national magazines and research organizations covering 
car buyers throughout the nation reveal this fact: Chevrolet’s the favorite by an ever-widening margin! 
Office and factory workers, business owners, farmers and professional men—people in all walks of 
life—put Chevrolet first over a/l in the low-price field! Yes, day after day, more and more people, are 


discovering the superior quality and the superb value of America’s best-seller. Day after day, Chevrolet 


is going farther and farther ahead in company with those who hold the world’s most desired franchise. 


CHEVROLET MOTOR DIVISION, GENERAL MOTORS CORPORATION, DETROIT 2, MICHIGAN 





-  — 


, 








Open-Market Restoration 
Urged as U.S. Goal 


By William Ullman 


Washington Correspondent 


CCORDING to Alfred H. Williams, president of the 

Philadelphia Federal Reserve bank, “the zeal for social 
justice” in this country is one of the forces exercising a 
“persistent” tendency toward inflation. Linked with this 
driving force toward a resumption of the inflationary move- 
ment is “the emphasis on full | LL 
employment at constantly ris- 
ing wage rates,” he told a 
Congressional economic subcom- 
mittee as it began investigating the 
nation’s monetary, credit arid fis- 
eal policies with a view to deter- 
mining whether new legislation is 
needed to promote economic sta- 
bility. 

This is the Congressional group 
headed by Sen. Paul Douglas, IIli- 
nois Democrat, and reported in 
this column a couple of weeks 
back as preparing to get into 


Oo—— 
action Nov. 16. 
“Problems of 
economic insta- 
bility are becom- 
ing increasingly 
difficult,” Wil- 
liams told the 
committee as he 
pointed out that 
money and credit 
in this country at 
the moment 
could be expand- 
ed by at least a 





William Uliman 












half trillion dollars. Williams pro- | flationary movements which may 


posed that Congress take note of 
the danger of this situation quickly 
and lay down a policy directive to 
the Treasury and the Federal Re- 
serve System assigning them “a 
common objective” which will re- 
quire “a better coordinating of 
monetary and debt management 
policies.” 
* + + 
‘Open-Market’ Objective 
H® WOULD not say flatly and 
categorically that immediate 
steps should be taken to “unpeg” 
government bonds by this new di- 
rective but he admitted that he 
feels that in event of a resurgence 
of inflation open-market opera- 
tions should be used as an effec- 
tive instrument of policy.” 
“The system objective,” he said, 


“should be to restore open-market | framer 
operations to their full former ef- | manager, 


fectiveness as an instrument of 
achieving stability.” 

The Philadelphia banker ad- 
mitted in the course of much 
questioning by committee mem- 
bers that he wanted the system 
free to propose successively low- 
er prices for government bonds, 
if thought necessary to halt in- 


you can do it 
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There isn't a better proven, more 
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CHEVROLET SALES CLUB IS 20 YEARS OLD—Merrimack Valley & North Shore District 
No. 2 of the Chevrolet dealers’ salesmanagers club held its 20th anniversary dinner recently. 


The club was organized in November, | 
of many similar clubs throughout the U. S. 


929, at a dealer meeting 


in Salem, Mass., as one 
This club claims the distinction of being the 


only one formed then to carry on to the present time, the others having ceased functioning 


some time ago. John T. Dancause, who was the second president serving in 1930, 
Head table, 
B. Coe, assistant zone manager, 


chairman of the committee in charge. 


Haverhill; K. 

GMAC, Boston; Fred Walsh, zone 
Boyd, president, 
York; Roy Howard, regional manager, 
GEIC, Boston; William Curley, secretary, 
Marblehead. 








| arise in the future. He said that 


| inflationary forces still at work 
| in this country derive from five 
major factors: 
1. The zeal for social justice— 
“The attempt to assist all the 
‘claimants in such areas as agri- 





NO MATTER WHAT THE 
TYPE OF STARTING... 


simply designed, or more 


easily mounted starter drive than the Bendix* Drive. Over 
79,000,000 have been installed. It has fewer parts than any 
other starter drive system. Its compactness lets you mount 
starting motors almost anywhere. These are the basic 
reasons why Bendix Starter Drives are preferred by most 


manufacturers. Cost-wise and 


performance-wise— from 


installation to service— it's the most economical starter drive 
you can buy! Look into Bendix Starter Drive cost savings. 
Your inquiries will receive immediate attention. 


ECLIPSE MACHINE DIVISION of 


ELMIRA, NEW YORK 


*REG. U.S. PAT. OFF. 





aviation conpenation 


Detroit Office: 8-212 General Motors Bidg. 


was 
left to right: Edward E. Sweetser, 
Boston; Claude Courteol, zone 
manager, Chevrolet, Boston; Dancause; Roger 


Chelmsford; R. P. Murphy, assistant regional manager, Chevrolet, New 
GMAC, Boston; 
Wakefield, 


William Quinn, 
and Elmer Brown, 


zone manager, 
vice-president, 


| culture, veterans’ affairs, housing 
and local depressed areas.” 

2. Emphasis on full employment 
at constantly rising wage rates. 
3. Entrance into economic life 
of national governments whose 
actions are great in magnitude and 

| unpredictable. 

4. Growth of collective bar- 
gaining, involving large numbers 
of workers and industrywide in 

| scope. This force, Williams said, 
tends to produce “rigidities” 
which make it difficult for the 
economy to adjust itself to sta- 
bilizing movements. 

5. Rise of the United States to 

world leadership. This position of 
| ssterationell responsibility makes 
officials timid about approving 
|/necessary policies to bring about 
| necessary internal readjustments 

because of their fear of the effect 
on international affairs, Williams 
| said. 

His assertion that welfare spend- 
| ing is a major factor in promoting 
| inflationary potentialities was ques- 
| tioned by Sen. Douglas, who point- 
|ed out that welfare takes only 
| about $2,200,000,000 out of $44,000,- 

000.000 budeet while past wars and 
expenditures to try to prevent fu- 
ture wars cover 78 percent of the 
foderal budget. 

* 


| Curb on Runaway Spending 


| ILLIAMS said he “quite 
agreed about the role of wars 
and defense spending, but added 
that in the world as now consti- 
tuted, these costs are “inescap- 
able” and that, therefore, the ut- 
most vigilance must be shown to 
prevent runaway spending in other 
| directions. 

The banker said he was not in 
favor of the government’s stepping 
| into the economic life of the coun- 
try more deeply than it is already 
there and with a whole new series 
of controls designed to promote 
stability. 

Instead. he said. Congress ought 
to lay down quite specific goals. 
and as far as possible get out of 
| “specific controls” even where it 
|*s now exercising them. 

Otherwise. he added, the gov- 
ernment might get in so deep 
that it could never get out in 
its attempts to promote stability 
bv rovernment processes. 

Williams cited Great Britain as 

-n example of what can happen 
when a government undertakes to 
-~nly specific controls to economic 
life. 

“The British government now 
finds itself where it can’t °o back 
so it must go on,” he said. 

He cited agriculture as one of 
the situations where this country 
already has gotten in very deep. 

“In agriculture,” he said, “we 
have got a bull bv the tail.” We 
onght to be asking ourselves 
“how we can get out of the farm 
price sunport program” with the 
least damage, the Philadelphia 
banker told the committee. 

Williams said that what the 
eountry needs more than new leg 
islation on monetary and fisca 
nolicies is to have a definite goa 
which will cause all authorities- 
;esnecially the Treasury and th: 

Federal Reserve System—to co 
|onerate to promote economic sta 
| bility. 
| “We cannot legislate ourselve: 
|into continuous prosperity,” Wil 
|liams warned. Inappropriate law: 
|are as much a hindrance to eco 
|nomic stability, he added, as ap- 
| propriate taws are helpful. 
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1949 Progress Encouraging . . . 
Anti-Diversion Seen 


Active 1950 Issue 


NEW YORK.—Campaigns to re- 
strict the use of motor vehicle tax 
revenues to highway construction 
and maintenance uses will continue 
to be pressed in a number of states 
next year, a survey reveals, follow- 
ing progress achieved by the anti- 


purposes. The Georgia gas tax was | 
raised from six to seven cents. Of | 
the $6,000,000 additional annual 
revenue expected from the one-cent 
boost, only $5,000,000 will be used 
for road purposes. 
New Jersey’s 1949 legislature 








| cisco; 
|olis, and Lyons Auto Supply, De- 


11 Wholesalers 
_|Win Ad Awards 
|For °49 Programs 


CHICAGO.—The advertising pro- 


|grams of 11 automotive wholesal- 


|ers in the U. S. and Canada were 
cited for top 1949 honors by the 
judges of the second annual adver- 
tising merit award program of the 
Automotive Advertisers Council. 


Chanslor & Lyon Co., San Fran- 
W. E. Lahr Co., Minneap- 





13 


Seniene4 & Parts Co., spisnsneiines 
| honorable mention, Myers Motor 


| Supply Co., Joplin, Mo. 


Automotive volume, $500,000-$2,- 
000,000 — First, W. E. Lahr Co.,, 
Minneapolis; second, United Whole- 
salers, Sioux City, Ia.; third, Hart's 
Automotive Parts Co., Chattanooga, 
Tenn.; honorable mention, Cum- 
mings & Emerson, Peoria, IIl. 

Annual autcmotive volume up to 
$500,000—First, Lyons Auto Supply, 
Decatur, Ill. (only one award made 
in this classification); Canadian 
in this classification). 

Canadian wholesalers — First, 
Taylor & Pearson, Ltd., Edmonton, 

















diversion movement in several; passed an appropriations bill 
District states during 1949 legislative ses-| which “borrowed” a total of $19,- oes a. aa suet oo Alta.; second, Provincial Automo- 
500, f high funds f ti Tradi 
oo: sions. ‘ 000 of highway funds for gen- lar-volume classifications. Taylor &|"V€ Trading Co., Ltd., Toronto. 
25 one A state constitutional amend- | eral purposes. It was promised, 25 EE alee aes om 
as _ ment outlawing the diversion of | however, that this money would aoe hae te ctmaas ie i a M i 
30, was automotive tax revenues to non- | be returned to the highway fund “And here is a_ businessman’s ra rst awar peg tie — EMA Membership 
weetser, highway purposes is scheduled to | within three years without any | model. He can take his work with nnouncement o e winners " 
x tipper ge before Temmesseo voters at the Come ad by the Federal Bureau of | him.” = sae eae a = Gray-Reeks = edn eG ae ” 
st, New 1950 general election as the result ads. _ " | ver ’ - - —R. H. Stuff, Fendix 
hanager, of cotien taken by the 1949 Despite the constitutional pro-| increase of 11 percent over the pre- | V!S!0n of Raybestos - Manhattan, undercoating sales manager, has 
— Tennessee legislature. hibition against highway fund di- | ceding year. and chairman of the council’s ad-|announeced that the manufacturer 
— The same anti-diversion amend-|version in 21 states and the| Pointing out that these diversions | Vertising award committee, follow-|has been accepted to membership 
ment was originally slated for a| progress made in many other states |of highway funds came at a time|ing the judging of contest entries/in the Motor Equipment Manufac- 
busing vote at the 1948 general election, | to curb diversion through statutory | when many states were increasing after the AAC’s fall meeting here.|turers Assn. 
but was kept off the ballot by a/ action, the latest figures released by | automotive tax rates to meet the| Those winning awards were:| Main headquarters for Fendix 
— technical defect. the Federal Bureau of Public Roads | unprecedented need for road funds, | Automotive volume over $2,000,000| are at 2429 S. Halsted St., Chicago 
ates. An anti-diversion amendment was | revealed that diversion of highway | anti-diversionists are planning to | annually— First, Chanslor & Lyon | 8. Eastern division offices, with L. 
c life approved by the 1949 Connecticut | use taxes to nonhighway purposes | intensify efforts against continua-|Co., San Francisco; sccond, Sieg |S. Mann in charge, are at 909 Davi- 
whose house, but must pass both legisla-|in 1948 amounted to $189,370,000, an | tion of the practice. 'Co., Davenport, Ia.; third, National| son Chemical Bldg., Baltimore 1. 
le and tive branches by two-thirds vote at antennal aeiselinine 
the next session before it can be 
oar submitted to the voters at town 
abere meetings to be called for that pur-| 
le in pose. | 
said, Similar anti-diversion amend- 
ities ments were proposed but not acted | 
r the upon in the 1949 legislatures of sev- 
sta- eral states, including Arizona, 
Delaware Maryland, New Jersey, 
tes to New Mexico, New York and) 
ion of Wyoming. 
makes Twenty-one states previously | 
Foving amended their state constitutions | 
about to completely or partly prohibit the 
ments diversion of automotive tax receipts 
effect to nonhighway purposes. 
lliams These states are California, Colo- | 
rado, Idaho, Iowa, Kansas, Ken- | 
jpend- tucky, Maine, Massachusetts, Mich- | 
1oting igan, Minnesota, Missouri, Nevada, 
ques- New Hampshire, North Dakota, | 
point- Ohio, Oregon, Pennsylvania, South | 
only Dakota, Texas, Washington and | 
4,000, - West Virginia. 
s and Highway fund diversion was 
it fu- | reduced substantially in Florida 
f the by a recent special legislative 
session which gave counties the 
} proceeds of the seventh cent of 
in the state gasoline tax which form- 
¢ e” i erly went to the general fund. uae 
wars i Eighty percent of the proceeds | causm> enaaaes 
added from the seventh cent of the tax | 
snetl will be spent by the state road | TT 
aaa. department under instructions from | ee mn 
: county commissioners and the re- | casas 
je ut- maining 20 percent will be spent | ae Pg 
— directly by the commissioners for | \> a 4 gi 
aimee road and bridge purposes. = po 
: 5 Another gain was made by anti- | ’ 7 
ot in i diversionists when the 1949 South | 
pping Dakota legislature enacted a bill | 
ooum- | placing automobile registration rev- | 
ready enue in the state highway fund. 
series Such revenue, which previously | 
ate went into the general state fund, | : 
is estimated at $1,200,000 a year. : ’ e 
—_ Wisconsin’s 1942 legislature re- | 6 ° e Unity protects the car dealer s retail sales—by 
ut of te, enaeaen’ ef tae | distributing only through legitimate wholesalers— 
re it funds. Gov. Paul A, Dever unsuc- | never through chain stores or other cut-price channels. 
cessfully proposed to the | 
ROvV- Massachusetts legislature that $1,- * 
-- 900,000 be diverted from ms state | 
n highway fund to help pay for the p ‘ e . ‘ ‘ 
lity maintenance of trucks, subways, | Unity Spotlights will not drift in the wind, rattle, etc.—because 
elevate tructures of . . : ° ° ey 
in os rn ee “Cee tome Unity Spotlights are the only ones with adjustable frictions, both 
ippen authority. : : . . ° * 
es to Oe iii” aie aeeiiaies horizontal and vertical, easily adjusted with a screwdriver. 
omic after the Massachusetts supreme | 
court ruled that it would be illegal All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
pack. 3 cae . eee? aoeamees ta locked in the corner post by the two mounting brackets and cannot rotate. The 
amendment de e 2 
' receipts to highway purposes. : ° ° . . . : 
ie of Auti-dbvemanas aultese’ @ cet. | head housing and the handle housing pivot on this stationary outside tubing. 
antry i back in Georgia, where only part of The corner post is stronger after the Unity Spotlight is installed. 
eD. the receipts from a gasoline tax | a : , ‘i 
“we increase were dedicated to road | There are millions of Unity Spotlights in the field 
bo giving perfect satisfaction after years of service. Th 
nem Kill ill Site Suit, Look for the spotlights with the ornament on top. ore Nothing th 
e 
phia Ford Asks Court You will never see any Unity products sold at cut u That is &$ the BEsy 
the BUFFALO.—Ford Motor Co, has prices either under Unity name or under a different rp NI POTLG 
asked dismissal of a suit filed in| ° 
an.) Federal District court here seek-| name or trade mark. Unity protects the dealer. © Car D asa are called 
goa ing a refund of $4,445 and $10,000) e 
ies- in damages because the brakes on | 
th a 1949 Lincoln convertible alleg-| 
co edly failed three times, the third | 
failure resulting in an accident. 
= Answering the complaint of| UNITY MANUFACTURING COMPANY 
aves eee oe sees Ue) 2909 SOUTH INDIANA AVENUE S CHICAGO 16, ILLINOIS 
1 
law “The accident and any personal | MAKERS OF SPOTLIGHTS WITH OR-WITHOUT MIRRORS + FOGLIGHTS + BACK-UP 
eco injury or damage alleged were| 
= caused by or contributed to by his| LIGHTS + POLICE LIGHTS+ FIRE LIGHTS + DECK LIGHTS AND EMERGENCY LIGHTS 


(Gaul’s) own negligence.” 
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Station Wagons Cut $250, Other Models Unchanged .. . 





28 Changes Mark °50 Pontiac 


HE 1950 Pontiac, with which the |teriors is a new, mixed wool cloth | bolsters at front of seat cushions | 


The New Pontiac io 


division will initiate its drive for | upholstery fabric. Cloud gray is the | and top of back cushions. Backs of | 7 
fourth sales place, encompasses 28|dominant tone, enlivened by dual |front seats are trimmed in hard| 
mechanical and styling improve-| pin stripes of plum and pebble gray | finish fabric to match. f 
ments. at 1% inch intervals. Cushions and| Doors are styled with back-| : 

Placed on dealership display |seat backs are finished off with|grounds of hard finish fabric} I 
last week, the cars were intro- | maroon piping. | matching the cushions. Centered on | aa ere 8 
duced with no change in prices ° ” this background vertically is a) = eS ae i , 
except on all-steel station wagons [jCors are trimmed in matching | rectangular panel of light gray, | a catia 


and Hydra-Matic drive. Adver- 
tised-delivered price of Pontiac 
Hydra-Matic was reduced $25 to 
$158.50. Station wagons were cut 
$250 across the board. 

Station-wagon prices now are: 
Standard six, $2,280; Standard eight, 
$2,348; Deluxe six, $2,359; Deluxe 
eight, $2,427. 

General Manager Harry J. Kling- 
ler predicted increased demand for 
station wagons and Hydra-Matic 
models as a result of the price 
reductions. 

+ * * 


ONTIAC production § schedules 

for 1950 have been set at the 
highest level in company history 
and sales are “likely” to follow suit 
in reaching an all-time high, Gen- 
eral Sales Manager L. W. Ward 
declared. 

Styling refinements in the new 
Pontiacs include a_ retouched 
grille with main bars extending 
out and around the fenders, a 
new hood ornament and medal- 
lion, new rear deck lid handle and 
new rear deck nameplate. 

Highlighting the power plant im- 
provements is an increase of the 
eight-cylinder motor to 108 horse- 
power from 104 horsepower, Pon- 
tiac sixes remain at 90 horsepower. 


a + + 
LINGLER emphasized that 
standard compression ratios of 
both Pontiac engines stay at 6.5 
to 1. 

This, he stated. allows “maximum 
performance with operational sav- 
ings cn non-premium gasolines.” 

In addition to six or eight-cyl- 
inder engines, Pontiac again 
offers a choice of standard or 
deluxe. styling, Chieftain or 
Streamliner body design and 
Hydra - Matic or synchro - mesh 
transmission. Wheelbases remain 
at 120 inches. 

A new model added to Pontiac's 
1950 line is the Catalina Coupe, a 
so-called “hardtop convertible” in 
the Chieftain group. ‘ 

> 


he approach pattern of 1950 
Pontiacs has been broadened by 
extending the main grille bar and 
wrapping it around the front 
fenders. All three horizontal grille 
members are heavier. 

Four enlarged recessed vertical 
supports mark the air intake 
louvres. Newly designed parking 
lamps are set between the bumper 
and main grille bar directly below 
the headlights, which are set in the 
fenders, outboard of the grille. The 
center grille support has been en- 
larged and carries an Indian head 
mediallion twice its former size. 

The Indian head hood ornament 
has been redesigned in a more 
modern manner, as have the hood 
medallion, the rear deck lid 
handle and rear deck nameplate. 

Two distinct rear designs are 
again present in the Chieftain and 
Streamliner series. The Chieftain 
is of the “notch-back” or “bustle- 
back” pattern, while the Stream- 
liner incorporates the “fast-back” 
design. 

Featured in Pontiac standard in. 


cloud gray with a wide band of | 
maroon hard finish fabric at the) 


bottom. Chrome mouldings 


placed along the lower edge of the | edge. 


Outlining this 


lower garnish panel and just above | pattern is a narrow chrome bead 


the arm rest, while a third divides |moulding encircling the top, front 
the central and lower trim panels. 
Arm rests are trimmed in maroon | 


hard finish material and bound with 
a narrow chrome moulding. 

Sidewalls, front seat back and 
headlining are in harmonizing and 
somewhat lighter shades of gray. 

Entirely new on standard Pon- 
| tiacs is a rubber floor mat which 
simulates deep pile wool carpet. 
This new floor covering will be 

used on rear compartment floors 
of all standard sedans. 

Chieftain and Streamliner deluxe 
models contain a new door styling 
employing two splashes of lighter 
gray materials above and below the 
broad panel of contrasting twilight 
gray. Broadcloth forms the upper 
of these contrasting panels, and is 
divided into squares separated by 
deep vertical creases. 

This panel is garnished at the 
upper and lower edges by two nar- 








BIG CHIEF PONTIAC—The newly designed 
| hood ornament for the 1950 models. 


| row chrome mouldings. Lower door 

panels are covered with matching, 

hard finish fabric. 
* * . 

NEW ecoin-like medallion has 
< replaced the former horn but- 
ton design. The name “Pontiac” 
pears in brushed ssilver script 
against a black semi-circle. Below 
in bas-relief is the Pontiac Indian 
| head in satin-finish gold. 
| Directly above the glove box door 
|} has been placed a newly sculptured 
medallion name plate in black and 
chrome, 

Hardware is in polished chrome 

finish, with control knobs done in 
| jet-black plastic, tipped with 
| chrome caps, Kickpad, arm-rest 
and trim mouldings are also in 
| polished chrome. 
| The 18-inch steering wheel has an 
;outer rim and semi-spokes of jet 
| black plastic, with inner spokes of 
|chrome. The chrome horn ring is 
| continuous, 
| Instruments and controls, and 
their instrument panel arrange- 


ment, are essentially unchanged. 
+ + . 





' 
| 
| 


ELUXE convertible 
have also been redesigned for 
1950. Cushions are upholstered in 
| five colors of deep buff leather, red, 
|blue, green, tan and black with 





interiors | 


and bottom edges. 

Other decorative touches on the 
| door panel are provided by a 
| deep stitched crease paralleling 
| the chrome outline moulding and 


| by stitched creases at right angles 


which divide the panel into four 


| equal rectangular areas. Kickpads 

| in hard finish fabric matching the 

| door background color are set off 

by a narrow chrome bead mould- 
ing. 

All deluxe Pontiacs, including sta- 
}tion wagons, are trimmed with a 
|chrome moulding running at thigh 
|height from the front wheel hous- 
lings to the after tip of the rear 
fenders. 

Other exterior features are stain- 
less-steel rear fender gravel guards, 
chrome headlamp rims, flared belt 
moulding and chrome wheel discs, 
the latter being omitted on station 
wagons. 


* + * 
AdDDENS one-eighth inch to the 
diameter of the cylinders has 
stepped up the Pontiac eight-cyl- 
inder engine to 108 horsepower, 
This has resulted in increasing the 
displacement of the pistons from 
249 to 268 cubic inches. 
Corresponding with the increased 
power of the eight-cylinder engine, 
the crankshaft rear bearing has 
been increased in diameter, and a 
positive rear bearing oil seal has 
been added. Also, outside walls of 
the cylinder water jacket have been 
moved out on both sides and ends. 
Pontiac reports that the in- 
creased pulling power of the 
| eight-cylinder engine made it ad- 
visable to enlarge the clutch 
diameter from 9% to 10 inches to 
assure smoother clutch engage- 
ment where synchro-mesh trans- 
mission is used. 
| A new tappet adjustment access 





of the right front fender. When this 
panel is removed, along with the 
iright front wheel, tappets can be 
|more conveniently and accurately 
adjusted, according to Pontiac. 

A year ago, on 1949 models, Pon- 
tiac engineers sought to reduce 
| radio and television interference by 
|shortening spark plug, coil and 
| distributor cables. 

Signal suppression has been even 
further advanced this year, Pon- 
tiac says, with the removal of 
|copper wire from these cables and 
the substitution of carbon-impreg- 
nated fiber material treated with 
conductive coatings. 
| + * * 

NEW radiator core has been 
+ designed for Pontiac’s six-cyl- 
|inder engine which will give the 


istics. 

An innovation improving ride 
|characteristics in the 1950 Pontiac 
|is the use of rubber rear spring 
|bushings. Besides absorbing road 
|shocks, the new bushings reduce 
|shackle pin rattle, road rumble and 
| power transmission noises and elim- 
jinate the need for lubrication at 
six spring mounting points, the 
company states. 

To improve visibility for per- 
| sons of less than average height, 
| Steering wheels on 1950 Pontiacs 

have been lowered %-inch, while 

rear view mirrors have been 
lowered to match. 
| Body rigidity and strength of the 
center pillar have been proved by 
|changing the roof rail from chan- 
jnel to box-type construction. 
| Two final additions to 1950 models 
are “freeze-proof” door locks and 
;coil spring tool holders which pre- 
vent rattling of tools in rear deck 
compartments. 

Door handles incorporate a drain- 
age compartment for rain and con- 
densation said to eliminate the 
danger of frozen door locks, 


The coil spring tool holder at- 





REAR APPEARANCE Serene Shee changes on the 1950 Pontiac include a new rear | taches to the spare tire mounting 


deck lid handle and new rear dec 


nameplate. A coil-spring tool holder is designed to 


eliminate tool rattle in the trunk. The chrome Silver Streak is continued on 1950 Pontiac 


rear decks and hoods. 


| 





and holds jack and other tools in a 
secure position. 


hard-finish fabric jutting out from | 
the rear door edge and extending to! @ 
are| within a few inches of the hinged | ? 
contrasting | 


engine better cooling character- | 


ae 
Cae 


support bars. 





vertible shows up the longer main grille bars, newly 
Pontiac has kept the compression ratios of its engines at 6.5 to |, noting 





ae 


‘ har coat eee) 
DISPLAYING NEW GRILLE TREATMENT—This 1950 Pontiac Chieftain Deluxe Eight con- 


designed parking lights and heavier 


that this allows ''maximum performance with operational savings on non-premium gasolines." 
Steering wheels have been lowered to improve visibility for short persons. 


PONTIAC CHIEFTAIN FOUR-DOOR FOR 


By Gordon Hebert 


Staff Correspondent 


NEW ORLEANS.—Although Oc- 
tober new-car registrations in the 
New Orleans area showed a drop 
of 157 units from the all-time high 
| of 1,300 established in September, 
|the new-car business held its own 





| good, according to dealers. 

Prior to the war, this city seld- 
dom enjoyed new-car_ registra- 
tions over the 1,000 figure. Octo- 
ber marked the sixth time this 
year they soared above 1,000 in a 


&P-| door has been placed on the inside| single month. 


The 1,143 units registered in Octo- 
ber brought the total for 10 months 
;/up to 10,132, as compared with 
| 6,984 for the same period last year. 
;Only 696 new-cars were sold in 
| October, 1948. 

The three cars in the low-price 
field only took 48 percent of the 
total new-car business in October. 
| October new-truck sales were also 
|considered good. There were 216 
registered, just two less than the 
preceding month. October was the 
third largest truck month this year 
from a volume standpoint. The high 
|1949 month was August, when 238 
set an all-time record. 
A surprising number of new 
cars are making their appearance 
on independent used-car lots. As 
| a matter of fact, three new-car 

dealers are selling current models, 
other than the make they repre- 
| sent, on their used-car lots. Two 
lots opened during the past 
| month, featuring new cars ex- 
| clusively. 

A few new-car establishments are 
|counteracting this situation by 
| plastering their windows with signs 
| showing the delivered price of the 
|car, minus equipment. They are 
running newspaper and radio ad- 
vertising featuring the lowest- 
priced car in their line. 

One new-car dealer is running a 
newspaper series stating that he 
has made arrangements whereby 
$200 down, cash or trade-in, may 
purchase a new car. Another dealer 
pleads that he needs used cars and 
offers the highest market price on 
trade-ins. 





The used-car business, as a 
whole, continues spotty. Used-car 
prices are fast adjusting them- 


| selves. It is the consensus that the 
|large stock of cars in new-car 
| dealers’ hands and the _ greater 
|number of new cars on independent 
used-car lots is mainly responsible 
for the decline in used-car prices. 
There is a noticeable increase in 
|the used-car business being done 
|by new-car dealers. They are re- 
‘taining the more saleable merchan- 





provements enhance all new Pontiac models. 
horsepower of the Pontiac eight-cylinder engine from 100 to 108. This has been attained 
by increasing the piston displacement from 249 to 268 cubic inches. 


Auto Sales Hold High 
In New Orleans 


jand the month was exceptionally | 





‘50—Twenty-eight mechanical and styling im- 


Included among them is 4 boost in the 


dise for their used-car lots and 
wholesaling undesirable cars. One 
dealer who did a $30,000 net used- 
car business for the month said 
that his reconditioning cost for the 
same month was just under $2,000 

Another noticeable factor is the 
greater number of jalopies crowd- 
ing the lots of used-car dealers. 

Only three new-car dealers are 
still wholesaling used cars 100 per- 
cent. One dealer in the low-price 
field, who three months ago got 
ready to return to the used-car 
business, leasing the largest lot on 
the main thoroughfare of the city: 
and erecting an office building and 
neon signs, has yet to put a used 
car on the lot. 

Service business is reported “fair” 
by the majority of dealers, Only 
three dealers noted a slight increase 
over the preceding month. 

Five dealers stated that October 
volume was about “even” with 
September, while the remaining 
showed a loss from 5 to 20 percent. 

It appears that a few new-car 
dealers who also handle trucks are 
selling the big units at cost, plus 
the salesman’s commission. One 
dealer reported that he sold pick- 
ups at cost, plus salesman’s com- 
mission, to get a few of his make 


|in a large fleet operation. 





MASON AND GEYER RETURN 
EUROPE—George W. Mason (left), president 
and chairman of Nash-Kelvinator, and presi- 
dent of Automobile Manufacturers Assn., with 


FROM 


. Geyer, president and chairman of 
Geyer, Newell & Ganger (Nash ad agency) 
are shown aboard the Queen Elizabeth on 
arrival at New York. They spent a month in 
Garage and attended the Paris Automobile 
show. 
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What They Say in Southeast... 


Field Notes from Auto Dealers 


Eprror’s Note: This is the last |Studebaker dealer who has sold 80| new car prices have gone up to 
in a series of articles written dur- |so far this year on a 35-truck con-| $2,200. A $1,000 difference has 
ing a visit to dealers in the | tract. | spread to $1,750. 

— Bob Finlay However, Dupree said, things| Prewars have deteriorated rap- 
7 — might tighten up now, what with |/idly, this dealer said, as people 
Managing Editor | 
EN ROUTE.—This cleanup of on-| vortising trucks at $40 over Du-|was over and new-car production 
and-off-the-record items might pree’s cost. started. 


——— ee al Dupree, who is in business with| Now, said this dealer, instead of 


of one dealer: : 
“It’s amazing how easy it is for | his brother, is building up a strong | moving 1941 and 1942 owners di- 
factories to find suckers who | selling staff. Already it includes rectly into new cars, they have to 
want to become dealers.” /four salesmen besides himself and | be traded up to ‘46s, then ’'47s and 
Business is still pretty good, but | his brother. |’48s, and finally into new cars. It’s 
not that good, he claims. | “Most of our business,” he said, | 2 lot longer road. 
aes Gee |“is outside now. Three months ago vi fn eel 
N ATLANTA, we found the deal- | jt came from the floor.” | JN THE not-for-attribution de- 
ers proud of their city, and con-| | partment, another dealer told us 
: A h I , : ; 
dent ofits growth eaione the road a way T was/ wny desler sometimes gag on big 
“More industry is moving here | ‘ ‘ : | factor romotions which involve 
xplained the tight 1 b- | ih Se 
every day,” one dealer told us. | eee eae eee anes ree |the dealer’s own advertising funds. 
a lem in an interesting way. A year | “Me dealers 
It is one of the biggest insurance | A dealer, he said, has a lot of 


. ago owners of prewar 1941s and '42s 
centers of the nation. And there are | jy good shape could get around|things to promote week in and 


few national businesses which do|¢1 000 for their cars and new cars| : 

: ’ |week out. Right now they spend 
not have a branch in Atlanta. The | oot about $2,000 (in his line.). money on continuous promotion of 
result is & great many white-collar Now these owners of prewars | services, 
workers in — ; | ean get at best around $500 and | Pretty soon they'll be working hard 
At THE airport, met a represent- 

ative of a big table-silver pro- | 
ducer. 

The South, he said, is the 
country’s most important table- | 
silver market. People here, high and 
low, are interested in tradition. 

The silver people, by the way, 
are urging their dealers to pro- 
mote demonstrations in high 
schools and clubs on the use of 
silver ware, Has been successful. 

Maybe an idea for auto dealers? 

There are a lot of things about 
autos that dealers could tell people 
in their community—and build up 
their own community relations. 

Display of human interest in the | 
community is often more valuable 
than monetary handouts. 

* * * 


ARL TABER, Pontiac dealer in 
4 Atlanta, finds a good thing in 
veteran’s training of mechanics. 
He doesn’t take just anybody. 
He made it a point to become 
acquainted with the director of 
training and periodically asks 
him if he has any “comers” in 
the class. 
These he teams up with trained | 
men in his shop, and has developed | 
some crackerjacks. 
* * 


IGHT-TIME note—Most of the 
dealers in Atlanta are keeping 
their salesrooms open during the 
evenings now. 
* - + 
pvsH used cars after 30 days? 

Roger Jones, of Mitchell Olds- 
mobile, says his firm doesn’t let | 
them get that old. 

Cars that haven’t moved in 20 
days go on the push list. | 

For goodwill reasons, Jones 
says, no “as is” car is sold by the 
dealership. 

Jones smiled wryly, and _ re-| 
marked: 

“Even if you put an ‘as is’ sign 
on the car 10 feet high, people still 
remember they bought if from you 
and hold it against you if they have | 
a lot of trouble.” 

Old but always friendly sign on | 
Mitchell Olds door: “Come in and | 
browse around.” | 

* * 


N ANNISTON, Ala., the soil-pipe | 

center of the world, we enjoyed 
talking with M. H. Fowler of 
Fowler Motor (Pontiac-Cadillac). 
He was standing in front of his 
dealership in shirtsleeves, chatting 
with folks who passed by. 

A neighboring grocer dropped 
around. Fowler offered to apply a 
$500 due bill for groceries on the 
Cadillac in his showroom. | 

“Got to eat, anyway,” Fowler told | 
me, “So I might as well make a deal 
and get my groceries from Leon.” 

Dealers will have to start using | 
their heads to sell cars now, says 
Fowler, who has a new building, 
all paid for. 

Fowler believes that the day of 
bare competition has arrived, and 
he wants cars to match—stripped of 
all accessories except a heater. 

* * * | G 

(THE truck business has been bad | 
down here, but not for J. W.| PITTSBURGH 
Dupree, the 








“Do your 


specifications read: 


Tittsburgh 
Salety Glasses?” 





PAINTS + GLASS : 


friendly Anniston ' 


la nearby big-city competitor ad- | ceased to baby them once the war | 


parts and used Cars. | 
the community, the dealer finds it 


PL ALLE 
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CENTURY OF CONVERTIBLES—On S. 7 


Corp.'s showroom demonstrates a century o 


15 





ueroa St. in Los Angeles, Kaiser-Frazer Sales 
progress in sports vehicles with a movie prop 
1849 model Landau contrasted beside a 1949 Frazer Manhattan convertible. 


on new cars. This is all direct-mail| wise to go along with promotions 


expenditures. 


Then there is local newspaper 


and radio advertising to build up 
the dealer as a dealer, as well as 
promote various segments of his 
business. 


| of various organizations. 

All this is aside from any co- 
operative factory-dealer advertis- 
ing. 

So when the factory comes along 


In addition, to be a good Joe in. with some terrific promotion on one 


(See SOUTHEAST, Page 22, Col, 1) 


@ Especially with today’s larger vision panels, there is more reason 
than ever before why you should specify “Pittsburgh” for the Safety 


Glasses in your cars. In fact, there are three definite reasons for doing so: 


1. You get Safety Glasses of the highest quality. They’re remark- 
ably strong; afford excellent vision; retain their clarity indefinitely. 


2. You get dependable Safety Glasses. They’ve been time-tested and 
service-proved in the automobile and aviation industries. They've 
earned the confidence of motorists and manufacturers alike. 


3. You have the advantage of “Pittsburgh 


”-developed processes and 


techniques for the mass-production of curved—as well as flat—panels. 


Bey GLASS wv -nnsener 


DUPLATE SAFETY PLATE GLASS + DUOLITE SAFETY WINDOW GLASS 


CHEMICALS - 


GLASS$ 


BRUSHES - 


So make sure that your specifications indicate “Pittsburgh” Safety 
Glasses—for the windshields, windows and rear panels of your cars. And 
if you are confronted with a tough problem of glass application in the 
design and construction of your automobiles, call on our Safety Glass 
specialists. They'll be glad to help you, and there’s no obligation. Pitts- 
burgh Plate Glass Company, 2361-9 Grant Building, Pittsburgh 19, Pa. 





PLASTICS 


COMPANY 
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“Bought by more people during the 
past three years than any other make! 
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FADERSHIP 


















These are the factors that are putting 
W-O Dealers in a fighting position 


in the buyers market. These are the 


fights. If there is no dealer near you, 
write for complete particulars on the 


Willys-Overland franchise. 


WILLYS-OVERLAND MOTORS 


TOLEDO 1, OHIO 


c 

r things that eliminate trade-in dog 
y 

. ! 


MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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By George Deery 
Associate Editor 
Auto dealers have given Cleve- 
land radio stations a major amount 


of football time sales by purchas- | 


ing approximately three hours to 
give either pre-game predictions or 
post-game scores on Saturday and 
Sunday. WJMO has chalked up 
largest sale to local automobile 
dealers. Chrysler-Plymouth dealers 
bought time to air “local game of 
the week,” and American Motors 
(Hudson) purchased a 15-minute 
segment to give all scores. 

WTAM has sold 15 minutes time 
to McDonough Motors (DeSoto- 
Plymouth) for Saturday scores 
after the Ohio State game broad- 
cast. Central Cadillac has 15 min- 
utes over WNBK to telecast final 
scores on Saturday night. 

WJW sold 15 minutes for pre- 
game news to Brinkman Nash, and 


15 minutes to American Motors. At| area to ad agencies and publica- | 
tions was stressed at a luncheon of Jann and Kelley, New York; | 
15 minutes following the broad-| sponsored here last week by Jann | George H. Lemons, advertising di- | 


WGAR, Ralph Stewart (Buick) had 


Affecting Factories and Dealers... 
Auto Advertising 
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|day pro game. Also, WGAR sold 
| McDonough Motors 15 minutes fol- 


| State broadcast. 
* 7 * 
C-E Adds GM Division 

Campbell-Ewald has been ap- 
pointed to handle the advertising 
of Rochester Products division of 
General Motors, Rochester, N. Y., 
H. G. Little, general manager, 
of the agency, has announced. 
| The division makes carburetors, 
fuel pumps, aircraft pressure 
controls, automobile locks and 
keys and brazed and welded tub- 
ing for automotive and other 
industries. W. E. Schweikart will 
be the advertising agency account 
supervisor. 

* * 


* 
About North Carolina 









|lowing Saturday afternoon’s Ohio | 





Greensboro News and Record, and|and Lawrence R. Sarra, that pa-| 
other papers. The advertisers were | per’s 


| day session closed with a dinner meeting. 
| held following the advisory council meeting 





MIDWEST FORD DEALERS' COUNCIL—Regional executives, district managers and two 
representative dealers from the seven districts in the Ford division's midwestern region, 
| attended the annual regional dealers’ advisory council at French Lick Springs, Ind. The two- 


national 


told that North Carolina is “first | ager, were speakers. 


among the 12 southern states east | A 
of the Mississippi” in population, | the Detroit office of Jann and Kel- 


The significance of the growth of | retail sales, net income, farm in-| ley, was in charge of the meeting.) chairman of Texas Co., and Mark 
'the Greensboro (N. C.) market | come and other buying factors. 


* * » 


lg ’ 
Vincent J. Kelley, vice-president | Coronet Contest 


A complete line of merchandis- 
ing aids, designed to boost sales 


cast of the Cleveland Browns’ Sun- | & Kelley, Inc., representatives of the | rector of the News and Record,| for retailers entering the Coronet 


NOTHING TAK 


Leather 






ES THE PLACE OF 


FOR DISTINCTION AND DURABILITY 


There is no substitute for genuine leather with those who want both style and service .... smartness and economy 


- +++ for no other upholstery material can give a car such distinction . . . . nor its owner such satisfaction in its possession 


and use. + The long-lasting beauty of leather is matched by its serviceable qualities as is no substitute, for leather is 


both fire and stain resistant; it is washable, sanitary and mothproof; it asks no upkeep . . . . needs no seat covers. + ‘To 


the designer and maker of motor-cars, leather affords a choice of colors and finishes that enhance any model and 


gain for it an acceptance with buyers who have an eye for both beauty and value. - We suggest you look to leather .. . . 


smart, colorful leather . . . . long-lasting leather ....to give your cars the complete look of quality and distinction. 






= 


SUETT 


THE UPHOLSTERY LEATHER GROUP 


TANNERS' COUNCIL OF 
100 GOLD STREET + NE 


The Ashtabula Hide & Leather Company, 


Blanchard Bro. & Lane, Newark, N. J. 
Conneaut Lecther Company, Conneaut, Ohio 


Delaware Tanning Inc., New Yor 


Eagle-Ottawa Leather Company, Grand Haven, Michigan 
The Lockewonne Leather Company, Hackettstown, N. J. 


Rede! Leather Manufacturing Company, 


fi fie 





AMERICA 
W YORK 7 


Ashtabula, Ohio 


k, NY. 


Nework, N. J. 







A two-day conference of district managers was 


advertising man- 


David E. Sampson, manager of 


magazine merchandising awards 
competition, has been announced. 

The sales helps are for use in 
promotions tied-in with advertis- 
ing in Coronet and are free to 
retailers in the drug, food, jew- 
elry, appliance, department and 
specialty store groups. 

Merchants who wish to enter 
the $10,000 contest need only set 
up displays of products adver- 
tised in Coronet, photograph 
them and send them to Coronet 
Merchandising Awards, 366 Mad- 
ison Ave., New York 17. 

. + e 


Texas Airs Met 


For the 10th consecutive year, 
Texas Co. is sponsoring the Sat- 
urday afternoon radio broadcasts 
of the Metropolitan opera per- 
formances direct from the Metro- 
politan stage. 

The broadcasts are heard over 
the ABC network, according to 
an announcement by George A. 
Sloan, chairman of the Metro- 
politan’ opera; W. 8S. 8S. Rodgers, 


Woods, ABC president. 


| Puzzler 
| “The Big Three: Reduce Ex- 
| penses, Build Gross Profits; Turn 
| Used Cars Fast.” This sign greeted 
|graduates of the Ford Merchandis- 
|ing school at a recent meeting in 
|New York. For those puzzled at 
ithe “Big Three” reference and 
|thinking of it in its broader inter- 
|pretation covering Chrysler, Ford 
and General Motors, there was an 
| answer on another side of the room. 


The Big Three, given a big play 
|at the Ford parley, had nothing to 
| do with the three top corporations 
in the industry. Instead, it turned 
out (as indicated in the placards on 
ithe other wall) that they are the 
|three points mentioned above with 
| appropriate additional advice. 
* + * 


| Welcome Mat Out 


The Dodge dealers of Florida 
| are again reminding the Dodge 
| dealers of America that “last year 
| we were happy to be of service 
| to your many good customers 
| who vacationed in Florida.” 

So, this year again their ad, 
| prepared by Ruthrauff & Ryan, 
| Inc., suggests that the northern 
dealers tell southbound customers 
| the name of the Dodge dealer in 
| the city for which they are head- 
| ed. Firm names and addresses of 
| 64 Dodge dealers in Florida com- 
| plete the copy. 


‘Bond Artists 
Cited at Lunch 
By Metro Group 


NEW YORK. — The efforts of 
comic strip artists to boost the 
Treasury department’s U.S. savings 
bond program are being highlighted 
twice here this week, Today (Nov. 
28) the artists are to be guests of 
the Metropolitan Group of news- 
papers at a luncheon at the Stork 
club. 

There is also a three-day exhibit 
of the work of these artists in a 
| special section of an exhibit, “20,000 
Years of Comics,” at Columbia 
|university, according to Fred A. 
Reinhart, sales promotion manager 
of Metropolitan Group. 
| The showing of prehistoric cave 
;drawings and modern comic strips 
| will also feature examples of comic 
strips supporting the current bond 
| drive. The exhibit is to run through 
| Nov. 29. 

Several members of the National 
|Cartoonists society will appear at 
the exhibit to demonstrate their 
art by drawing comic strip char- 
acters and sketching members of 
the audience. 





Regulations Announced 


[For Turin Auto Show 

| TURIN, Italy.— Regulations for 
the 32nd International Automobile 
Show to be held here May 4-14 
|have been issued by the show's 
| organizing committee, which an 
|nounced that no applications fo! 
|}space will be considered afte 
|} Jan. 31. 

| Exhibitors will be divided int 
13 classes embracing the full rang 
of the auto industry, it was ar 
|/nounced. Full information can bs 
obtained from the Comitato Or 
ganizzatore XXXII Salone Interna 
zionale dell’Automobile, Via Sant: 
Teresa 23, Torino, Italy. 
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Forum for Dealers 


failure to recognize our responsi-;some of our fast-growing commu- | 
bility in educating the youth of|nities and might tell them what| 
America to the proper use of the! plans they could make for parking 


(Continued from Page 4) 


dealership—the damage that is be- | 


ing done to his public relations. 
* ad * 


of improvement, but the manufac- 
turer should also realize his public 
relations responsibility to his deal- 
ers. It is easy for the manufac- 
turer to assume that his sales 
policies are completely fair and 
based on the best of good sound 
business principles, and yet it 
might behoove him to do a better 
selling job with his own dealers 
to the proper extent that they will 
feel as he feels. This would elim- 
inate much of the existing unrest 
and would make for a much more 
harmonious and understanding re- 
lationship between these two great 
sustaining bodies of the industry. 
A perfect example of poor sales- 
manship are many of our national 
problems which are now confront- 
ing us. We are all aware that our 
government is operating on a defi- 
cit basis, which is a most unsound 
and dangerous policy. And what, if 


anything, is being done about it?) 


Wouldn’t a_ well-organized sales 


campaign designed at bringing the 
true facts to the heads of industry | 
and the entire people of the coun- | 
try change this condition? 
’ JT honestly feel that good sales- 
manship is just what is needed | 
to sell the people on the vast 
importance of a change to the 
good old sound American prin- 
ciples of government. Think, for 
a moment, of the great job 


..-An Important Customer Service 
...Extra Accessory Profits 


NADA could do for its many 
members and the country as a 
whole by selling the need for a 
balanced budget and the adop- 
tion of the Hoover commission’s 
findings. Let’s also consider the 
Foreign Aid Program. With all 
due credit to the capabilities and 
the conscientiousness of the men 
heading this activity, is it unfair 
to contemplate or speculate on 
the not so remote possibility of 
good salesmanship doing a job 
where dollars in so many in- 
stances have failed? 

And so, we come to the conclu- 
sion that a thorough knowledge of 
the job to be done, what we hope 
to accomplish, a knowledge of the) 
customer, and the best elements | 
for good salesmanship are bound 
to help in any undertaking. 

* * * 

(oop salesmanship, if properly 

applied by the dealer, would) 
serve the purpose of pointing out | 
the importance of using the auto- | 
mobile for good, safe, pleasant | 
transportation, rather than as a) 
tool of destruction. It is needless | 
to say that all too many dealers | 
treat this all-important subject of | 
safety entirely too lightly, and fail 
to realize that the national safety | 
program needs their individual | 
support. 

Very recently I had an experi- 
ence which impressed me deeply | 
with the job we should—and | 
must—do. The experience was | 
this: The widow of a very good | 
friend of mine called on me and | 
insisted that we sell her car be- | 
cause it was proving to be a | 
dangerous machine in the hands | 
of her children. She told me 
frankly that she was unable to 
find any other answer. 

I am sorry to say that I did not 
have the answer either. Just how 
much sincere and honest effort 
have any of us put into the solv- 
ing of such a problem as this? | 
Her decision to get rid of her car 
completely is her answer to our 








Fruehauf Catalog 


Brochure Covers All Phases 


Of Parts and Service 


DETROIT.—A truck and trailer 
equipment catalog has been pub- 
lished by Fruehauf Trailer Co. and 
is being distributed throughout the 
U. S., Norman A. Rowe, advertising 
manager, announced. 


The catalog covers every phase | 
of truck and trailer parts and serv- 
ice and is broken down into six 
major subjects: parts, major acces- 
sories, safety equipment, miscel- 
laneous, original equipment and in- | 
Stallation. 








very instrument which the indus-| facilities before it is too late. 
‘ |try has created and which we sell. | 
ES, we must admit that our} 


product-selling is badly in need | It all boils down to this: We, as|ous problem becomes involved in| 


have | petty politics, endeavoring to pro-| 


one individual dealership, 
failed to do our job. This occur- 
rence has developed into a very 
important personal problem with 
me. It was all too vivid in its mean- 


ing—too vivid in the proof that we,/ assisting various states 


In too many instances this seri-| % 


tect the interests of a small minor- | 
ity at the expense of the general | 


| welfare of the public. The wonder- | 


ful job that is now being done in| 
in good! 


as an individual dealership, had highway planning is proof of what | 


failed this one woman. But mul- 


tiply this occurrence by thousands | 


upon thousands of parents. 
haps such an experience as this 
has never occurred to you person- 
ally, but even so, it is a job that 
belongs to all of 
and the manufacturer. 
a” * ok 
(oe salesmanship, properly ap- 
plied, with the city fathers of 
our communities would help con- 
siderably in finding the answer to 
some of our parking and traffic 
problems. Good salesmanship might 
induce NADA and the _ Safety 


| Foundation to make surveys in 


MPO 





Luggage always has been a 
standout holiday gift item. And 
handsomely made luggage like 
Contempo, fashioned from finest 
quality leathers, is especially 
welcome. Designed for the auto- 
mobile trade, Contempo Luggage 
is sold by leading dealers from 
coast-to-coast. This holiday a 
season, provide your customers “\\ 
with an extra service and 
yourself with extra profits. 
Order early for Christmas. 








24” 2-Suiter with over- 
lapping steel frame for 
extra strength. Dust and 
moisture-proof. 

Same style in extra-roomy 
24” 3-Sviter. 


a" 


The DUNLEIGH... Matched luggage for Men 


The finest Top-Grain Cowhide, designed for handsome looks and 
longer wear. Each streamlined bag features finest construction and 


Be 
S 
cs 
° 
= 
costliest matesials. Brass locks. Strong saddle stitching. Reinforced E Quantity D ’ 
leather corners and sides. Neat masculine linings. Especially created 6 oator'e Gow 
for quick, easy packing, this is luggage at its best. Thousands of ie 
these sets have been sold. o 
List P. % 
ae 
Style No. Item Dealer's Cost aa: sat an ° 
sc 
877 21” Overnight $29.50 $59.00 ae A I es aii catges sixsses cshctarsssancastsetcunhatmastae es 
1077 24” 2-Suiter 37.50 75.00 3 
977 24” 3-Suiter 39.50 79.00 Address............. City Pits oe ae 
699 20” Clubkit 22.50 45.00 
RED TR OE TY TATE TT Ie me eRe Title 


COLORS: London Tan, Indian Brown, Redwood or Black 


Per- | 


us—the dealer, | 


can be done. 


Good salesmanship would con- | 
vince people in our industry and | 
the entire people of our nation 
of the great need for a _ well- 
planned course in good salesman- | 
ship in our schools, colleges and 
universities. Such a course would | 
prepare the youth of America for | 
the job ahead. 

May I suggest that we concen- 


|trate our best efforts at becoming 
| better salesmen—that we broaden | 
|our entire scope of selling, not only | 
|as it applies to the individual sale 


ae | 
b 





FATHER AND SON OPERATE DEALERSHIP—Such family teams are found in dealer ranks 
as well as among Studebaker factory employes. Here Dealer George M. Johnson, North- 
western Auto Sales, Grand Haven, Mich., and his son Clarence, partner in the firm, line up 
in front of a 1910 Studebaker touring car and one of the newest 1950 models to point out 
what 40 years of automobile production have accomplished in the way of engineering 
and design. 


job of them all—that everlasting | embodies our competitive system, 
important job of maintaining and|free enterprise, the right of free 


'and our own particular business, | perpetuating the American Way. | choice and the privilege of working 
|but to the most important overall! The great American Way which|as men among men. 


Overnight bag... 
Same exclusive construc- 
tion features as 2-Suiter. 


Sy 
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20” Zipper Clubkit with 
two big utility pockets, 


Waterproof Canvas LUGGAGE COVERS available .. 





te we 









or airmail 
your rush orders. 
We ship 

at once. , 































The VASSAR...Matched Set of Ladies’ Luggage 


This graceful set available in beautiful matched pieces. 
The sturdy wood veneer boxes are covered in finest 
quality aniline Top-grain Cowhide or Rawhide. Each 
piece has spacious shirred pockets, lined in rich rayon. 
Handsome solid brass hardware. 





List Price 

Style No. Item Dealer’s Cost incl. Fed. Tax 
750 14” Train Case $25.00 $47.50 
751 18” Overnight 22.50 45.00 
752 21” Weekend 25.00 47.50 
753 26” Pullman 34.50 65.00 
754 18” Hat & Shoe 37.50 72.50 
755 21” Wardrobe 38.50 75.00 
757 29” Fortnighter 55.00 98.50 
758 29” Pullman 39.50 76.50 


COLORS: Smooth Suntan or Ginger Cowhide... 
Brown Alligator Grain Cowhide,... Antique White Rawhide 


CONTEMPO Luggage Co., 170 Fifth Ave., New York 10, N. Y. 


Gentlemen: Please ship the following numbers . 
() (lam enclosing check) [) Ship c.o.. 
CJ (Ship Open Account. Bank end credit references attached) 


- $7.50 to $10.50 


eae . 
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A Reminder from FLORIDA to the 
DODGE DEALERS 


of AMERICA 


Last year, we were happy to 
be of service to your many good cus- 


tomers who vacationed in Florida. 


We'll not only take care of your cus- 
tomer’s car but we'll help him to enjoy 


his vacation any way we can. You can 


: . . ‘ be sure that we'll send every visitor back 
And now, winter vacation time is in a Dod q 
; to you still a goo odge customer an 

again rolling ’round. Again, thousands of y 6 8 


Florida-bound Dodge and Plymouth own- 
ers will make the round trip in their cars. 


a strong booster for Dodge-Plymouth 


service. 


Before they leave, they'll bring their ” ee the map and follow a sug- 
cars to you for a thorough mechanical gestion in the panel on the opposite page. 
check-up and conditioning. This is the Don’t miss this splendid opportunity to 
time to gain their additional good will show your customers that no matter 


— —— tig 


by referring them to a brother Dodge where they travel, dependable Dodge- 


Dealer in Florida . . . right along their 


route or at their destination. 


Plymouth service is always available. 


=i) 


nn, 


-_ 
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From the DODGE DEALERS of FLORIDA 


PLEASE KEEP THIS AD FOR FUTURE REFERENCE 





(Listed Alphabetically by Cities) 


DRAKE MOTOR COMPANY STEELE MOTOR COMPANY O’QUINN MOTOR CO. MASSEY MOTORS, INC. } 
14 S. Monroe Ave., Arcadia, Fla. 402 Main St., Crestview, Fla. 301-5 No. 4th St., Ft. Pierce, Fla. 830 Main St., Jacksonville, Fla. ) 
WELLS MOTOR COMPANY G & W MOTOR CO. BROOKING MOTOR COMPANY, INC. SOUTHSIDE MOTORS, INC. Ll 
106 W. Main St., Avon Park, Fla. 5th & Pasco Sts., Dade City, Fla. 231 East Union, Gainesville, Fla. 1524 San Marco Blvd., Jacksonville, Fla. 
BILL LOWE MOTORS BRADFORD MOTORS GLEN ST. MARY GARAGE SANDLIN MOTOR CO. J 
Wilson & Summerlin St., Bartow, Fla. 117 Orange Ave., Daytona Beach, Fla. Lake City Highway, Glen St. Mary, Fla. 130 So. Railroad Ave., Jasper, Fla. 
JOHN DAVIS MOTOR CO. HANK DOUGLASS MOTORS CHESSER MOTORS NAVARRO, INC. 
Main St., Blountstown, Fla. De Funiak Springs, Fla. Green Cove Springs, Fla. 601 Duval St., Key West, Fla. 
MANATEE MOTORS J. F. NAHM CORPORATION HAVANA EQUIPMENT Co., INC. RIEDEL MOTORS = 
9th Ave. & 9th St., Bradenton, Fla. 138 W. New York Ave., De Land, Fla. Quincy Highway, Havana, Fla. ik pcre 
DUDEN MOTORS LAKE MOTORS WESTMORELAND MOTORS “ean 
Highway 500, Bronson, Fla. 122 Bay St., Eustis, Fla. Ist Ave. So. & Church St., High Springs, Fla. , : a. 
BUNKER HILL, INC. 
GENERAL GARAGE MAY MOTORS, INC. KNIPPENBERG MOTORS 302 W. Lemon St., Lakeland, Fla. f 
20 W. Broad St., Brooksville, Fla. 2000 So. Federal Hwy., Ft. Lauderdale, Fla. 1914 Tyler St., Hollywood, Fla. 
WHITFIELD MOTORS 
THAYER MOTOR CO., INC. THE HENRY. CO. DONOVAN MOTORS, INC. Scenic Highway & Central Ave. i 


28 N. Garden, Clearwater, Fla. 1123-25 Main St., Ft. Myers, Fla. No. Flagler & 5th St., Homestead, Fla. Lake Wales, Fla. 
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Suggestion! 













Tus MAP quickly spots for you the loca- Wet? PALM BEACH 
tion of every Dodge-Plymouth dealer in Flor- O . a SRS 

' ida. Our names and addresses are also listed aN we Tre 

| below alphabetically by cities and towns. ~The 

Why not refer your customers to this map er} 


FT. LAUDERDALE 
HOLLYWOOD 





and tell them where to find us? Also write 
us a letter giving their names and addresses 
here. We'll be happy to look them up and 
greet them. 

You can be sure we plan to do the same 
whenever our own customers visit in your 
neighborhood. 


BE SURE YOUR SERVICE MANAGER 
HAS A COPY OF THIS ADVERTISEMENT 






miami 
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DRAKE MOTORS 
1401-3 N. Monroe St., Tallahassee, Fla. 


WALTER JUNGMEYER, INC. 


O.K.GARAGE& MACHINESHOP McGOWIN MOTOR COMPANY 
So. Park Street, Okeechobee, Fla. Ath St. & Wetzell, Port St. Joe, Fla. 


3 HINGSON’S GARAGE 
East Howard St., Live Oak, Fla. 


LIVINGSTON MOTOR CO. 


Base & Washington Streets, Madison, Fla. 


JENKINS MOTOR COMPANY 
203 S. Jefferson St., Marianna, Fla. 


LOWERY MOTORS 
700-04 So. Dixie Hgy., Melbourne, Fla. 


JOHN JONES, INC. 
2050 N. Miami Ave., Miami, Fla. 


TUTAN MOTORS, INC. 
3500 S. W. 8th St., Miami, Fla. 


READ MOTORS & MACHINE CO. 
(Dodge Only) 
206 N. Orange, New Smyrna Beach, Fla. 


MARION MOTOR COMPANY, INC. 


112-120 N. Magnolia St., Ocala, Fla. 


ORLANDO MOTORS, INC. 
26 W. Colonial Dr., Orlando, Fla. 


LAKE SHORE MOTOR CO., INC. 
Main St., Pahokee, Fla. 


HARRISON HICKENLOOPER 
714 Lemon St., Palatka, Fla. 


W & W MOTORS INC. 
998 Harrison Ave., Panama City, Fla. 


GUY E. YASTE & SON 
216 W. Garden St., Pensacola, Fla. 


E. R. LINTON MOTORS 
Green St. & Road 19, Perry, Fla. 


WINTER MOTOR CO., INC. 
Palmer & Drane, Plant City, Fla. 


LESTER-MUNROE MOTORS, INC. 
Jefferson St., Quincy, Fla. 


MATT HOWELL MOTORS 
300 San Marco Ave., St. Augustine, Fla. 


RUEBEL & SMITH MOTOR COMPANY 
940 9th St., No., St. Petersburg, Fla. 


SEMINOLE COUNTY MOTORS 
109 Palmetto Ave., Sanford, Fla. 


FENNE-HOWARD MOTORS LTD. 
607 S. Osprey Ave., Sarasota, Fla. 


J. P. ROBERTS MOTORS 
600 Temple Avenue, Starke, Fla. 


RALPH ULMER MOTOR CO. 
400 Old Dixie, Stuart, Fla. 


503 Madison, Tampa, Fla. 


SLAGLE MOTOR CO. 
201 Eagle St., Tarpon Springs, Fla. 


LEE ROBERTS MOTORS 


Main Street, Trenton, Fla. 


GRIFFIS MOTORS 
2390 U. S. # 1, Vero Beach, Fla. 


SLAUGHTER MOTOR SALES 
East Main St., Wauchula, Fla. 


JOE BLANK MOTOR COMPANY 
2602 So. Dixie, West Palm Beach, Fla. 


FLOYD ROBERTS MOTORS 
221 6th St., S. W., Winter Haven, Fla. 








22 . 
Southeast 


(Continued from Page 15) 


phase of a dealer’s business, re- 
quiring him to put all his advertis- 
ing eggs in one small basket, the 


dealer doesn’t like it. 
* * * 


N CLEVELAND, Tenn., a dealer 
insisted that none of the cars 
are coming through in good shape 


nowadays. That goes for all makers, | 


not just his, he asserted. 
* + + 
URPHY, N. C., is a busy trading 
area, drawing business from 
five counties. 
Market isn’t as good as it was, 
what with textile mills and the 
pulp wood business slowing up. 
However, the Moore brothers, 
who help run Moore Dodge for 
their dad, say that until a short 
time ago they got only enough cars 
to work one of their five counties. 
They are happy now that more are 


coming through. 
* * 


ae 

N WALHALLA, §. C., talked with 

Smith the Chevrolet dealer, and 
Brown, the Ford dealer. 

Both found business good al- 
though tightening. Brown, who has 
done a lot of trading in timber 
land, says the new 75-cent mini- | 
mum wage law is going to compli- | 


GET 





frequently, in The 


you are absolutely certain of selling success 


in the rich Seattle 


Represented by 
O'MARA & O 


New York + Detroit + Chicago 
Los Angeles + San Francisco 


THAT’S WHY f/ 


The TIMES goes into 8 out of 10 Seattle hi f 
So “bunch” your advertising shots...concentrate, 
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| Seteee Pulling All Stops... 
Customers Wooed in 


| NASHVILLE. — Automobile deal- | their wares. Using this much space 
ers in Tennessee have gone back | Was practically unheard of prior to 





| 


| selling in recent weeks and months.| In Memphis, Automobile Sales 
| Probably the two most com- | Co., one of the largest used-car 
| petitive spots in the state are organizations in the south, has 
| Memphis and Nashville, the | decked its salesmen out in red 


former being the largest city in | Coats. 
the state with the largest payrolls In a recent radio appeal, the com- 
| in the white collar class, and the | pany advertised as follows: “The 
“|| latter, the capital of the state | facts about the man in the red coat. 
| with the little extra acceleration | We believe we have an organization 
| of every-day life that is usually | far above the average sales group. 
™ || evident in such places. |It is daily brought to our attention 


Still there are many indications | that each of our men is “MORE” 


other cities, primarily Chatta-| ‘han just a salesman. 

inooga and Knoxville, that the} “They are intelligent, courteous, 
|automobile dealer is using things|fair and truthful in all of their 
jother than the seat of his pants | statements to our customers. There- 
land an overstuffed chair to get|fore, we feel that they should be 
customers into his place of busi- | distinguished by their red coats. We 
| ness. |invite you to see the man in the 


For better than three months | Ted coat. 

dealer for 23 years said the business | now, both Seventh Ave. Motors| Douthit-Sanchez Co. (Pontiac), 

is getting a little shaky, but he|(Ford) and Ralph Nichols Co. Memphis, is giving 100 gallons of 

added: | (Cadillac - Oldsmobile) have been | gasoline free with the purchase of 
“The auto business could be a lot | running full-column ads in the Sun- | every used car. The company also 

worse and still be profitable.” day Nashville Tennessean hawking ' issues a 30-month, 30,000-mile guar- 





cate a declining lumber situation |, 
in the area. jin 
Lumber produced at that pay 
may be able to be sold elsewhere, 
| but it will be too expensive lo- 
| cally, he said. Pay has been 
running 50 to 60 cents an hour, 
he said. 
Smith, who has been a Chevrolet | 








8 OUT OF 10 HITS 


TR ea | 


DOES IT IN SEATTLE! 


tisers are concentrating their efforts toward 
hitting hard the important 8 out of 10 families 
who take The TIMES. The “ONE DOES IT” 
formula will do the job for YOU. 


SEATTLE TIMES—and 


market! Hundreds of adver- 












(Teen. crashed (apenm de cod Gulls bemememes so Some Sensiie Frapem) 
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— 





|to the time-honored profession of |the advent of the present market. | 


Tennessee 


antee with the sale of each new 
Pontiac. 

Chalmers Motor Co. (DeSoto- 
Plymouth), West Memphis, Ark., 
is selling new units for a $250 
down payment. 

Nelson-Collins Nash Co., Chatta- 
nooga, is now open on Saturday 
afternoon and every evening during 
the week. There has been an agree- 
ment among the members of the 
Chattanooga Automotive Trades 
Assn. for years that they will close 
at noon Saturdays. 

This same franchise is also ad- 
vertising a free $10 steam clean and 
a $35 undercoating job with each 
used car sold, 

Morton-McCrary Motors, Inc. 
(Chrysler - Plymouth), Knoxville, 
was one of the first in this section 

of the state to advertise a written 
guarantee on used cars. The Mor- 
ton-McCrary guarantee goes back 
to a 1936 Pontiac sedan selling for 
$95. 

Pictures of new salesmen are 
appearing in the newspapers 
practically every day. One dealer 
in Memphis ran an advertisement 
picturing three men, newly hired 
| as salesmen. 
| A franchise in Chattanooga that 
‘had been getting along with only 
one new-car salesman not more 
than five months ago now has five. 

The classified ad department of 
one newspaper reported that auto- 
mobile advertising has increased 

|two-fold over what it was a year 
ago. 

Some dealers are even taking dis- 
play advertising space for their own 
personal messages in addition to 

| the canned copy from the factories. 
| Generally in these messages they 
|get real folksy with the public and 
let them in on secrets such as 
automobiles are too high and they 
(the advertising dealers) are going 
to do something about it. 
| No two ways about it: John Q. 
|Customer is in the drivers’ seat in 
| Tennessee. 
| 








Diamond T Shows 
New Truck Line; 


Cuts Some Prices 


CHICAGO. — Diamond T Motor 
Car Co. unveiled new truck models 
last week before more than 600 
dealers at its factory here. 

T. C. Huxley, sales vice-president, 
told the group that the company 
had made its most important model 
|changeover in 10 years besides re- 
|ducing prices slightly on some 
| models. 
| Huxley announced also that Dia- 
|mond T has greatly liberalized its 
guarantee, extending it to 100,000 
| miles or a year’s operation, as com- 
| pared with the previous 5,000 miles 
jor 90 days. 
| Complete re-design has_ been 
|made in eight models in the vol- 
|}ume selling class, with important 
|changes in other models, the Dia- 
mond T official pointed out. 

Numbered among external 
|changes in the 1%, 2 and 2%-ton 
| models are box-type fenders, stain- 
| less steel grille ornaments, curved 
| windshields, and alligator hoods. 
| “We have gone to a new type 
of construction in many respects,” 
Huxley said. 


White Ritiadiieves 
‘New Bus Models 


CLEVELAND.—The new subur- 
ban model buses introduced by 
White Motor Co. feature comfort 
and safety factors, according to A 
F. McDougald, White coach sales 
manager. White is offering 41 and 
45-passenger models, engineered 
for efficient inter-city operation. 

“We are featuring the Whit« 
‘unit type’ power plant in our 1100 
Series,” McDougald said in an- 
|nouncing the buses. “The operator: 
|can choose between the 12-cylin 
|der White underfloor engine an: 
|the six-cylinder Super Power en 
| gine, teaming either of these units 
| with our Hydro-Torque drive auto- 
|matic transmission for efficient 
and economical power.” 


| AUTOMOTIVE NEWS, the Newspaper o/ 
| the Industry, read by everyone who count: 
in America’s No. 1 Industry . . . an esti 
mated more than 100,000 readers weekly! 
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On the Financial Front .. . 





Colleges Are Probing 
Monopoly Problem 


By George Deery 


Associate Editor 


STUDY of the monopoly prob- 

lem in American business and 
government, with a view toward 
devising standards of acceptable 
competition, has been launched by 
specialists from the faculties of 
Harvard university and Massachu- 
setts Institute of Technology. 

One of the main concerns of the 
study is to discover how much 
competition is attainable and 
under what arrangement it can 
be achieved, according to Dean 
Edward S. Mason of the Harvard 
graduate school of public admin- 
istration. 


Experts in the field of law, gov- | 


ernment, business and economics 
are participating in the project. A 
grant of $10,000 from the Merrill 
Foundation for Advancement of 
Financial Knowledge is being used 
to start the study. 

* - * 


_ grant will be used for ex- 
ploratory research and studies 
during the coming year. If these 
studies prove fruitful, a four or 
five-year program is contemplated. 

The Merrill Foundation is head- 
ed by Winthrop H. Smith, man- 
aging partner of the New York 


Records Topple 
In 3 Quarters 
At Auto-Lite 


Reporting a history-making sales 
record for the first nine months of 
1949, Electric Auto-Lite has an- 
nounced earnings for the period 
totaling $7,330,652 or $4.90 per share. 

Sales were $167,975,049, or 15.2 
percent over the sales for the first 
nine months of 1948, which totaled 
$145,708,318. Earnings for the like 
period in 1948 amounted to $7,828,- 
374, or $5.24 per share. 

In reporting the 
Royce G. Martin, president and 
chairman, attributed the increase 
to greater production of existing 
and new products, pointing out that 
a slightly downward revision of 
prices was brought about by the 
decline in prices of raw materials 
such as copper, lead and zine dur- 
ing the current period. 

He.added: “Volume for October 
continued at a high rate and it 
seems likely that an alltime sales 


record sales, 


record will be made for the year 

1949.” 

CCC Earnings 

Ahead of 1948 
Commercial Credit Co., for the 


third quarter ended Sept. 30, shows 
consolidated net income of $4,713,- 
640 credited to earned surplus, 
compared with $4,307,953 for the 
same period in 1948. 

For the nine months ended Sept. 
30, a profit of $12,574,919, compared 
with $12,547,789 for the same pe- 
riod in 1948, and for the 12 months 


ended Sept. 30, $16,690,579, exclu- 
sive of $4,500,000 non-recurring 
items. 


* of + 
Associates Investment Ups 


Quarterly Net Profit 


Consolidated net earnings of As- 
sociates Investment and its sub- 
sidiaries in the nine months ended 
Sept. 30 were $6,774,198, compared 
with $4,913,735 in the same three 
quarters of 1948, 

The 1949 nine-month earnings 
were equal to $6.50 a share com- 
pared with $4.72 in the correspond- 
ing period a year ago. The gross 
volume of receivables acquired in 
the latest nine months totaled 
$456,886,970, an increase of $2,250,- 
304 over receivables of $454,636,666 
acquired in the like period of 1948. 


etal Takes L-M 


C, Palmer Smallwood, Inc., 723 
E. Tennessee St., Florence, Ala., 
has announced its appointment as 
exclusive Lincoln - Mercury dealer | 
for Lauderdale, Colbert and Frank- 
lin counties. 


brokerage firm of Merrill, Lynch, 
Pierce, Fenner & Beane. 

“Focus of the study,” Dean Mason 
said, “is an attempt to devise stand- 
ards of acceptable competition—or, 
if unacceptable, monopoly—as_ it 
applies both in the field of public 
policy and in the area of business 
practice.” Dean Mason emphasized 
the need for a broad, systematic 
study of public and business policy 
in relation to competition. 

* * + 


HOSE already named to par- 

- ticipate in the study include: 
Dean Mason, Professors David F. 
Cavers and Robert R. Bowie of the 
Harvard law school; Assistant Pro. 
fessor M. A. Adelman of the MIT 
economics department; Prof. Lin- 
coln Gordon of the Harvard busi- 
ness school, and Karl Kaysen, 
junior fellow in the Harvard eco- 
nomics department. 

Special aspects to be studied in- 


Easy t 
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| share, compared with $1,065,595, or | $1.26 a share last year. 
$2. 53 a share last year. Third quar- 
















tive Ski 
ht o Install, Service 
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Affects Insu 
Protects Delivery 
Road-Tested 16 Years 


equalization of bargaining 
power, tax policy in relation to 
monopoly, remedies under the anti- 
trust laws, advertising and compe- 
tition, technological progress and | 
public policy, promotion of new en- | 
terprises and cut-throat competi- | 
tion. 


clude 


* * 4 

Earnings 
Borg-Warner—Nine months: Net 
profit, $15,132,483, equal to $6.27 a 
share, compared with a profit of 
$21,009,185, or $8.78 a share in the 
corresponding period of last year. 
Chicago Yellow Cab, Inc., and 
subsidiaries—Nine months: Net in- 
come, $412,728, equal to $1.61 a 
share, compared with a loss of] ang L. T 
$348,646, exclusive of any carry- 





ADVANCE IN PACKARD'S SALES ORGANIZATION—New posts in Packard's distribution 
organization have been announced for, left to right: W. E. Osband, Mark Page, D. B. Boyer 


. Mullan. Osband, who headed the former central region, is now manager of the 


national used-car department. Page is now Cincinnati zone manager, serving previously as ‘ 

back tax credits last year. Third assistant Washington zone manager. Boyer is Packard's new Atlanta zone manager, promoted ; 
ter: Net income, $149,325. 1 from assistant zone manager. Mullan, formerly Cleveland zone manager, becomes head of 

quarte et inco €qQUa! | the company retail stores department. Osband and Mullan will make their headquarters at 

to 58 cents a share, compared with | the factory. 


$22,345, or 9 cents a share a year | ih 

earlier. iter: Net 
Cooper Tire and Rubber—Nine | with a 

months: Net loss, after a tax credit | 


cents a share a year earlier. 
of $112,335, was $183,283, compared | P “ P o” 
with a loss of $55,385, after a tax| Houdaille-Hershey and subsid-| 735,582, or $3.59 a share last year. 


refund of $33,946 a year ago. |iaries—Nine months: Net profit, | Sterling Motor Truck— Nine 

Diamond T—Nine months: Net 52:024,377, equal to $2.17 a common | months to July 31: Net loss, $36,600, 
profit, $87,089, equal to 21 cents a/| Share, compared with $1,304,978, or | contrasted with net profit of $300,- 
| 439, or $1.38 a common share for 
Fruehauf Trailer and Consolidat- | previous year’s period. 


|ed subsidiaries—Nine months: Net 
profit, $2,389,666, equal to $1.67 a 
common share, compared with $4,- 


loss, $49,198, contrasted 
profit of $335,754, or 80) 
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NEW EFFICIENCY IN TRUCK HEATING! 


INSTALL ELSTON 
TRUCK HEATERS 


New Elston Truck Heaters pro- 
vide more heat from smaller unit, 
introduce new quick-service fea- 
tures that eliminate tieups, cut 
maintenance costs. 3-direction 
heat disiribution plus effective 
pressure defrost system. Rugged 
construction—easy installation. 
Get full details now. 
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WESTERN NEBRASKA'S ‘OIL QUEEN' BUYS CAR FROM DE,.LER MADDOX—Mrs. Mary 
Egging is shown with the Chrysler she purchased from Lee Maddox (left), owner of Maddox P 
Motor Co. (Chrysler-Plymouth-Diamond T), Sidney, Neb. Mrs. Egging is owner of the land Spread attention attracted by the 


on which the first and third producing oil wells in western Nebraska are located. 


Detroit Delays 
Trade Fair Plans 


DETROIT.—Plans for an inter- 
national trade fair here in October, 


1950, have been postponed. The new | 


date for the proposed affair has 
been set for June 30 to July 15, 
1951, according to John S. Coleman, 
president of Detroit’s fair associa- 
tion. 

Coleman said 


| Sales 
| Flagler St., Homestead, Fla., has | some instances. 


1950 plans were | been sold to Arnold V. Davis and 


abandoned because of the confusion | 48S0ciates 


sulting from announcements from 
several other U. S. cities of 1950 
fairs. He expressed doubt as to 
whether any city could now stage 1 
successful international exhibit in 
1950. 


Gautier Sells Building 


The building of Gautier Motor 
(Willys - Kaiser - Frazer), S. 


for a Ford tractor 


‘Little Hoover Commissions’ Sprouting Up... 


Overhaul of State Setups? 


NEW YORK. 
steadily rising state 
business 


jin recent years, 


Concerned by | eliminate duplications of functions 
expenditures | and overlapping operations. 

jand taxes throughout the country | 
leaders | agencies 


The legislation creating the study 
in most instances is ex- 


|are evidencing increasing interest |tremely broad; however, with no 


|in state governmental reorganiza- 
tion studies aimed at economy and 
improved efficiency. 

Such studies are currently in 
progress or authorized in at least 
21 states, a survey reveals. Simi- 
lar proposals are expected to be 
raised in additional states during 
1950 legislative sessions. 

The trend toward provision for 
such studies, most of which are not 


scheduled for completion until late | 


1950 or early 1951, spread rapidly 
during 1949 following tne wide- 


work in the national government 
field by a commission headed by 
former President Herbert Hoover. 


Generally referred to as “little 
Hoover commissions,’ many of the 
state groups are composed either 
entirely or partly of leading citizens 
from business and _ professional 
fields, rather than just state legis- 
lators or officials. In other states, 
special legislative interim commit- 
tees have been named to conduct 
reorganization studies, including 
constitutional revision proposals in 


The main purpose of the groups 


lis to reduce expenditures and raise 


created in the minds of potential | Showroom. Gautier has moved its | efficiency in state governments by 
exhibitors at home and abroad re-/| offices to Pinkey’s garage. 


I’m the sole support 
of my PARTS INVENTORY! 











You'll tie up much less cash in your parts inventory when you put 


Kardex Visible Inventory Control on the job. 


Dealer after dealer has found by experience that Kardex keeps 


his parts investment down, his parts service up. 





recommending changes designed to 


SOMETHING PLENTY 
WRONG WITH 
THAT DEALER 


YOU SET—SOMEONE 
SHOULD TELL 
WIM ABOUT 


KARDEX 


TiTiiiittiiit 





One glance at your Kardex card record shows you: 


No = 


. What parts need re-ordering 


. On what parts you have an overstock 


3. The long-run rate of demand for each part you stock 


4. Positive control of back orders 


With Kardex, you never find yourself with too much cash tied 


up in slow-moving parts. You 


also avoid the danger of running 


strict limits on the scope of investi- 
gations and possible recommenda- 
| tions, 
States in which such studies 
are under way or authorized in- 
clude Arizona, California, Connec- 





SEAT COVER SETTING STOPS HIM—This 
window display is part of a promotion drive 
to push seat covets made from Saran. 


* + * 


Big Promotion 
Set for Saran 


Seat Covers 


ODENTON, Md. Plans for a 
highly stepped-up advertising and 
merchandising program on saran 
fabrics were disclosed last week in 
the annual advertising meeting of 
National Plastic Products Co. of 
Odenton. 

The 1950 program by National | 
Plastic Products, manufacturer of | 
saran monofilament, and Dow 
Chemical, producers of the viny- 
lidene chloride—basis of saran—is | 
expected to produce over a million 
dollars of consumer advertising by 
these companies and the weavers 
of saran seat cover fabrics. 

The Dow and National schedules | 
called for a continuous bombard- | 
ment of the consumer through the | 
Saturday Evening Post and Time. | 
The textile mills, weaving saran, 
will augment this program in lead- | 
ing national publications through- 
out the coming year. 


Coshocton (O.) Assn. 
Elects Scott President 


Charles Scott, of Scott Motor 
Sales, Coshocton, O., has been 
elected president of the Coshocton | 
County Automobile Dealers Assn. 

Other officers are Harry Huston, 
vice-president; Fred Johnson, sec- 
retary-treasurer ‘and Frank 
Olinger, Garney Banahan 
Pierce, directors. 


Jones Fetes Employes 


The 127 employes of John Jones, 
Inc. ((Dodge- Plymouth), 2050 N. 
Miami Ave., Miami, Fla., and their 
families were guests of the organ- 
ization at a picnic and outing. The 
affair: was planned by 
Jones, president. 


| committee 


and Al Wr: 


Idaho, Illinois, 
Massachusetts, Michigan, 

Minnesota, Nebraska, Nevada, 

New Hampshire, New Jersey, 

New York, North Dakota, Ohio, 

Oregon, South Carolina, Tennes- 
see and Wisconsin. 

New York is among the states 
in which similar studies have been 
proposed, with the matter expected 
to come before the 1949 New York 
legislature. 

A recommendation for enactment 
of legislation creating a bi-partisan 
commission to undertake a broad, 
impartial investigation of New York 
finances and of the efficiency of 
state administration was made by 
the board of directors of the Em- 
pire State Assn. of Commerce, with 
the endorsement of affiliated busi- 
ness groups. 

Another state in which such a 
measure has been suggested is New 
Mexico, where State Corporation 
Commissioner Ingram Pickett sug- 
gested that Gov. Thomas J. Mabry 
call a special legislative session to 
provide for appointment of a “little 


ticut, Delaware, 


Iowa, 


| Hoover commission.” 


Additional funds to finance a gov- 
ernmental reorganization study in 
Michigan are expected to be re- 
quested by the joint legislative 
on governmental reor- 
ganization at a forthcoming special 
session of the Michigan legislature. 





Three cheers for those cars 
with VENTALARM whistling tank 
fill signal. 

Faster 


fills with no costly 
spills, no stained fenders to 
create ill will. 

It's the only way that we can 
eliminate all types of spills and 
give a car owner the kind of 
service he expects. 

Manufactured by 
SCULLY SIGNAL COMPANY 
92 First Street, Cambridge 41, Mass. 








John D.| For Their New Car Advertising 


® Critical Craftsmanship from 
Designer to finished Product 


© Triple-plate Chrome Finish 
© Life-of-Car Durability 

@ Customer Eye Appeal 

© New Low Prices... 


Write TODAY for beautiful full- 
size FREE SAMPLE . . . Yours to 
keep and compare! 


@ NO OBLIGATION @ 


Stemac.. 2409 15TH ST. 


DENVER 11, COLORADO 
DISTRIBUTORS WANTED 


COAST-TO-COAST WE SELL THE MOST 


—_- Ghee oo Oo 


to ae oo 


~~ = ~*~ > 


FREE BOOKLET KD-375 tells you 
“How to make profits from inventories.” 
Just call your Remington Rand office, or 
write to Systems—Photo Records, Man- 


WANT A PONTIAC? 


Attention Dealers: 
We wholesale EVERYTHING. 


out of your “fast-sellers”, and losing customers to that com- 
petitor down the street. Also, you get these savings with /ess 





agement Controls Division, Dept. AN-11, 
315 Fourth Avenue, New York 10, N. Y. 


THE FIRST NAME IN BUSINESS SYSTEMS 


clerical help than you've probably been using. 


Copyright 1949 by Remington Rand Inc 


Reninglon Rend 





DEALER DURHAM'S DAUGHTER—Jacqueie 


| Durham, daughter of E. E. Durham, owner 
of Ernest Durham Chevrolet Co., Dublin, and 
| of Durham Chevrolet Co., Granbury, Tex., 
| was selected to represent the state of Texas 
in the Gene Autry rodeo at Madison Square 
| Garden. New York 


Our tremendous volume will 


give you a large selection of 
Used Cars to choose from. 


POWERS pontiac sates co.# 
WORLD'S LARGEST PONTIAC DEALEM 
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Auto Personnel 





Several changes in the sales per- 
sonnel of Prest-O-Lite Battery Co., 
Toledo, have been announced by A. 
A. Feldman, sales manager. 

Joseph V. Murray jr. has been 
named district representative for 
New York City, the Bronx, West- 
chester and part of Connecticut. 
F. G. Hipp has been employed as 
Prest-O-Lite representative in the 
Indianapolis district, covering In- 
diana, and R, E. Hill has taken 


over the Texas district. 
* * 


* 
Ford Opens New Offices 
In Kansas City Loop 

Ford Motor Co. in Kansas City 
has taken over new downtown of- 
fices as a part of the expansion 
program for the enlarged sales 
force, Ira B. Groves, regional sales 
manager, has announced. 

The sales office, now in the Fair- 
fax building in downtown Kansas 
City, will make space available for 
production at the Ford company’s 
Winchester Ave. plant, Groves said. 

4 * * 


New Departure’s Marschner 
Retires After 35th Year 


F. W. Marschner, administrative 
assistant to the general manager 
of General Mo- 
tors’ New Depar- 
ture division, has 
retired after 35 
years service with 
the firm. 

Marschner was 
employed in the 
service depart- 
ment of Chalmers 
Motor Co. from 
1909 to 1911. Lat- 
er he became 
service manager 
for American Motors Co. in In- 
dianapolis. It was from the latter 
firm that he transferred to join 
New Departure. 

* 





F. W. Marschner 


* + 
Lapointe Named Manager 


Of L-M Laboratory 


A. J. Lapointe, a veteran of 25 
years in chemical engineering re- 
search, has been appointed man- 
ager of the process engineering 


Bendix Develops 
Fast Tester for 


Brake Linings 


DETROIT.—Bendix research men 
have “brought the highway into the 
laboratory” with a new machine 
that is said to test brake linings 
in a few hours. 

A force of engineers at the Ben- 
dix research laboratories developed 
the new machine for another Ben- 
dix firm, the Marshall Eclipse divi- 
sion, in accordance with the basic 
ideas of David Bonawit, chief engi- 
neer of Marshall. 

Initial tests of the machine have 
been completed, and it has been 
moved to Troy, N. Y., for service. 

It will enable the brake-lining 
researchers to test a far greater 
variety and volume of material 
“compounds” than ever before, so 
that more costly and slower over- 
the-road testing work can be con- 
centrated on brake linings that 
have shown distinct promise in the 
laboratory, Bendix said. 





“MACK BOSTON' MOVES — The pedigreed 
bull pup given away by Mack Trucks at the 
recent ATA convention in Boston has moved 


to Baltimore. Here P. J. Degnon, Mack vice- 
president in charge of New England territory, 
hands him over to Mrs. W. S. Coates, who 
won the pup at the National Roadeo finals. 
Mrs. Coates’ husband is vice-president of 
Kane Transfer Co., Baltimore. The pup is 
called bh‘ ack Boston. 


laboratory of Lincoln-Mercury, it 
was announced by N. S. Brown, 
manufacturing manager. 

Lapoint has spent several years 
in Detroit developing automobile 
finishes for a number of car man- 
ufacturers. He resigned as techni- 
cal director of Egyptian Lacquer 
Mfg. Co., South Kearny, N. J., to 
join Lincoln-Mercury. 

* * * 


Trailmobile Names Honig 


As Omaha Branch Head 


Appointment of Robert D. Honig 
as branch manager in Omaha has 
been announced by Trailmobile Co., 
Cincinnati. 

For the past 3% years Honig 
has been associated with Trailmo- 
bile in a sales capacity in the 
Omaha area. 

* ok * 


Berry Heads U. S. Tires 


In St. Louis District 

James G. Berry has been ap- 
pointed St. Louis district manager 
for U. S. Tires division of U. S. 


Rubber Co., according to J. C. Ray, | 


sales manager. Berry succeeds J. 







field representatives on the 


DISCUSSING FORD AD PLANS—J. Walter Thompson Co. 
Ford dealer advertising account discussed advertising plans for 1950 at a series of meetings 


held recently in the company's offices in New York. Here, E. J. Reeser, Ford field service 
head, Detroit, addresses the Ford field group. Seated, front row—Ray A. Lewis, Houston; 
Perry Driggs, Chicago; Henry M. Jackson, San Francisco; Charles Potter, Chicago. Seated, 
rear: W. M. Carpenter, Cincinnati; Clifford Roberts, Detroit; J. William Brauer, Des Moines; 
Carl Rhodes, Detroit; T. Russell Paulson, Atlanta; William O. Thorniley, Seattle. Standing, 


left to right: Eugene Austin, Los Angeles; Morley B. Davies, Denver; Frank Savage, Detroit; | 


Victor Armstrong, New York; Jack V. Shippee, Kansas City; Thomas F. O'Grady, New York; 
John Fulweiler, Detroit; John H. Welch, Detroit. 


C. Marshall, who has been trans-|pointments in Kansas City and 
ferred to the company’s general Detroit in the tire engineering and 
offices at New York. | service department. He was made 


Berry joined the rubber company | sales manager of airplane tires in| 


in 1937 as field representative at | 1947 and, in July, 1948, beeame 
ferred to Pittsburgh in a sales| department with headquarters in 


capacity. This was followed by ap-| Detroit. 


* Ford Motor Co., 


| sion. 


Briggs Celebrates 


35 Years at Ford 
DEARBORN.—A dinner honoring 
L. E. (Doc) Briggs, treasurer of 
upon completion 
of 35 years’ of 
service with Ford, 
was given last 
week by 23 of his 
close associates, 
Briggs began 
his career with 
Ford in Nov., 
1914, as a book- 
keeper and sten- 
ographer in the 
Chicago branch. 
He became gen- 


L. E. Briggs eral auditor in 


|1944 and was appointed treasurer 


of Ford in 1946. 


Freund Named Head 
Of ATA Traffic Office 


American Trucking Assns., Inc., 
has appointed Frederick G. Freund 
as head of its traffic department 
to succeed the late Carl F. Jackson. 

Freund has been assistant direc- 
tor of the department since June, 
1948. Before joining ATA Freund 


| Detroit. He was subsequently trans- general manager of the service | had been a tariff examiner with 


the Interstate Commerce comm‘s- 


Advertisers—How does your selection 


of Business Papers as advertising 


media score on this test? 





Does your selection of media start on a basis of facts; 
namely, has the circulation been audited by an ac- 
cepted authority in accordance with standards 
approved by leading advertisers and agencies ? 


Paid subscriptions as indication of reader interest. 
Do you take this factor into consideration in evalu- 


vertisers, agencies and publishers, 


publications that can meet A.B.C. 
membership. 


ating the circulations of business papers? 


Does your consideration include an audited break- 
down of the subscribers by occupation and kind of 


business? 


Do you compare the geographic distribution of the 
circulation with your sales activities and market po- 


tentialities? 


In evaluating media, do you take into consideration 
the channels through which the circulation is obtained? 








Do you check to find out how much, if any, of the cir- 
culation is sold at special reduced prices; or in 
connection with premiums? 


In selecting business papers, do you check to see what 
percentage of the subscribers express continued in- 
terest in the publications by renewing their subscriptions? 


Do you study a paper’s circulation growth over a period 
of years as an indication of -publishing stability and 


progress? 








A. B. Cc. 


REPORTS — FACTS 


The Audit Bureau of Circulations, an association of 3300 ad- 


provides standards and 


methods for auditing the circulations of published media. All 


standards are eligible for 


A.B.C. Audit Reports give the average circulation, both paid 
and unpaid, for the period covered by the report. 


A.B.C. business paper reports show the vocational identity of 
subscribers and tell how much of the circulation goes to the 


specialized markets in which you are interested. 


inces—thus making it possible to 


For business papers in the U. S., A. B. C. reports give a break- 
down of subscribers by states—for Canadian papers by Prov- 


compare coverage with 


analyses of sales and with distribution of other publications. 





A.B.C. reports show how many subscriptions were received 


by mail direct from subscribers, how many from catalog 
agencies, publisher’s own and other field-selling organizations. 


When special reduced prices or premiums are used in obtain- 
ing subscriptions, A. B. C. reports show what these prices and 


premiums are and the number of subscriptions thus obtained. 


piration. 





previously. 


Circulations. Ask for a copy of our A. B.C. report 


A.B.C. reports for business papers give the percentage of re- 
newals based on the number of expirations during a 12-month 
period and the renewals received within 6 months after ex- 


A.B.C. reports show quarterly averages of the net paid circu- 
lation for the period covered by the report and for 3 years 





When you buy advertising space with the help of the factual information 
in A. B.C. reports you make sure of maximum value for your adver- 
tising dollars. This business paper is a member of the Audit Bureau of 


and then study it. 


Automotiue Nereis 


AS THE BASIC MEASURE OF ADVERTISING VALUE 
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0 S.RUBBER_AGAIN I 
WITH TIRE FEATURES 











BREAKS TRADITION 
NEVER KNOWN BEFORE 


“TRIPLE TRACTION TREAD 
“PROTECTIVE CURB GUARD 
“EVERLASTING WHITEWALLS 


All now combined with the original U.S. Air Ride Principle in 


THE GREAT NEW 












U.S. RO 





d-Cilied 


YAL MASTER 





NO IMITATORS—NO RIVALS—NO COMPARISONS 


Never Before a tire with smudge-proof everlasting whitewalls. 


Never Before a tire with complete curb guard protection against 
whitewall scuffing and defacement. 


Never Before a tire with triple-traction tread—to sweep, bite and hold 
—on road or pavement, sand or gravel, snow or mud, sludge or slick. 


Never Before such radical advancement in tire design and construc- 


tion—by the same tire that was FIRST in rayon construction, FIRST 
in modern, functional design, FIRST in De-skidded tread, and FIRST 


with the revolutionary AIR RIDE principle of more air, and less air 
pressure. 


1950 Has Now Arrived—in this Mid-Century 
Climax of the Automotive Era 


With this great and revolutionary tire we take our first forthright 


and official stride into the remaining half of the twentieth century. 
It puts the handwriting clearly on the wall — forerunner of the 
lower, sleeker and racier cars to come—with new mastery of every 
power, traction, and safety assignment. 
Designed and built for utmost luxury, utility, and economy —delib- 
erately fashioned for the greater speed and line flow of the future 


*They Lower the Appearance of Any Car 

*They Lengthen the Appearance of Any Wheelbase 
*They Modernize Any Car They Go On 

That’s the tire picture of the future as it presents itself today. A 


super tire with renewable safety tread to give 60% more safe miles. 
Exactly designed for present wheels, for old cars and new. 


THE NEW TIRE THAT CHANGES EVERYTHING 








UNITED STATES RUBBER COMPANY 
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Reports From Various Areas... 





Auto Market Page 


Pittsburgh 

New-car registrations in the 
Pittsburgh area “reflected a sharp 
counter-seasonal drop” during the 
week ended Nov. 12, the bureau of 
business research, University of 
Pittsburgh, reports. 

The general business improve- 
ment in the district following set- 
tlement of the steel strike is shown 
only to a small extent in the bu- 
reau’s index, which rose to 79.6 
during the week ended Nov. 12, 
compared with 71.3 in the preced- 


ing week. 
- * + 


Baltimore 


After dipping slightly in Sep- 
tember, new-car sales in Baltimore 
rebounded to 2,196 units in October. 
In September, the total was 2,080. 
New-truck sales in October totaled 
334, against 278 in September. 

In Maryland, exclusive of Bal- 
timore, new-car sales in October 
numbered 3,721, compared with 


3,518 in September. New-truck 
sales in the state were 563, 


against 530 in September. 


New-car sales by makes in Bal- 
timore during October were: Buick, 
148; Cadillac, 35; Chevrolet, 555; 
Chrysler, 74; Crosley, 1; DeSoto, 
55; Dodge, 98; Ford, 338; Frazer, 2; 
Hudson, 35; Kaiser, 25; Lincoln 
19; Mercury, 82; Nash, 61; Oldsmo- 
bile, 171: Plymouth, 269; Packard. 
29; Pontiac, 140 Studebaker, 158, 
and miscellaneous, 1. 


October neew-truck sales in Bal- 
timore were: Autocar, 3; Brock- 
way, 2; Chevrolet, 125; Dodge, 59; 
Federal, 2; Ford, 56; GMC, 33; In- 
ternational, 34; Mack, 2; Stude- 
baker, 1; Willys, 14, and miscel- 


laneous, 2.—(Kate Savage). 
* * * 


Chattanooga 


New-vehicle sales in Hamilton 
county (Chattanooga) declined 
sharply during the week ended Nov. 
12 to 102 units, compared with 136 
in the preceding week and 129 the 
week ended Oct. 29. 


Of the 102 total, 91 were new cars 
and 11, new trucks. There were 
nine Chevrolet trucks sold, and one 
each for Crosley and International. 


New-car sales by makes during 
the week were: Ford, 17; Chevro- 
let, 16; Dodge, 8; Oldsmobile, 7; 
Buick, 6; Nash, 5; Plymouth, 5; 
Pontiac, 5; Mercury, 4; Packard, 
4; Studebaker, 4; Willys, 4; Chrys- 
ler, 2; Cadillac, 1; DeSoto, 1; 
Hudson, 1, and Lincoln, 1. 

The used-car market looks little 
better than it did a month ago with 
some of the weaker dealers falling 
by the wayside. The “smart opera- 
tors” are still doing a rushing busi- 
ness, but total volume in the used- 
vehicle market is off. 


“James E. Lawrence, Citizens 
Motor Co. (Dodge-Plymouth), said 
that his company is opening the 
first used-car lot it has had since 
before the war. 

Up to recently, as has been the 
case with practically all of the 
new-car franchises here, the firm 
has been wholesaling the majority 
of its tradeins with approximately 
30 percent of the used units being 
retailed. 

One dealer said his service is 
up over 50 percent compared with 
@ year ago, but that the time of 
major engine overhauls seems to 
be over. He gives the reason for 

the increase in service as the 


larger number of units on the 

road, 

“We have a lot more cars in our 
shop and although the major motor 
jobs are practically something of 
the past, it’s surprising how a lot 
of smaller jobs can surpass the 
volume on the larger jobs.” 

Dan Anderson, owner of Ander- 
son Motor Co. (Kaiser-Frazer) 
which has one of the largest serv- 
ice garages in this vicinity, is 
making plans to increase service 
area by more than 5,000 square feet. 
He said service has picked up, but 
reiterated that the large motor jobs 
are fewer than before. 

“Instead of letting you overhaul 
a motor now, the customer just 
buys a new automobile as a rule, 
but even so business is booming 
for us in the service department.” 

With the settlement of the strikes 
most dealers look forward to better 
business, At least they are looking 


Christmas season slump, which is 
prevalent 


country.—(‘Alan Sayford). 
* a + 
Toledo 
October new-car sales in Lucas 
county (Toledo) were almost the 


same as in September with 1,464 
deliveries in October, against 1,498 
in September. 

New-truck sales in October to- 
taled 150, compared with 174 in 
September, and 213 in October, 
1948. The 174 new trucks sold in 
September was a figure reached 
three times previously this year 
in March, May and June. 

In the first 10 months of this 
year, 14,029 new cars were deliv- 
ered in the county, against 11,436 
in the same period in 1948. 

New-truck sales in the first 10 
months of 1949 were 1,515, against 
2.224 in the similar 1948 period. 


(Simon Alpert). 
* a * 


Canada 


Canada’s new-car market is 70 
percent bigger than prewar, accord- 
ing to the latest registration figures. 

In the first eight months of this 
year, Canadian new-car sales 
amounted to 122,000, as against 72,- 
000 in 1938. 

During the same period, exports 
of Canadian cars have slumped 
from 30,000 to 11,100. Imports of 
British cars have increased from 
411 to 19,200 in the first nine months 
of 1949. Canada is now the second 
largest market in the world for 
British cars. 

Canadian car manufacturers with 
British plants or connections (Ford 
and General Motors), may use 
Canada as a testing ground to sup- 
plement their North American lines 
with smaller, more economical 
British-type cars, according to the 
Toronto Financial Post. 

A new 1950 British Ford model, 
which could be sold in Canada for 
between $1,000 and $1,500, is ru- 
mored to be in the planning stage 
to supply an economy-size car for 
the North American market. 


(James Montagnes). 
* * + 


Fort Worth 


New-car sales in Tarrant county 
(Fort Worth), Tex., declined in 
October to 788 units after hitting 
895 in September. New-truck and 
commercial vehicle sales during 
the month were 198, against 193 in 
September. 

By makes, October new-car sales 





TOWER'S MODERNISTIC SHOWROOM—One of the most modern showrooms on the West 


Coast is Tower Motor Co.'s sales office in Glendale, Calif. 


This building features an exten- 


sive roof overhang and floor-to-ceiling walls of Libbey-Owens-Ford polished plate glass. 
The building focuses motorists’ attention on the latest model Lincoln and Mercury cars, with 
the smallest detail plainly visible from the street or sidewalk. 


in this section of the) 


127; Willys, 3, 





| Motors, 


were: Buick, 34; Cadillac, 8; Chev- 
rolet, 184; Chrysler, 16; DeSoto, 4; 
Dodge, 73; Ford, 186; Frazer, 1; 
Hudson, 8; Kaiser, 5; Lincoln, 9; 
Mercury, 32; Nash, 16; Oldsmobile, 
26; Packard, 6; Plymouth, 76; Pon- 
tiac, 42; Studebaker, 43, and Wil- 
lys, 19. 


* + * 


San Antonio 
An increase in new-car sales in 
Bexar county (San Antonio) oc- 
curred in October, when 1,034 units 
were delivered, compared with 949 

in the preceding month. 
There was also a substantial rise 
in the sale of new trucks and com- 
mercial vehicles—237 in October 


|against 180 in September. 


New-car sales by makes during 
October in San Antonio were: Aus- 
tin, 8; Buick, 74: Cadillac, 19; 
Chevrolet, 204; Chrysler, 37; Cros- 


for enough additional to offset the | ley. 7; DeSoto, 18; Dodge, 59; Ford, 


152; Frazer, 1; Hudson, 19; Kaiser, 
2; Lincoln, 5; Mercury, 91; Nash 
24; Oldsmobile, 47; Packard, 12; 
Plymouth, 118; Pontiac, 65; Stude- 
baker, 62; Willys, 6, and miscel- 
laneous, 4. 


4 # 


Akron 

New-car sales in Summit county 
for the week ended Nov. 12 re- 
ceded to a point below the total 
for the comparable week of last 
year, the Akron District Automo 
bile Dealers Assn. reports. 

There were 312 new cars titled 
in the 1949 week, against 433 the 
previous week and 348 the same 
week of last year. 


Used-car sales amounted to 446 
during the Nov. 12 week, con- 
trasted with 549 in the Nov, 5 
week, and 295 a year ago. 

* * * 


Youngstown, O. 
October registrations of new 
cars in Mahoning county exceeded 
the sum for the same month a year 
azo, but new-truck sales fell be- 
low the comparative figure. 
New-car sales totaled 624, against 
578 a year ago. New-truck sales 
totaled 82, against 133. 


In Trumbull county 
O.), October, 1949, sales totaled 403 
for new cars and 22 for new 


trucks. Last year’s marks were 369 | 


for cars and 65 for trucks. 


The Mahoning car breakdown for 
October, 1949: 


(Warren, | 


Buick, 36; Cadillac, 9; Chevrolet, | 


194; Chrysler, 16; Crosley, 1; 
Soto, 25; Dodge, 65; Ford, 108; 
Hudson, 8; Kaiser, 2; Lincoln, 1; 


De- | 


Mercury, 21; Nash, 16; Oldsmobile, | 


22; Packard, 18; Plymouth, 72; 
Pontiac, 48; Studebaker, 15. 
+ # # 


Columbus, O. 

New-car sales in Franklin county 
(Columbus), O., during the first 15 
days in November totaled 774 units, 
101 less than were sold in the first 
15 days of October. 

New-truck sales, however, num- 
bered 102 during the first half of 
November, compared with 103 in 
the first 15 days of October. 

New-car sales by makes in the 
first 15 days of November were: 


Buick, 60; Cadillac, 10; Chevrolet, 
148; Chrysler, 19; Crosley, 1; De- 
Soto, 32; Dodge, 56; Ford, 90; 
Frazer, 1; Hudson, 32; Kaiser, 6; 
Lincoln, 7; Mercury, 16; Nash, 33; 


Oldsmobile, 47; Packard, 21; Plym- 
outh, 104; Pontiac, 60; Studebaker, 
and miscellaneous, 1. 
New-truck sales during the same 
period were: Chevrolet, 31; Cros- 
ley, 1; Dodge, 18; Ford, 16; GMC, 
8; International, 18; Reo, 1; Stude- 
baker, 2; White, 1; Willys, 5, and 
miscellaneous, 1.—(Bert Strang). 


Two Appointed 

Appointments of Hugh Savage as 
service manager and William Law- 
horn as used-car manager were 
announced by R. W. Booth, general 
manager of Knobloch - Edwards 
Inc. (Lincoln - Mercury), 
Newport, Ky. Booth also revealed 
that John Bott and Frank Lab- 
meier have been added to the 


| used-car sales organization. 
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“Heck, why not try it? It works 


for the appliance business.” 


Complaints Drop 
Against Dealers 


In Minneapolis 


MINNEAPOLIS.—Since the Min- 
aeapolis Automobile Dealers Assn. 


adopted a “fair trade code,” com- 
plaints against car dealers have 
dropped considerably, the Better 


Business Bureau here reported last 
week. 

Under the code, dealers agree to 
clearly reveal all items making up 
the time contract cost; complete all 
essential details in installment sales 
contracts at the time of the sale; 
provide the buyer with an exact 
copy of the contract, and have the 
buyer sign the contract only after 


he is familiar with all the condi- 
tions of the sale. 
Under the code, a sales invoice 


lists the following items separately: 
cash price, down payment, unpaid 
cash balance, insurance cost and 
coverage, amount to be financed, 
time price differential, total balance 
due seller and number of monthly 
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Town’s Dealers 
Unite in Local 


Promotion Drive 


HAMBURG, N. Y.—How automo- 
bile dealers in a small community 
lying in the shadow of a big city 
can keep local business in their 
own backyard was demonstrated by 
13 Hamburg dealers who combined 
their efforts in a promotional pro- 
gram. 

They sponsored a week-long open 
house in their showroom and serv- 
ice departments, inviting residents 
of the community to visit their 
plants, inspect new cars and see the 
latest in service developments. 

As a special feature, the new-car 
dealers sponsored a driving safety 
campaign for teenage drivers. 
Agreements between father and son 
or daughter pledge the youthful 
licensed driver to an _ eight-point 
program of safe driving. 

The dealers took full-page adver- 
tising in the community paper to 
launch their campaign and used 
special decorations in showrooms. 


“We feel that the Hamburg auto- 
mobile owner can get the best pos- 
sible deal whether in a new or used 
ear from a local dealer,” said the 
group. 

“The Hamburg area automobile 
dealers feel they offer the best in 
service and business ethics. They 
do this to guard their own integrity 
and because they are proud and 
grateful to this community for their 
development.” 

Participating dealers were: Alvey 
Motor Sales (Packard), Eschborn 
Motor Sales, Inc. (Pontiac), W. G. 
Haberer & Son, Inc., (Dodge-Plym- 
outh), Holden Motor Sales, Inc. 
(Lincoln-Mercury), Hill Garage 
(Hudson), Korst Chevrolet Co. Inc., 
Muehlbauer Motors, Inc. (Chrysler- 
Plymouth), Riefler-Buick, Inc. 
(Buick-Cadillac), Schneider Motors, 


Inc. (Nash), Shanks & Henning, 
Inc. (DeSoto- Plymouth), Steffan 
Motors (Studebaker), Swanekamp 


Motors, Inc. (Ford) and Wolfe-Dole 
(Oldsmobile. ) 


In the Modern Mode 


POG 


DESIGNED FOR BEAUTY AND UTILITY—When a designer has the opportunity to plan tw< 
automobile showrooms at the same time he can demonstrate versatility as applied to « 


current and common selling objective. 


Brooks 


Stevens Associates, industrial designers 


Minneapolis, was recently commissioned to remodel and restyle the metropolitan downtow 
building of Monart Motors, Inc., Milwaukee, and design and style new suburban showroom 
for Capitol Sales also in that city. Both are Lincoln-Mercury dealers. Monart, a metropolita’ 
dealer, is on Wisconsin Ave., the main thoroughfare of the downtown district of Milwauke« 


Under a large identifying canopy with a vertical fin, 
provides a contrasting setting for the showroom. 


a front and side of black gla 
In this location there is considerab 


pedestrian traffic, and the broad expanse of window area is angled from each side towar 


the large glass door, 


providing a broad choice of interior interests and ease of entr 


The Capitol Sales showroom is on Capitol drive, a suburban highway carrying a volur 
of fast-moving traffic in and out of Milwaukee day and night. The designer conceived 
semi-circular showroom window, exposed to the highway for 180 degrees, permitting traff 
in either direction to observe the display from a distance. An exceptionally high ceilin 


is accentuated by a soft yellow background. 
showroom window. Direct and 
on display. 


Overhead tubular lights follow the arc of th 


indirect spots are changed for single or multiple unit 
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“— Plymouth dealers of San 
Diego were on their toes when 

two-door Plymouth sedan won the 
100-mile stock car race at Del Mar, 
Jalif. 

Six of them took an advertise- 
nent five columns wide by 17 inches 
leep to dominate page 2 of the 
Jan Diego Journal and tell the 
tory of how their product won 
he race. 

Featured by pictures taken dur- 
ng the race, the ad said: 

“In a field of 22 modern auto- 
mobiles, some developing as much 
as 152 horsepower, the sturdy, 
dependable 1949 Plymouth led the 
field last Sunday at Del Mar.” 

Dealers signing the ad were Bob 
Bauer Motors, College Motor, C. A. 
Gray, Mark Hanna, Reg Stalmer 
and Tufford Motor. 


* * * 


Tabloid 
T. HANSORD (Pontiac), Min- 

* neapolis, has an effective mer- 
chandising tool in its monthly, 
Good Motoring News, a _ tabloid- 
type flash which is strong on price 
advertising and covers accessories, 
parts and service in an attention- 
getting style. 

Comments from many customer- 
recipients are also featured on this 
one-page paper. The promotion 
piece is particularly appealing to a 
price-conscious public and the ban- 
ner at the bottom features easy- 
payments. 

* * ” 


Short Punch 


2 a TRUCKS, Albuquer- 
que, uses the catchy: 
“Why take a aenaet We sell more 
trucks, than most dealers sell 
cylinders!” 

* * . 


Bargains? 
HILLIPS MOTORS in James- 
town, N. Y., employs a forth- 
right, down-to-earth approach in its 
newspaper advertising which ap- 
pears to be producing good results 
in service department business. 


Instead of merely mentioning the 
various services it offers, Phillips 
Motors tells the why and wherefore 
of its policies through the medium 
of its periodic ads in Jamestown 
papers, 

A recent ad dealt with the sub- 
ject of “Auto Repair Bargains.” 
Copy read: 

“One of our clients asked us 
the other day why we didn’t ad- 
vertise some of the auto repair 
bargains we have. Well, we feel 
that advertising bargains is all 
right for the stores but you're 
not shooting marbles in a bargain 
basement when your car motor is 
at stake. 

“A bargain on a vital motor re- 
pair job is no bargain if the job 
is done by hit-and-miss methods. 
It can be a mighty costly bargain. 

“Sure, we have bargains, less ex- 
pensive as well as satisfactory, be- 
cause we have up-to-date equipment 
as well as first-class mechanics and 
a parts department that takes sec- 
ond place to none. 

“The way we folks at Phillips 
have figured our responsibility to 
car owners is to give full value 
in car quality first, and then follow 
through with dependable service.” 

+ + + 


Tie-In 

TLAS MOTORS (Dodge-Plym- 

outh) in Cincinnati is effective- 

ly tying in its television spot 
announcements with its newspaper 
advertising program by using an 
enlarged model of its newspaper 
signature cut showing Atlas and 
his globe. Timely sales messages 
rotate around the sphere for the 
TV spots. 

Atlas is also supplementing its 
newspaper space with a weekly 
editorial -style column entitled 
“Rollin’ Along,” which is already 
creating favorable response. 

This feature panel type of ad— | 
nothing really new, but noticeably | 
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Merchandising 


Memos to Dealers 





By Bob Finlay 





diffsrent from conventional dealer 
ads—discusses current topics in a 
light, breezy vein and leads the 
reader easily into the advertising 
message. 

The column is bylined on alter- 
nate weeks by Charlie (Charles F.) 
Jung, president, and his son, Bob 
(Robert C.) Jung, v‘ce-president | 
and assistant general manager. 

* + + 


Invitation 
N WATERTOWN, N. Y., Morri- 
son Motor Co. (Studebaker) uses 
an aggressive advertising technique. 
A large newspaper ad which car- 
ried a photo of the showroom was 
headed by the caption: “Your new 
Studebaker dealer in Watertown 


R-E-A-C-H-I-N-G out to you for 
new business.” 

Copy read: “We invite you to 
discover, as many other people 
have, that our shop has the best 
factory-trained staff of mechanics 
and most modern equipment 
available to assure you of the 
finest and most economical per- 
formance of your car or truck. 
Your problems, whether small or 
large, are given prompt attention. 

“Our parts and accessories de- 
partment is operated on a continu- 
ous full-inventory basis. There is 
nothing that rolls, runs, tightens or 
beautifies your Studebaker car or 
truck that you will ever have trou- 
ble obtaining from our up-to-the- 


minute stock.” 
* + * 


Photo Ads 


N LINCOLN, Neb., 40 used-car 

dealers joined in a cooperative | 
advertising. They took a full-page | 
newspaper ad under the heading, | 
“Photo Ads for Your Shop-at-Home 
Convenience.” 

Each of the dealers participat- 
ing had a picture of a car on 
his lot. 

There were some complaints of | 
overcrowding, although the _ idea | 
has possibilities. 





NOW THE CHIEF a HIS OWN—Civic history was recently made in Fullerton, Calif., 


when Police Chief J. C. Gre 


ory, left, received the keys to this 1949 Oldsmobile Series 88 
four-door sedan from Sen rew, right, Oldsmobile dealer. 


Previously, Fullerton's chiefs 


had to use ‘their own cars or department patrol cars for official business. 


‘Minnesota Gas Receipts 


‘Up 32% Over 1948 


ST. PAUL, Minn.—An increase in 
Minnesota gasoline sales during 
October over the same month last 


|year, despite a cent-a-gallon boost 


in the gasoline tax rate, has been 
|announced by State Commissioner 
lof Taxation G. Howard Spaeth. 


The state’s gasoline tax gross col- 
‘lections at the new five-ccnt tax 


“The best investment we ever made” 







operators 


SK of Stainless Steel 
1 \ equipment and you'll get a lot of 
different reasons why they swear by 


that’s what they say about 


STAINLESS STEEL trailers 


maximum strength with 


combines 


maximum corrosion resistance. 
makes it possible to get rid of every 


rate rose 32 percent in October, to 
$4,020,301. Because most gasoline 
tax refunds are still based on the 
former four-cent tax rate, net gaso- 
line tax collections of $3,273,265 in 
October this year were 40 percent 
ahead of the same month a year 
ago, Spacth sa‘d. 


William Ullman, Washington correspon- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 
in the nation's capital every week. 


This 






















If you want to CUT COSTS 
. . » CUT WEIGHT! 


Take advantage of the extra 
strength of U-S-S Stainless 
Steel and engineer weight 
out of trailer construction. 
The almost incredibly light 
weight that can be attained 
adds many extra pounds to 
payload carrying capacity, 
means extra revenue and 
extra profits on every freight 
haul—means lower operating 
costs on every empty run. 


U-S-S Stainless Steel is 
a perfected, service-tested 
Stainless that allows a wide 
latitude in design and per- 
mits the employment of the 
most advanced manufactur- 
ing techniques, and it is 
available for early delivery. 



























Stainless construction. 

One big operator in Philadelphia 
says, “We find Stainless Steel units 
cheaper to operate. They have run ap- 
proximately 100,000 miles and are 
just as good as when purchased.” An- 
other in Akron, Ohio, states, “Many 
savings have been effected through 
the longer life of this construction as 
it is rust resisting and no yearly paint- 
ing is required.” A famous packer in 
Chicago has this to say, “The meat 
business is hard on trailers, due to the 
chemicals involved in cleaning the 
units and also because of the brine, 
salt and ice solutions we use for refrig- 
eration. However, we have experi- 
enced practically no corrosion on our 
Stainless Steel trailers.” 

But why go on? Stainless Steel gives 
such money-saving results because it 


unnecessary pound of dead weight 
safely — permits construction that 
while lighter than ordinary is yet 
much stronger, and will never be 
weakened by corrosion. 

With Stainless construction you ob- 
tain (1) maximum capacity and 
maximum returns with any type of 
load, (2) maximum strength that pro- 
tects driver, load and vehicle, (3) 
maximum stamina that keeps units 
longer 1 in service and more available, 
(4) minimum fuel and oil costs when 
running empty, and (5) lower license 
fees. That’s why Stainless equipment 
pavs for itself. 

If you want to obtain these benefits 
for your equipment and need practi- 
cal engineering advice and the latest 
fabricating data to help you apply 
U-S-S Stainless Steel, call on us. 


AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO 
CARMEGIE-ILLINOIS STEEL CORPORATION, PITTSBURGH & CHICAGO 


COLUMBIA STEEL COMPANY, SAN FRANCISCO 


TENNESSEE COAL, 


- WATIONAL TUBE COMPANY, PITTSBURGH 
IRON & RAILROAD COMPANY, BIRMINGHAM 


UNITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIBUTORS, COAST-T0-COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 











U°S°’S STAINLESS STEEL 


+ TUBES - 


- STRIP - PLATES - BARS - BILLETS - PIPE 
















WIRE - SPECIAL SECTIONS 


8-1630 


XL 
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Dealer 


Henry D. Maggio was elected 
president of the Nash Dealers Assn. 
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Doings 


owner of Oram Motor Sales, 


Inc. 
(Ford-Mercury), is carried on Ford 








Cottage Grove Ave., is the new 
treasurer. 

Directors for 1950 are: J. E. An- 
derson, Anderson Bros., Berwyn: 
Bud Bohling, Bohling Auto Sales, 
Hammond; Sam Caruso, Caruso 


Motor Sales, Hinsdale; Earl (Doc) 





|of Cook county (Chicago). He suc-| Motor Co. records as the 41st oldest |Conley, Conley-Rissman, 3240 W. fir 
|ceeds Frank Barrow, who was! Ford dealer, among 6,400 in the| Jackson; Ray Eddy, Ray Eddy, ne: 
elected a director for one year. U. S. He started business Nov. 1,/Inc., 2419 N. Clark; Oscar Horace, 9 
Also named as officers were Wil- | 1909, as a partner in the Ford Horace Motors, 2523 W. Touhy, and 
liam Haeger, vice-president, and | dealership of Cowdin & Oram. Jack Goldenberg, Royal Sales & 
Jay Van Dahm, secretary-treas- After signing as a Ford dealer, Service, Inc., 1747 Milwaukee. I 
|urer. Directors chosen, in addition Oram received his first shipment of z a - lim 
to the officers, pode —- three cars in December, 1909. All Rich to Build an 
Fleischmann, Tom O'Neill, Ralph | were delivered before Christmas. In R. L. Rich, Bainbri . 
y : ; ; : . » Bainbridge (Ga.) mo 
J. Scheu and Al Urban. the first year of operation the deal-| Buick-Chevrolet dealer, has let lar 
ership delivered eight cars. contract for the construction of dis 
To the Polls About 1912 Oram acquired the ag new building, to be erected at Be 
entire business by purchase from) Clay and Planter Sts. The struc- 
Jamestown (N. Y.) Assn. a a —_— =. business con-| ture will contain about 15,000 
a , inued to expan mn one year in| square feet of space, with an- 
Drives Voters the early 1920’s he delivered 181/| other 25,000 iene feet for park- i 
The Jamestown (N. Y.) Auto| Ford cars and trucks and 19| ing and used-car sales. me 
Dealers Assn. rendered a_ public | tractors. * * e Zz 
service with an election day pro- In 1925. Oram wired the Ford; 50. 
gram in which it offered free trans- - 4 oo N s Patterson to Remodel Ca: 
: dealership in Attica, N. Y. Re Cinci | Buiidi nal 
REISLER'S NE NASH SHOWROOM IN M v TTAN—Charles Kreis! | d g oy te : Scauiaiee oy oe SS Se ae nae 
KREISLER'S NEW NASH SHOW M ANHATTA _ Inc., e § . est , é 
recently af Broadway and Sith St, New York. In addition te theta showrooms, « compieely |ad inviting the public to call One managed the Attica dealership. | Plymouth). Cincinnati, have’ pur. 
i i t ill t . - “ . > " . , ’ “ r ‘ } 
oes torn Aves. Other roiter Heuk ghowreems ae bth Avenue near léth a. ond on a ame eet _ ao = * * * | chased the three-story brick build- \ c 
Broad t 6Ist St., all in New York. s ‘pe i i : i i H 
Cates eee eee ‘5 driver to transport you and mem-| Chicago Dodge Dealers ca smeaae tr tee ak ie cents. ) aaa 
AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts a of oe to your voting Elect New Officers An extensive remodeling program vill 
Sun teen 1enee) eoverteaever Tekeeee nn ee eeRee ee Oe emit While the proaram was Gesianed|..©- ™- Ce@eld, dealer at 6115|for both the interior and exterior to 
prog 8 , f the build fi 
oes primarily as a public service, it Northwest highway, heads the|0f the building is being planned, e 
‘ +. | slate of newly-elected officers of the company said. Mo 
gave dealers a good opportunity ; } * * * 
to demonstrate riding qualities and | the Chicago Dodge Dealers Assn. Brown Open Nights 
mechanical features of new models. The new vice-president is Hy ‘ 
SWAP TH NA ae | ED an 3 FOR + * +* Brody, Mid-State Motors, Inc., 3535! Brown Chevrolet, 769 W. Main, J 
Fairview Formed N. Ashland. Marty Quinn, Eureka Rochester, N. Y., has instituted a in 
| aici Sales & Service, Inc Motor Sales, 5401 S. Racine, will| new evening opening policy for its Ba 
ry F view. W Ve ion boon or. | Serve as_ secretary, and Herb/sales and parts department. The Ba 
cates ‘with capital deck of Scheurer, Kenwood Motor Co., 4740! (Continued on Page 33, Col. 1) Mc 
... With the $10,000. Principals are Glenn J. 
SERVIS-DISPATCHER Gump, James E. Parrish and L. 
AC ao «6 « MORE SALES, MORE PROFITS - 
° , be 
a “oe THe FOR TRUCK DEALERS... a 
John Dell, president of Johnny P ’ ' a 
Dell Motors, Inc. (Lincoln-Mer- 
Dell Motors, Ine, (LincolnMer- — Sell ARTISAN Service Truck Bodies! ks 
Speunnnt of May Toungman as LOWER PRICES, LOWER FREIGHT CHARGES 
service manager and Roy Riedin- , 
ger as head shop technician. So 
* * * 
, . . oO 
Antrim Builds in Roanoke 
A $150,000 automobile sales and Me 
; | service building at 510 McClanahan N. 
|St., S.W., Roanoke, Va., is being nev 
| constructed by Antrim Motors, Inc., sr., 
e 503 Sixth St., S. W. Work on the 3 
Whether pee write a few hundred or thousands of a aitedieee te ecteatuied te be mn 
repair orders a month, this inexpensive production completed May 1, according to A. wri 
control system helps you co-ordinate all your service a ane - nes 
ons es . . . : ntrim_ sai e building wi Th 
facilities for maximum efficiency. Time promises are ein MAD cemane fect of Geer . 
kept and service sales increase. space. The first floor is to be of der 
concrete and the second of wood der 
* frame. ae 
YOUR Eitthe ORGANIZATION WILL BENEFIT ae rt 
Douglass Opens fat 
“Hank” Douglass Motors, succes- oa 
DEALER . . . benefits profit-wise because Pi vee ee ee (Dodge- Le 
- ymouth), DeFuniak Springs, Fla., 
up to 40% more service sales are han- has observed its formal opening. Pa. 
dled by full utilization of existing * #* *& ret 
facilities . . . and efficient handling Cullen, Treadwell Purchase aw 
means more satisfied customers. : . aah 
Bolton Motor in Memphis 
Hugh H. Cullen and Charles S. 
Treadwell have announced the 
SERVICE MANAGER . . . benefits because purchase of Walt Bolton Motor - 
work flows smoothly when “bottlenecks” on — 380 Monroe Ave., - 
are eliminated by organized scheduling. SEO patS. r 
ae : The new owners revealed that at 
More of his time pos, tgp to his they will continue the dealership A 
management responsibilities. under the firm name of Cullen- m 
Treadwell, Inc. pr 
+ + + 
SERVICE SALESMAN . . . benefits because Fuller Resumes Operation | 
he always knows which jobs he can Of Boston Dealership “a 
accept and which he must sell to keep Former Gov. Alvin T. Fuller of eal 
the shop busy. Massachusetts and his principal 7 
department heads and associates \ 
have returned to active control of 
their Cadillac-Oldsmobile dealer-| I 
SHOP FOREMAN .. . benefits because he ship in Boston. Be 
is free to supervise and inspect the work ee in the move are Ralph Pa 
in the shop and is relieved of the de- iets eee ~— ’ tg os 
Sn tails of handling repair orders, assign- ly . . vr ae" : : 
=i \ sae Rita cl er Fred Young, Carl Tarbell and A. Four to six man hours later: THE FINISHED JOB! 
ing jobs and answering inquiries. | Hershberg of the sales department; C 
Robert J. duMont, George Perry, me 
Ernest Vaughn, Oscar Voge > F 
service cepantinant. ee The Economy Model 60KD costs you less; you sell for ' 
* SHOP MECHANIC . . . benefits because Arthur F, Wood, George Cartier, less .. . make more sales, more profits! Every utility, ti 
‘ prompt assignment of jobs allows him Harris Freusel, Harry Edwards 5 i sbi : 
to do the maximum amount of pro- ond tay Ghee. every plumber, electrician, painting contractor, Radio 
0 ductive work and, therefore, he can re 68 and Television Service Man, Heating and Ventilating M 
AY increase his efficiency and his earnings, Four D eca d es Contractor IS A PROSPECT. 0. 
’ 
WwRiTé eee LITERATURE Oram Marks Milestone th 
In Warsaw, N.Y. Ya, ¥ AND 1-TON BODIES, PARTIALLY "KNOCKED-DOWN" OR | ers 
A pioneering automobile dealer COMPLETELY ASSEMBLED AND CRATED....OR MOUNTED. | * 


AE ALU ear Coy 


9 Gee ae > Sk 


who as early as 1910 adopted the 


WRITE NOW FOR ALL THE DETAILS. 


modern-day practice of demonstra- Mi 

tion rides as a selling method has 

|observed his 40th business anni- | A in T | S A IN PRODUCTS, INC. po 
| 


| versary in Warsaw, N. Y. é 
3490 W. 140 Street, Cleveland 11, Ohio in 


OHIO CHTIGITY 
; pai | The dealer, Oscar C, 
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Doings 


(Continued from Page 32) 


firm is open every Monday, Wed- 
nesday and Friday evenings until 
9 p.m, 

* + * 
Move Into Seattle 


Located north of the Seattle city 
limits the past four years, Beam 
and Timm (Kaiser-Frazer), has 
moved into the city proper with 
larger quarters in. the University 
district. Arnold Timm and Robert 
Beam are the owners. 


Caskey Sells to Payne 


Edward J. Payne, manager of 
Medley Motor Co. (Ford), Weslaco, 
Tex., has purchased Caskey Motor 
Co. (Dodge-Plymouth) from K, P. 
Caskey, and will change the firm’s 


name to Payne Motor Co. 
* oa * 


Blair & Harris 


C. B. Blair, president, and S. H. 
Harris jr., secretary-treasurer, have 
changed the name of their Wythe- 
ville (Va.) Buick-Pontiac dealership 
to Blair & Harris Motors, Inc. The 
firm was formerly known as B & O 
Motor Co. 


+ * * 


Bailey Name Filed 


A business name has been filed 
in the Erie county clerk’s office for 
Bailey Service & Auto Sales, 1826 
Bailey Ave., Buffalo, by Arthur 
MeNaney and Harry Hamilton. 

* eo * 
Hudson Appoints Munson 


Munson Auto Co., 1819 S. Cal- 
houn St., Fort Wayne, Ind., has 
been appointed a Hudson dealer- 
ship. Albert B. Munson is the 
owner, L. B. (Red) Williamson is 
general service manager and Phil 
Hungerford is office manager. 

+ * 7 


Sons Assume Control 


Of Jarrett Motors 


Jarrett Motors, Inc. (Lincoln- 
Mercury), 351 Central Ave., Albany, 
N. Y., announces the election of a 
new slate of officers. L. F. Jarrett 
sr., president of the corporation 
since its inception in October, 1945, 
has passed along to his three sons, 
who have been engaged in the busi- 
néss with him, more responsibilities. 
The officers of the corporation now 
are: Kenneth W. Jarrett, presi- 
dent; Earl H. Jarrett, vice-presi- 
dent, and Donald E. Jarrett, sec- 
retary. 

The new president stated that his 
father will continue active in the 
management of the corporation, to- 
gether with the management of 
Lehigh Motor Co., Inc., Allentown, 
Pa., where another son, L. F. Jar- 
rett jr., is president and a son-in- 
law, William C. McKenna, is vice- 
president. 

+ + * 


Fageol Distributes 


‘ageol Motors, Inc., 916 May- 
nard Ave., Seattle, has been 
named distributor of White 
trucks and school buses in Se- 
attle, western Washington and 
Alaska, according to J. N. Bau- 
man, White Motor’s sales vice- 
president. 

” « +” 


Leesburg Names Coleman 

Cc. L. Cliff Coleman is the new 
service manager at Leesburg Lin- 
coln-Mercury Co., Leesburg, Fla. 


* * * 


Henderson to Sullivan 


Eugene Sullivan has purchased 
Bedford Garage (Dodge), Bedford, 


Pa., from Carl E. Henderson, 
+ cg * 


West Chevrolet Expands 


Glen West, owner of West 
Chevrolet, Inc., Mogadore, O., has 
purchased the adjoining Keener 
Motor Sales. West plans to build 
a new establishment at the loca- 
tion. 


May Elected President 


Of Chicago Olds Dealers 


With George J. May as president, 
the newly-formed Oldsmobile Deal- 
ers Assn. of Chicago has held its 
first meeting and elected a slate 
of officers and directors. 

Officers chosen in addition to 
May were: E. J. Pillinger, vice- | 
president; George Kallal, secretary, | 
and Milo Steele, treasurer. Voted | 
in as other directors of the asso- | 
ciation were Max Evans, Walter | 


Mack, Sam L. Davis and Fred 
Patterson. 


* * a 


Fenne Runs in Sarasota 


Leroy T. Fenne, automobile dealer 
in Sarasota, Fla., has been nomi- 
nated by the Sarasota citizens’ 
committee as its candidate for the 
city commission. The election will 
be held Dec. 6. 

eo a + 
Murphy Heads Board 

Coincident with his firm’s 80th 

anniversary, Bert Murphy, presi- 


dent of Andrew Murphy & Son 
(Chrysler - Plymouth), Omaha, an- 





nounces he has been elected chair- 
man of the board. 

Orlie A. Wilson, 41 years with the 
firm, becomes the new president; 
M. M. Savage, executive vice-presi- 
dent; James Muldoon, vice - presi- 
dent and general sales manager, 
and Leonard Begley, retail sales 
manager. 


Eaker & Neel (Hudson) 


Eaker & Neel Motor Co., Big 
Spring, Tex., has disclosed its ap- 
pointment as a Hudson dealer. 


But 5 Years Late 
25-Year Dodge Plaque 


Given to Murray 
W. J. Murray, of Murray Motor 
Co., Beloit, Kans., has been award- 
ed the Dodge silver plaque com- 





DEALER EDDY COVERS THREE COUNTIES—The new headquarters for Federal trucks in 
Lansing, Mich., is this recently completed 70-by-110-foot building, home of Eddy & Co. 
Eddy, an industrial leader in Lansing for almost two decades, has been named exclusive 
distributor for Federal in Clinton, Eaton and Ingham counties. 


memorating 25 years of continuous | presentation, as sterling silver was 
service as a Dodge dealer. not available during the war. 

W. E. Sutlive, district manager, Murray completed his 25th year 
explained that this was a delayed in 1944. 





POWERHOUSE, Jimmy Power’s 
column on the sports pages of The News 
... is usually tightly packed with short 
items, apparently of absorbing interest 
to sports fans, ast gets one of the highest 
readership ratings in the paper. 

But once in a while Powers gets off 
his beat, as the instance reprinted below 
...and the result is often amusing, always 
interesting. And indicative, as well, of 
the character that has earned The News 
the largest audience of any American 
newspaper...and brings advertising in 
The News to the attention of seven out 
of ten of the families in the New York 
metropolitan area. 


We slaughtered a platter of chicken 
cacciatore, sluiced down with some good 
chianti, and very shortly, in the company 
of our Neopolitan newspaper pal and music 
critic, Bob Bagar, were sitting sleepily 
on approximately the 50-yard line of the 
football field at City College. 

The NewYork Philharmonic was giving 
a concert at Lewisohn Stadium. A hand- 
some young duke with a cowlick, up there 
in a white dinner jacket, was fiddling like 
crazy. His name, the scorecard said, was 
Nathan Milstein. He whipped through 
Mendelssohn’s Concerto in E Minor, Opus 
64. Shift and change signals. The program 
said the job was in three sections: 1./Allegro 
Molto Appassionato; 2. Andante; 3. Alle- 
gretto Non Troppo, Allegro Vivace. 

You heard me. It goes for your old 
man, too. 

It was a pleasant July evening, not too 
many stars overhead. We sat at one of 
the bare, cartwheel wooden tables, beer- 
garden style. College kids were peddling 
cold lager. No one spoke at all during the 
performance and it wasn’t until Milstein 
salaamed that the double talk began. 


pot picked on by kettles 


on sportuwriter loose among longhairs 


by Jimmy Powers 


sports editor, New York News 


Someone said Milstein’s “fingering” 
was great, but they thought his “bowing,” 
as in bow and arrow, was a little too harsh 
and muscular. The Leipzig Gewandhaus 
concerts got into the conversation and so 
did “melodic suavity, classic poise and 
refined romantic feeling, rugged strength 
and depth, elegiac expression.” 
ph in cultured atmosphere 

Glissandos, fugues, aguy named Achille 
Claude Debussy, “L’enfant Prodigue,” 
lyric appeal, Paganini, and technical flaws 
had poor little us yelling for an interpreter. 

“Why don’t you guys cut out this 
gibberish and stop fracturing our eardrums 
with a lot of double talk?” 

A celebrated newspaper art critic, Miss 
Emily Genauer, bristled: 

“You sports writers should complain. 
You use a jargon all your own. Why, the 
other night I heard someone nonchalantly 
refer to a ‘DP, 6-4-3.’ An artist friend of 
mine thought it was a displaced person 
with a tatooed arm number. And what, in 
Heaven’s name, is the hot corner and the 
catbird seat?” 





In our party was Mrs. Marcel Hubert. 
Her husband plays a terrific cello and she 
handles booking for such headliners as 
Pons, Melchior and Margaret Truman. 

“Sports writers confuse me. I still don’t 
know where the circuit is that is being hit. 
I have never seen a dormie. I thought it 
was slang for a golfers’ dormitory. And if 
you think a Lewisohn Stadium concert is 
full of Latin, Italian and French, did you 
ever stop to wonder how a past perform- 
ance chart in the Racing Form looks to 
what Variety would call a non-pro? 

“Show people have their own lingo. I 
still don’t know what a schmaltz is. But 
the writers who really slay me are the 


Circulation now exceeds 


Daily ....2,.275,.000 
Sunday.. 4,100,000 


scribes from Wall Street. Just what are 
fiduciary returns?” 

Bagar, who is also a quiz kid on Metro- 
politan Opera radio intermissions, makes 
a point of writing his reviews in crystal 
clear English...““There are certain phrases 
an ordinary dictionary will help you out 
on, such as prestissimo (fast), fortissimo 
(very loud), legato (glidingly), allegro 
(quick, gay), adagio (slowly) and so on. 

“But where is the code book for sports 
writers? Each seems to make up his own 
as he goes along, and if an outsider asks 
for an explanation all he gets is a super- 
cilious sneer or pitying silence.” 

It is the theory of both Miss Genauer 
and Signor Bagar that the sports gibberish 
keeps many intelligent and sensitive poten- 
tial patrons away from the games through 
fear of being laughed at or brushed aside. 


a deal for a code book 

Well, we'll make a deal. From now on 
simple declarative sentences in sports cov- 
erage sans ciphers and cryptograms, if the 
music long hairs will send us a code book 
for Debussy, Gounod, Tschaikowsky, Rach- 
maninoff, and the Leipzig Gewandhaus 
concerts. 

As for modern art interpreters,-we give 
up. We saw Louis Guglielmi’s “The Temp- 
tation of St. Anthony” in a book, ‘The 
Best of Art’’ by this same Emily Genauer. 

There was a lady wrestler in it, and 
some scrambled eggs scattered about a hazy 
white background of vichysoisse, with a 
naked old coot collapsed in the lower left 
corner. He had two heads. A third lay in 
the desert sunlight behind him, among 
reverse curves, misplaced eyeballs, blots 
and lines and cubes. t 

Know how a critic explained that? We 
quote: ““This is voluptuousness in con- 
flict with spiritual aspiration.’ No mention 
was made of the extra heads or spare step- 
ladders. As for the hole in the lady’s midriff, 
the critic said the artist put it there to help 
suggest the figures ‘‘spectral quality.” 

We're going to need interpreters for 


the interpreters. 
Sports hasn’t got that bad yet! 
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LIFE is an eagerly awaited reading adventure each week 
for 14,950,000 families—more than one third of the na- 


tion’s total! 


No other magazine in history has ever given you such 


an audience for the cars you sell. 


Local influence! So deeply does LIFE pene- 
trate community life all over America that it 
often changes, completely, the career of any- 
one who has appeared in its pages. 


A typical example is that of Jone Pederson, 
who was used to illustrate a LIFE cover in 
August, 1948. By August, 1949, Jone had be- 
come a famous photographer’s model, won the 
title of Miss California, and was picked as a 
candidate for Miss America. 


Moving force! LIFE’s fascinating presentations 
of interesting places have made many a family 
determined to tour the country. 


SPEAKING OF LIFE... 


Ever since such a story about the Top of the 
Mark (famous hotel roof in San Francisco) ap- 
peared in LIFE, people have been visiting this 
famous spot because they ‘“‘want to see the 
place we saw in LIFE.” 


““A good story for LIFE!’ You’ve probably said 
it yourself, or heard others say it. Each week, 
many hundreds of LIFE readers take the trou- 
ble to send in story ideas or pictures. 


It was a professor, for example, who was re- 
sponsible for the recent LIFE piece, ‘“‘Photo- 
graph Taken by Firefly Light;’”’ and a college 
student’s amateur shot of Eisenhower’s instal- 





lation as President of Columbia made LIFE’s 
pages along with the pictures of professionals. 


Big parade! Last spring, right through the cen- 
ter of Dallas, passed a parade complete with 
cowboys, bands, floats carrying beauties, prod- 
ucts, and LIFE cover blowups. This was the 
opening gun in a week-long advertised-in- 
LIFE promotion staged by a Dallas food chain. 

This was one smart retailer’s way of telling 
his customers he carries the merchandise they 
have seen advertised in LIFE’s pages. The re- 
sult was fun for all concerned—and hundreds 
of new customers for the chain! 








Lawsuits Affecting Dealers. . . 
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Court Decisions 


By Leo T. Parker 


Attorney at Law 


. FACT that an automobile 
dealer or his employe violates 
a state highway law does not al- 
ways result in the dealer being 
liable in damages. 

For example, in Olson v. Peter 
Automobile, 78 N. E, (2d) 843, it 
was shown that a truck had me- 
chanical trouble and had to be 
stopped on the pavement. A pas- 


senger car crashed into the rear| 


of the truck, seriously injuring the 
driver of the car. He sued the 
truck owner for damages. 

Although the injured driver 
proved that the truck was stop- 
ped on the paved highway in vio- 
lation of a state law, the higher 
court refused to hold the truck 
owner liable because the testi- 
mony indicated that the driver 
of the passenger car was driving 
too fast to stop when seeing a 
dangerous obstacle within the 
range of his headlights. The 
court said: 

“It was for the jury to deter- 


mine, from the evidence, whether 
plaintiff (injured driver) was neg- 
ligent or imprudent, and it was 





pealed to the higher court on 


the grounds that no person saw 
him drive the car across the state 
line. Nevertheless the higher 
court approved the verdict, and 
said: 

“There was clearly enough evi- 
dence of identity to go to the jury, 
and it was for them to decide 
whether identification was estab- 


not the province of the court tO|jicheq Since the jury was at lib- 


tell the jury that a certain act was 
imprudent or negligent.” 


erty to infer that appellant (Mo- 
randy) stole the car, they were 


Therefore, an automobile dealer necessarily warranted in conclud- 


|who violates a state law is not 
liable for resultant injuries to a 
person whose own negligence 
caused his injuries. 

* * * 


Across State Lines 


Rafe recngge ong discussion has 
A arisen from time to time over 
|the legal question: When can a 
person be convicted of transport- 
ing a_ stolen automobile across 


ing that he transported it, know- 
ing it to be stolen, to the place 
where it was found in his pos- 
session.” 
* * * 

Employe Not Deceived 
a a higher court held 
that an automobile dealer can- 
not be held liable for false repre- 
sentations to an employe who 
knew about the true facts or mis- 


|state lines. The answer is: Only | representations. 


|when a jury decides that the ac- 
|cused person is guilty. 
| For example, in Morandy v. U. 
|S., 170 Fed. (2d) 5, it was shown 
|}that a 1942 green Mercury con- 
| vertible was stolen at Lowell, Ind. 
One Morandy was convicted by 
a jury of transporting the car 
across state lines, and he ap- 





At your Service... 


St Paul line 


the complete 


IT HOISTS 


. Dump 


A Dump It Hoist makes a dump truck out 
of any platform body type of truck. Users 
on farms, in lumber yards and industries 
are finding that dumping the loads saves 


time, labor and money. 


. 
STANDARD DUTY 


With dump bodies of 8 to 10 ft. lengths 
and 2 to 5 cu. yd. capacities St.Paul offers 
four arm-type hoist models. These units 
are used on trucks with a nominal rating 
of 1% to 3 tons. All have the new St.Paul 
roller-bearing pump, honed cylinders, 


steel lifting arms and links. 


a 
HEAVY DUTY 


For trucks with a nominal rating of 3 to 
10 tons and for trailer installations the 
St.Paul line includes 3 hoists (Models 7, 
85 and 95) and two series of heavy duty 
bodies (8 gauge and 10 gauge steel). Body 
capacities may be up to 10 cubic yards. 


a 
HI-DUMPERS 


For quarrying or mining operations 
St.Paul provides Excavator type bodies of 
4" steel plate with I-beam outside brac- 
ing. For dumping this type of body in 
we offer the 


capacities up to 8 cu. yd 
St.Paul line of Hi-Dumper Hoists 
dumping angle of 70°. 


At your service— your St. Paul Distributor—a Dump 
Body Specialist. Write us for his name. 


cast 


with 





ST.PAUL DIVISION [==> 


GAR WOOD INDUSTRIES, INC. 


2207 University Avenue S.E., Minneapolis 14, Minn. 





teas Te) 


| deceit and it 


For example, in Durham v. Bill 
Sullivan Chevrolet Co., 213 S. W. 
(2d) 968, the testimony showed 
facts as follows: One Durham was 
|}employed by the Sullivan Chevro- 
|let Co. as used-car manager under 
a contract specifying a monthly 
|salary plus 10 percent of the 
| profits. 


At the termination of one year 
Durham sued the company for sev- 
eral thousand dollars and proved 
that the company’s profits for one 
year exceeded $100,000, and yet he 
was paid 10 percent of only $34,- 
322.30, or $3,422.30. 


During the trial testimony was 
given that Durham regularly saw 
and understood the daily control 
sheets and knew it was common 
practice to “write down” values 
of used cars at the end of the 
year for income tax purposes. 


In view of this testimony the 
higher court refused to hold that 
the automobile company owed Dur- 
ham any additional bonus or 
money. This court said: 


“This is an action for fraud and 
is essential to the 
plaintiff's (Durham’s) cause that 
he had a right to and did rely 
upon the misrepresentations and 
that he was deceived by them 
(company). In short, even if false 
representations by the defendant 
(Bill Sullivan Chevrolet Co.) be 
conceded, it is plain that the plain- 
tiff (Durham) was not deceived 
when he accepted the check for 
$3,422.30.” 


Dealers, Salesmen 


To Receive Prizes 


In K-F ‘Name’ Test 


WILLOW RUN. — Kaiser-Frazer 
dealers and salesmen will cut a 
special prize “melon” in connection 


|with the $200,000 contest to name 


the new low-priced Kaiser car, K-F 
revealed last week. 


Special awards will be given deal- 
ers for the best merchandising and 
promotional activities in conjunc- 
tion with the contest which begins 
in January. 


At the same time, salesmen will 
have an opportunity to earn a 
bonus award if any of his custom- 
ers are among the top 63 national 
winners. 


Contest rules provide for 11 mer- 
chandising awards, with the top 
prize of $500 going to the dealer 
who satisfies the contest committee 
that he has done the most effective 
job of focusing attention on current 
models during the contest period. 

Salesmen are eligible for a spe- 
cial cash award equal to 10 percent 
of the earnings of any contestant 
who is a major award winner, if 
his signature appears on the con- 


i testant’s entry blank. A salesman’s 


award may thus range as high as 
$2,000, based on the $20,000 top 
prize. 


Device Invented to Avoid 


Leaving Key in Ignition 


TUCSON, Ariz.—A device which 
is said to make it impossible to 


|leave a key in the car’s ignition 


has been invented by George M. 
Evans, 4001 E. Monte Vista St. 

In Evans’ mechanism the key is 
inserted to move a sliding plate 
near contact. The key is then re- 
moved, turning on the ignition. 'To 
turn off the ignition, the motorist 
pulls a tab which locks the plate 
in its original position. 


vcsoTo VOSS. PLYMOUTH 


ame =|) 
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WELL LIGHTED, WELL SIGNED DEALERSHIP—This is the DeSoto-Plymouth dealership ° 
Voss, Inc., in Ft. Atkinson, Wis. Glass brick counters add to the appearance of display room 


Return of Lids 
On Credit Held 
A Possibility 


LOUISVILLE.—A warning of a 
movement in Washington to restore 
government control of consumer 
credit has been sounded by Thomas 
D. Griffin, executive vice-president 
of Local Loan Co., Chicago, in ad- 
dressing a convention here of the 
Kentucky Assn. of Personal Fi- 
nance Companies. 

Although recalling that consumer 


credit was controlled during the 
war as an emergency measure 
Griffin contended there never was 
any necessity for such controls. He 
charged it was put on primarily 
for the purpose of making it per- 
manent. 

While the regulation is now dead 


“that doesn’t mean it will stay 
dead,” Griffin warned. 
Opposing any move to_ revive 


such controls, he asserted that con- 
sumer credit is best handled by the 
buyer and seller and not the gov- 
ernment. 


MAKE WINTER PROFIT 
with these BUMPER CLAMP 


MAXIM 


SNOW PLOWS 





THREE SIZES — 


@ CLAMPS RIGHT ON THE 
BUMPER 


@ EASY TO PUT ON OR 
TAKE OFF 


@ FOR LIGHT TRUCKS, 
PICKUPS, JEEPS 


@ IDEAL FOR FACTORY YARDS, 
PARKING AREAS, FILLING 
STATIONS, CONTRACT 
PLOWING, ETC. 


@ HYDRAULIC OR VACUUM LIFT 


& 


90” — 78” — 66” 





Showing 66” plow with hydraulic lift on 


4 wheel drive jeep. 


.-»- AND FOR THE PASSENGER CAR 





THE MAXIM SILENCER COMPANY 
66 Homestead Ave., Hartford, Conn. 


Handy bumper clamp vee 
plows for the average man’s 
driveway — built for use on 
his car — plows deep snow 


clean — vee blade insures 


minimum load on car. 





Please send me full information on yur SPECIAL INTRODUCTORY 


OFFER TO DEALERS. 


Name 
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Street 


_City State s, 
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U. S. TIRE DISTRIBUTORS MEETING—Members of the 1949-1950 U. S. Tire distributor 
advisory council met in New York recently to discuss plans and policies for the ensuing 


year. Left to right: W. |. 
Tire Service, Middletown, N. Y.; 
Arthur Malnati, Art Malnati Tire & 
Tire Co., Indianapolis; J. C. Ray, 
Phillips Tire & Supply, Tulsa, Okla., 


Fornof, U. S. Tire Supply, New Orleans; R. 
Alfred Stidham, Alfred Stidham Tire Co., Washington; 
Battery Service, 
sales manager, U. S. 
chairman; 


M. Suresky, Suresky's 


Denver; Nick Toombs, Capitol City 
Tires division; W. M. Phillips, 
Clair V. Ward, C. V. Ward Tire Sales, 


Alhambra, Calif.. Sam Green, Master Auto Service, Norfolk, Va., Orville Boyle, Royal Tire 
Co., Salina, Kans., and Jewett Davidson, Jewett Davidson Tire Co., Evansville, Ind. 


Highways & Safety... 


15 Percent 





Cut Made 


In Fleet Accidents 


15 PERCENT decrease in acci- 
+4% dents from the previous year 
was chalked up by bus, truck and 
taxicab fleets entered in the 1948-49 
national fleet safety contest spon- 
sored by the Na- 
tional Safety 
council. 

Announcement 
of this achieve- 
ment was made 
by J. P. Hightow- 
er, chairman of 

the council's 
commercial vehicle section, when 
he presented awards to winning 
fleets at the National Safety Con- 
gress in Chicago. 

Hightower termed the achieve- 
ment “a remarkable contribution 
to traffic safety,” especially in 
view of the increased number of 

vehicles on the streets and high- 
ways and increased motor ve- 
hicle travel throughout’ the 
country. 

The combined accident frequency 
for all fleets in the contest was 
3.09 accidents for every 100,000 ve- 
hicle miles. The 1,357 fleets trav- 
elled 2,096,511,000 miles and report- 
ed 64,713 accidents. 

* * Ba 
T= BEST record in accident re- 
duction was achieved by the 
Intercity Truck Petroleum division, 
which reduced by 39 percent the 


Many Highways 
Reported Beyond 
Stage of Repair 


Many of the main Texas high- 
ways are past the repair stage, 
State Highway Commission Chair- 
man Fred Wemple has revealed. 

“We shall soon find that our 
worst roads are the heaviest trav- 
eled roads,” Wemple said. “And it 
is costing $22,000,000 a year to re- 
pair the crumbling main arteries.” 

If the mainroad system of Texas 
is to be put into perfect shape it 
would cost “several hundred million 
dollars” Wemple said. 

“I do not believe the financial 
condition of the state or the na- 
tion would permit such a complete 
program,” he said. 

Wemple also was hopeful that 
more may be done to improve the 
main trunk system “for the safety 
and convenience of the traveling 
public, and at the same time lower 
the maintenance cost.” 


ATTENTION DEALERS 


Increase your sales to Police, Sheriff and 
owner Patrol organizations. Send them 
a Christmas Gift that will be used daily 
for months. This is the ONLY auto direc- 
tory used by police officers in auto iden- 
tification work. Over 700 large photos of 
cars 1930 to 1949. Front, side, rear views 
Also techni- 
cal data and word-picture descriptions. 
Identify cars “at a glance." 


and instrument panel views. 


Order Now for Christmas 
Only $6.50 Postpaid 


NATIONAL POLICE AUTOMOBILE 
DIRECTORY 


337 Flower St. Costa Mesa, Calif. 


accident rate scored in the pre- 
vious contest. The accident fre- 
quency rate of the division this 
year was 1.22 per 100,000 miles. 


Among the “accident free” 
fleets was one which travelled 
better than 2,000,000 miles with- 
out a mishap, and five fleets 
which either hit the 1,000,000- 
mile mark or came close to it. 
Representatives of winning fleets 

were honored at an award lunch- 
eon following presentation of 
awards. The 
sored by General Motors. W. F. 
Hufstader, GM _ vice-president of 
distribution, gave the principal ad- 
dress before 550 representatives of 
commercial vehicle fleets. 

Winners in the various divi- 
sions and groups of the contest 
are as follows: 

Heldt Bros., Alice, Tex.; Bell- 
mont Trucking Co., Fort Wayne, 
Ind.; Gulf Companies, Fort Worth, 
Tex.; Shell Oil Co., Inc., East Prod- 
uct Pipe Line, Interstate Oil Pipe 
Line Co., Tulsa, Okla.; Lion Oil Co., 
Crescent Stages, Inc., Anniston, 
Ala.; Las Vegas - Tonopah - Reno 
Stage Lines, Las Vegas, Nev.; Yel- 
low Cab Co., Hanford, Calif.; Cour- 
ier Express, Inc., Fort Wayne, Ind. 

* * * 


“EDNEY Warehouse Co., Grand 
Forks, N. D.; U. S. Corps of 
Engineers, Southwestern division; 
City Utilities, Fort Wayne, Ind.; 
Weber Baking Co., Santa Barbara, 
Calif.; Stroehmann Bros Co., Olean, 
N. Y.; Weber Baking Co. El 
Centro, Calif.; Southwest Manage- 
ment Co., Inc., Oklahoma City; 
Alan Wood Steel Co., Conshohock- 
en, Pa.; Franklin Ice Cream Co., 
Kansas City; Allen Dairy Products, 
Inc., Fort Wayne, Ind. 
American Linen Supply Co., St. 


Paul; Cudahy Packing Co., Chi- 
cago; Peter Eckrich & Sons, Inc., 
Fort Wayne, Ind.; The Globe & 


Mail, Toronto; Sinclair Prairie Oil 
Co., Tulsa, Okla.; Cities Service 
Refining Corp., Lake Charles, La.; 
Community Public Service Co., 
Fort Worth, Tex.; Electric Power 
Board, City of Nashville, Nashville; 
Southwestern Public Service Co., 
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luncheon was spon- | — 


| System Engineering and Construc- 
| tion, Amarillo, Tex. 


Stix Baer & Fuller, St. Louis; 
Marshall Field & Co., Chicago; 
Kroger Co., Fort Wayne, Ind.; 
Socony-Vacuum Oil Co., Inc., Al- 
bany, N, Y.; Armour & Co., Ar- 
mour Creameries, Chicago; Lion 
Oil Co. (Marketing), El Dorado, 
Ark. 

Texas Pacific Coal & Oil Co., 
Fort Worth, Tex.; Lion Oil Co. 
(Transportation), El Dorado, Ark.; 
Lion Oil Co. (Pipe Line), El Do- 
rado, Ark.; Chestnut Farms, Chevy 
Chas Dairy, Washington; Ken- 
tucky Dairies, Louisville; Castanea 
Dairy Co., Trenton, N. J.; South- 
ern Dairies, Inc., Birmingham, Ala.; 
Guilford Dairy Co-Operative Assn., 
Inc., Greensboro, N. C.; Borden 
Co., Xenia, O.; Grand Rapids 
Creamery Co., Grand Rapids, Mich. 

+ * * 


e . 
Public Service 
Jamestown (N. Y.) Assn. 
Aids Safety 
A total of 8,000 cartoon booklets 
depicting traffic safety have been 
distributed to students of James- 
town, N. Y., schools as part of a 
public service project being spon- 
sored by the Jamestown Automo- 
bile Dealers Assn. 


The Jamestown asscciation also 
has contributed $1,000 to defray 
costs of the American Red Cross 
safety campaign. 

Officials of the dealer group ex- 
plained they are increasing their 
efforts to promote highway and 
pedestrian safety in this area. 


Local members of the associa- 
tion cooperating in the project are 


Ralph W. Austin, Inc.; Chadakoln 
| Motors, Inc.; City Garage, Inc.; 
|Holmlund-Nelson Motors, Inc.; 


| Jones Motors, Inc.; New Eagle Mo- 
|tors, Inec.; Par-Ket Motor Sales 
|Co., Inec.; Leonard N. Rhodes; 
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Down with *Diteh “Ent 


After the death of a nine-year-old boy in Albuquerque, N. M., and 
because of several deaths in the past from the same cause, a mass 
meeting was held there to devise ways to combat the playing of 
automobile games such as “chicken” and “ditch ’em” by reckless 


young drivers. 


Law enforcement agencies, civic organizations and social groups 
were represented. At the same time Sheriff John A. Flaska opened 
a vigorous drive, including the establishment of constant patrols on 
highways close to the city to stamp out these games. He asked 
parents to restrict teen-agers’ use of cars. 


Paul Tackett, district attorney, announced he would ask the next 
legislature to raise the driving age limit from the present 16 to 
21 years. Police Chief Paul Shaver appealed to citizens for the help 
without which he said police could not completely eliminate these 


“deadly games.” 


He explained that “ditch ’em” is played by a car trying to escape 
one or several cars following, sometimes attaining terrific speeds, 
cutting corners and dashing unexpectedly down narrow streets or 
alleys. In “chicken” the driver takes his hands from the wheel until 


some “faint heart” yells. 


Inc., 
Co., 


Frank B. Smith Motor Co., 
and Telschow-Shults Pontiac 
Inc. 


* * 


Pennsylvania Billboards 


Depict Auto Accidents 

A series of billboard posters to 
aid safety has been_ installed 
throughout the state by the Penn- 
sylvania Automotive Assn. 

The poster reads: “He didn’t 
mean to but .. .” and then shows 
a scared motorist comforting a lit- 
tle girl whom he has just struck 
down. 


i * +# 


‘Nail Business’ Picks Up 


A Texas highway department 
| magnetic nail picker has collected 
|69,000 pounds of metal from the 
state’s roads, covering 16,000 miles 
in 187 days. 








KURZ HONORED—Fred H. Kurz, president 
of Fred Kurz Motors, Fresno (Calif.) Ford 
dealer, last week was presented with the 
Ford Four Letter award by Orvis Noble, Ford 
Richmond district assistant sales manager. 
The dinner presentation ceremonies were at- 
tended by the mayor of Fresno and other 
city officials, together with the Kurz staff. 


White Sidewall Tires Come Clean 


EU AE 





® This fast, wonder-working sidewall 
cleaner bleaches tires snowy white in a 
Delta White Side- 
wall Cleaner removes all dirt, grease, 
rust, and curb marks for as little as 
labor and 


matter of seconds. 


1Yc per tire, including 
materials. Forget about steam, 


and soap pads. Delta White Sidewall 
Cleaner gets the job done quicker, bet- 
ter, and at much less cost to you. Use 
the convenient blank below to place 


bricks, 


your order for Delta White Sidewall 


Tire Cleaner in thrifty one gallon cans. 


Write for these Delta Products 


Delta Odorless Steam Cleaning Compound 


Delta Powdered Car Wash 
Delta Concrete Cleaner 
Delta Carburetor Cleaner 


Jobbers! 





P. O. Box 1901 
Memphis, Tennessee 


City cere 


Distributors! 
TERRITORIES STILL OPEN 





Delta Chemical Company 


Please ship us at once: —_ 
Cases DELTA White Sidewall Tire Cleaner 


aie 


Order will be shipped through your nearest Distributor 
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“ YOU GET THIS 
APPLICATOR WITH EACH CASE 


C.O.D. 





Open Account 


State Sei 


OOOO CC Se SSS SSS SS SSSOS SESS SeeseCeseeS 











38 _ AUTOMOTIVE NEWS, NOVEMBER 28, 1949 















PHILADELPHIA. —A _ book en- || 
titled “Automotive Laughs From | 
the Saturday Evening Post” has| 
occurred in state gasoline and other | 000,000 from all sources. 


cost. : Aaa 

automotive tax rates, a survey indi- Meanwhile, motor vehicl 'a- 

Featuring 56 cartoons which have | = e % Rg oo Age 
appeared in the Post relating to|/j = 

automobiles, the drawings show | 


laughable situations about touring, 


cates that similar proposals will be tration and highway usage con- 
raised during the next two years tinue to increase and intensify 
in at least a score of states under) the need for highway moderniza- 
| continuing pressure for additional | tion, which lagged through the 


Auto Laughs Pa; Mounting for More Revenue .. . a idee 
Cartoon Book Offered 1 « 
aim. | cal | No Leak in Gas Tax Balloon 


postwar uptrend which already has | penditures approximating $2,000, 


| NEW YORK.—Despite the sharp, ment under current annual ex-| Carolina, North Dakota, Oklahoma, 
| - | Oregon, Pennsylvania, Vermont and 


Washington. 

| The North Carolina boost was 
approved in a June referendum, but 
the final outcome of the higher 
gasoline tax issue remains to be 
settled by future referendum in 


repairs, parking and driving of | highway modernization funds, war and depression years Missouri, Nebraska and North 
“the little woman.” -_ ‘| owi — : Dakota. 
ith the cost of the nation’s M 2 > : 
a“ . el tam |). . c h oving to meet the problem, | . mw. . . oon 
Copies may be obtained by writ- | Ss _ | highway needs variously estimated | which is complicated by inflated | ade Shattites eae Sie on 


ing Glenn Gundell, advertising and “Qh, the car isn’t so old—it still| ®t from $20,000,000,000 to more than costs, a shortage of engineering a trend of the last several years. In 


promotion manager of the Post, | 5 as @ ratite”” 


twice that figure, demands for more personnel and other factors, the 


earlier postwar years gasoline tax 


Independence Square, Philadelphia. | : highway revenue from both federal jegislatures of 16 states this year rates were raised by 14 states. 
Sieuitie, aaa dics aa, . and state sources are virtually cer- approved bills calling for higher) The trend also has included in- 

AUTOMOTIVE NEWS, the Newspaper of Tibbetts Opens Deal tain to grow. gasoline tax rates, These states|creases by a number of states in 

the Industry, read by ev ne who ts ; ; . s43 om . staal . : a « . ; . 

i aieas te. 2 amici ry : on aaa F. N. Tibbetts has started a According to highway authorities, were Delaware, Georgia, Kansas, other types of automotive taxes, 





mated more than 100,000 cover-to-cover| Pontiac - Packard 


dealership in the rate of depreciation is greater Missouri, Montana, Minnesota, Ne- | including higher registration fees 


readers weekly! | Wamego, Kans. |than the rate of highway replace- | braska, Nevada, New Mexico, North | for commercial vehicles and pas- 
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Are you looking for new Oe /’ NEW Sun Generator & Regulator Service! 

ways to hold old customer: 8, bring in new Here’s a new extra service that brings extra profits’ You can now offer 
ones and make extra profits while doing complete, accurate test and repair service on all generators and regulators 
: se for cars and light trucks. The new Sun Generator and Regulator Tester 
it? Sun, the largest maker of service test- features startling innovations that speed-up and simplify operations so 
: ° : h Id. has i h that your present mechanics can master its operation quickly and easily. 
ing equipment in the world, has Just what The new Tester is another Sun precision Instrument especially designed 

, . to assure greater accuracy and minimize lost time. See your Sun Man 
you re looking for. or write TODAY for Free Catalog Sheet. 


Here’s how it works. When customers 
or prospects come in, tell them about the 
new modern equipment you have installed. 
Explain what it means to them in MONEY 
SAVED and BETTER CAR PERFORMANCE! 


















fer NEW 


Sun Speedometer 
Testing! 


Another new extra service that 
customers appreciate and are glad 
to pay for! A Sun Speedometer Test 
often solves complaints of low gas 
and oil mileage, low driving speed, 
undeserved speeding tickets, etc. 
You can make quick, accurate tests 
of speedometers and odometers 
without removing them from the 
vehicle. Write TODAY for Free 
Catalog Sheet. 


Write TODAY for FREE BULLETINS containing valuable informa- 
tion about these NEW SUN UNITS. With your bulletins 
will be sent a copy of a 24-page booklet, “DOLLARS 
FROM DIAGNOSIS”, containing business-building 
ideas you can put to use right now to increase profits. 


‘ 


; 














ey ” Sun Motor and Distributor Tests 


. . - Add Extra Appeal with NEW Sun Background Units! 


With the new Sun Test-Before-Repair Procedures, 
your customers know exactly what work needs to be 
done before they spend a penny for repairs. The two 
Sun Master Testers, combined with the efficient, eye- 
appealing Sun Background Units, form the basic 
equipment for a modern Sun Diagnosis Department. 
You'll get full details from the new “Dollars from 
Diagnosis” Booklet! 









hy 


TE’ Dependable, Accurate Service at All Times 
with the NEW Sun Battery Charger! 


The new, overnight Sun Battery Charger enables you to 
keep your shop equipment and stock batteries in peak 
operating shape at all times. Insure maximum 
accuracy and dependability from your testing 
equipment. Write TODAY for free Catalog Sheet 
containing complete details. 






ELECTRIC CORPORATION 


6327 Avondale Ave., Dept. A * Chicago, Illinois 






senger cars. 

That the trend has by no means 
reached its end is made plain by 
recent reports from state capitals 
throughout the country. 

Gov. Fielding L. Wright called a 
special session of the Mississippi 
legislature to start Nov. 14 for 
consideration of a proposed two- 
cent gasoline tax increase and other 
recommendations submitted by a 
state legislative highway planning 
committee following a 16-month 
study. The proposed tax boost, 
which would give Mississippi a 
total gasoline tax rate of eight 
cents a gallon. 

Higher gasoline and truck taxes 
are being strongly advocated in 
Illinois by Gov. Adlai E. Stevenson 
and others, Although bills for in- 
creased automotive taxes failed to 
get through the 1949 Illinois legisla- 
ture, the movement has_ since 
gained considerable momentum and 
is certain to be a major issue when 
the lawmakers again convene. 

Highway modernization advo- 
cates in South Dakota have an- 
nounced they will revive proposals 
for increased gasoline and other 
automotive taxes if a special legis- 
lative session is called there. 

Talk of the probability of a 
move for new revenue followed 
the initial meeting of a long- 
range highway planning commit- 
tee in Colorado, which already 
has boosted its gasoline tax once 
since the war, 

A highway planning committee 
also is considering construction and 
financing problems in Montana, 
where highway officials have as- 
serted the need for more revenue. 
Similar planning studies have been 
authorized in a number of other 
states and in several already have 
led to higher taxes. 

States in which higher gasoline 
taxes were unsuccessfully proposed 
this year but are likely to be raised 
again either next year or in 1951 
include: 

Alabama, California, Arkansas, 
Connecticut, Florida, Indiana, 
Massachusetts, Michigan, New 
Hampshire, New York, South Caro- 
lina, Utah, West Virginia, Wiscon- 
sin and Wyoming. 

Higher taxes or bond issuance, or 
both, will be proposed in other 
states to finance what highway 
modernization advocates envision 
as an era of highway improvement 
similar to that of the 1920’s on a 
scale capable of meeting present- 
day highway transportation needs. 


Salesmen Called 


Big British Need 


CLEVELAND.—"The British have 
the production skill and the know- 
how, but they need about 2,000 good 
salesmen,” according to George A. 
Tinnerman, vice-president of Tin- 
nerman Products, Inc., after a 
month’s tour of his firm’s licensees 
in Europe. 

Explaining that Britain’s indus- 
tries are not nearly as bad off as 
he had expected them to be, he 
said: “The British are one of the 
most resourceful and_ ingenious 
peoples I have ever seen. They can 
build, but too many of them can’t 
| sell.” 


Gutting Buys Downtown 


| Half interest in Downtown Pon- 
| tiac Co., Coffeyville, Kans., has been 
purchased by J. B. Gutting, secre- 
tary-treasurer of Gutting Motor Car 
Co., Topeka, Kans. He has re- 
signed his position in the Topeka 
firm and will assume active man- 
agement of Downtown, 
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Diamond T Plans 
Plant in Mexico 


MEXICO CITY.—Diamond T Mo- 


tor Car Co, is completing plans for | 
the establishment of an assembly | 


plant in San Luis Potosi City, John 
Weidemann, export vice-president 
for the company, revealed here last 
week. 

Weidemann said Diamond T was 
prompted to build the plan because 
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Plans for the plant have been ap- 
proved by the ministry of finance, 


|agency issues a permit, he added. 


Hawkinsville Adds 


Hawkinsville Motor Sales Co. 
(Ford), Hawkinsville, Ga., has an- 


lic. 
new Ford tractor with Dearborn 
equipment to do farm work. 











of Mexico’s import ban on trucks. | 


and work will be started when that | 


‘Tain't No Sin 
Mass. Judge Frees Haulers 
Of Sunday Law Charge 


FALL RIVER, Mass.—A district 
| court judge has ruled here that 
| driving a truck on Sunday is not 
| necessarily a violation of Massa- 
| chusetts’ Lord’s Day statute. Judge 


| 
| 


nounced a new service to the pub-| Benjamin Cook acquitted five 
The concern has installed aj|truck drivers arrested by state po- 


|lice in a test case. 
| The judge said he found no evi- 


dence that the trucks were loaded 
|or unloaded on Sunday. The law, 
|he held, “does not prohibit opera- 
| tion of a motor vehicle on Sunday, 
even for hire.” Otherwise, he point- 
ed out, taxi drivers and chauffeurs 
would be prevented from working. 
Judge Cook said this would have 
meant millions of violations in the 
last 10 or 20 years. 

The law says that “whoever on 
the Lord’s Day keeps open shop, 
| workshop or warehouse and does 
any manual labor, business or work 








39 
except work necessary for charity 
is liable to a fine of not more than 
$50.” 

The judge pointed out that an 
amendment exempts the driving of 
a motor vehicle. Provision is also 
made for special Sunday work 
permits. 

Kiwanis Name Fisher 

Joe Fisher, Portland (Ore.) auto 
dealer, has been elected president 
of the Kiwanis club for 1950. 
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New Mexico ne * "49 60 23; 112) (69) 364) 341; 16 143; 500; 200; 29) 392 74, +108 803 2; «13 15) 4) ' 6) 49 49) «53; (90) ~—S—«*W77 3| «1954 
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48 29 36} 45] _—«158| ~— 268) —36 7 61| 429 6! 13) 333 53 79 539 23} 110) 133 ia | eee | ee eS 7| | 1506 
South Carolina "49 91; +85, 328) 550 1054) 1120 27 239, 1386; 317 82; 1170; 256; 251; 2076) 3; +14 17| 1) 6 Bi; 110; 69) 160) 20) 1| 4981 
48} 39 2 78; 157; 302) 70! 28 114) 843) 113 37) 674 87! 126! 1037! 12| 76) _—«88 20} 4] So} S48} 4} 22] 7|— 4] 2464 
—_— 49 58 Si; tt7; «165; 391} =: 309 18 90; +417; «144 27; «513 97, «135 916) 3) 14) 17) 2 5 | 55; 65; 40! 125) 9) 2043 
_ 48] 24] 8} 40 59/ 1491 162 15 72| 249 64 18! 209 40 66 397| a a re i a a a a ee 
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Wisconsin.” “se "49 229, «197; «=«550| +798) +1774) *«+1278 53 279, 1610; 620 91| 1766) 510; 524) 3511 18) | 003] 3) 5) 185) 365; (81) 429) 17) 2| 8195 
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Truck registrations by states are = 7 2 Truck registrations by states are 
released here weekly, as com- + 5 2 $s & released here weekly, as com- 
pleted by R. L. Polk representa- ° © 3 3 t 7 a & pleted by R. L. Polk representa- 
tives in state capitals. 3 E s 5 5 i\3 = tives in state capitals. 
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Arkansas 49 | 894) 208 1) 635 | 16! 135) 3| 3| | 116 2; 34) 1] 2193)'49 Arkansas 
aoe __ 48 | | 526 3 9 _ 186} | 47} st] 38] 2| 13} 81 | 8} tt] 5} 1593/'48° Pees 
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. : ___ “48 | 267] ~—5}_—sB 4) 115 9| 285 | 127| 163 WO 78 | | _1229/'48 wk, 
Kansas 49) | wa 3 7 4, +178 452 1) 120) 226 i 3| 4 | 73) «12 38) 2; 1836 |"49 Kansas 
i — 48) 639 4 9 146) 3|_—274 Wf] t2ti__ 153] 4 | 12) __ 118) 8} 7 1563|'48 = 
Massachusetts "49 2 14) 283) 6 8, 209 1 341 71 166 28 3 25) 2 80; 35) 20) 4) 1308 )|"49 Massachusetts 
Sous a 48 12 11) 366 27 37| 190 4) 354 1! 126! 206 | % |} 16] _8|_ 63 32) 54 5| 1538/48 oe 
New Mexico 49 ’ 316 2 2 103 108 125 60 1 80) 3] «12 812|'49 New Mexico 
ee 48) oe) | 62) st 13 | 4 49) 2| 4 $1 | 2a 2 31 533/48 eee 
North Dakota ‘49 o | 381) 2 67 2; (241 85165 | | 58| 1) 29) 1033 | ‘49 North Dakota 
eee - 48 335 21) | 70 4] 192] _—t|_ — Sei SN} S| OY 2 _ 5) 2} {| 912|'48 _ ae ae 
South Carolina ‘49, 4] | 373) a | 254] 9; 68) 6; 3] 622 1023 |'49 South Carolina 
; 7 "48 360) S| 4 3} 98} S| 3} —S 5} S| a 45 16} 72 1 937 |'48 ae 
Utah , is; | 3 56 a 63 58 | 4) 3 25| 3 17) 3 483 |'49 Utah 
a 48 106 ' 2 3| 44 5 4\ 43 52 a a) 26) 2 41 | 373/48 = 
Washington 49 a | 281 t 5 5) 143 284 | mm 43) = =«66 5 3 3 | 87 9) 30) 3) «(1050/49 Washington 
/ 48 | 359! 2 7 11) 166 \| 727 118) 139 3 10 be - ab. 64 28 7 2} _1722|'48 - e 
27 States Reported ‘49|-—«37,~=S«C«*S | «N2B7N)~—Ss«d4)S«66) S47) 4294 33| 8994) 4) 2886) 3541 15) 291, +48) 149 3) 1854, 257) 850) 60) 36565\'49 27 States Reported 
_to Date for October = AB 50!  50/ 10263 44| 338) 235! 3723| _—=*113|_—- 7614 17| 2889} 3555) 10) -—«342 {| 249) 15) 1709) 361) 2363/67) 34007/'48 _to Date for October _ 
Year '49| 1286) 1181|274419| 737) 4213) 2903) 92197) 971/147344) 279) 64713) 73394) 310| 5112) 392 3246) 180) 44465| 6407) 27594) 2306| 753649 '49 Year 
to Date = 4B} S224) = 2335) 239684! 2058) 8934) 4770) 91234) 35711189206) 707! 57636) 104748/ 334) 8181! ‘| 9251} 356) 39463) 9397| 63151| 2451 839591 |'48 . a to Date 
The following advertised delivered prices $1.507; Suburban, $1,855; bus. cpe.. $1.- 
are based on factory retail prices at the | e e 385.75; ee ae aoe oes. $1,006; 
factories, They include dealer delivery | ( T p N A T b | club cpe., $1,534.25; Spec! luxe 
and handling charges and federal taxes. | W Or l 10 oe 4-dr. sed., $1,644; club cpe., $1,617.50; 
They do NOT include transportation urren rices on e Uu : s conv., $1,997; stat. wag., $2,387. 
charges, state sales taxes, or optional PONTIAC—Streamliner Six—4-dr. sed., 
equipment. Saratoga — (Presto-Matic standard — 4-dr. | Deluxe Eight—4-dr. sed., $1,637.50; 2-dr. | bus. cpe., $1,633; Statesman Custom—4-dr. | $1,740 (deluxe, $1,835); sed. cpe., $1,689 
BUICK—Special Series 40—4-dr. sed sed., $2,635; club cpe., $2,608.75; New)|sed., $1,590; club cpe., $1,595.50; conv.,|sed., $1,897; 2-dr. sed., $1,872; club cpe., | (deluxe, $1,784); stat. wag., $2,543 (de- 
$1,925: 2-dr. sed., $1,872; bus cpe $1.- Yorker — (Presto-Matic standard) — 4-dr. | $1,948.50; stat. wag., $2,263.50. } rae) aa ao “| a: luxe, Maye eee Eight—4-dr. sed., 
9. « " +4 el > - >. | sed., $2,750.75; club cpe., $2,742.50; conv., : . - 3 64; 2-dr. sed., ,039; club cpe., ,060; | $1,808 (deluxe, ,903); sed. cpe., $1,758 
og: Super Series 50 Acdr. sed, , $2,157; | $5 530.75; Town & Country conv., $3,994.75: |_| ar sed, $2,505; cont; $3,290. | Ambassador Custom—4-dr. sed.’ $2,223; | (deluxe, $1,853); stat, wag., $2,611 (de- 
wag., $3,178; Roadmaster Series 79 —- | Crown Imperial — (Presto-Matic standard) HUDSON — Pacemaker Six _— 4-dr. sed., | 2-4. 8ed., $2,198; club cpe., $2,219. luxe, $2,690); Ohieftain Six—4-dr. sed., 
(Dynafiow standard)—4-dr, sed., $2,735; | ~~4"ar- sed. $4,714.50; 8-pass. sed., $5,-| $1933: 2-dr. sed., $1,912; club cpe., $1,- OLDSMOBILE — Series 76 — 4-dr. sed., | $1,761 (deluxe, $1,856) ; 2-dr. sed., $1,710 
2-dr, sed., $2,618; conv.. $3,150; stat. | 278-75; lm., $5,383.75. 933; bus. cpe., $1,806.50; Super Six——4-dr. | $1,832 (deluxe, $1,974) 4-dr. town sed., | (deluxe, $1,805); club cpe., $1,710 (deluxe, 
wag., $3,734; Riviera, $3,203. CROSLEY—2-dr. sed., $866; stat. wag.,|sed., $2,206.50; 2-dr, sed., $2,156; club| $1,821 (deluxe, $1,963); 2-dr, sed., $1,758] $1,805); bus. cpe., $1,587; conv. deluxe. 
OADILLAC—Series 61--4-dr. sed., $2,- | $894; conv., $866; Hotshot roadster, $861. | cpe., $2,203.25; bus. cpe., $2,053.25; conv., | (deluxe, $1,900); club cpe., $1,732 (deluxe, | $2,138; Chieftain Eight—4-dr. sed., $1,829 
893; sed. cpe., $2,788; Series 62—4-dr. sed.,| DeSOTO—-Deluxe—4-dr. sed., $2,006.25; | $2,798.75; Super Eight —4-dr. sed., $2,-| $1,873); conv., $2,148; stat. wag. deluxe, | (deluxe, $1,924); 2-dr. sed., $1,779 (deluxe, 
$3,050; sed. cpe., $2,966; conv., $3,497: |club cpe., $1,995.75; Carry-All sed., $2,-| 295.50; 2-dr. sed., $2,245; club cpe., | $2,895; Series 88—(Hydra-Matic standard) | $1,874); club cpe., $1,779 (deluxe, $1,874); 
4-dr, sed., $3,828: Series 75—5-pass. sed.,| 210.50; stat. wag., $2,979.25; Custom— | $2,292.25; Commodore Six—4-dr. sed., $2,-|—4-dr. sed., $2,244 (deluxe, $2,375); 4-dr, | US. cpe., $1,656; conv. deluxe, $2,206. 
$4,750; 7-pass, sed., $4,970; 7-pass. Im-| (Tip-Toe Hydraulic Shift standard)—4-dr. | 382.75; club cpe., $2,358.50; conv., $2,-|town sed., $2,233 (deluxe, $2,364); 2-dr. eS eee Deluxe—4-dr. 
perial, $5,170; 9-pass. sed., $4,650; 9-pass. | sed., $2,193.75; club cpe., $2,175.75; conv., | 951.50; Commodore Eight 4-dr. sed.,|sed., $2,170 (deluxe, $2,301); club cpe., | 8¢d., $1,688.50; 2-dr. sed. $1,656.75; club 
Imperial, $4,839. $2,598; 8-pass. sed., $2,882.75; Suburban | $2,472: club cpe., $2,447.75; conv., $3,-| $2,143 (deluxe, $2,274); conv., $2,559; stat. | CPe-, $1,683; bus. cpe., $1,588.25; Cham- 
CHEVROLET — Fleetline Special — 4-dr. | sed., $3,198.75. 040.75. wag. deluxe, $3,296; Series 98 — (Hydra- | Pilon Regal Deluxe —4-dr. sed.. $1,762; 2-dr. 
sed., $1,460; sed. cpe., $1,413; Fleetline| DODGE—Wayfarer — 2-dr. sed., $1,755;| KAISER — Special —4-dr. sed., $1,995; | Matic standard)—4-dr. sed., $2,500 (deluxe, | 8¢4., $1,730.50; club cpe., $1,756.75; bus. 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,-| roadster, $1,744.50; bus. cpe., $1,628.75; | Traveler, $2,088; Deluxe—4-dr. sed., $2,-| $2,594); 2-dr. sed., $2,426 (deluxe, $2,520; | CPe.. $1,662; conv., $2,086.25; Commander 
492; Styleline Special—4-dr. sed., $1,460; | Meadowbrook—4-dr. sed., $1,865.75; Coro-| 195; Vagabond, $2,288; conv., $3,195; Vir-| conv, deluxe, $2,973); Holiday, $2,973. ee sed., $2,019.25; 2-dr. sed., 
2-dr. sed., $1,413; club cpe., $1,418; bus.|met — 4-dr. sed., $1,944.75; club cpe., | ginian, $2,995. PACKARD — Eight — 4-dr. sed., $2,249; | $1,987.75; club cpe., $2,014; Commander 
cpe., $1,339; Styleline Deluxe—4-dr. sed., | $1,931; conv., $2,346;' 4-dr. town sed.,| LINCOLN — 4-dr. sed., $2,574.50; club|2-dr. sed., $2,224; stat. wag., $3,449; De-| Regal Deluxe—4-dr. sed., $2,140.50; 2-dr. 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; | $2,029; stat. wag., $2,882.50; 8-pass. sed., | cpe., $2,527; Cosmopolitan—4-dr. town sed., | luxe Eight—4-dr, sed., $2,383; 2-dr. sed., sed., $2,108.75; club cpe., $2,135; conv., 
conv., $1,857; stat. wag., $2,267. $2,634.25. $3,238; sport sed., $3,238; club cpe., $3,-| $2,358; Super — 4-dr. sed., $2,633; 2-dr. | $2,467.50; Land Cruiser 4-dr. sed., $2,- 
CHRYSLER — Royal — 4-dr. sed., $2,-| FORD—Deluxe Six—4-dr. sed., $1,472; | 185.50; conv., $3,948. sed., $2,608; Super Deluxe — 4-dr. sed., | 327.75. 
153.°5; club cpe., $2,133.75; stat. wag.,|2-dr. sed., $1,425; bus. cpe., $1,333; De- MERCURY—4-dr. sed., $2,031; club cpe., | $2,919;. 2-dr. sed., $2,894; conv., $3,350; WILLYS-OVERLAND—Four—stat. wag., 
$3,151; 8-pass. sed., $2,842.50; Windsor— |luxe Eight—4-dr. sed., $1,546; 2-dr. sed., | $1,978.50; conv., $2,409.50; stat. wag., $2,- | 7-pass. sed., $3,950; lim., $4,100; Custom) $1,709.08; stat. wag. (four-wheel-drive), 
(Presto-Matic standard)—4-dr. sed., $2,- | $1,498.50; bus. cpe., $1,419.50; Custom | 715.50. —(Ultramatic standard)—4-dr. sed., $3,- | $2,008.27; Jeepster conv., $1,603.01; Six— 
348.50; club cpe., $2,327.50: conv.. $2.761; | Deluxe Six—-4-dr. sed., $1,558.50; 2-dr. NASH—Statesman Super—4-dr. sed., $1,- | 975; conv., $4,520. stat. wag., $1,814.33; stat. sed., $1,866.92; 
$3,037.25; lim., $3,163.50; |sed., $1,511; club cpe., $1,511; Custom! 738; 2-dr. sed., $1,713; club cpe., $1,735; PLYMOUTH — Deluxe P17 — 2-dr. sed., | Jeepster conv., $1,639.85. 


8-pass. sed., 
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C4 
Don't send 


Be KNOW THE REST of that line. And old as it is, 
you know it still makes sense. 


You know, too, that it makes sense to back up your 
sales force with man-sized advertising support— 
support that’s strong where it should be strong! 


So...what’s the one best way to give your sales 
force man-sized advertising support ? 


Delve into your data barrel and you'll find that 
Metro’s national network of Sunday Picture Mag- 
azines is strong where it should be strong —9 
ways stronger, in fact, than any leading national 
medium. 


STRONGER BECAUSE this network regularly assem- 
bles an infinitely larger audience, coast to coast; 
stronger because you can exert terrific impact on 
the buying impulses of men, women and teen- 
agers—simultaneously or sectionally, as your sell- 
ing strategy requires. 


STRONGER BECAUSE its sales-producing impact 





strikes harder in the nation’s teeming market- 
places where you can roll up volume sales faster, 
with lower cost and longer profit potentials. 


STRONGER BECAUSE it’s sectionally edited, down- 
to-earth, jam-packed with pictures and news of 
primary and abiding interest to the variety of 
audiences it serves. 


STRONGER BECAUSE each magazine in the Metro 
network bears the logotype of a great Sunday 
newspaper—a traditional ‘‘must’’ ‘on one- paper 
lists, based on its publishing integrity, its edito- 
rial vitality, its far-flung influence on readers and 


merchants, alike. 


STRONGER BECAUSE it’s a prime sales-producer, 
tested and approved by big and little national 
advertisers—and literally hundreds of the nation’s 
shrewdest retail merchants. 


STRONGER BECAUSE it enables you to glamourize 
your product in Colorgravure—the finest 4-color 
reproduction available from the most modern, 


politan Group 


WHERE 38,000,000 READERS* GATHER EVERY SUNDAY, EVERY SEASON, EVERY YEAR. 


NEW YORK 


CHICAGO 


Tribune Tower —WHitehall 4-2280 





DETROIT 


New Center Bldg.—TRinity 2-2090 


AN 
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‘ket- high-speed newspaper presses in use today. 


ster, 
STRONGER BECAUSE Metro Colorgravure outpoints 


color in all leading nationally edited magazines 
wn- on the basis of thorough readers per $ invested. 


is of 
STRONGER BECAUSE Metro’s network structure 


y of 
enables you to localize your selling impact— 
change copy, prices, key numbers, dealer listings. 
etro And Metro, alone, offers you the promotional 
iday potentialities of local tie-in advertising! 
aper 
Hen. | STRONGER BECAUSE Metro’s group rates are easier 
ati | on your budget. Metro Colorgravure costs $2.76 
| per thousand. Color in the leading weeklies and 
leading women’s magazines ranges from $3.18 to 
cer, $5.43 per thousand. And Metro monotone rates 
onal are even more attractive! 
on’s 
Yes, indeed, Metro is strong where it should be 
strong—9 ways stronger than any leading national 
irize medium. It’s the man-sized medium to perform 
olor the man-sized selling job facing every advertiser 
ern, in the year ahead. 
AR. 
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SAN FRANCISCO LOS ANGELES 


090 155 Montgomery St.—GArfield 1-7946 448 South Hill St.— MIchigan 0578 
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Seek to Mislead Public .. . : 
* ® J 
a 
Rails Hit Bel Belt Truckin 
atuts l CtOw De , 
th 
me 
HE truck business is being bom- |of the people who are paid to plant | propaganda has been consistently | ---by Jack W eed lat 
barded with more vicious and | such misleading propaganda.” | injected into the “commercials” on ” sit 
insidious propaganda than at any| If this story had appeared in /|the Railroad Hour. In fact, prac- | en 
time in the 20 years since the rail-|print as it was planted—under a tically every broadcast since and | on 
roads have been trying to ham- | Detroit dateline and with the refer- | including ,, Oct. 3 has carried an HAT International Harvester |antee Harvester more pickups and 
string that relatively small part of |ence to AMA figures (as if AMA |“ungloved” paragraph or more that! I pjarty in Chicago, at which they|one tonners in front of rural res 
the total number of trucks on the | had made the release), it could have /hits truck use hard “under the | previewed the new line for 1950|churches this coming year than pr 
road—those owned by the haul-for- | been picked up as appearing in a | belt. | for the scribes, was one of the best|they ever have had. They really in 
hire group. |newspaper with a national reputa- The Oct. 3 broadcast said: | of the year to date. | have put comfort in those cabs. str 
This was presaged in a warning (tion for accurate reporting and/ «with the already overcrowded | Despite the fact that they showed We trade paper boys saw the thi 
given in the Aug. 22 issue of |*Pread across the nation. conditions on our highways, just {in the Knickerbocker hotel and| new Silver engine on the block ap 
Automotive News (page 28), with Fortunately, as stated, it did imagine what the motorist would | had to take most of the big ‘uns at the factory in Ft. Wayne, Ind., tre 
announcement of the appointment | not get into print, and truck | bh» up against if any considerable | apart to get them in the ballroom,| ¢@flier in the month and rode pel 
of the Carl M. Byoir Organiza- | manufacturers, thousands of part of the traffic which moves by | they had the complete line there, | behind it in the new trucks on ; 
tion to handle the publicity and | truck dealers and equipment | aij had been carried by highway | including a muchly lighted cutout | the proving grounds, and I'll si 
anti-truck propaganda for the | makers and dealers can heave a . * | chassis. have to admit that they have al 
eastern division of the Associa- ; transport. Well, that’s one way to | sure put plenty of soup in that A 
tion of American Railroads. genuine sigh of relief. look at what railways mean to | _ This latter was used when W.  japy, Oo 
Within a month, expert twisting ae ae a more ee | motorists, and that’s why its so | K. (All-American) Se ae a At the announcement party in m 
of known facts to the detriment of |, ke tens "eh ae ‘att eet true the more the nation’s freight | Manager, and his — assistants, | Chicago, they showed us a film of | 
the whole trucking industry was ron acaiaie cand ho a Tine this | is moved on the special steel high- | Ralph Buzard and “Red” Pier- | all of the tests this new line has | & 
beginning to appear in many vari- insidious pro ain —would no| Tee® of the railroads, the less will son, put on a question-and-an- | gone through, under the _ super- th 
ous forms. doubt effect wa owner of a truck be the wear and damage of public | swer skit that brought out the | vision of the sales department, and me 
oe ee ‘of over 14,000 pounds GVW in this highways, the lower will be the | salient new points in the new after the engineers had turned the re 
ECOGNIZEABLE forms of such | country. es well as every maker of cost of building and maintaining | line very clearly and in a man- |jobs over to sales as okay from t 
: : : ’ : ‘ those highways and the greater | ner to impress the audience. |their standpoint. Harvester has o 
propaganda, including the in-| dual rear axles, auxiliary transmis- | ; P : : : co! 
: : . ’ will be the satisfaction and safety : : done something on this proving 
sidious announcements during the | sions, truck trailers and many other Sh whieh motorists can mals The thing that impressed the d deal that I h the 
Railroad Hour on the radio, the| pieces of truck equipment, as well| “ f th * —— wa © | newshawks the most, possibly, was | 8TOUP note U iy coe ttinee legen at 
apparent “planting” of pictures that |as every dealer who sold them, in-| “S® 0 em. |the compactness of the program— oa i a sually ae aa thi 
show wrecks and fatalities caused |cluding the truck dealers who| This broadcast sets the pattern jt started off at about 12:30 p.m.|™4 duc all of the tests on new ° 
by trucks (with no mention as to|derive an extra profit from their|0f the “split-and-divide” tactics. with a luncheon and was packed |Products—puts them through the sot 
what was at fault), and continu- | sale on vehicles. And as far as public reaction is| with interest until the end of a|™ountain and desert runs, the hill gr 
ance of the “roads-are-being- ey, concerned, it pits the motorists! fine floor show, which wrote “30"|¢limbs and the mud. hee 
broken-up-by-trucks” and “trucks- ANY legislation that results from | 4gainst the truck users. at about 8:30 in the evening. ‘ ; an 
don’t-pay-their-share-of-road-costs” the continuous and insidious| This same theme of ship-by-rail | . «“. & | Exhaustive Tests wit 
banter have been intensified. But | propaganda aimed at lowering or|so that “less will be the wear and Plent f Ss UT on Harvester’s new line the in 
a new and more vicious attempt to/ restricting the axle weight limita- | damage to the public highways, and oney 0] Sup sales department wanted to be pal 
undermine all trucks was recently |tions below an economical maxi-|the lower will be the cost of build- I STILL can’t get over what Har-| sure the line met with user re- len 
tried. mums hurts the stock hauler, the|ing and keeping them up” is also vester has done for the farmer) quirements to the nth degree. So lov 
A story that had as its lead |farmer, the wholesale grocer, the | being used in a series of advertise-|—and all others who must drive|in addition to putting out several tai: 
“For the first time in the nation’s | wholesale coal dealer, the con-|ments in Editor and Publisher by | trucks—in the new cab. The wind-|trucks with selected operators, sta 
history, trucks have topped pas- |tractor and the manufacturer who, the AAR to condition the editors shield is one piece and gives the | they took three different fleets out “ 
senger cars in use of America’s | must use trucks to haul commodi- | and newswriters of American news-| driver more vision than that ob-|/on their own series of tests. In pré 
highways” was “planted” with |ties in and out of his plant—to| papers to the railroad story and tained in even the late passenger | each case they mixed in trucks of int 
the auto editor of a leading | name a few instances—just as much | pave the way for the insidious cars. Deep, soft, well-positioned, competitive make for comparison sin 
metropolitan daily — but fortu- {as it hurts the “for-hire” hauler. | anti-truck propaganda that is|foam rubber filled seat cushions | purposes. 
nately did not see print. Another type of this insidious (Continued on Page 49, Col. 1) | and back rests, I believe, will guar-| These trucks were given exhaus- P 
This story, written under a De- - ' oe m a ay ~~ | tive runs of thousands of miles in 
troit date line—ostensibly to mis- the mountains of northern New 7 
lead the reader that the story York, the mud of Kansas, the 
originated in Detroit—and using snows of the Rockies and the des- Ir 
“ton-mile” comparisons “according ae erts and rocky terrain of Arizona. 
to a study of the figures released | [iy num It was from this latter locality V 
by the Automobile Manufacturers that Sam Houston not only got Cor 
Assn.” to “prove” its opening para- his Hassampi Water—a drink Ow 
graph, is an example of the most which is supposed to so condition con 
insidious and damaging type of the drinker that he will never tell Co1 
propaganda that the truck industry the truth again—and was properly an! 
and all truck owners have ever had insulted by the editor and pub- T 
to face. lisher of the Wickenburg (Ariz.) bot 
In this story, the author en- Sun. — . ent 
deavored to prove by the use of , Editor McCarroll said: “Com- mot 
ton-mile figures—which do not ing to Wickenburg for Wednes- the 
appear any place in AMA “Facts day’s celebration will be Inter- If 
and Figures” nor in any releases national Truck’s advertising met 
put out by AMA—that “Thus in a manager, Sam Houston, a fa- the 
decade, the survey reports that mous figure in the advertising s 
truck usage of long-haul roads has world. And the dope says he will disc 
skyrocketed from 35 percent in 1939 (Continued on Page 46, Col. 1) ing 
to more than 50 percent this year.” dev 
PR, da | Top Trucks me 
As ONE authority states “the “ A a — 
“4 whole story is built around this | ; SN at — a New-truck registrations for : 
one phony statement, which . . .| truck division of International Harvester Gor Featuring, many design and engineering changes, The line will be on display im dealer || "ine months, plus 27 states for — 
makes the release (story) useless. | showrooms Wednesday (Nov. 30). The line is divided into four classes—the Standard, ranging from 4,200 to 40,000 pounds, gross vehicle October: © 
The fact that the authors have the | weight; the Schoolmaster, comprising five bus models, ranging from 12,500 to 24,000 pounds GVW; the Loadstar, from 16,500 to 29,500 1949 Pos. Make 1948 Pos. pen 
gall to try to attribute it to AMA pounds, GVW, and the Roadliner, from 16,000 fe 30,000 pour 5, OVW, Sows above ore (left to right): Standard L-112; Standard L-162, 1—274,419 Chev. 239,684— 1 truc 
certainly is a tipoff to the calibre and Roadliner (tractor) L-195. See additional photos of International Harvester's new line on page 48. 2—147,344 Ford 189,206— 2 for 
———_—____--__-- ______—© ar ae ae es 3 3— 92,197 Dodge 91,234— 4 
4— 73,394 Inter’ 104,748— 3 B 
© 5— 64,718 GMC 57,636— 6 
arvester Introduces ine — tes Stade. s006s— 7) | 
9 9 7— 27,594 Willys  63,151— 5 Ci 
8— 6,407 White 9,397— 8 Cc 
(CHICAGO. — Slated for national| dimension engineering permitting The new trucks required the | 4,200 to 40,000 pounds, gross vehicle §— 5,112 Mack 8,181—11 Eau 
4 display in dealers’ showrooms | better load distribution, improved | greatest expenditure of any new | weight; the Schoolmaster, compris- || 10— 4,213 Diam. T  8,934—10 a. 
Wednesday (Nov. 30) is a new line| maneuverability, shorter overall | models in International history, |ing five bus models ranging from|| ll— 3,246 Reo 9,251— 9 ae 
of trucks from the Motor Truck| lengths and greater engine acces- | officials said, adding that more | 12,500 to 24,000 pounds, G.V.W.; the || 12— 2,903 Divco 4,770—12 ae 
division of International Harvester | sibility. than $30,000,000 was spent for the | Loadster, ranging from 16,500 to|| 18— 1,286 Autocar 2,124—15 “7 
Co. | In addition to improved valve-in- | production changeover necessary. | 29,500 pounds, G.V.W. and the/|| 4— 1,181 Brockway 2,335—14 sea 
Described as “completely rede-| head International truck series en-| More than three years of road) Roadliner, (tractor) ranging from|| 15— 971 Federal 3,571—13 of | 
signed and re-engineered,” the new | gines in the line, the company an-|tests went into proving the new | 16,000 to 30,000 pounds, G.V.W. 16— 737 Crosley 2,058—16 said 
L-line consists of 87 separate truck | nounced an all-new Silver Diamond trucks the company claims. The | , X- S |} 1j— $10 Kenworth 334—19 ager 
chassis models restyled with prac- | engine. program included laboratory and/|’—.HE new International line fur-|| 18— 279 FWD 707—17 a 
ticability as the prime object. 2 a 2 itrack testing in addition to over ther features new Metro multi-|| 19— 187 Sterling 356—18 for 
Innovations in the new series | \] UMEROUS mechanical and en- | 3,000,000 miles of driving under all|stop units, product of the com-| Total All Makes 
include a “Comfo-Vision” cab, | J gineering improvements’ de-| types of conditions. pany’s Bridgeport (Conn.) plant, | 758,649 839,591 AU 
said to be more roomy and com- | signed to effect cost reductions for| The L-line is spearheaded by four | ranging from 5,300 to 10,000 pounds, | For further details see page the 1 
fortable and to provide greater | the operator are incorporated in the | classifications of four-wheel model |G.V.W., and including three body || 39, today’s issue. i mas 
all-around visibility; new chassis | new series, the company said. | trucks: the Standard, ranging from (Continued on Page 48, Col. 1) — 
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TRUCK SECTION 


Trailer Makers Urge ‘Near Uniformity’ o° ‘ 


New Road Rule Stand 





CHICAGO. 


the controversial subject of vehicle 
sizes and weights at their fall 
directors’ meeting here. 
In addition to the policy state- 
ment, the directors discussed 
plans for the annual convention 
to be held at the Edgewater Gulf 
hotel, Edgewater Park, Miss., 
January 16-18. Advance plans for 
a summer meeting, to be held 
next July, were also considered. 


The policy statement read as 
follows: “The TTMA believes that 
the various states should adopt 
motor vehicle size and weight regu- 
lations as nearly uniform as pos- 
sible, giving due regard to differ- 
ences in terrain and established 
business practices. 

“We believe the size and weight 
restrictions should be designed to 
protect the investment of the people 
in their pavements and bridge 
structures, but we do not believe 
that any restrictions should be 
applied for the purpose of diverting 
traffic from the highways to com- | 
peting modes of transportation. 

“Members of the TTMA con- 
sidered the supporting testimony 
at the time of the adoption of the 
American Assn. of State Highway | 
Officials’ size and weight recom- 
mendations and, in general, sub- 
scribed to the recommendations 
with the clear understanding that 
they were to be a ‘floor’ and that 
no state would impose more 
restrictive legislation. 

“At the recent summer meeting | 
of the TTMA in Chicago, it was the 
consensus of the membership that 
the association should not endorse 
a specific axle weight limitation at 
this time. 

“Established usage, based on 
sound engineering, economic, geo- 
graphic and geologic consideration, | 
has resulted in the general accept- | 
ance of relatively shorter vehicles | 
with greater axle weight allowances 
in certain eastern states as com- 
pared with the relatively greater 
length vehicles and correspondingly 
lower axle loadings common in cer- 
tain southern, central and western 
states. 

“The fact that these established 
practices have been incorporated 
into the size and weight laws of the 





Private Truckers 
To Meet Jan. 26 
In New York 


WASHINGTON. — The National 
Council of Private Motor Truck 
Owners will hold its 11th annual 
convention Jan. 26-27 in the Hotel | 
Commodore, New York City, it was 
announced here last week. 

The group said that executives of 
both large and small commercial 
enterprises which depend on private 
motor vehicles for distribution of 
their goods will participate. 

It was also said that the two-day 
meeting will be of vital interest to 
the average businessman. 

Subjects to be brought up for 
discussion and review at this meet- 
ing will include, it was said, new 
developments and discoveries in the 
motor-equipment field, the public 
relations position of the highway- 


transport industry, the “ever-pres- 
ent regulatory threats” to private- 
vehicle operations, and “the indis- 


pensable role of the private motor 
truck in the national economy and 
for the national defense.” 


Brown Com pletes 
Charlotte Plant 


CHARLOTTE, N. C. Brown| 
Equipment & Mfg. Co. has com- 
pleted a new plant adjacent to its 
present headquarters at 829 S. Sum- 
mit Ave. 

“The new plant enables us to 
more than double our production 
of Brown tractors in Charlotte,” 
said Edward L. Story, plant man- 
ager. “And it also makes available : 
the whole area of the original plant 
for repairs and service.” 


AUTOMOTIVE ‘NEWS, the » Stheaandaienintes of 


the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 cover-to-cover 


readers weekly! 


— Directors of the|respective states makes it imprac- 
Truck-Trailer Manufacturers Assn. |tical to prescribe a uniform na- 
approved a statement of policy on | tional axle weight limit at this time. | 
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only necessary to look back 25 
years to 1924 and imagine our eco- 
|nomic distress if we were now try- 


“The truck-trailer manufactur- | ing to use vehicles of that vintage. 
ers, representing as they do a “The truck-trailer manufactur- 
relatively young industry, are ers are aware of the highway 
acutely aware of the rapidly | engineers’ problem in trying to 
changing requirements of the design pavements and bridges for 
customers they serve. construction now which will be 
“They are equally well aware of | adequate 10 to 25 years from now 

the many changes taking place in in view of the continuing changes 
the design of vehicles, such as the| in vehicle design and perform- 
trend to tandem axles, the use of | #nce. 

light metals, improvements in | “It is for this reason that the 
chassis suspension designed to re-|trailer manufacturers believe that 
duce road shock, and many other|the Bureau of Public Roads is to 
design improvements. |be commended for its leadership in 

“Highway transportation by | |such research projects as the in- 

truck-trailer is a new and rapidly | Vestigation of the economics of| 
expanding industry, one in which it | sizes and weights of motor vehicles. 
is not possible to seize upon an “It is believed that studies of | 
arbitrary load limit and declare|this type, together with frequent | 
that this limit may not be exceeded. | and wholehearted joint consultation 
“No one can now foresee the re- | between highway design engineers 
quirements of the next 10 to 25\/and vehicle design engineers, are 
years with a certainty which would | the only practical approaches to the 
enable him to prescribe an axle|problem of providing adequate 
load limit or an overall gross load | highways for the nation’s future | 








limit. If evidence is needed, it is needs at minimum costs.” 
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HORSE 


BUILT IN 1914 BY MURPHY—A. A. (Bert) Murphy has announced his retirement as presi- 


| dent of Andrew Murphy and Son (GMC), Omaha, the firm his father founded 80 years = 
e 


Murphy will remain as board chairman and O. A. Wilson will become new president. 
Murphy company built this bus body in 1914 for 4 hotel in Denison, Neb. 


Highway Trailer 
Appoints Kuck 


EDGERTON, Wis. — Henry L. | 
Charlton, president of Highway 
Trailer Co., announces appointment 


|Products Corp. and Atlas Corp. 


Another plant is located at Stough- 
| ton, Wis. 





DiBello Naan Heatley 
Appointment of William J. Heat- 
ley as manager of the used-car 


of C. D. Kuck as general manager | department of DiBello Motor Sales, 


of sales of the company. Kuck left 
George S. May Co. to join Highway 
Trailer. 

The firm is controlled by Liberty 


Inc., 1275 Main St., Buffalo, has 
been announced by Gaston DiBello. 
DiBello also announced the opening 
of a used-¢ -car lot at 1250 Main St. 


PROVING GROUNDS for 
MIDLAND POWER een 


Factory Owned and Operated Fleet of 


TRACTOR TRAILERS =< 


ee << 
—— i = = 
SS 


ee 


This factory owned and operated fleet of heavily loaded 
pped with both experimental 
and standard Midland Air and Vacuum Power Brake 
Equipment. Negotiating the heavy Detroit street 
traffic, 24 hours a day, in all weather conditions, 
is a severe test in itself. These tests are conducted 
month in and month out under the watchful eyes 
of Midland engineers. Laboratory tests are sub- 
stantiated through this always available fleet 


tractor trailer units is 


operation. 


See your nearest Midland Distributor. or 
contact us for complete information about 


Midland Power Brakes. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mit. Elliott Avenue « 


BRANCHES 


1367 So. Flower St., 
601 S. E. Clay St., 


Detroit 11, Mich. 


los Angeles. 
Portland, Ore. 


EXPORT DEPARTMENT 
38 Pearl St., New York, N. Y. 
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THESE 24 HEAVILY LOADED 
TRACTOR TRAILER UNITS 
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PROVE MERIT OF MIDLAND 


POWER BRAKES. 














TRUCK MUFFLER — 
An AP, heavy - duty 
Chevrolet truck muf- 
fler, designated the 
HD-316, which fits all 
models from 194! 
through 1949, is avail- 
able through author- 
ized distributors of AP 


Parts Corp., Toledo, 
H. Gail Kreis, sales 
manager, has an- 


nounced. Designed pri- 
marily for heavy-duty 
truck service, the HD- 
316 is constructed of 
rust- resistant alumin- 
ized steel for longer 
life. The new HD-316 
muffler operates at 
lower back pressure to 
assure maximum gaso- 
line economy, and to 
minimize overheating 
on long, hard pulls, 
the manufacturer says. 
Other features cited 
are straight - through 
construction, oversize 
inner tube and cen- 
tered nipples at both 
ends. 





. . * 


Champion Air Compressors 


Made for Service Trucks 


Special application of the Cham- 
pion gasoline-powered air compres- 
sors, which give field mobility to 
compressor service, is being intro- 
duced by Champion Pneumatic 
Machinery Co. of Chicago. 

The Champion “minimized vibra- 





|duce vibration by controlling revo- 


|lutions per minute to under 600, | 
|makes the Champion compressor | 


| 


}especially fitted for installation in | 


|service trucks, the firm said. 





| 
| 
| 





ability of Caravan two-wheel  single-axle 
assemblies as complete packaged kits. | 
Shipped ready for attachment, these new 


WALL-SUSPENSION HEATER—A_ wall-sus- | 
pension heater for gas or oil firing has been | 
produced by Jackson & Church Co., 
Mich. The unit saves valuable floor space, the | 
| firm said. 





AXLE ASSEMBLIES—United Mfg. Co., 25 W. | 
Interstate, Bedford, 


O., has announced avail- 


units have been designed to provide mobility 


from less than 
7,000 pounds, the firm states. 


1,000 pounds to more than 
Each two-wheel 


unit consists of two hub and wheel assemblies, 


two 
mounting brackets, 


side-frame or under-frame 


leaf-springs, 
and a lunette or clevis- 


‘type hitch. 














uto Truck Wrecker 


Streamlined 





ASHTON TOWING COMPANY one of 


Detroit’s oldest towing companies 


| standing. 


buys AUTO TRUCK WRECKERS. 


Write for specifications and latest 


prices on our complete line of wreckers. 





AUTO TRUCK EQUIPMENT 
COMPANY 


8300 LYNDON AVE. 


DETROIT 21, 


WeEbster 3-9040 - 9041 














Saginaw, | 


| Products Co., 


| complete the 








MICHIGAN | 


| Lock, new truck brake lever device for hold- 
jing the 
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ruck New Products 


|tion” feature, which is said to re-} 





Comes to yeu in @ “PACKAGE™ 


‘ } 
| 
| 





You aet five completely PRE-ASSEMBLED units 





Four to six man hours later: THE FINISHED JOB! 


KNOCKED-DOWN TRUCK BODY — Artisan | 
3490 W. 140th St., Cleveland, 
says these units for assembly by dealers save | 
up to 30 percent. They are designed for 
mounting on any late model '/2-ton chassis, 
less rear fenders. No skill is required to 
job, the company states. The 
average time required is four hours, it claims, 
| adding that there is ‘‘no long delay and 
|expensive back-tracking of truck chassis to | 
body plant for body mounting." Every body 
section is replaceable as a unit in event of 
damage through accident. 


* * * 








HEATS TRUCK CARGOS—Marketing of a} 
circulating-type cargo heater has been an- 
|mounced by American Gas Machine Co. of 
Albert Lea, Minn. The heater burns bottled 
| gas, is fully automatic and has a temperature 
selection range from 30 to 60 degrees, the 
firm said. It is designed for the protection of | 
| perishables in transit or while the load is | 
The device measures 6!/2-feet high, 
| 30%-i -inches wide, and seven-inches deep. 








FOR TRUCKS — Installation of the Lever- 


sa‘ety brake whether the lever's 
ratchet is working or not, is shown in this 
illustration. The unit is furnished complete 
with mounting bolts, ready to install. Letters 
indicate: (A) fixed bracket; (B) ball-bearing 
rollers, and (C) hardened steel truck. It is 
@ product of Motor Safety Appliance Co., | 
125 W. Grant St., New Castle, Pa. 





| bilizer, 
| Safety Devices, 


|sure of the tongue on the cylinder 





TO STOP JACK-KNIFE—The Wakeman Sta- 
being prepared by Automotive 
Holly, Mich., is said to stop 
trailer-tractor combinations. 
hydraulically operated. Pres- 
discs 
causes the trailer to turn gradually with no 
“whipping,” thus eliminating jack-knifes, the 
firm states. 


jack-knifing of 
The device is 


DISPLAYS OVERLOAD SPRINGS—A display 


|stand for overload springs has been pro- 
|duced by Duo-Control Spring Co., East 
Lansing, Mich. The rack is over six feet high 
and holds 10 sets of springs which fit 122 
types of automobiles, the firm said. On the 
backboard photographs are mounted to show 


| how the springs operate. 
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TRU-VU VISOR 


MANUFACTURED BY 
M.S.M, PRODUCTS COMPANY, SPRINGFIELD, 


TRUCK SECTION 








PICK-UP OVERLOAD SPRING — Designed 
for up to I-ton pick-up trucks it is announced 


by Hellwig Products Co., Inc., Glendale 
Calif. Completely new in design, these 
springs offer two unusual features—adjust 


ment and self-energizing tension, the company 
states. The adjustment, made on the over 
load spring, increases or decreases the load 
that can be carried without stiffening mair 
springs. Vehicle ride and control is not 
affected, in fact improvement is observed 





STAND FOR WELDERS—A new lightweight 
steel stand designed to further increase the 
versatility of its recently marketed portable 
and self-operating spot-welder is being intro- 
duced by Greyhound A. C. Arc Welder Corp., 


606 Johnston Ave., Brooklyn 6. N. Y. When 
mounted on the stand, foot-lever operation 
frees the operators hands—and the Greyhound 
portable spot-welder becomes an easy to use 
stationary model, according to the manufac- 
turer. The unit can again be used as a port- 
able device by simply removing the two 
metal brackets holding the portable spot- 
welder to the stand. The compact new steel 
stand is 36 inches high, 15 inches long and 
8'/. inches wide. It weighs only approximately 
16 pounds and is said to be as easy to 
pick up and move about as the portable 
spot-welder itself. 


* * * 


Marquette Introduces 


Truck Tow Crane 


Marquette Mfg. Co., Inc., 307 E. 
Hennepin Ave., Minneapolis, has 
announced its Power-Take-Off tow 


crane. 
The crane can be attached to any 


(Continued on Page 45, Col, 1) 
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ts VISOR 


Create FAST PREFERENCE 


WITH THESE TOP FEATURES: 

* Moulded Plexiglas* permits clear vision 
through the visor—not under. Weather-re- 
sistant, non-warping. 















to modern styling—Chrome 


steel fittings add strength and beauty. 
¢ Easily installed in 20 minutes—no painting 


¢ Matches or blends with color of car. 
Get the complete details of this consumer-tested 


profitably at a competitive 
for special dealer offer. 
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truck, and has a full-swivel boom ; 
head which permits pulling loads 
from any angle, the firm said. 


FOR TRUCKS—A 12-inch long, three-inch 
high stop light for buses and trucks has 
been produced by Trippe Mfg. Co., 2608 W. 
léth St.. Chicago. By means of a dash switch 
the light can be kept flashing when the 
vehicle is stopped. 


. @ * 






_--== |, FROM A TRUCK TO A STATION WAGON IN ONE MINUTE—The Dixie Tallyho, quickly 
= | transforms an ordinary '/2-ton pickup truck into a. completely enclosed, comfortable and 
POR FR ; r ——— | weather-proof conveyance, the maker states. It is light in weight (one man can easily load 

ESH AIR—Truk-Vent, a wing venti- and unload it) but designed for rigidity, strength and rough usage through the use of 


lator is designed to give truck drivers the 2 - oe ——— | steel tubing and tough plastic upholstery on the seats, it adds. The top is of heavy canvas 
| comfort, safety and protection of controlled - za | reinforced with hardwood slats. Produced by Dixie Tallyho, Fairburn, Ga., which states that 





| ventilation formerly found only in passenger ae = See thin ma 
| cars by sweeping out stale air and scooping 
in fresh air. The hazards of leaking exhaust 
| fumes are reduced; window sweating or 
| frosting is retarded; dust, insects, grit and 


Sunshine Names Dolph comes here from Oklahoma City, 
| where he was in business for him- 


| flying particles are deflected, and the driver's ‘ ae ae ae =, [eet as & dealer in all makes of 
|face is shielded from freezing blasts or . SINDS HEAVY LOADS— American Forge |manager of Sunshine Motors, Inc.,/ new and used cars. 


scorching winds which obscure vision and bo Ay kamen cena 1600 N. Fourth St., St. Petersburg, _—_—_—— 
TRUCK FENDER MIRROR—This swivel-action | cause fatigue. Is made of safety glass. Manu- | type of load binder for trucks and trailers. | Fla., Willys-Overland distributor for | William Ullman, Washington correspon- 
mirror arm fits any fender crown. KD 110 has | factured by Harben, Inc., Box 5997, Dallas, | The firm reports that 8,500 pounds tension can | Florida, ha been announced by “e"t, keeps AUTOMOTIVE NEWS readers 
reinforced black enameled outer tube . . . Truk-Vent is sold through auto and truck | be brought up by one man with the integral aah - oe y up to date on political and economic trends 
cadmium-plated inner sleeve. The extension | dealers. | lever. President Robert R. Guthrie. Dolph | in the nation’s capital every week 

is 10!/2 inches to 14'/, inches. The mirror head | — — — . ‘ 











has a 5'/,-inch diameter with diminishing glass | 


«aw NOTHING COSTS MORE 
THAN A TIRED DRIVER 





ON THE LIGHTER SIDE—The wrap-around 
type bumper available for the first time for 
light trucks will be handled by Truckstell Co., 
Cleveland, through its distributors in key 
cities across the country. This bumper pro- 
vides protection for sides, fenders and 
corners of trucks operating in congested 
areas. Nash Bros. Co., Evanston, Ill., is the 
manufacturer. Truckstell will also market the 
Nash Bros. Body-Gard standard bumper for 
2, % and one-ton models and the complete 
line of Nash Bros. special bumpers for all 
trucks. A third product to be handied by 
Truckstell is the Nash Bros. line of tire car- 
riers for trucks and trailers. 


> > * 


Maremont Releases Catalog 


On Exhaust Replacements 
Maremont Automotive Products, 
Inc., 1600 S. Ashland Ave., Chi- 
cago, has released its index-type | 
catalog on replacement exhaust-| 
system parts, including mufflers, 
tail pipes, exhaust pipes, clamps, 
hangers and accessories. 
The front portion of the catalog | 


tsa sine Wak wie an oat | ...and Nothing Contributes More to Driver Fatigue than Poor Seating 


mated one out of four vehicles | 
needing immediate exhaust system | 





attention. A complete section is| Ordinar ' ‘ : . , 

Se Geesteh to Gk cagtauation < y seats punish drivers with thousands Bostrom hydraulic seats. It’s the only truck 

the carbon monoxide menace. of jolts, jars and rebounds every day. Resulting seat that really absorbs shocks. Get positive 
+ * * 

fatigue ruins schedules, piles up repair costs proof—write for free folder “12 Eye Openers 


and skyrockets insurance rates. That is why Concerning Truck Seats.” 
more new trucks are being equipped with 








CLEARS AWAY SNOW—A rotary snow-plow 
attachment for hand tractors, ‘Snoclone,"’ is 
now in production at Wonsetler Co., Colum- 
biana, O. The device has a formed steel 
blade with a built-in rotary fan that blows 
away snow from sidewalks, drives, parking 
lots, gas stations, etc. Power is transmitted 
from the tractor motor through a belt drive. 


Tomlinson Opens GM Deal 

Opening of the Tomlinson Cadil- 
lac-Oldsmobile Co., in Bartow, Fla., | 
has been announced by M., P. Tom- 
linson, president of the firm. George | 
J. Husek, former sales manager for | 
Tomlinson in Lakeland, has been| 
appointed general manager of his| 8 o ST RO M hm FG. Cc 3 bA PA N Y 


Bartow firm. 





133 West Oregon Street e Milwaukee 4, Wisconsin 














(Continued from Page 42) 


bring along about 15 of Interna- 
tional’s ‘Big Brass’.” 

Much as I like to insult my old 
school boy friend in print, I’m 
_ saddened by the fact that it took 
an Arizona editor to really do a 
good job. Or maybe I’m giving 
McCarroll too much credit and not 
enough to the copy reader who 
should have caught such an ob- 
vious—if not intended—reference. 

* * + 


Movies Available 


But to get back to the test runs 
—moving pictures were taken 
of the trucks in each of the places 
where they were subjected to the 
over 150,000 miles of grueling work 
under full load—and the movie 
(which was shown to the newsmen 
at the announcement) turns out 
to be a very well done “See Amer- 
ica Travelogue.” 

All-American Perkins told me 
that Harvester intends to make 
copies of this film available for 
club lunches and other occasions 
of like nature. 
So many of you may be seeing 





Fram Develops New 


DUS Tt 


N Dexter, Michigan, Fram 
first large Dust Tunnel . 


in whose glass and aluminum chambers all types of 
internal combustion powered equipment can be tested 
under any simulated dust condition . . . 


measured and controlled. 


Fram’s revolutionary Dus 


kind. Vehicles from giant buses to small cars can be 
tested in hours instead of weeks. Dust conditions from 


city air to a blinding sand 
at will, 


Combined with Fram’s 


Laboratories, the new Dexter Tunnel is another Fram 
research tool . . . dedicated to the automotive industry. 


If you want to see or use t 


automotive performance, write: Fram CorPORATION, 
Providence 16, R. 1. In Canada: J. C. Adams Co., Ltd., 


Toronto, Ontario. 





what trucks will “take” when the 
sales department puts them 
through their paces. 


* * * 


Not New Models 


(GENERAL MOTORS TRUCK got 
a number of the trade papers 
all upset and excited last week- 
the announcement of their “plush” 
showing of the line in New York 
was reported as being “New GMC 
Trucks Make Plush Debut’”—and 
we who are supposed to know what 


is going on didn’t know that GMC} 


was announcing any “new” models. 

Checking with Johnny John- 
son, GMC sales manager, we 
found that the New York show- 
ing was one of three the com- 
pany is making this late fall— 
and primarily to fleet operators 
in big buying centers. The New 
York show was held Nov. 14-17. 
The next such showing opens in 
San Francisco tomorrow and 
runs through Dec. 1, and the last 
one now scheduled opens in Los 
Angeles Dec. 7 and runs for three 
days. Only the dealers in those 


has completed the world’s 
. . a remarkable structure 


accurately 


t Tunnel is the first of its 


storm can be duplicated 


new and expanded Air 


he Dust Tunnel to check 


A 


~ | 





Left: Test car in position. Note dust sampler tube which continuously 
draws sample of air stream for analysis and control. 


Below: 

Tunnel In Oper- 
ation : Engine cooled 
with tap water—not 
car radiator. (A) Ex- 
haust discharged into 
outlet pipe. (B) Rear 
wheels drive rolls (C) 
which drive blower 
(D) 
metered into blower to 
maintain desired dust 
concentration in tunnel, 


areas are invited to participate 

in these shows and for that rea- | 
| son we were not advised of them. | 
| Incidentally, in a recent issue of | 
|““GMC in the News,” a clever little | 
feature appears on the old Boston | 
| Post Road—which used to take a 
;month on horseback to get the 
mail from New York to Boston| 
|and now is covered by trucks every 
night in but a few hours. 

Also, according to GMC’s report- 
ing, the Boston Post Road is older | 
|than the nation itself and today is 
/one of America’s most heavily | 
traveled intercity roads. In a re- 
cent spot check conducted at/| 
Larchmont, N. Y., 824 motor trucks | 
were counted on the Boston Post | 
Road between seven o'clock in the 
|}evening and midnight. GMC subt- 
ly added that approximately 20! 


percent were GMCs. 
H. ’ O ’ e WHITE RE-INTRODUCES PARTS DISPLAY—White Motor Co.'s Parts and Accessories division 
eres ne Way | is ee its monthly rer for parts stores = parts sora ae. The ae 
: | is expected to help promote fall and winter items. ‘'White,"' said C. P. Jensen, parts an 
HILE in Boston for the ATA | accessory service manager, ‘'‘is all set for winter."’ 
convention I had quite a talk) ee . - — 


the Gtasa “Coane rain | should equitably stand, dragged | facture without the normal amount 
Assn., and in a discussion as to|0Ut a theory of his based on space|of scrappage. Thus our vehicle 


|how could any governmental body | taken up on the road. population on the road has been 
or unbiased source develop a for-| His theory is that the big prob-| 8TWing much faster than a poi 
mula that would put at rest for-|lem today is caused by our vaca-|imereased the space on the roa 
ever the question as to what pro-|tion from road building during the | t® absorb them. ts 
portion of the cost of building and|war and since, while we have had| Naturally, politicians and 


i i i _| road authorities caught in the 
maintaining our road system trucks ' three full years of vehicle manu | Siiesones ef gebtle continent 


against raising taxes that are 
already too high in the opinion 
of you and me, and the need of 
more money to meet the vehicle 
growth than they have in their 
budgets—many states having 
spent the money that should have 
been earmarked for road build- 
ing and maintenance by diver- 
sion of these monies into the 
state general fund pool—are tak- 
ing up the “made more or less 
popular” cry of “trucks are 
breaking up our roads.” 

Wade Sherrard’s idea is that 
roads have to be built to accommo- 
date the traffic that is put on them 
—and the ability of roads to handle 
traffic must be based on the 
amount of room each vehicle takes 
on the road. Extending that thought 

|a little farther, it would seem rea- 
|sonable to base this formula on 
the length of space it takes a ve- 
hicle to stop when going at the 
legal rate of speed for the state 
it is in. 


* 
53 to One? 

HUS in Michigan, where 

have no overall speed limit 
the driver is held to have his 
under control all of the time, 
|basis of comparison would be the 
length of space it takes a car go- 
ing, for instance, 75 miles an hour 
against a truck going at its nor- 
mal top Michigan speed of say 50 
|miles an hour. 

On this basis, the truck-trailer 
combination with brakes on three 
axles and perhaps 10 wheels and 
|using air brakes, loaded to _ its 
| maximum legal capacity could stop 
in possibly much shorter space 
|than the lighter passenger car. It’s 
possible. 

One other theory—that is not 
being used or credited with being 
basically sound—is the square 
miles of highway operated basis. 
This is arrived at by computing 

| the square-yardage occupied by 

autos and trucks respectively and 
converting it into square miles 
occupied by all vehicles in both 
groups. Then just multiply by 
the vehicle mileage of each group 
on the basis that passenger cars 
ran 565,651 square miles; trucks 
ran 222,294 square miles and 
buses run 11,546 square miles. 
Thus trucks—18 percent of reg- 
istration—run 28 percent of the 
square miles and paid 32 percent 
of the taxes. This is much more 
fair than the ton-mile figures 
being used by the railroads in 
their “below-the-belt-to-influence- 
public-opinion” program. 

Most anything can be proved by 
figures. 

To show how foolish the ton- 
mile comparison is, Bresnahan of 
ATA poses this one for us to con- 
sider: 

Did you know that there are 53 
men for every woman in the Unit- 
led States? 

As it is widely accepted that the 
armed forces during the last war 
was a “cross section” of our popu- 
lation and as our armies were com- 
| posed of 10,652,626 men and 201,953 
|} women, there are then 52.7 men 
| for every woman in this country. 
| Foolish maybe—but used cleverly 
|could be mighty vicious. 
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bove: The new Fram Dust Tunnel at Dexter, Michigan. 

















TC mae 


Test dust is ee 


OIL-AIR - FUEL 





TRUCK SECTION 


N 
part 
rece 
tax 
affe 
stat 

Tl 
tax 
on 
cars 

In 
fort! 
duct 
befo 
Mos' 
ever 
tax 
that 
not 

Ac 
defir 
“mes 
tang 
inclu 
part 

Th 
ment 
pays 
trade 
full | 
ure | 
be ce 

It 

deale 
takes 
$1,001 
that 
deale 
inste 
has | 
colle 
the § 


Da 
Lk 3 
Calif 
of st 
$65,0( 
mode 
ing o 
ditiorx 
and | 








s division 
package 
parts and 


zamount 
vehicle 
s been 
re have 
e road 


| state 
n the 
iment 
t are 
pinion 
ed of 
ehicle 
their 
aving 
| have 
build- 
diver- 
» the 
» tak- 
r less 

are 


; that 
ommo- 
1 them 
handle 
n the 
» takes 
hought 
m rea- 
ila on 

a ve- 
at the 
| state 


re we 
iit but 
(is car 
ie, the 
be the 
ar go- 
n hour 
s nor- 
say 50 


trailer 
three 
s and 
to its 
d stop 
space 
ir. It’s 


3 not 
being 
yuare 
basis. 
uting 
d by 
y and 
miles 
both 
y by 
rroup 
cars 
ucks 
and 
niles, 
reg- 
| the 
rcent 
more 
yures 
is in 
ance- 


ed by 


ton- 
an of 
» con- 


ire 53 
Unit- 


at the 
[ war 
popu- 
com- 
01,953 
men 
try. 
verly 





7 RUCK SECTION — 





WASHINGTON.— Almost as many 
new automobiles were sold in Sep- 
tember as in August but, according 
to the Federal Reserve board, fewer 
September buyers went around to a 
finance firm for help beyond the 
down payment. 

However, finance firms put out 
more money in September doing 

business with new customers than 
was taken in from those already 
on the books. 

Thus, at the end of the month, 
they had more money tied up in 
retail automotive paper than before. 

Automotive sales declined about 
2% percent in September, but 
finance firms had 9 percent fewer 
such deals thrown their way than 
in August. 

Financing of new cars was off 
more sharply than that for trucks. 
September sales of trucks slightly 
exceeded August. 

Finance men also had a poorer 
month in September on the vol- 
ume of business they did for 
other goods. They lent slightly 
more money to finance purchases 
of furniture, radios and residen- 
tial repair, but much less for | 
refrigerators and other household | 
appliances. 

In general, on items other than | 
automobiles, finance firms did 18 | 
percent less business in September | 
than in August. 

While finance firms were getting | 
less retail installment business in| 
September, they were also financing | 
fewer vehicles at the wholesale | 
level. 

But, confirming previous reports 
that dealers’ stocks of new cars | 
increased during the month, finance | 
firms said they had more wholesale | 
money outstanding on Sept. 30 than 
on Aug. 31. 

In all, those finance firms re- 
porting to the FRB said that 
during September they purchased 
retail installment contracts on 
235,107 cars and trucks, both new 
and used. 

In that total were: 90,668 new 


Tenn. Broadens 
Sales Tax Scope 
In Auto Sales 


NASHVILLE, Tenn.—The de-| 
partment of finance and taxation 
recently handed down several sales 
tax rulings which will materially 
affect the automobile dealers in the | 
state. | 

The department ruled that a use 
tax must be paid by the dealers | 
on demonstrators and company | 
cars. 

In a second ruling, it was put) 
forth that the dealer must not de- 
duct delivery and handling charges 
before computing the sales tax. | 
Most dealers have been doing this 
ever since the passing of the sales 
tax law two years ago, believing | 
that this was a labor charge and 
not one of sales. 

According to the department, the 
definition of the retail-sales tax 
“means the total amount for which | 
tangible personal property is sold, | 
including any services that are 
part of the sale.” 

The third ruling of the depart- 
ment concerned where a dealer 
pays off an unpaid balance on a| 
tradein. The department says that 
full amount of the note is the fig- 
ure upon which the sales tax must 
be computed. 

It cited as an example where a 
dealer sells a car for $1,500 and 
takes in trade a car valued at 
$1,000, upon which he pays off $200 
that is owed on this tradein. The 
dealer then makes a note for $700 
instead of $500. The department 
has ruled that a sale tax must be 
collected on the $700, rather than 
the $500. 


Dailey Expanded 

Dailey Chevrolet, headed by Paul) 
L. Mennenga at San _ Leandro, 
Calif., has added 19,000 square feet | 
of space to the firm at a cost of | 
$65,000. The addition will provide 
modern facilities for the condition- 
ing of new cars for delivery, recon- 
ditioning of used cars, lubrication | 
and a painting booth. | 


Credit Buyers Fewer 


Number of Car Financing Deals Decreases, 
But Money Outstanding Rises 
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cars, 16,150 new trucks, 116,428 used 
cars and 11,830 used commercial 
vehicles. 

The same firms in September 
floor-planned a total of 288,488 
units, comprising 273,253 new cars 
and trucks and 15,235 of the used 


variety. 
+ * * 
» ‘ . ‘ Wooster, O. Pictured at the demonstration 
V ehicle Financing Up manager, 
Over 1948 in Canada 


OTTAWA.— There were 19,821 
new and used motor vehicles 
financed at retail in Canada during 
September, an increase of 52 per- 
cent in both number and value | 
over the same month of 1948, ac-| 
cording to dominion officials. 


During the first nine months of 
this year, it was said, 172,534 ve- 
hicles were financed for $161,887,- 
452. This represents an increase of 
49 percent in number and 51 per- 
cent in value over the same 1948 
period. 


'Salesmen's Car' 
Kaiser Traveler Wins 
Sales Council Honor 


sr. and Kaiser-Frazer Sales Corp. 
will be presented the annual award 
of merit of the National Council 
of Salesmen’s Organizations at the 
council’s annual convention at the 
Astor hotel here Dec. 3. 

Louis A. Capaldo, president of 








AT CHEVROLET LUMBER-EQUIPMENT SHOW—Heavy-duty Chevrolet equipment for the 
j lumber industry was displayed before hundreds of foresters at the recent logging and 
| sawmilling equipment demonstration at the Ohio agricultural 


Chevrolet national truck department, 


Automotive Products Co., Detroit; A. L. Mercer jr., Chevrolet Cleveland zone truck manager, 
and M. M. Steuart, truck manager of Gisinger Chevrolet Co., Wooster. 


NEW YORK.—Henry J. Kaiser | 


28, 1949 


experiment station near 
(left to right) are: A. R. Cosgrove, assistant 
Detroit; S. F. Baker, president, Detroit 


|the council, said the award will be 
|“in recognition of genuine service 
|rendered the salesmen of the na- 
tion” by Kaiser, “for having pro- 
duced a car especially designed to 
meet the salesmen’s transportation 
problem.” 

It was announced that at their 
annual convention the salesmen will 
place their official seal of approval 
on the Kaiser Traveler, stamping it 
“The American Salesmen’s Car.” 
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Movement Grows 
For Steel Plant 
In New England 


BOSTON.—Pressure for the build- 
ing of a steel mill in New England 
continues to draw strong support 
from public and private sources, 
but industry interests remain non- 
committal. 

Gov. Paul A. Dever reportedly 
has informed Massachusetts legis- 
lators that if the steel industry 
won't step in, there is enough pri- 
vate capital to finance one in the 
state. 

Meanwhile, he said, he plans to 
ask the next session of the legis- 
lature for an appropriation to 
finance a study of the possibilities 
of bringing the steel industry into 
the state. 

Dudley Harmon, vice - president 
of the New England council, said 
he thought industry could be per- 
suaded to share expenses of such 
a study. 

Alfred C. Neal, vice-president of 
Boston’s Federal Reserve bank, 
described the metal industry as 
one of the fastest growing in Mas- 
sachusetts. 





REO ... Golden Gate to greater profits 


Want greater profits, lower break-even points by 
economizing on your trucking operation? 


Read what Bill Wright, Reo’s Oakland, Calif., 
branch manager, reports on a Gold Comet-powered 
Reo E-22, hauling spring water from Marin County 
to San Francisco: 


“Driver and owner astounded . . . save hour and one- 
half on two daily trips . . . put time saved into other 
productive work . . . cut gas consumption from 20 
gallons per day to 12. . . make tough Waldo cut-off 
grade in seven minutes instead of 20 . . . owner, 


Alhambra National Water Company, calls Reo E-22 
(equipped with 3,685-gallon tank) most outstanding 
truck of its size the company ever operated.” 


Reports like this are typical of operators’ comments 
from all parts of the nation. The Gold Comet can be 


the golden gate to greater profits 


in 
your operation, too. See your Reo 
dealer today for an on-the-job 
demonstration. Reo Motors, Inc., 


Lansing 20, Mich. 
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$30 Million Harvester Line Bows 


(Continued from Page 42) 


sizes, one adaptable for use as a 
bus; a new group of six-wheel 
chassis units, ranging from 22,000 to 
50,000 pounds, G.V.W., and a new 
group of cab-forward chassis units, 
ranging from 14,000 pounds, G.V.W. 
The company’s “West Coast” 
trucks, manufactured in Interna- 
tional’s Emeryville (Calif.) plant, 
include two highway and four off- 
highway vehicles, ranging from 
30,000 to 90,000 pounds, G.V.W. 
International’s “Comfo-Vision” 
cab is more roomy than ever 
before. It measures 58% inches 
wide by 51 5/16 inches high by 
58 3/16 inches long inside. Head 
room measures 387% to 38% 


inches, depending on the model; 
leg room, 44% to 45% inches; el- 
bow room, 8 to 9% inches. Seat 
adjustment is four inches. 

Knee room, 17% inches to 19 


inches, depending on the model, has 
been made possible not only be- 
cause of the roomier cab but be- 
cause of a reduction in the steering 
column angle accomplished by hav- 
ing the column enter the cab in a 
more horizontal position. 
* * * 

N L-LINE cabs, full width seats | 

are built as a unit, so that the 
proper angle between back and seat 

is maintained at any position of 
seat adjustment. 

Optional seats are available, in- 
cluding foam rubber or deep coil 

spring construction, either full 
width or driver seat only. 

An all-weather cowl ventilator 
works in conjunction with ventilat- 
ing windows to insure proper fresh 
air circulation. A fresh air heating- 
defrosting-ventilating system, de- 
signed to operate with cowl open so 














NO CHARGE 
TO THE DEALER 
OR CUSTOMER! 


Amalie’s no-cost guarantee sparks a plan 
that can increase your service sales 20% in 
the first month! What’s more, the Amalie Plan 
builds future car sales at the same time! 


1. A 30,000 Mile Guarantee in Your Name! One of the 


most powerful selling 


The lubricated parts of every new car you sell are cov- 
ered for 30,000 miles. Your name heads the guarantee. 
Yet the risk and expense are all ours! 


You Get Their Lubrication Business! It’s simple and 
foolproof. To keep the 30,000 mile guarantee in effect, 
your customer uses only Amalie Pennsylvania Motor 


2. 


Oil and Amalie Lubes. 
for lubrication! 


normal cost! 


% Ask your Amalie 
Distributor for 
Details TODAY! 


AMALIE DIVISION, 


300 Fourth Avenue, New York 10, N. Y. 


Plant: Nutley, N. J. 


Refineries: Petrolia & Franklin, Pa. 
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@ BRIGHT CADMIUM RUSTPROOF FINISH 


@ STRONG TENSION SPRING, 

@ GUARANTEED BY MANUFACTURER 
® LIMITED SUPPLY. ORDER NOW. 

Postpaid on 1-Doz. Orders or More. 

Enclose 10c Postage on small orders. 
Attractive Offer for Jobbers. 


DEALER AUTO ACCESSORIES 


3210 Avenue H, Brooklyn 10, N. Y. 





GUARANTEE! 


Year-Round Direct-Mailing Done for You! Personal- 
ized mailings sell your service to all your new-car cus- 
tomers. 95°% of the work is done for you. A proven 
result-producer. Yet you pay only a fraction of the 
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You Pay 
Nothing 


FOR THIS 
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points a car dealer can use. 


That means he comes to you 
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PENNSYLVANIA 
MOTOR OIL 





L. Sonneborn Sons, Inc. 


in the Southwest: Sonneborn Bros., Dallas 1, Texas 


S-P-E-C-I-A-L! 


DOUBLE LOOP 
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that fresh air is drawn in, is avail- 
able as optional equipment. 

A curved contour 
panel offers the utility and appear- 
ance features of passenger-car pan- 
els, Instruments are arranged in 


| two clusters. Pushbutton, magnetic- 


switch type starter is at the driver’s 


| fingertips on the panel. 


* * * 


LARGE utility compartment 

holds business forms, bills and 
invoices without folding. A special 
panel is arranged for simplified 
radio installation. Pull-out ash tray 
is standard equipment. Drivers’ arm 
rests are standard equipment on 
the larger models; right and left 
side arm rests are available on all 
models. 


Cab upholstery requires a mini- 
mum of attention, 


and wipes clean with a damp cloth. 

A large, one-piece Sweepsight 
windshield, curved to minimize 
eyestrain and reduce glare, gives 
full front vision. Corner posts 
have been moved back to reduce 
any blind spot, while a shorter 
front-axle-to-cab dimension gives 
a closer view of the road. 

The increase in forward visibility 
is coupled with large door windows 


a total of 12.6 square feet of safety 
glass area for safer, easier driving. 


Dual windshield wipers, vacuum 
operated on some models, electric. 
ally-operated on others, are stand- 
ard equipment. 

* * * 


[DENSIONS of the chassis of 

the new L-line have been engi- 
neered to provide better load dis- 
tribution, greater maneuverability, 
shorter overall lengths and im- 
proved engine accessibility, Inter- 
national said. 


Biggest change in chassis dimen- 
sions is in the wheelbases, which 
have been shortened as much as 
seven inches in some models. The 
shorter wheelbases, together with 
reproportioned cab-to-rear axle di- 
mensions and front - axle - to - cab 
dimensions, have resulted in a 
shifting of load weight, so that it is 
-n balance between front and rear 
axles. 


Better maneuverability is said 
to result from the shorter turning 
radius of the shorter wheelbases, 
as well as from the widened axle 
treads, The turning angle on 
practically all models throughout 
the line has been increased to a 
minimum of 37 degrees, for both 
popular and standard tire sizes. 


The shorter wheelbase and re- 
arrangement of other chassis di- 
mensions have made _ possible 
shorter overall lengths with no 
actual decrease in load-carrying 
lengths, the company said. 

Rearrangement of chassis dimen- 
sions in the L-line has been made 
without sacrificing engine accessi- 
bility. While the cab has been 
moved forward, a special cowl de- 
sign makes it possible to open up 
more space between engine and 
cowl, so that the engine is actually 
more accessible than in the past. 

7 * 7 


Hus new Silver Diamond engine, | 


used in the company’s light and 
medium-duty trucks, is a valve-in- 
head, six-cylinder power plant 
which is built in two sizes—the 





NEW ENGINE—A new valve-in-head Silver 
Diamond truck engine and new four-speed 


syncro-shift transmission (shown here in a 
cutaway picture) are features of the new 
L-line of trucks introduced by the Interna- 
tional Harvester Co. The new Silver Diamond 
engine is made in two sizes—220-cubic-inch 
displacement at 100 horsepower, and the 240- 
cubic-inch displacement power plant shown 
above, which develops 108 horsepower. Both 
engines have a compression ratio of 6.5 to | 
and are used to power light and medium-duty 
trucks of the new line. 


instrument 


the company 
said. Its plasticized-treated surface 
is long wearing, resists absorption 


and twin rear windows to provide 


TRUCK SECTION 





BACKBONE OF THE INTERNATIONAL—New chassis dimension engineering is a feature of 
the new L-line of International Harvester Co. trucks. Wheelbases of the new models have 
been shortened as much as seven inches on some models. The company reports this has 
resulted in better load distribution, greater maneuverability and shorter overall lengths. 
Standard chassis model L-160 is shown above. Although overall lengths are shorter in the 
L-line, there has been no decrease in body length specifications. SAE cab-to-rear-axle 
dimensions and 34-inch frame width are standard throughout the line. 


220-cubic-inch displacement size at 
100 horsepower and the 240-cubic- 
inch displacement size at 108 horse- 
power. Each has a compression 
ratio of 6.5 to 1. 

Outstanding features claimed 
for the new Silver Diamond 
engine include precision-type, re- 
placeable main and connecting- 
rod bearings, with large bearing 
area for long life; heavy, heat- 
treated crankshaft, statically and 
dynamically balanced; connect- 
ing rods with big bearing area 
rifle-drilled for full-pressure lu- 
brication to full-floating piston 
pins, and aluminum-alloy, four- 
ring pistons. 

The engine, which is suspended 
at three points with live-rubber 





| 


a feature of the new International L-line 
| trucks, are wider, sturdier and engineered to 
handle any job, the company says. Rear axles 
in the line include single reduction, shown 
here, double reduction and two-speed with 
electric shift. 


cushioning, also features improved 
cooling and a better lubrication sys- 
tem among its other innovations. 

* * * 


|‘ TH= Super Blue Diamond, suc- 
cessor to International’s Blue 
Diamond balanced truck engine, 
has a displacement of 269 cubic 
inches and a horsepower of 100.5. 
Compression ratio is 6.3 to 1. 

In addition to many features re- 
tained from the Blue Diamond, the 
Super Blue Diamond has added 
numerous engineering refinements, 
including: Stellite-faced valves; 
Durachrome heat-treated valve in- 
serts; a more efficient crankcase 
ventilating system; an improved 
lubrication system; more economi- 
cal oil consumption, and deep-well 
tappet fittings. 
| The Super Red Diamond, which 
succeeds the company’s Red Dia- 
mond engine, is available in three 
sizes. The 372 cubic-inch displace- 
ment size develops 144 horse- 
power; the 406 cubic-inch dis- 
placement size, 154 horsepower; 
and the 450 cubic-inch displace- 
ment size, 162 horsepower, Com- 
pression ratio of the Super Red 
Diamond is 6.3 to 1. 

Among the new features on the 
|Super Red Diamond engine are an 
joutside air intake on the carbu- 
retor; larger carburetors, intake 
ports and manifolds; slo-roto ex- 
haust valves; a new fuel saving 
combustion chamber design, and 
thin replaceable piston sleeves. 

+. * * 
| ss L-line offers a complete 
selection of transmissions to 
meet every hauling requirement, 
the company said. 

Main transmissions available in- 
clude two sizes of three-speed Syn- 
cro-shift; a four-speed sliding gear; 
a new four-speed Synchro-shift; 
four sizes of heavy-duty, five-speed 
constant-mesh, with direct or over- 








drive in fifth; and five-speed Syn- 


WIDER, STURDIER—Hypoid gear drive axles, 


chroshift, with direct or overdrive 
in fifth. 

A number of auxiliary trans- 
missions also are available. 

Wider, sturdier rear axles are 
available in the new models. Hy- 
poid single-speed, double reduction 
and two-speed with electric shift 
are included in the line. 

Hypoid axles, introduced in the 
L-line, provide longer life, greater 
torque transmitting capacity and 
quieter final-drive operation, the 
company claims. 

* 7 * 

N INTERNATIONAL’S Steel-flex 

frame construction strength has 
been combined with the correct 
flexibility factor to provide a frame 
that stands up better under heavy 


loads and rough roads, officials 
said. 
Crossmembers — five in light 


trucks, six in mediums and seven 
in heavies—are cold-riveted to the 
deep, pressed steel channel side- 
rails. A heavy channel-type bumper, 
forming an extra frame crossmem- 


ber, is mounted directly to the 
frame for added strength and 
rigidity. 


The longest, strongest springs 
in International history cushion 
the load and driver in the new 
trucks. Semi-elliptic rear springs 
are shackled at the rear with 
brackets cold-riveted to the 
frame. A wide variety of springs 
is available to provide correct 
springing for any job. 

New brighter colors are offered 
in the L-line. Standard colors in- 
clude Harvester red, Adirondack 
green, Apache yellow and Arizona 
blue. 

Optional colors, at no extra cost, 
include Salt River sand, Door 
county green, Black Canyon black, 
Valencia orange, Palomino cream 
|}and Chesapeake gray. 


* * * 


A LETTER-and-number system of 

model identification has been 
set up by International to simplify 
model designations in the new line. 


The first letter, “L,” designates 
the new line. When a special type 
of chassis is indicated, a second 
letter is used, giving combinations 
such as LM for Metro chassis, LF 
for six-wheel chassis and LC for 
cab forward chassis. 


Three numbers follow the letter 
or letters in each model designa- 
tion. The first two give a general 
indication of size. For example, 
the smallest truck is model L-110. 
The L-120 is larger, the L-130 is 
still larger, etc. The third num- 
ber following the letter or letters 
indicate the model series, that is, 
Standard, Schoolmaster, Loadstar 
or Roadliner, 


All numbers ending in 0, 1 or 2 
indicate standard series models. All 
numbers ending in 3_ indicate 
|Schoolmaster series. All numbers 
| ending in 4 indicate Loadstar series. 
Those ending in 5 indicate Road- 
| liner series. 








DRIVER'S ANGLE—All-around visibility and 
increased cab roominess and comfort high- 
light the Comfo-Vision cabs of Internationa! 
Harvester's L truck line. The large, one-piece 


Sweepsight windshield is curved and corner 
posts have been moved back to reduce any 
blind spot. Increased forward visibility is 
coupled with large door windows and twin 
rear windows to provide a total of 12.6 square 





feet of safety glass area. 
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son engaged in the truck business— 
especially the dealers and their 
employes—become vocal in defense 
of their own industry and ever 
watchful for anti-truck propaganda 
that appears in any form in their 
local areas. It is past time when 
they should actively question the 
source and authenticity of every 
anti-truck story, picture or speech 
they run into. 
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Ohio Buses Using. Lumite 


To Cover Head-Rests 
CINCINNATI. — Ohio Bus Line 
'|Co. has adopted Lumite woven 
plastic for head-rest covers in its 
motor coaches here, according to 
Lumite officials. Lumite replaces 
the cotton towel head-rests. 
Lumite material is woven by the 
Lumite division of the Chicopee 


The reasons why they should call a 
ihalt to it in their own selfish 
| interest are many and cognent—but 
| ig THE hands of experienced | they are not simple or self-evident. 

news manipulators, not a stone is |It is not likely that the misguided 
are going to detect the suicidal folly 
of their course until too late, unless 
thousands of railroad men and their 
allies will arm themselves with the 
necessary factual information and 


flowing to their desks from many 
railway inspired sources. 
* a * 





being left unturned or a possible 
source of “plant” is being neglected 
to get the railway side of the story 
across to the voting public. Back 
of it all, of course, is the hope that 


INSPECTING MOBILE SAFETY LAB—Officials of Ford Motor Co. and the New York State 
Motor Truck Assn. inspect a mobile safety laboratory for motorists as it was displayed 
during the national convention of the American Trucking Assn. in Boston. The unit is sm 


to test aptitudes for driving, including vision and reactions. Left to right are W. P. Bave, 
Ford's regional truck and fleet sales manager; John S. French, national fleet sales manager; 
Frank B. Kurtz, manager of NYMTA; Verne Hilard, assistant fleet sales manager, western 


a feature of 
models have 


yorts this has 
erall lengths. 
horter in the 
b-to-rear-axle 


when legislation comes up that will|go out to convert the uninformed. 


hamper truck operation, the voters | 
| 


will be prepared to “thumbs down” | 





“In any such effort as this, the 
railroad supply fraternity is in 









area, and David J. Long, assistant fleet sales manager for Ford's eastern area. 


vertising campaign in the rail- 


than 5,000,000 men and women, 


.|Mfg. Corp of Dow’s saran. 


The 
fabric is virtually colorfast and 
may be washed with soap and 
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motor truck to be constantly on the 
alert to nullify the effect of the 
constant stream of propaganda 
that is now pouring forth—one only 
has to read the story under the 
heading, “What Supply Men Can 
Do To Prevent Railroad Socializa- 
tion,” that appeared in the Nov. 5 
issue of Railway Age. 

7 * * 


only businessmen can alter or stop. 


select your Body, your Fruehauf Branch will have 


your new truck ready for the road. 


Ask your nearby Branch for a “Body Selector Chart” 
and new price schedule today . . . 
DIVISION, FRUEHAUF TRAILER COMPANY, DETROIT 


32, MICHIGAN. 





or write to Bopy 





doors . 






] Wheelhousing—in 12- 
ft. and 14-ft. lengths. 






- + an adequate 142” layer below floor. 


2 BASIC MODELS 


ALL THESE OPTIONS 







Straight-frame—in 12- 
ft., 14-ff. and 16-ft. 
lengths. 
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N. J. Editorial 
Boosts Dealers 


During ‘Week’ 


PASSAIC, N. J. 
dealers in Passaic and Bergen coun- 


ties and dealers in general were 
given a pat on the back in an 
editorial in the Passaic Herald- 


News during Know Your Automo- 
bile Dealer Week. 

“These are the businessmen who 
went through the war period with 
nothing to sell but service,” the 
editorial said. 
to the war effort kept 37,000,000 
over-age cars on the road, After 
the war, when new cars came in, 
a few at a time, headaches came 
with them. 

“Taking advantage of a sellers’ 
market, some dealers began goug- 
ing and the whole trade got a bad 
name. Those who were honest with 
their customers had a hard time 
in those days... . 

“The factory only makes the car. 
It’s the dealer who markets the 
product. It was his sales effort 
that put America on wheels and 
showed people how to do more 
business and spend their leisure 
time more profitably, Drop in on 
him some evening this week. .. . 
He’s hoping you will.” 





Vehicle Exports Drop 


Again in October 

DETROIT. — Exports of new 
cars and trucks by U.S. makers 
dropped again in October, the 
Automobile Manufacturers Assn. 
reported last week. 

A total of 11,480 cars were sent 
abroad, compared with 12,969 in 
September and 21,888 in October, 
1948. Truck exports totaled 8,120, 
against 8,902 the previous month 
and 16,073 the same month of 
last year. 





Ever hear of a 


SELLING 
MACHINE? 


MR, AUTOMOBILE DEALER: 


@ You probably remember the old say 
ing: ‘‘Don’t believe everything you hear. 
and then believe only half of what you 
see.’’ That was fair advice to follow in 
the gay nineties, when communications were 
slow and facts sometimes took years to 
make themselves plain for all to see. Even 
today—-well, you still have to weigh care- 
fully the news as it comes to you before 
you place firm credence in it 


@ Just for instance, all this furor about 
the lack of REAL salesmen today-——espe- 
cially automobile salesmen. It would seem 
that on this point you don’t have to go 
very far afield to find the truth of the 
statements made by all the ‘‘Big Wheels’’ 
in the industry; you can check the facts 
right in your own organization. What did 
it cost you to get a prospect in 1946? What 
does it cost you today? What will it cost 
you next year? WHAT IS EVEN MORE 
IMPORTANT—wWhat will it cost you if this 
prospect walks out without buying? 


@ So you say: ‘‘That’s all well and 
good, but what has that to do with selling 
and salesmanship?’’ MHere’s what J, W. 
Farlow, General Manager of the Automo- 
bile Merchants Association, said in the 
September 12 


issue of AUTOMOTIVE 


NEWS: ‘‘In a competitive market, the 
dealer who is not prepared to SELL his 
merchandise has only one alternative—and 
that is to give it away That is, to give 


away his profit so that he can sell cheaper 
than his competitor.'’ 


@ The national magazines and the met- 
ropolitan newspapers have printed several 
miles of such remarks. How about it? 
What is the cost per sale in YOUR organ- 
ization? How about your competitor across 
the street? Why is his building covered 
with banners announcing ‘‘Biggest trade-in 
allowance in town’’—$100.00 down’’—and 
other ‘‘gimmicks’’ pointed to moving cars 
without the need of his salesmen resorting 
to ‘‘down-to-earth’’ creative salesmanship? 


@ You say: ‘‘Probably because he has 
no real salesmen on his force.’’ Well, how 
about you? Are you fortunate enough to 
have a full staff of truly competent men 


FROSTROM SERVICE 
5225 Wilshire Bivd. 
Los Angeles 36, Calif. 


— The 74 auto | pope 


“Their contribution | Fwo 
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| How Makers ive ae 


New-Truck Registrations-9 Months 











SEPT. AUG. SEPT. 9 MOS., PER- 9 MOS., PER- 
1949 1949 1948 1949 CENT 1948 «=6C ENT 
CHEVROLET 31,0804 29,698 23,704 261,548 36.5! 229,421 28.48 
FORD ...... 21,345 19,933 18,979 138,350 19.29 181,592 22.54 
E - 10,523 10,180 10,583 87,903 12.26 87,511 10.86 
INTERNATIONAL 8,852 8,331 8,504 69,853 9.74 101,193 12.56 
GMC 7,621 7,551 7,192 61,827 8.62 54,747 6.80 
STUDEBAKER 4,544 4,950 4,290 42,611 5.94 37,754 4.69 
WILLYS .. 2,100 2,201 7,031 26,744 3.73 60,788 7.55 
WHITE 713 615 361 6,150 86 9,036 1.12 
MACK 650 603 669 4,821 67 7,839 97 
DIAMOND T 382 369 947 4,047 57 8,59 1.07 
REO 424 276 756 3,097 43 9,002 1.12 
DIVCO 337 237 426 2,756 38 4,535 56 
AUTOCAR 92 105 186 1,249 7 2,074 26 
BROCKWAY 132 110 208 1,130 16 2,285 28 
FEDERAL 7% 57 237 938 3 3,458 43 
CROSLEY 39 56 184 723 10 2,014 25 
KENWORTH 28 24 38 295 04 324 04 
. 42 19 40 275 .03 690 08 
STERLING 18 14 18 177 02 341 04 
MISCELLANEOUS 251 210 255 2,590 35 2,384 30 
TOTAL 89,253 85,539 85,108 717,084 100% 805,584 100%, 
—Automotive News Compilations from R. L. Polk & Co. Data 


_TRUCK SECTION 


can be seen that four producers | months of 1949, new-truck registre 
tions totaled 221, 125. This increase: 


improved their lot, while one, Ken- 


| worth, remained static. 


Ford upped its market share 
from 17.64 percent at the end of 
June to 19.29 percent at the end 
of September. International went 
up .01 percent to 9.74, GMC in- 
creased .13 percent to 8.62 and 
Mack rose .02 percent to .67 per- 
cent. 


For the remaining makers, de- 
clines from June to September in 
market percentages were as fol- 
lows: Autocar, .03; Brockway, .01; 
Chevrolet, .55; Crosley, .03; Dia- 


|to 244,301 


mond T, .06; Divco, .03; Dodge, .20; 


Federal, .03; FWD, .01; Reo, .04; 
Sterling, .01; Studebaker, .13; Ww hite, | 
.04, and Willys, 58. 


* * * 


third quarter of 1949 was di- 
rectly counter to what the industry | 


in the second quarter 
land blossomed into 251,658 in th: 
third quarter. 


Kauffman Heads 
Arrangements 


For Wash. Parley 


SPOKANE.—Appointment of Les 
| Kauffman, Kauffman Buick Co., a 
chairman of the 1950 convention of 
the Washington State Auto Dealers 
Assn. has been announced by Erni: 
Majer, Spokane Ford dealer and 
|association president. 


The convention will be held in 


HE trend of truck sales in the ‘his city, ae. 21-22. 


Clark County (W wry ) Assn. 





By Bob Gordon 
Associate Editor 
~~“ most encouraging fact that 
can be reported about new- 
truck sales in the first nine months 
of this year is that the third quar- 
ter was the best quarter of the year. 
Not only did new-truck sales 
increase in the third quarter, but 
they reached their high point of 

the year in September when 839,- 

253 new trucks were registered. 

Another distinction for September 
occurred when sales outnumbered 
production during the month. This 
was the second time this year, and 
the second time since the war 
ended, that truck sales were higher 
than truck production in a single 
month. 

September’s new-truck registra- 
tion total of 89,253 was 4,373 units 
higher than the month’s production 
of 84,880 trucks. In May, new-truck 
sales totaled 86,375, against a pro- 
duction figure of 84,469 trucks. 


* * ~ 
j= statistics brought little 
solace to truck equipment man- 
ufacturers, however. 
Factory sales figures reveal that 





who are sales producers? No? You can 


have! 


@ Through years of research, coupled 
with practical work in the field, I have 
developed a means of converting your or- 
ganization, be it large or small, into an 
efficient SELLING MACHINE, I can show 
you how to solve the two major problems 
that exist in your field today. I can show 
you: No. 1—How to increase your number 
of prospects; No. 2—-How to convert into 
sales, a larger percentage of these pros- 
pects; thereby increasing your profit sub- 
stantially 


@ Are you interested in an original and . ° 
perfected yet wholly NEW METHOD of = ae 09; Brockway, 12; 
creating from sound material, truly efficient ederal, .30; Crosley, .15; FWD, 06, | 


and productive salesmen? Then let me 
show you how. Let me prove it to you 
without any risk or obligation on your 
part I would like to send you, postpaid, 
free of charge, my new booklet entitled, 
The Creative Salesman,’’ together with 
full details of my NEW METHOD of de- 


Truck Sales improve 


Sept. Registrations Top Month’s Production 
But Nine-Months’ Total Is Under 1948 







72 percent of truck production in 
the first nine months of this year 
was devoted to units of one-ton or 
less capacity, against 56.7 percent 
in the comparable period of 1948. 

While registrations have dis- 
played a tendency to increase in 
recent months, a glance at the 
nine-months’ registration table 
will show that things are still not 
as they were in 1948, 

As the year reached the three- 
quarter mark, 717,084 new trucks 
had been registered. At the same 
point in 1948, new-truck sales had 
reached 805,584. 

* + * 

LL but four makers suffered 

declines in both unit sales and 
percentage of market. The fortun- 
ate four who did not share in the 
slump were Chevrolet, Dodge, GMC 
and Studebaker. 

Chevrolet was far ahead of the 
field with nine-month sales of 261,- 
548 units, good for 36.41 percent of 
the total market. 

This market slice was 8.03 
percent higher than Chevrolet 
claimed in the first three quarters 
of 1948, but was .55 percent less 
than the company had at the 
halfway point this year. 

Dodge was just barely ahead of | 
its 1948 pace. Registrations at the 

end of September showed Dodge 
with 87,903, against 87,511 at the 
same point last year. 
* * + 

HE decline in the truck market 

enabled Dodge to claim 12.26 
percent of total sales this year, 
against 10.86 last year. The firm’s 
market percentage at mid-year was 
12.46. 

A jump from 54,747 new-truck 
registrations in the first nine 
months of 1948 to 61,827 in the 
first nine months of this year 
enabled GMC to hike its market 
share from 6.80 to 8.62 percent. 
Studebaker, the only other Bee. | 
maker to show a gain this year, 
had nine-month sales of 42,611 this 
year, against 37,754 last year. 

The South Bend producer ac- 
counted for 5.94 percent of all truck 
sales in the first three quarters of 
1949, compared with 4.69 percent in 
the same period of 1948. 








ECLINES for all other truck | 

makers in the first three quar- 
ters of 1949, compared with the first | 
three quarters of 1948, were: Ford, 
3.25 percent; International, 2.82; 
Willys, 3.82; White, .26; Mack, .30; 
Diamond T, .50; Reo, .69; Diveo, 


and Sterling, .02. 

Kenworth retained .04 percent of | 
the market, the same percentage | 
it held in 1948, despite the fact 
that sales in the January - Septem- 





veloping an efficient ‘‘Selling Machine.’’ ber period of this year were 295, | 
Your name on the coupon will do, but do| against 324 in the similar 1948 
it NOW! period. 
CHARLES MORRIS Registrations of miscellaneous 
trucks accounted for .35 percent 
p--------------- of the market in the first nine 


Frostrom Service 
5225 Wilshire Bivd., Dept. 
Los Angeles 36, Calif. 
Mr. Morris: 

Please send me your FREE BOOK, 
‘*The Creative Salesman,’’ and complete 


details of your new method of develop- 


1-114. 
| 
| 
| 
| ing an efficient ‘‘SELLING MACHINE.”’ 
| 
| 
| 
| 
! 


months of this year, against .30 
percent in the same period last 
year. 

Numerically, the totals on miscel- | 
laneous sales were 2,590 for the 
first three quarters of 1949, com- 
pared with 2,384 for the first three | 
quarters of 1948. 

* 


Name * * 

Addvess iene 1“ COMPARING market percent- 

City Zone ages at the end of nine months 

State of this year with those established 
NOs ce ct ots gt ie i in the first six months of 1949, it 


could expect from a study of past | Reelects Way as President 


records. | William (Tim) Way, Way Mo 


Peak sales ordinarily occu 
the conn Guanter of the mae tors (DeSoto-Plymouth), Vancouv- 
“and | er. Wash., has been reelected pres- 


taper off in the third quarter, and | ‘ 
pe reach their Cae point in ident of the Clark County Auto 
the final three months of the year. | Dealers Assn. 
Hal Marion, Marion Motors, was 


This year, they have been in- 
creasing with each quarter, due a|chosen vice-president, and Jay 
Bernstein, Vancouver Auto Sales, 


lot to special sales promotion by 
the factories. In the first three| was reelected the factories. In the first three|was reelected secretary, 





iter) 








ANTHONY 
\UAe Uy THIS SIMPLE 


RUCK LOADER 


AND UNLOADER 
Has Only One Cylinder 
and One Valve 


With “Lift Gates" on your trucks you will 
make more deliveries daily. Keeps trucks 
on the move, reduces trucking costs, adds 
to trucking profits. Time killing work and 
lifting is avoided. Personnel accidents and 
merchandise damage ciaims are cut to a 
minimum. There are more “Lift Gates” in 
use than all others. Simplicity of design is 
one reason .. . ruggedness is another. 
Extra features*—perfected by six years of 
field experience—are more reasons why 
most of the truck loaders you see are 
Anthony “Lift Gates." Write for literature 
and prices. 


“ANTHONY “Lift Gate’’ Features: 





CUTS 
DELIVERY 
COSTS 


50%, 


* “Lint CATs” rests on —— pom S get ? “Level ee aaaee 
groun © protrusions fall levels wit uic . 
to "Tp ony loading. | Detachable” Ramp. loads rolling or toppling 


noe ae __ io ower “Point of Lever- 
owers stops or holds |« cannot |@ge” gives more power 
“GATE” af any height. |p 7. Cet entennie with % less working 


ANTHONY CO., Dept. 902, Streator, Ill. 


nee ell locks up. 
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‘RUCK SECTION 












GAR WOOD UNITS USED IN DAYTON—Dayton, O., starts its housecleaning program to 
"Make Dayton America's Cleanest City’ with an impressive Per of new municipal equip- 
Pictured here is a portion of the fleet of 22 new Gar Wood 


Load-Packers, garbage and rubbish units, which were placed in operation for the first tire 


Dealers Carry Profit Load, 


Murray Tells N. J. Group 


NEWARK, N. J.—Need for in- | rely too greatly on the manufac- 
turers to support them in today’s 
by. Verne Murray, a White Plains| tightening market, Murray assert- 
dealer and former sales|ed that the burden of producing 
manager for Pontiac division, in an| profits was up to the dealers. 
Murray advised the dealers could 
of the Essex County Automotive |make more sales through personal 
|eontact than through sending 





tCTION —____—— 
registr: 
increase: | | Ads Promote 
quarter | 
3 in th | | Dealer Members 
° 7. 
Of Association 
ids DECATUR, IIl.—Local members | 
of the Central Illinois Automotive | 
Trades Assn., Inc., are now spon- 
soring ads in the local newspaper | 
‘ley telling the public that a CIATA 
st of Le: dealer gives better values and has 
- Co. a . good reputation. 
ention of The group of 12 dealers began the | 
» Dealers series with a full-page ad head- ment through downtown streets. 
by Erni: lined: “Pick Your Yardstick.” It |; i i i 
A and then showed five rulers reading See eacagenenn eomeecetees 
“Best Prices,” “Service Guarantee,” 
nela in “Quality Cars & Trucks,” “Financ- 
ing,” and “Dealer Permanence.” 
Dealers participating are B. B. 
Assn Burns Co., Inc, (Dodge-Plymouth), 
" Bill Burns Chevrolet Co., Bopp Mo- 
lent tors, Inc. (Nash), Coffey Auto 
yay Mo Market (Crosley), Cooper Oldsmo- 
Jancouv- bile Co., Decatur Motor Sales, Inc.| creased sales effort was stressed 
ed pres- (Kaiser-Frazer), H. G. Wonderlin 
ty Auto Co, (Studebaker), Highfield Buick | (N. Y.) 
Co, H. P. Hazelrigg Co. (DeSoto- 
on Plymouth), Kilborn’s, Inc. (Pack- | address here at the annual meeting 
a an ard), Nolen Motor Co., Inc. (Lin- 
. inten coln-Mercury), and W. C. Starr, Inc.| Trade Assn. 


(Chrysler-Plymouth). 





MODEL 685 


BULKIER, HEAVIER PAYLOADS .. . Lightweight 
high tensile steel construction and a unique bridge- 
type underbody make the Morrison “CARRY-ALL” 
25% lighter . . . 25% less “parasite’’ weight .. . 
25% heavier payloads! The 48'/, inch width of the 
heavy-duty offset-reinforced non-skid floor — the 
additional 25-inch width of compartments provide 
extra space for bulkier loads! 


POSITIVE PROTECTION AGAINST WEATHER 
AND THEFT ... Morrison “CARRY-ALL” compart- 
ments are Wise key-locked-and-handled . . . self-lock- 
ing! Double latches and double steel paneled doors 
protect contents at all times! The Morrison “CARRY- 
ALL” is designed, engineered and manufactured to 
such standards of precision that all compartments are 


eee 
a | 


completely weatherproof! Parts are interchangeable. 
dds A DESIGN FOR EVERY JOB! . .. The Morrison 
and “CARRY-ALL” is designed for ready adaptation to any 
and job . . . any industry! Morrison made provisions in 
2 a the basic design for (and has made available) a selec- 
"in tion of specialized equipment . . . everything from 
n is canvas tops to vise brackets . . . from sliding metal 
her. roofs to overhead ladder racks! 

‘ = LOWER INITIAL COST—LOWER DEPRECIATION 
an AND MAINTENANCE! . . . The world’s first and 
ci only service and utility body which is completely 


mass-produced by automotive assembly-line techniques! 
More dollar value! What's more — each dollar 
saved on your initial investment is matched by lower 
depreciation and maintenance costs . . . the Morrison 
“CARRY-ALL’s” die-stamped-steel, electrically-welded 
construction is rugged enough to outlast the chassis! 


es: 


Morrison “‘CARRY-ALL" Service Body fits all 
standard Y%2, % and 1 ton chassis . . . five 
models suit every need. Write for Bulletin 
B49-1-B — “A Guide to the Selection of 
Service Bodies'’. It's yours FREE for the asking. 


The all-industry Morrison ‘‘CARRY-ALL” 
ts carried in stock for immediate delivery to 
franchised chassis dealers by more than 50 
established truck equipment distributors stra- 
hr \ CARRIE fegically located from coast to coast. 


ALL 
MORRISON 
STEEL PRODUCTS, INC. 


“Carry-All"’ Service Body Division 


BUFFALO 7, N. Y. 





Trea 


>MORRISON > 





631 AMHERST ST. e 








Warning that dealers could not|salesmen into the field. He cited 





personalized advertising as one 
means of bringing prospects into 
showrooms. 

Elmer Blauvelt of Montclair was 


reelected president of the associa- 
Vice- 


tion. Also reelected were: 
| president, G. R. B. Symonds of 
| Belleville; treasurer, Pat A. Long 


|of Newark, and secretary, William 
|L. Mallon of Newark. Robert B. 
| King of Verona was named second 
vice-president. 

| Elected new trustees were Wil- 
liam Wymans of Maplewood and| 
William Honiker, Robert Chaplin 
sr. and Alfred Meldrum of Newark. 





Toledo Buyers 
Attracted to © 


Prewar Models | 


TOLEDO.—The 1941 model is the 
most popular used car being sold 
| by dealers in Lucas county (To-| 
iedo), a survey shows. | 

Of the 1,664 used cars sold by 
the dealers in October, 291, or about | 
one in six, were of 1941 vintage. 
That year model ranked first in 
sales of Chevrolet, Ford, Plymouth 
and all the other top-ranking 
makes. 

The 1940 model ranked second 
| with 179 sales, or about one out of 
'10. The 1947 model was a close 
third with 176, and '46s were fourth 
with 136 sales. 

For the first time in months, 
casual sales were under dealer 
transactions, 1,547 to 1,664, for a 
total of 3,211. 

The October used-car sales figure 
was high for Toledo, despite the 
seasonal slump from the spring and | 
|} summer heights. 

While figures for October, 1948, | 
were not available, the readings for 
previous years were much lower— 
2,300 in 1947, 2,077 in 1946, 1,816 in 
1945 and 1,345 in 1944. 





Willys Purchases | 
WAA Buildings 


TOLEDO. — Willys-Overland Mo. | 
tors, Inc., has purchased from the | 
War Assets administration two} 
buildings which the company oper- | 
ated for the government during the | 
war, company Officials announced | 
last week. 

The purchase price was reported 
by the WAA some time ago to be 
in the neighborhood of $855,000. The | 
buildings, located in the W-O plant 
group, were sold by Willys to the 
government in 1942 for $925,000, and | 
then operated by the company. 





Vehicle Protection Law 
Adopted by N. Y. City 

NEW YORK. — A new local 
law relating to motor vehicles, 
which makes it a punishable | 
offense for any person driving 
a car or truck to permit it to 
stand unattended for more than 
three minutes on the city streets 
without removing the ignition 
key, has been signed by Mayor 
William O’Dwyer. 

Violators will be subject to a 
fine up to $5, imprisonment up 
to two days, or both. 
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Then legislation will step in and 
handcuff us. 
| So lI plead: Let us start now to 


Dealers 


(Continued from Page 3) 


|talk an equitable contract rela- 
dealers become more aware of con-/|tionship between factories and 
tract provisions; study your con-|dealers. Not one in the interest 


tract against a competitor’s con- | of dealers or the manufacturers, 


tract: talk to your factory repre-| but one in the interest of the pub- 
— y y P | lie, We can’t afford to leave any- 


sentative about it, not belligerently, | °-“: . 

esate : thing undone that will hasten the 
but seeking a form of agreement | pith of this new and better re. 
that will put more stability behind | lationship. 


this industry and not limit its fu- 
The ‘Light’ Touch 


ture growth. 
It won’t be for the reason of the | 

Mitchell’s Men Save ‘Day’ 

In San Antonio 


type of contract that we have alone | 
that many dealers will fail in the | 
next 12 months, But these failures | 


will kill aspirations and hopes of | When a break in the main power 


: ‘1; {lines recently cut off all lights in 
hil- 
many thousands and deprive chil | San Antonio, Tex., quick-thinking 


dren of education and there will | employes of Mitchell Motors, Inc., 
be weeping and much sorrow. Then | gy Marys and Navarro streets 
a shout will go to high heaven that | switched on the headlights of all 
small businessmen were sacrificed|cars in the display room, making 
on the cross of factory volume.|the corner almost as light as day. 


Quantity 


PRODUCTION 


of 
IRON CASTINGS 


ae 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


GREY 


ESTABLISHED’ 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE ANT MANUFACTURING PLANT 


CHATTANOOGA 2, TENNESSEE 





iy Send for new, illustrated 

circular J-214: 
The Frick-Gallagher Mfg. Co. 
Sales: 415 Shubert Bidg., 
Phila. 2, Pa, 


FRICK - GALLAGHER 


WELLSTON, OHIO 


SHELVING + PARTS BINS + ROTABINS + COUNTERS + RACKS + TABLES 
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Used-Car Auction Prices 


Market Trend 

After a brief respite last week, the price of used cars is again 
sliding. The overall average fell $8 this week to $835. Last week, it 
rose $4 to $843, the first time in months that it had increased. 

Declines this week affected all models. Losses were generally 
slight, except for 40 models which dropped $18 to $361. Other losses: 
"49s, off $2 to $1,608; '48s, down $4 to $1,180; ’47s, off $7 to $981; ’46s, 
down $10 to 837; ’42s, off $9 to $449, and ’41s, down $6 to $430. 


: . luxe 2-dr., $875. '46 Custom club coupe, 
LOUISVILLE | juxe 
(Auto Auction Sales. Auction every Tues- | poRD—'49 Custom (8) station wagon, §1,- 
day. Prices are for sale of Nov. 15.)| 795; Standard (8) 4-dr., $1,665; 2-dr., 
(Sold 91 units out of 168 offerings.) | $1,360. '47 Deluxe (8) 2-dr., $835, $950. 
BUICK—'49 Super 2-dr., $1,905. '46 Super | ‘41 (8) 4-dr., $355. '37 (8) conv., $160. 
conv., $825. ‘41 4-dr., $495, $480. '39 | HUDSON—’'49 Super (6) 4-dr., $1,585 
: 4-dr , $105. | MERCURY—’'49 club coupe, $1,595. 
; CADILLAC—'41 (62) 4-dr., $725 NASH—'49 Ambassador 4-dr., $1,600, ‘48 
CHEVROLET—'47 SM 2-dr., $1,000. '46 Super (600) 4-dr., $990. 
FM club coupe, $975; half-ton pickup, | OLDSMOBILE—'49 (98) 2-dr., $1,970; (88) 
$615. ‘41 club coupe, $560, $495, $450, 2-dr., $1,965. '41 (6) 2-dr., $440; 4-dr., 
$430. ‘40 2-dr., $775, 4-dr., $440. ‘39 $315. 
4-dr., $450, $455, $330, $225, $190. PLYMOUTH—'49 SD 4-dr., $1,625; Sub- 
CHRYSLER—’'41 Windsor 4-dr., $530. urban, $1,610. '47 SD 4-dr., $770, $780. 


CROSLEY—'48 station wagon, $245. ’41 SD club coupe, $375. 


FORD—'49 Custom (8) 2-dr., $1,250, $1,- | PONTIAC—’'49 Chieftain (8) club coupe, 
000. °48 half-ton pickup, $790. ‘47 SD $1,975; 4-dr., $1,810; 2-dr., $1,805; 
club coupe, $905. "46 SD club coupe, Streamliner (8) 2-dr., $1,875. 
$895; 2-dr., $800, $735. "42 4-dr., $420. | STUDEBAKER—'50 Champion 4-dr., §$1,- 
‘41 4-dr., $610, $455, $440. 795. °48 Champion club coupe, $1,230. 
HUDSON—'42 Super (6) 4-dr., $300. | ‘47 Champion 4-dr., $1,060, $1,065; 2-dr.. 
MERCURY—'41 4-dr., $520. | $955. 
OLDSMOBILE—4i2-dr. $605. "40 4-4 ; 
OLDSMO ‘41 2-dr., ~~ -dr., : = 
$310, $280. '39 2-dr., $265. ST. JOSEPH, MO. 
PLYMOUTH—'47 Deluxe 4-dr., $750. ‘46 (St. Joseph Automobile Auction, Sale 
(Taxi) $535. '40 2-dr., $355, $305. every Tuesday. Prices are for sale of 
PONTIAC—’'47 (8) 2-dr., $1,185. ‘42 2-dr., | Nov. 15.) 
$465. '41 4-dr., $690. (Prices lower. Sold 60 out of 106 
STUDEBAKER—’'47 Champion 4-dr., $1,- | offerings.) 
040. '39 2-dr., $125. | BUICK—'49 RM 2-dr., $1,910. 
CHEVROLET—'49 SL gy $1,- 
, 560. '48 FM club coupe, $1,272. '47 FM 
DENVER club coupe, $905; conv., $1,025. 
i (Denver Auto Auction, Inc, Sale every | DODGE—'49 Wayfarer 2-dr., $1,410. '42 
Tuesday at Englewood, Colo. Prices are| club coupe, $350, 
i for sale of Nov. 15.) | FORD—'49 sedan, $1,310. ‘48 sedan, $1,- 
i BUICK—'49 Special 2-dr., $1,335. '47 RM/| 010; half-ton pickup, $732. ‘46 club 
; 4-dr., $905, $1,025, $1,045. ‘40 Special | coupe, $777. 
§ 4-dr., $300, '38 Special 4-dr., $230. HUDSON—'46 club coupe, $677. 
CADILLAC—'49 (62) 4-dr., $3,220, '48 | KAISER—'49 4-dr., $1,100. ‘47 4-dr., $702. 
My (62) 4-dr., $2,525. MERCURY—'49 sedan, $1,902. 
f CHEVROLET—'49 SL Deluxe 4-dr., $1,- | OLDSMOBILE—'46 sedan, $960. 
E 540, $1,635, $1,690; 2-dr., $1,585, $1,- | PLYMOUTH—'49 Deluxe sedan, $1,572. ‘47 
} 620, $1,675; half-ton pickup, $1,080. ‘48 Deluxe club coupe, $1,027. 
' FL aerosedan, $1,240, $1,255, $1,315. '46 | STUDEBAKER—'48 Champion club coupe, 


FM 4-dr., $970, '42 MD club coupe, $545. $1,220. '47 Champion club coupe, $1,110. 



































DODGE—'48 Custom 4-dr., 





‘41 2-dr., $475, $630, $665, ‘40 4-dr., 
$445. 
CHRYSLER—'49 Windsor conv., $2,080; DETROIT 
6 Royal station wagon, $2,000. ‘48 New (Aptco Auto Auction. Sale every Wednes- 

% Yorker 4-dr., $1,205. '47 New Yorker|day. Prices are for sale of Nov. 16.) 
ae 4-dr., $805. '46 Windsor 4-dr., $1,030. (Market appears to be getting more 
4 DeSOTO—'49 Custom 4-dr., $1,925, $1,- solid. Sold 35 units out of 75 offerings.) 
i} 990. *47 Custom club coupe, $1,060. BUICK—’'50 Special 2-dr., $2,140. '49 RM 
i $1,130. '47 De- 4-dr., $1,850. ‘48 Special 4-dr., $1,285. 
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THESE FEATURES 
4EAN BIG SALES! 


© Open-window ventilation 
when it rains or snows 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


© Safety from exhaust fumes 


@ Less fogging of glass 







© Shade from the sun 
@ More comfort the year ‘round 


: e Added beauty for the car 

i her _—LIST PRICES 
2-piece set $6.50 
4-piece set $12.50 


@ Quick, easy installation. indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Wen’t rust or rattle 


ie Tear tie 
tchard potent 102974 


AUTO VENTSHADE CO. 


BOX 1402 * ATLANTA 1,GEORGIA 


bale) 


uloctured 

















OLDSMOBILE—'47 club coupe, $870 
PACKARD—’'40 business coupe, $55. 
PLYMOUTH—'46 SD club coupe, $815. ‘41 
2-dr., $280. 
PONTIAC—'49 2-dr.. 


$1,780. ‘48 2-dr., 





$1,350. 
| STUDEBAKER—'47 Champion club coupe, 


AUTOMOTIVE NEWS, NOVEMBER 28, 1949 


Average Used-Car Prices 


(Compiled by Automotive News) 












Mode! Nov. 1949 Oct. Sept. 
(to date) 1949 1949 
Ms 6s e¥-we $1,608 $1,680 $1,781 
Be eens eee 1,180 1,228 1,336 
.. Sere 931 1,015 1,093 
Besse ae. 837 893 956 
BE beeen 449 480 535 
. See 430 459 486 
1940... 361 387 3388 | 
Overall —_. 
Nov. (to date) Oct. Average $ 835 $ 877 $ 940 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





CHEVROLET—'49 SL Deluxe conv., §1,- 
610; FL Deluxe 4-dr., $1,520, $1,505, 
2 at $1,400, $1,460. ‘48 FL aerosedan, 
$1,200, $1,085, $1,060, $1,035, $1,150, 
$1,115, $1,165. °47 FL aerosedan, $910, 
$800, $750. '41 Deluxe 2-dr., $300, $410. 
'40 SD conv., $390, $270. ‘38 Deluxe 
2-dr., $210. 

CHRYSLER—'40 Royal 2-dr.,. $325. ‘39 
Royal 4-dr., $310. 


| DODGE—’49 Meadowbrook club coupe, $1,- 


‘47 Special 4-dr., $1,115. ‘42 2-dr., $450. 
"37 4-dr., $415. 

CADILLAC—'48 club coupe, $2,200. 

CHEVROLET—'46 SM 2-dr., $775. ‘41 | 
4-dr., $165. '40 4-dr., $400, $265. 

DeSOTO—'47 4-dr., $1,000. '46 4-dr., $860. 
"41 4-dr., $280. '40 2-dr., $165. 

DODGE—’' 46 4-dr., $800. 

FORD—’'49 Standard (6) 2-dr., $1,270, $1,- 
225. '47 SD conv., $940. '46 SD 2-dr., 
$800; station wagon, $610. 

HUDSON—’'48 4-dr., $1,215 

LINCOLN—'49 2-dr., $1,350. 

| MERCURY—'49 2-dr., $1,450. ‘48 conv., 
$1,090. '47 station wagon, $875. ‘41 2-dr., 
| $440, 


$1,065. '41 4-dr., $700 
| ' 
ALBANY, N. Y. 

(Tim Anspach’s Dealer Auto Auction. 
Sale every Monday. Prices are for sale of | 
Nov. 14.) 


(Clean cars bringing more than usual, 
| while rough units are lower than ever. 
| Sold 75 out of 99 offerings.) 


BUICK—'48 RM 4-dr., $1,460, $1,440; 
Special 2-dr., $1,280. ‘46 Super 4-dr., 
$1,060. '41 RM 4-dr., $360. '38 RM 4-dr., 
$120. 

CADILLAC—'48 (62) 4-dr., $2,350. ‘37 
(70) 4-dr., $130. 

CHEVROLET—'49 SL Deluxe conv., §$1,- 
620; 4-dr., $1,495, $1,450. '47 club coupe, 
$940. '44 SD 4-dr., $430; MD 2-dr., $370; 
station wagon, $180. 

CHRYSLER—'47 Windsor 2-dr., $960. ‘39 
Royal 4-dr., $120, 

DeSOTO—'47 Custom suburban, $950. ‘41 


| $1,200. 
| MERCURY—'49 club coupe, $1,500; 4-dr., 

$1,340, $1,525. °39 club coupe, $170. 

OLDSMOBILE—'49 (98) 2-dr., $2,000; (76) 
4-dr., $1,810, "48 (76) 4-dr., $1,360; club 
coupe, $1,300. ‘47 (66) sedanette, $1,- 
090. '46 (76) 4-dr., $1,025. '41 (98) 4-dr., 
$335. '37 (8) 4-dr., $90. 

PACKARD—'40 (160) 4-dr., $520. 

PLYMOUTH—'49 SD 4-dr., $1,610, $1,160, 
$1,135. "48 SD 4-dr., $1,160; 2-dr., $1,- 
080, $1,025, $1,005; Deluxe 4-dr., $850. 

| ‘47 SD 2-dr., $980; 4-dr., $790, $685. 46 | 

| S$D 4-dr., $680, $650. ‘41 SD 4-dr., $430. 

| ‘39 Deluxe 4-dr., $155. 

| PONTIAC—'49 Chieftain (8) 4-dr., $1,800; 

| S$treamliner (8) sedanette, $1,980. ‘48 

| (6) 4-dr., $935. '47 Streamliner (8) 4-dr., 
$980. '42 Torpedo sedanette, $535. 





$1,450, $1,350. '47 Champion 2-dr., $875. 
‘41 Champion 4-dr., $290 


WILLYS—'47 Jeep, $630. 


VALDOSTA, GA 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Nov. 11.) 
(Sold 131 units out of 217 offerings.) 
BUICK—'47 Super sedanette, $1,245, $1,- 
150. °46 Super 4-dr.. $900. ‘42 Special 
4-dr., $470. '39 Super 4-dr., $330. 
CADILLAC—'49 (61) sedanette, 

(62) 4-dr., $3,250, 
CHEVROLET—'49 FL Deluxe 4-dr., 
575, $1,400. "48 FL 4-dr., $1,240; areo- 
sedan, $1,400; SM 2-dr., $1.080. ‘47 FM 
2-dr., $1,000, $950; FL areosedan, $1,180. 
‘46 SM 4-dr., $875. '41 SD club coupe, 
$550. °40 SD 4-dr., $425 
CHRYSLER—'49 Windsor 4-dr., 
DODGE—'49 Wayfarer roadster, 
$1,475; Coronet 4-dr., $1,700. ‘47 
tom 4-dr., $1,125. 
FORD—'49 Standard (8) 4-dr., $1,180; 
| half-ton (6) pickup, $1,075, (8), $1,190; 


$2,925; 
$1,- 


$2,100 
$1,340, 
Cus- 


Custom (8) 2-dr., $1,575, $1,350; club 
coupe, $1,325; conv., $1,575, $1,550, ‘48 
1%-ton truck, $850; SD 
2-dr., $1,050; Deluxe 
SD (8) 4-dr., $890, 
‘46 Ford SD (8) 2-dr., $825; 
(6) 2-dr., $700, '42 SD (8) 2-dr., $660. 
| '40 Deluxe 2-dr., $450, '36 4-dr., $390. 
MERCURY—'49 club coupe, $1,500. ‘48 
4-dr., $1,110. ‘46 4-dr., $862, $625. °41 
| elub coupe, $575. '40 4-dr., $600. 
| OLDSMOBILE—'49 (98) sedanette, 
| °48 club sedan, $1,290. ‘47 (98) 
| ette, $1,100. '46 (78) 4-dr., $800. 
| PLYMOUTH — 49 suburban, $1,700; SD 
| 4-dr., $1,600, $1,500. ‘47 SD 4-dr., $850. 
|__ ‘46 SD. 4-dr., $775. 
PONTIAC — ‘48 (6) conv., $1,400. ‘47 
| Streamliner (6) 2-dr., $650, '46 (6) 
| gedanette; $875..'42 (8) 4-dr., $575. 
| STUDEBAKER—'50 Champion 2-dr., $1,- 
835; club coupe, $1,700. °48 club coupe, 
$1,212. 
WILLYS—'48 Jeepster, $950; Jeep, $675, 
$600, $575, $550. '47 Jeep, $587, toes. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Nov. 17.) 
(Retail market better than it has been 
in last two months. Prewar models 
eliciting less and less interest, while 
49s are sliding considerably, Sold 174 
units out of 103 offerings.) 
BUICK—’49 Super 4-dr., $1,805. 
4-dr., $905. '41 Specia) 2-dr., $370. 


(8) 2-dr., 
$900; (6) 


$1,200; 
$1,150. '47 
2-dr., $800. 


$2,175 
sedan- 





Deluxe 4-dr., $200, '36 Deluxe 4-dr., $50. 

DODGE—’'49 Custom 4-dr., $1,425. "47 De- | 
luxe 2-dr., $860. '41 Custom 2-dr., $450. 

FORD—'49 Custom (8) club coupe, §1,- 
285; 4-dr., $1,250, $1,220. ‘47 SD (8) 
2-dr., $750; conv., $850. 

FRAZER—'47 Manhattan 4-dr., $785, $760. 

HUDSON—'49 Commodore (6) 2-dr., $1,- 
435. °48 Commodore (8) 4-dr., $1,280. 
‘47 Commodore (6) 4-dr., $820. '40 De- 
luxe (6) 4-dr., $120. 

| LINCOLN—'49 conv., $1,600. ‘48 4-dr., 


STUDEBAKER—'49 Champion club coupe, 


(8) club coupe, | 


600. '41 Deluxe 4-dr., $320. '38 Defuxe 
2-dr., $240, $200. '36 Deluxe 4-dr., $80. 

FORD—'49 Custom (8) 2-dr., $1,275. °47 
SD (8) 2-dr., $935, $920, $820. "42 De- 
luxe (8) 2-dr., $495. ‘41 Deluxe (8) 
conv., — "37 Deluxe 4-dr.. $100. ‘36 
Deluxe 2-dr., $70 

LINCOLN—'49 4-dr., $1,550 

MERCURY—'49 4-dr., $1,450. ‘40 2-dr., 
$270. 

NASH—'48 Ambassador 4-dr., $900. 

OLDSMOBILE—'47 (98) 4-dr., $1,015; (68) 
2-dr., $1,000. ‘46 (76) 4-dr., $980, '38 
(8) 4-dr., $110. °'37 (8) 4-dr., $130 

PLYMOUTH—'49 SD 4-dr., $1,450. '47 SD 
4-dr., $960, $915, $905, $800. ‘46 SD 
4-dr., $845, $810. ‘41 SD 4-dr., $355, 
$310. ‘40 Deluxe 2-dr., $310, $250. '39 
Deluxe 4-dr., $295. 

PONTIAC—'46 Streamliner (6) 2-dr., $895, 
$850, °40 Deluxe (6) 2-dr., $240. °37 
Deluxe (8) coupe, $95. 

STU DEBAKER—'50 Champion Royal De- 
luxe club coupe, $1,600. ‘48 Champion 
4-dr., $1,010, $1,025. ‘39 Champion 
coupe. $130. 

WILLYS—'48 Jeep, $600. °37 4-dr., $80. 


MISCELLANEOUS — ‘38 Reo half-ton 
pickup, $75. 
PHILADELPHIA 
(Harry D. Gilbert and Harold B. Robin- 


son, Sale every Tuesday and Thursday. 

Prices are for sales of Nov. 15-17.) 
(Prices somewhat lower. Sold 152 units 
out of 260 offerings.) 

BUICK—’'49 Super 4-dr., $1,935. '47 Special 
2-dr., $1,185. '41 Super 4-dr., $455, $290. 
"40 Special 4-dr., $395, $205; RM 4-dr., 
$325. '39 Special 2-dr., $320. '38 Century 
club coupe, $425. '36 4-dr., $250. 

CHEVROLET—'49 FL Special 2-dr., $1,- 
490; SL Deluxe 4-dr., $1,405, $1,385, 
$1,355; conv., $1,835. '48 FM 4-dr., §1,- 
160. ‘47 1%-ton stake truck, $690; FL 
areosedan, $1,065; 4-dr., $1,000, $975; 
FM club coupe, $985; SM 4-dr., 
$810, $800. '46 SM 4-dr., $860, 
business coupe, $710. °41 SD 4-dr., 
$610, $560, $515; conv., $540. 

CHRYSLER—'46 Windsor 4-dr., 
Royal 4-dr., $560. "40 Royal 4-dr., 
$245. 

| DODGE—'48 Custom 4-dr., $1,360; De- 
luxe business coupe, $820, ‘47 Custom 
4-dr., $1,210, $1,165; Deluxe 4-dr., 
050. '42 Custom 4-dr., $380. ‘37 4-dr., 
$285. 

FORD—'49 Custom (8) station wagon, $1,- 
460; 2-dr., $1,245, $1,230, $1,200. °48 
SD 2-dr., $935. "46 station wagon, $500. 
‘40 SD conv., $440: Deluxe 2-dr., $285. 
'88 4-dr., $135. "37 4-dr., $325; 
$110. 

MERCURY—'49 
$1,110. 

NASH—'4s 


$670, 


$1,040. °41 


2-dr., $1,440. ‘48 conv., 
$1,045, $1,- 


4-dr., $800. 


(600) club coupe, 
040; 4-dr., $960. ‘47 (600) 
"46 (600) 4-dr., $700, $630. 

OLDSMOBILE—'49 Holiday coupe, 
"48 (78) 4-dr., $1,410; (68) conv., 
235. '47 (76) 2-dr., $1,000, $905. 

PLYMOUTH—'49 SD 4-dr., $1,475. $1,360; 
2-dr., $1,410, $1,390, $1,375, $1,360; De- 
luxe business coupe, $1,235. '48 SD 4-dr., 
$1,140, $935, $965; Deluxe 2-dr., $985, 
$975, $950. ‘46 SD 4-dr., $795. '41 SD 
4-dr., $510, $395, $355. '40 4-dr., $185. 

PONTIAC—'49 Chieftain (8) 2-dr., $1,850. 
‘47 Streamliner (6) 4-dr., $1,050; conv., 
$1,035. "41 (8) 4-dr., $410, $380. ‘38 
(6) 2-dr., $435. 

STUDEBAKER—'47 Champion 2-dr., $950, 
$940. ‘46 Champion 4-dr., $@80. ‘42 
Champion club coupe, $545. "41 Champion 
4-dr., $425 


$2,750. 


AKRON 


‘Akron Auto Auction, Sale every Thurs- 
day. Prices are for sale of Nov. 17.) 
(Market stronger than it has been in 


recent weeks. Sold 59 units out of 97 
offerings.) 

BUICK—'48 Special sedan, $1,280. ‘41 
Special sedan, $560, $375. ‘39 Special 


sedan, $250. 
CADILLAC—'47 (60) 
CHEVROLET—'49 SD Deluxe sedan, §$1,- 

550, $1,410, $1,535, $1,625; Special club 

coupe, $1,400. ‘48 SM club coupe, $1,040, 


sedan, $1,725. 


'47 SM sedan, $975, $965, $805. '46 conv. 
$950. '41 SD club coupe, $500, $530, $325, 
$405; sedan, $180 

DeSOTO—'48 Deluxe sedan, $1,335. ‘40 
sedan, $220. } 

DODGE—'47 Deluxe business coupe, $825. | 
'46 Deluxe sedan, $865. ‘41 sedan, $380. | 
'38 club coupe, $100. | 

FORD—'49 Custom (8) conv., $1,460; club 
coupe, $1,270. °48 SD (6) club coupe, 
$985. '47 SD (6) sedan, $885; Deluxe (8) 
club coupe, $810. ‘46 (8) sedan, $775, 


| 

| $705. '41 Deluxe sedan, $495, $350. 

| KAISER—'47 sedan, $825. 

| LINCOLN—'47 sedan, $1,000. 

| MERCURY—’'49 sedan, $1,860; club coupe, 
| $1,600, $1,515. '48 sedan, $1,030. 





| NASH—'41 Ambassador club coupe, $465; 
(600) sedan, $180. 
OLDSMOBILE—’'49 (98) conv., $2,295, '48 


(76) sedan, $1,390. '46 (76) sedan, $1,- 
030. '41 (66) sedan, $360. 
PACKARD—’47 Clipper sedan, $1,100. 
PLYMOUTH—'48 SD sedan, $1,080, $1,015, 
$950. "41 SD sedan, $475, $255. 


46 Super | PONTIAG—'47 Streamliner sedan, $1,250. 


'46 sédan; $1;000. 







$850, | 
$810, $780; | 


| 


$450, 


| 


$1,- | 


| 


2-dr.. | } 


$1,- | 


STUDEBAKER — ‘47 


CONCORD, 
(Concord Auto Auction, 
Monday and Friday. Prices are for sales 
. 10-14.) 
(Sold 146 units out of 244 offerings.) 
BUICK—'46 Super sedan, $975, $1,000. ; 


sedan, $115. 


REPLACES OLD FENDER WELT 
WITHOUT REMOVING FENDER 


—SHEAR OFF THE OLD 


Write For FREE Sample Tog 


MARSON CORP. 
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New: PRECISION CAST... 

EUUMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 


job! Proof of design submitted for 
approval. Heavily chrome plated. 





TRUCK SECTION 





Commander seda 


MASS. 


Inc. Sale every 


4: | 
sedan, $375. ‘39 conv., $300. °3’ } 
(Continued on Page 53, Col. 1) 
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Buyers...Use the os 
Courier-Express p 
pr 


The Courier-Express reaches 


those who must be sold to on 
sell the Buffalo area. And it pr 
reaches them more econom- of 
ically. That is why its general | 
(national) linage has increased Br 
71Z in the last ten years while bi 
its competition gained only | po 
51%. no 
Remember, your dollar in he 
the Courier-Express buys ' 
greater impact on the families op 
with more money to les 

= BUY your products. ve 
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502 Locust Street 
Phila. 6, Penna. 
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TRUCK SECTION 


Used-Car Auction P 


(Continued from Page 52) 


nder seda 


S. 
Sale every 
e for sales 


offerings.) 
e500, a3 CADILLAC—’38 limousine, $650. 

‘ CHEVROLET—'49 SL Deluxe sedan, §$1,- 
580, $1,525; conv., $1,475. '47 SM sedan, 
$950; FL aerosedan, $1,075. ‘42 SD 
sedan, $410; FL areosedan, $585. '41 SD 
club coupe, $635; sedan, $565; MD sedan, 
$565. °40 sedan, $360. ‘39 club coupe, 
$215, $250, $270; sedan, $280. ’38 sedan, 
$150. 

CHRYSLER—'49 Royal sedan, 
Windsor sedan, $185 


CROSLEY—’48 station wagon, $260. 

DeSOTO—'39 club coupe, $225. 

DODGE—'48 Wayfarer 2-dr., $1,515. '46 
Custom sedan, $700. '45 2-ton van, $360. 


FROD—’49 Custom (8) sedan, $1,350, $1,- 
230, $1,220. ‘48 SD club coupe, $1,010. 
°46 SD sedan, $785. ‘41 conv., $455, ‘38 
sedan, $50. '36 business coupe, $225. ‘29 
sedan, {60. 


LINCOLN—’'41 sedan, 


‘ol, 1) 


7 


ER 


$1,015. 
NASH—'48 (600) sed 
(600) sedan, $680. 


"41 
"38 sedan, $145. 
PACKARD—'41 


PLYMOUTH—'48 SD 
SD sedan, $600. ‘41 
Deluxe sedan, $225. 

PONTIAC— 
$1,855. '46 Torpedo 


$2,000. °41 


F ruehaut H ‘olds 


sa Service Clinic 


al DETROIT.—Service managers of 
- Fruehauf Trailer Co., representing 
the 83 factory and sales branches, 
last week concluded an intensive 
service clinic at the Detroit head- 
quarters, according to Frank J. 
Marschall, director of service. 

The managers divided their time | - 
between the study of new and im- 
proved service methods and hear- | 
ing about new developments in| 
trailer construction and parts man- 
ufacture. Round-table discussions | 
were led by W. J. Robinson, sales | 
vice-president; F. M. Reid, engi- | 
neering vice-president; A. E. Wil- | 
liams, chief engineer; S. C. Nichols | 
of the accessories and special equip- 
ment department and Norman A. 
Rowe, advertising and sales promo. 
tion manager. 


Smooth Ride 


U. S. Rubber Springs 


Ease Tractor Jolts 

AKRON.—Rubber springs which | 
rks” and “bumps” out | 

of riding a tractor have been de-| 
veloped by United States Rubber | 
Co. | 
These springs operate on a tor-| 
sional shear principle, the company | 
said. They consist of a thick er 
of especially-compounded rubber 
sandwiched between two metal 
plates. The rubber is fastened to 


‘s 
(Lapiner's Used Car 
Wednesday. Prices are 


(Sold 87 units out 


BUICK—'49 Super 4-dr., 
"42 RM 2-dr.,, 


RM 4-dr., $1,445. 
CHEVROLET—'49 FL 
690; 2-dr., $1,585, 


$1,535. 
aerosedan, $1,100; F 
CHRYSLER — 
Windsor 4-dr., 
2-dr., $1,285. 
DeSOTO—'46 Custom 
DODGE—’'49 Coronet 
farer 2-dr., $1,660. 


Best 
e the 


{ 


press metal by a special brass-plating | 
process. 
s reaches The springs are mounted in pairs 
sold to on a new tractor seat now being 
. And it produced by the Bostrom Mfg. Co. 
econom- of Milwaukee. 
3 general As the tractor rides over rough 
ncreased ground, the rubber twists and turns 
ava while with each bump and jolt, cushion- 
d “a ing the initial shock and leveling | 
ay out the sharp rebound which | 
; normally occurs with the use of a} 
dollar in heavy steel spring. 
ss buys This cushioning effect gives the | 
families operator a “floating” ride which 


lessens body fatigue and helps pre- | 
vent internal injury from heavy | 
shocks, the firm said. 

The springs can be adjusted for | 
various weights from a 100-pound | 
farm girl to a “husky” driver 
weighing 275 pounds. 


oney to 
products, 


DEALERS! 


WE 
WHOLESALE! 


Dick CONNELL 


Oldest 
Chevrolet Dealer 


TWinbrook 1-0600 


Detroit's 


CONNELL CADILLAC 
COMPANY 


Cadillac Dealer 


for every 
itted for 
plated 


Detroit's Volume 


TWinbrook 3-5100 


Sig Te 
enna. 


DEALERS ONLY 


| KAISER—'47 4-r., $590. 


MERCURY—'49 sedan, 


OLDSMOBILE—'49 (88) sedanette, $1,900. 
(76) sedan, $300. 


Clipper sedan, 


STUDEBAKER—'47 Champion sedan, $570; | 
Commander sedan, $1,025, 
WILLYS—'48 Jeep, $725. 


MASON CITY, IA. 


club coupe, $1,460, $1,430; 4-dr., 
"48 FM 2-dr., 


‘49 Royal 
$1,935. 


AUTOMOTIVE NEWS, NOVEMBER 28, 


| emubened. Cun Custom (8) 2-dr., 
365, $1,325; 4-dr., $1,550. 
wagon, $790. 
FRAZER—'47 
HUDSON—'46 Super (6) 
KAISER—'49 4-dr., $1,140. 
MERCURY—'49 2-dr., 
$2,010, $1,920, $1,870. 
| OLDSMOBILE—'49 (88) 4-dr., 
2-dr., $1,695. "48 (98) 4-dr., 


rices 


$340. 


$1,580. ‘47 sedan, | 
570, $1,520; SD 4-dr., 


club coupe, $985. 
PONTIAC—'49 Streamliner (8) 


an, $725. °46 | 


$875, 


(66) sedan, $400. 


| Streamliner (8) 
$400 | 


sedan, $1,055. ‘46 | 
SD sedan, $480, ‘40 | 


4-dr., $1,205. 


MISCELLANEOUS 
pickup, $365 


’38 sedan, $30. 
‘49 Streamliner Deluxe sedan, 


(8) sedan, $900. 


(Danville Auto Auction, 


day, 

| BUICK—'42 conv., $380. 

| CHEVROLET—'49 SL Deluxe 
550, $1,505; conv., $1,500; 
$1,500. °48 SM 4- dr., $1,190; 
$1,055; FL areosedan, 


$990 


Auction, Sale every 
for sale of Nov. 16.) 
of 122 offerings.) 
$2,010, $1,960. '48 
$410. 
Deluxe 4-dr., $1,- 
$1,540; SL Deluxe 
$1,575, 
$1,165. ‘47 
M 4-dr., $905. 
4-dr., $2,110; 
‘48 New Yorker 


‘46 SM sedan, $775; 
"42 sedan, $255. ‘41 
$660, $580. °'40 sedan, 
4-dr., $320, $275; 2-dr., 


| CHRYSLER—’'49 Windsor 4-dr., 


$1,050. 
$920. 


390; Meadowbrook 4-dr., 
‘47 Custom 4-dr., 
$1,010. '46 2-dr., 


4-dr., 
4-dr., 


$890. 
$1,745; Way- 


AXLES 


Manhattan 4-dr., 
4-dr., 

"47 4-dr., 
$2,030, $1,995; 4-dr., 


$1,975; 
$1,595. 
| PLYMOUTH—'49 Deluxe club coupe, 
$1,715. 


90; Chieftain (8) club coupe, 


Prices are for sales of Nov 
‘41 sedan, $345. 


club coupe, 


$1,255. 
sedan, $725, $630, $855; FL 


4-dr., 
$280, $400. 
$130, $210. 


DODGE—'49 Wayfarer business coupe, $1,- 
$1,500, $1,700. 
$1,035, $1,060, $830, 
$710. '39 4-dr., 
FORD—’50 Custom (8) club coupe, $1,950. 

*49 Custom (8) club coupe, $1,365, $1,- 

140; station wagon, $1,275; 4-dr., 


1949 


| 
$1,570, $1,- 
46 SD station 


$875. 
$590. 
$800. 


(76) 


$1,- 
‘47 SD 


4-dr., 
$1,840. 


$1,- 
"48 


WILLYS—'48 half-ton pickup, $630. 
‘39 GMC 


half-ton 


DANVILLE, VA. 


Sale every Fri- 


11-18.) 


4-dr., $1,- 
FM sedan, 
‘47 FM 
aerosedan, 
FM sedan, 
$710, 
39 | 


congratulates Wilson, who has opened Angelus Chevrolet Co., 500! 


Mont., in 1932, and Seattie in 1935. 


"48 eoden, _ OLDSMOBILE—’ 46 conv., 

$885, $800,| $460. 

$400! conv., | PLYMOUTH—'47 sedan, 
$175, $435. '39 sedan, 
sedan, $25. 

PONTIAC—'49 sedan, 
820. '47 sedan, $1,100, $1,000; 
ette, $1,055. ‘41 sedan, 
(6) sedan, $275; 


zones—Jacksonville, Fe., in 1925; Great Falls, 


$1, 350, $1,130, $1,070. 
$1,155. '47 (8) sedan, 
’41 (8) sedan, $600, 


$1,360, 
$840, 
$805. 
$320. 

FRAZER—'47 4-dr., $680. 

HUDSON—'49 Super (6) sedan, $1,580, '48 
Commodore (8) sedan, $1,200. '46 Super 
(6) sedan, $725. 

KAISER—'49 4-dr., $1,200 

MERCURY—'49 sedan, $1,575; 
$1,490. 


$900. 


$1,650. $550. 


$355. 


club coupe, 


110, '41 sedan, $135. 


$1,605, 


Reduce Maintenance Costs — 


Vore Than a Million 
| LT Pa Aa ex 
ay ae RY 


ai 


dP 


Axle Division 


Make Trucks Last Longer 


The exclusive features of Eaton 2-Speed Truck 
Axles assure extra service with freedom from 
Only Eaton Axles provide planetary 
and wear 


repairs. 
gearing, which minimizes 
because gear speeds are slower and gear loads 
are distributed over a number of teeth. Only 
Eaton Axles provide forced-flow oiling, which 
reduces friction because lubrication begins the 
instant the axle turns over. Only Eaton Axles 
provide a housing designed for abnormal 
service. Only Eaton Axles provide driving gears 
engineered for maximum durability. Ask your 
truck dealer to show you how Eaton Axles 
make available exactly the right gear ratio for 
Tame Mme Mell- Melee 


Sigh 3) 


—— . 
Pee . A 


EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


Alay PRODUCTS: 


PUMPS « MOTOR TRUCK AXLES « PERMANENT MOLD GRAY IRON CASTINGS « HEATER-DEFROSTER UNITS « SNAP RINGS 
SPRING WASHERS « COLD DRAWN STEEL « STAMPINGS e« LEAF AND COI SPRINGS * DYNAMATIC: DRIVES, BRAKE 


SODIUM COOLED, POPPET, AND FREE VALVES « TAPPETS » HYDRAULIC VALVE LIFTERS « VALVE SEAT INSERTS « ROTOR 


© SPRINGTITES 
ES, DYNAMO METERS 





WILSON TAKES CHEVROLET DEAL—J. W. Steele, Chevrolet's Los Angeles zone me 
N 


Ra ‘0a, 
Highland Park, Calif. Wilson was formerly a Chevrolet zone manager in three different 


$100, $340, 
$1,850, $1,825, $1.- 


$475, $290, 

(8) sedan, $335. 

STUDEBAKER—'48 Chainpion conv. 
37 sedan, $140. 





54 = 
ATA Issues °48 Re 





Cargo Damage Kate 
At Six-Year Low 


WASHINGTON. — 
1948 compiled by the American 
Trucking Assns. show a reduction 
in the relative cost of cargo loss 
and damage, as compared with 
motor carrier gross revenues, to 
the lowest point since 1942, the 
ATA reported last week. 

The compilation, it was said, 
embraces 850 Class I common 
carriers of general freight whose 
1948 gross revenues equalled $1,- 

008,580,631, They paid out a total 
of $22,097,133 in the form of cargo 
insurance premiums plus unin- 
sured freight claims paid out of 
their own pockets. ‘thus, their 
ratio of cargo loss and damage 
expenses to gross revenues was 
2.19 percent. 

The 1948 ratio of 2.19 was the 
lowest since 1942, according to ATA 
figures. Comparable ratios in the 
last eight years follow: 1941, 1.49; 
1942, 1.65; 1943, 2.23; 1944, 2.31; 1945, 


Dealer Council 
To Meet With 
Ford Officials 


DEARBORN. — Twelve dealers 
representing the nationwide Ford 
dealer organization of 6,400 will 
meet with top executives of “Ford 
Motor at the annual National Ford 
Dealers’ Council on Nev. 30- Dec. 
1-2. 

Walker A. Williams, sales man- 
ager, Ford division, will preside at 
the sessions to be held at Dearborn. 
Ford executives will hear recom- 
mendations from the dealers and, 
in turn, will discuss current and 
tuture programs, 

Two dealers from each of the 
six Ford sales regions were elected 
to the council by dealers in their 
respective regions. The delegates 
are: 

Northeast region: B. C. Reuter, 
Kenmore Motor Co. Inc., Kenmore, 
N. Y.; Ralph H. Bonnell, Bonnell 
Motors, Winchester, Mass. South- 
eastern region: G. M,. Holtsinger, 
Holtsinger Motor Co., Tampa, F'a.; 
Paul Freed, Paul Freed, Inc., 
Waynesboro, Va. Central region: 
Louis Harpole, Tri-State Motors, 
Evansville, Ind.; J. P. Hoek, Kelly 
Motors, Inc., Springfield, O. 

Midwestern region: E. W. Boyer, 
Boyer and Gilfillan Motor Co., Min- 
neapolis; William D. Todd, Bill 
Todd, Inc., Austin, Minn. South- 
western region: Frank D. Kent, 
Frank Kent Motor Co., Fort Worth, 
Tex.; B. A. Fortier, Hub City Mo- 
tors, Lafayette, La. Western re- 
gion: Ben Barclay, Ben Barclay 
Motors, Los Angeles; Henry Bom- 
gardner, Bomgardner Motor Co., 
Scotts Bluff, Neb. 


3 Chicago Dealers 
Win Willys Contest 


CHICAGO.—Top honors for new- 
car sales in an October nationwide 
factory- sponsored contest among 
Willys-Overland dealers were won 
by three Chicago dealers. 

First place went to George Hill 
Motors, 
Sales and third to C. Van Hatten 
Motors. 


WE sc 


Figures for | 2.34; 1946, 2.20; 1947, 2.31; 1948, 2.19. 
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Here is a breakdown of the 1948 
data by geographical regions: 


New England region—119 car- 
riers; $72,089,047 gross revenue; loss 
and damage ratio (including cargo 
ee eee oes Canada gathered at Hudson t ive traini the new model 500 Pacemaker, W. S 

a=» § anacga garnere a ucson to receive fraining on e w e : . ° 

Middle Atlantic region 245 | Milton, Hudson director of service, has reported. Three groups received schoolin 
carriers; $221,779,545 gross reV- | phases of service operations for two days. The Detroit school has trained 254 service men 
enue; loss and damage ratio, 2.01. | in the six mothe it has wa operating, omeng = =e cee Baie dae ee 

pues ‘ . | Australia and uth America. Twenty-four are schooled each two weeks. anding (le ° 
inne tale anadiae;” tans “a | right): Tim May, service promotion manager; G. S. Potter, service manager; E. J. Blum, 





AT HUDSON'S SERVICE SCHOOL—Zone service managers from all parts of the U.S. and | 


second to Light Motor 


Schisler, instructor. 
damage ratio, 2.04. 


Southern region — 95 carriers; 


$121,082,365 gross revenue; loss | 


damage ratio, 2.58. 


Northwestern region—46 carriers; | 
$54,823,223, gross revenue; loss and | 


damage ratio, 2.42. 


Midwestern region — 46 carriers; | 
$64,694,874 gross revenue; loss and | 


damage ratio, 2.61. 

Southeastern region—25 car- 
riers; $49,141, 902 gross revenue; 
loss and damage ratio, 3.10. 

Rocky Mountain region—18 car- 
riers; $45,736,197 gross revenue; 
loss and damage ratio, 2.03. 

Pacific region—63 carriers; $81,- 
907,193 gross revenue; loss and 
damage ratio, 1.92. 

“The loss and damage ratios for 
the various regions are not neces- 
sarily comparable with each other, 
since the differences are due in 
large degree to varying traffic con- 
ditions,” W. A. Bresnahan, director 
of ATA’s research department, said. 

“For example, since less-truck- 
load freight is more susceptible 
to loss and damage, a relatively 
higher claims ratio is to be found 
in those regions where the less- 
truckload freight is a correspond- 
ingly higher percentage of total 
tonnage handled. 

“This same factor should be kept 
in mind when comparing the loss 
and damage ratio of motor carriers 
with that of the railroads. In 1947 

the over-all railroad ratio of cargo 
loss and damage to gross revenue 
was 1.60. 

“The latter, however, may not 
properly be compared with the 2.19 
ratio record by the motor carriers, 
since it is heavly weighted by car- 
load traffic of a type that is least 
susceptible to loss and damage. On 
less-carload traffic, which is more 
nearly comparable to truck traffic, 


the railroads’ 1947 loss and damage 


ratio was 7.38.” 


Truckers Rate 


‘Courtesy Awards’ 
From L. A. Dealer 


LOS ANGELES.—Careful, cour- 
teous truck drivers in this area 
get something more than congrat- 
ulations, thanks to safety-conscious 
Lonnie Hull, Dodge dealer on S. 
La Brea Ave. 

For several months, Hull has 
been presenting deserving truck 
“jockeys” with gold watches, ap- 
propriately engraved. 

Bimonthly, the dealer requests 
large concerns in the area to form 
a committee to select the most 
courteous driver in the organiza- 
tion. The winner rates a watch 
from Hull. 


Axtell Takes Willys 


E. H. Axtell Motor Co., Richfield, 
Utah, has taken on a Willys dealer- 


ship. The company formerly 


handled used cars. 


SALE—SPECIAL!!!—SALE 
DEALER 


LICENSE PLATE CLIPS 





@ Cadmium Rustproof Springs 
@ Heavy-Duty Bronze Ends 
@ Spring Ends Double 


GUARANTEED 


BELL AUTO SUPPLY 


Phone—Ol fiside 
Orders Shipped Prepaid in Lots of 12 or More 


6-3334 Olifiside Park, N. J. 








| Byoir fall? 








technical director; T. 


DETROIT. — Many 
industry were convinced last week 
that newspapers were becoming 
innocent victims of a clever plot 
on the part of railroad interests to 
discredit trucks on the highway. 

Those close to the picture 
pointed to the fact that the rail- 
roads have retained as counsel 
Carl Byoir & Associates, said to 
be the largest organization de-—° 
voted to influencing public 
opinion. 


Many were asking: 


Who is Carl Byoir? How does he | 


fit into the picture? How can a 
public-relations firm “plant” stories 
and pictures? 

Here in Detroit, too, there was 
concern among public - relations 
men, They pointed out that the 
present campaign of the railroads is 
destructive rather than con- 
structive. 

Reflection on All? 

It seeks, they say, to pull down 
competitors, rather than to build up 
themselves. 

Such tactics used by business, 
assert reputable public-relations 
men, reflect against all business, 
tending to undermine free enter- 
prise. 

Public-relations men in general 
say it is their goal to promote busi- 
ness in the public interest. 

This is a lot of hooey to some, 
however. They see their job as one 
of promoting the client, and nuts 
to having a social conscience. 

In what category does Carl 


His record, as far as the files go, 
is remarkably clear for a leader in 
his field. 

Charges have been made 
against him, it is true, but these 
have not been proved. 

For instance, when Rep. Wright 
Patman, Texas Democrat, charged 
in a House speech that Byoir was 
engaged in espionage for Germany 
in July, 1940, a Justice Department 
official stated: 


“No basis for departmental 
action. The case is regarded as 
closed.” 

Charges Fly 


Byoir expressed gratification at 
the outcome of the investigation, 
charging that Patman “attacked 
me in the hope of discrediting some 
of the opposition to his now dead 
chain-store tax bill, which I frankly 
opposed as a public-relations coun- 
sel.” 

This was after a special subcom- 
mittee of the House Un-American- 
Affairs committee had exonerated 
Byoir. 

Patman, however, insisted on a 
full committee hearing, and this 
was granted a month or so later. 

The congressman repeatedly as- 
serted in the House that Byoir 
had accepted $4,000 from the 
German consul in New York two 
years after he was made a 
lieutenant colonel as a specialist 
in the Army Reserve. 

Patman asserted that Byoir, while 
in the German consul’s employ, 
was awarded a contract with the 


German Tourist Information Serv- | 


ice, which Patman labelled a Ger- 
man “front” organization. 

Byoir, said Patman, was to pro- 
mote trade between the United 
States and Germany and to build 
goodwill between the peoples of 
both countries for a fee of $6,000 a 
month for 18 months. 

Byoir claimed that he merely 
represented a travel agency. And 


L. Swisher, assistant instructor, and C. E. 


Who Is Carl Byoir? 


Counsel for Railroads in Anti-Truck Campaign 
A Leader in ‘Public-Influence’ Field 














in the auto)again he was exonerated, this time 


by the full committee. 


Who Is Byoir? 

Byoir is a mild-appearing man of 
61. You would hardly suspect him 
of lighting the fuse to some of the 
most high-powered publicity fire- 
works ever to go off in the country. 


He began his career as a reporter 
for the Iowa Register in 1903, and 
remained there for two years. Then 
he served two years as city editor 
of the Waterloo (Ia.) Times- 
Tribune. 


In 1912 he was named president 
of the House of Childhood, Inc., 
and a year later founded with 
Morgan Shepard John Martin’s 
Book for Children. 


In 1916 Byoir was circulation 
manager of Cosmopolitan magazine, 


|/and 1917-18 was associate chairman 


of the U. S. Government Commit- 


| tee on Public Information. 


Who’s Who in Commerce also 
lists him as president of the Amer- 
ican Gear Co. of Portland, Me. 

He formed Carl Byoir & Asso- 
ciates in 1930. Byoir is a Democrat 
and was general director of the 
President’s Birthday ball from 
1934 to ’37, 

He gained particular prominence 
in fighting the proposals for a 
chain-store tax. His client was the 
Great Atlantic & Pacific Tea Co. 
Through Byoir, the public was edu- 
eated to the service chain stores 
perform in competition. 


Lively Imagination 

His collegues in the public-rela- 
tions field credit Byoir with a 
lively imagination, 

To what extent is Byoir using 
that imagination in the persent 
case? 

Many point to several pictures of 
dramatic truck accidents which 
appeared in Detroit newspapers 
within a week or 10 days. 

The pictures had dramatic 
news value. There’s no denying 
that. However, none of the pic- 
tures indicated whether trucks 
were to blame or not. 

In truck circles, observers 
charged that the pictures were 
“planted.” Checks with the papers 
indicated that, if they were, it was 
not done locally. The pictures car- 
ried an Associated Press Wirephoto 
credit. That organization has an 
unimpeachable reputation. 

It doesn’t appear as though a 
“plant” were possible. 

However, public-relations men 
point out that when they want 
pictures of certain things in an 
area, it is their practice to wire 
newspaper photographers that they 
will pay a bonus for such pictures. 

Just an Example 

This practice would thus provide 
incentive to obtaining good photo- 
graphs on a particular subject. 
Once the pictures were available, a 


| newspaper could not be condemned 


for using them if they were news- 
worthy. 

In fact, it is unlikely that the 
editors who decided to use them 
would know how they were ob- 
tained. 


However, no evidence is on hand 
to prove that this is what occurred 
in the present instance. It is just 
an example of how it might have 
been done. 

Checks with photographers here 
indicate that there is no bonus 
in Detroit on such pictures. 
There is, however, evidence of 

an attempt to “plant” a misleading 








_ TRUCK SECTION 


| story in a large metropolitan news 


paper. (See story on page 42). 

Byoir has or has had other blue- 
chip accounts, like American Can, 
Bendix Aviation, Goodrich, Libbey- 
Owens - Ford, Minneapolis - Honey- 
well, Pullman Co., Pullman Stand- 
ard Car Mfg. Co., Reynolds Inter- 
national, SKF Industries, Schenley 
Distillers, Title Council of America, 
and Crosley. 

It was Byoir, by the way, that 
handled publicity for Kaiser-Frazer 
when that company launched its 
car-making effort. 

ATA Strikes Back 

In Detroit, the American Truck- 
ing Assn. and the Michigan Truck- 
ing Assn. took note of the unfavor- 


|able publicity with an ad headed: 


“Convicted—of SAFE Driving? 
“Too bad there’s nothing news- 


| worthy or spectacular about driving 


millions of accident-free miles a 
year.” 

Copy went on to say: “A plane 
cracks up. A train jumps a track. 
A ship is wrecked. A truck is in- 
volved in a traffic accident. 

“Then this is sure to happen: 

“It almost always makes the 
headlines. It almost always provides 


the papers with a good news 
picture. 7 
“There is nothing surprising 


about this. Such accidents are 
certainly newsworthy; the photos 
are invariably spectacular. 

“It’s too bad, isn’t it, that there 
is nothing ‘spectacular’ about the 
planes that never crash, The ships 
that always make port. The trains 
that don’t jump trucks. 

“THE THOUSANDS AND 
THOUSANDS OF TRUCK DRIV- 
ERS WHO HAVE DRIVEN YEAR 
AFTER YEAR, ROLLING UP 
MILLIONS OF MILES OF DRIV- 
ING WITHOUT A SINGLE AC- 
CIDENT...” 

The copy goes on to tell of the 
mighty efforts made to improve the 
safety record of trucks. 

Could be that this campaign will 
have one good effect— that of in- 
spiring the truckers to tell the good 
chings about their industry. 


Bear’s School 
Opens $400,000 
Building Today 


ROCK ISLAND, Ill. — Wilbur 
Shaw, head of the Indianapolis 
Motor Speedway and _ three-time 
winner of the “500,” and Paul E. 
McDonald, training director of Gen- 
eral Motors, will speak at the three- 
day dedication, beginning today 
(Nov. 28), of the new $400,000 build- 
ing of the Bear Mfg. automotive 
safety service school. 

Shaw will speak tomorrow before 
a joint luncheon meeting of Rock 
Island service clubs in the audi- 
torium of the new building, an- 
nounces Will Dammann, president 
of Bear. 

Climax of the program will be 
an address by McDonald at a din- 
ner Nov. 30, also in the new build- 
ing. More than 300 guests are 
expected. 

The Bear school, which teaches 
wheel alinement, wheel balancing, 
frame straightening, steering and 
motor vehicle safety inspection, at- 
tracts from 900 to 1,000 students 
a year from all over the world, 
Dammann said. Seven different 
courses are offered in the school, 
ranging from one to seven weeks. 





HISTORICAL AUTO SITE—Packard officials 
and representatives of the Packard family 
joined last week in unveiling this bronze 
plaque, commemorating the first Packard 
car on the Warren (O.) site where it was 
built 50 years ago this month. The car was 
completed on Nov. 6, 1899, in a corner of 
the Packard's electric lamp factory. The site 
is now occupied by the Ohio Lamp Works of 
General Electric. Still in running condition, 
the car is preserved at Lehigh University, 
James Ward Packard's alma mater. 
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(RUCK SECTION _ 


Writer Would Rather Be a Car... 





Ode to the Automobile 


Eprror’s Nore: In the following | 
reprint of an Associated Press 
story, we think Writer Hal Boyle 
catches the spirit of the automo- | 
bile’s place in the American way 
of life: 


i THERE is such a thing as) 
reincarnation —if we are born | 
again—I want to be a motor car. 

Other souls may prefer to come 
back and inhabit the body of a lion, 
a dog, a cat or a sacred cow. 

But if my spirit ever wanders 
earthward again, I want it to 
dwell in the chassis of a sleek 
and shiny automobile. And Ill 
purr in contentment. 

For if the motor car isn’t exactly 
an object of worship in America, it 
is certainly a leading fetish. 

7 o + 


A FETISH is an object of unrea- ; 
‘ soning devotion which is sup- | 
posed to help its owner gain from 
life whatever he wants. That is a/| 
perfect description of the place of 
the automobile in our land. 


}eorn will 
|jalopy gulp only the finest high- | 
| grade gasoline. 
| * 





In slightly more than a gener- 
ation, it has gained a hold on the 
people such as no stone or wooden 
idol ever held on an African tribe. 
And its appeal is steadily increas- 
ing. 
* This year, a record number of | 
images of this four-wheeled demi- 
god of our times will be turned out 
of the factories—above 5,500,000. 

The automobile has cost more 
lives in the United States than two 
world wars. It has changed the face 
of our nation and the pattern of our 
lives. 


> > * 


_ the worship accorded it only 
grows stronger. Folks will do 
things for it that they wouldn’t 
think of doing for themselves. 
Cities that won’t tear down 


Chevrolet to Cite 


3,000 Dealer 
Bookkeepers 


DETROIT.—Certificates of merit 
for high proficiency in business 
management will be awarded to 
approximately 3,500 dealer account- 
ants of Chevrolet dealerships at the | 
third annual Christmas banquets of | 
Chevrolet business management | 
councils throughout the country in | 
December. 


Approximately 7,500 Chevrolet | 
dealers and dealer accountants rep- 
resenting 250 business management 
councils in every zone of the Chev- | 
rolet organization. are expected to | 
attend the banquets scheduled for 
50 cities. 


V. R. Cramer, manager of the | 
Chevrolet national business man- 
agement department, said about 600 | 
of the accountants receiving cer- | 
tificates will also be cited for rec- 
ords in acquiring proficiency points 
in accordance with the program of 
the business management councils. 


Officers of the business manage- 
ment councils for 1950 will be 
elected at the Christmas banquets 


Dates of the meetings are: Dec. 
3, Boise, Ida.; Dec. 4, Sun Valley, | 
Ida.; Dec. 9, San Mateo, Calif.; Dec. 
10—-Palm Beach, Fla.; Bozeman, 
Mont.; Portland, Ore.; Fort Worth, 
Tex. 

Dec. 12—Phoenix, Ariz.; Peoria, | 
Ill.; Toledo; Pittsburgh; Milwaukee. 

Dec. 13 — Washington; Lansing; 
Fargo, N. D.; Buffalo. 

Dec. 14—Escanaba, Mich.; St, Jo- 
seph, Mich.; Minneapolis; Omaha; | 
Syracuse; Cincinnati; Harrisburg, | 
Pa.; Philadelphia; Amarillo, Tex.; 
El Paso, Tex.; Memphis; Richmond, 
Va., and on Dec. 14 and 15 in New 


York city. 

Dec. 15— Denver; Tampa, Fla.; 
Chicago; Indianapolis; Louisville; 
Boston. 


Dec. 16 — Los Angeles; Detroit; 
Charlotte, N. C.; Cleveland; Okla- | 
homa City; Seattle. 

Dec, 17—Jacksonville, Fla.; Spo- 
kane, Wash.; Salt Lake City. 

Dec. 19 — Des Moines; Kansas | 
City; Houston. 

Dec, 20—Atlanta; Kankakee, IIL; | 
Wichita; New Orleans; St. Louis; 
Albuquerque, N, M. 

Dec. 21—Birmingham, Ala. 


slum areas to build better hous- 
ing willingly do so to make an 
arterial highway. Men who refuse 
to go into debt to own a home 


| cheerfully borrow money to buy a 


traveling nest of steel, chrome 
and rubber. 


Any number of people spend more 
money keeping their cars in shape 
than they do on their own bodies. 
A gent who lives on hamburgers 


land refreshes himself with bootleg 


stoutly insist that his 


* * 


ee carry more insurance on 


their cars than they do on their | 


own lives. It costs $3 a day to keep 
a car in some indoor Manhattan 


parking palaces, more than a good | 


middleclass hotel room used to. 

In 1938 I paid $35 rent for a 
small apartment here with kit- 
chenette and bath. Some garages 
now charge $50 and up to care for 
a car 30 days—and it doesn’t even 
have cooking privileges. 

With this veneration of the auto- 


|mobile growing as it is, a man 
|; would be a fool to want to come 
back to America in some afterlife 
and waste his career as a mouse, 
}an elk or a high-flying duck. 

| * * * 

N2: THE thing to aim for—if you 
-" get a second chance—is to be 
an automobile. That’s my goal, and 
I've given the matter considerable 
thought. 

I don’t care a honk whether 
| I’m a sport coupe, a limousine or 
a four-door sedan. Just don’t 
| make me a doctor’s car, as cab- 

bies tell me physicians are the 
world’s worst drivers. 

Otherwise, it is a matter of indif- 
ference to me whether I’m a rich 
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NICE GIFT FOR PRETTY GIRL—Jacque Mercer, the current Miss America, receives the 
keys, title and insurance to the 1950 Nash Ambassador Custom which she won along with 
her crown at the recent pageant in Atlantic City. N. F. Lawler, advertising and sales 
promotion director of Nash (center), made the presentation before a crowd of 20,000 at 
the Arizona state fair in Phoenix during ceremonies sponsored by the Phoenix junior chamber 
of commerce. Shown are L. T. (Doc) Kouns, Nash western regional manager; Miss America; 





|man’s plaything or a poor man’s 
| pride. I’m no snob about it. 

| For I know that in either case, 
|if I don’t get what I want I'll just 
| break down and sit there until the 
owner does give me what I crave. 
And that’s a luxury I haven’t been 
able to afford in this life. 





Lawler, and C. W. Zimmerman, Nash district manager. 
¥ | $3,000 and incorporators are James 
4 Tooms Deas rerm c. Joiner, via Reynolds and 
Joiner Motors, Inc., Kilgore, Tex.,| John ©, Joiner. Western lists $60.- 
and Western Motor Truck Co., Fort) 990 as capital stock and J. C. 
Worth, have been incorporated.) Tuttle, D. C. Pitts jr. and E. L. 
| Joiner lists its capital stock as/ Miller as incorporators. 





stores today... it’s one of the most effective selling stories any 
manufacturer or merchant ever heard ... The daughters of 
prosperous farm families go away to school, learn better modes 
of living, are no longer content with the simpler standards of 
the farm... convert their families to better housing, furnishings, 
motor cars, greater comfort and convenience... And the family 
isn’t so hard to convert these days—because after ten years of 
unprecedented farm prosperity, there’s money in the bank to 
spare for the women’s wants... The revolution in farm living is 
on, offers unimaginably large new markets for manufacturers and 
merchants who can supply the prosperous farm family... And how 
prosperous that family is—may be better realized by the fact that the 
million SF subscribers in the 15 Heart states have higher income than 


the high area average... far exceed the national farm norm, 


Farmer’s daughter story... 


It’s being told in the sales receipts in hundreds of Midwest 






You better not miss! ...the market in this single magazine— 


larger than the quality automotive market for most of the 


country pre-War!...And you will miss it, if you hope to sell this farm 


bloc of buying power through general media which reach only the edges 


...cannot substitute for SuccessFUL FARMING comprehensive coverage! 
Satisfy yourself as to the reasons why—ask any SF office for the full 


facts!... Des Moines, New York, Chicago, Detroit, Cleveland, Atlanta, 


San Francisco, Los Angeles. 


SUCCESSFUL (CF FARMING 
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Prices Remain Unchanged . . . 
Improvements in ’50 Mercury 


NUMBER of refinements in 
styling and power plant stamp 
the 1950 Mercury, which dealers are 
to introduce to the public tomorrow 


(Nov, 29). 


Describing the changes, General 


Manager Benson Ford said: 

“We have made improvements 
in appearance and comfort which 
range from a new front-end 
treatment and improved new door 
locks to a new instrument panel, 
customized interior trim and doz- 
ens of mechanical changes.” 


Price tags on the new Mercuries 
are the same as those on the 1949 


models. 
* . * 

_— Mercury retains its distin- 

guished front-end appearance 
for 1950 while emphasizing its hori- 
zontal lines by tieing in larger, 
oblong chrome parking lights, In- 
stead of the name being mounted 
in separate letters, a new name- 


plate has been brought down into 
the grille area and placed on a 


chrome strip. 

Other styling innovations include 
an ornamental deck lid handle 
which embodies the Mercury in- 
signia, and bumper guards with a 
cross bar bearing the name Mer- 
cury. 

Latest developments in engine 
design give the 110-horsepower 

Mercury engine “added perform- 
ance, economy and quietness un- 
equalled in previous models,” 
Ford said. 

For the first time in any car, 
Mercury claims, all the dials— 
speedometer, gauges, clock and 
radio dial—are placed behind a 
single plexi-glass panel running the 
length of the control section. The 
lettering is large and easy to read 
with the speedometer placed direct- 
ly in front of the driver. 

Sweeping downward from the in. 
strument panel is a ribbed chrome 
section which contains the other 
control buttons, so situated to mini- 
mize the chance of pulling the 
wrong button. The starter button 
and light switch are off to the left 
by themselves. Like all the con- 
trols, they are clearly labeled with 
letters which illuminate at night. 

* * * 


HE heater and air control have 

been made a part of the new 
instrument panel with the two ver- 
tically-moving handles placed par- 
allel and close together. Three 
positions of the air control permit 
the driver to supply the car with 
fresh air, to send fresh air through 
the heater or to divert it to the 
windshield defroster vents. 

Blower, wiper and lighter but- 
tons, the ignition switch and the 
ash tray also are part of this 
chrome panel, with the radio 
speaker inserted behind the panel. 

At the right of the control 
panel is a new glove compartment 
—one-third larger than formerly, 
with the name “Mercury” mount- 
ed over the glove compartment 
door. 

The appearance of the 1950 Mer- 
cury has been achieved by planning 
all interiors in harmonizing, yet 
contrasting tones. There are two 


combinations of blue and gray, one 
in broad sweeps of color, the other 
in a block pattern, both in broad- 
cloth. 

A third combination is brown and 










| tan, in wool Bedford cord, with seat 


cushions in narrow brown and tan 
stripes. A fourth style is offered in 
a blue and gray combination in 
striped nylon cord at extra cost. 

* 2 * 

O AS to “tie these colors to- 

gether,” Mercury stylists have 
made the upper part of the seat 
back, both front and rear, in the 
darker of the two tones and have 
carried this same color around into 
the sidewalls and onto the cowl. 

In the six-passenger convertible, 
the color combinations are tan and 
brown, black and red and gray and 

blue, Cushions and seat backs of 
the convertible are leather and seat 
facings are of vinyl. 

Mercury’s center door pillar is 
covered with cloth, and a decora- 
tive plastic medallion in silver and 
gold has been added to the “garnish 
strip” on the door. 

Nine exterior colors are avail- 
able in the regular 1950 Mercury 
line with one extra color—Mirada 
yellow—exclusive on the conver- 
tible. 

The colors, all new except for 
black and maroon, are: Trojan 
gray, Banning blue metallic, May- 
wood green metallic, Laguna blue 





LID TOUCH—The new handie and 
insignia on the trunk of the 1950 Mercury. 
Plastic lenses, less likely to break, are now 
used in Mercury parking lights and tail lamps. 


DECK 


metallic, dune beige, Roanoke green 
metallic and everglade green. In 
addition there are seven two-tone 
color combinations of tans and 
beige, gray and green, gray and 
blue and blue and gray. 

* + * 


= engine is reported to be 
smoother with a new timing 
gear made of laminated composi- 
tion; reduction in fan speed to 
9/10’s of the engine speed; new 
three-point narrow wedge belt drive 
to insure uniform water pump per- 
formance and to eliminate slippage. 


Addition of an oil squirt hole in 
the connecting rods is said to pro- 
vide instant lubrication of the cyl- 
inder walls after a cold start. Other 
engine changes are a new cylinder- 
wall finish with improved oil con- 
trol; new rubber seal rings on the 
intake valve stem guide, and new 
chrome-plated top piston rings to 
prolong engine life and insure 
greater oil economy. 

Other engine improvements in- 
clude a new oil bath air cleaner 
with improved sound-absorbing 
chamber; improved insulation on 
high tension wires to spark plugs 
to prevent cross-firing, and relo- 
cation of the oil filter off the head 
bolts to assure proper torquing. 

Mercury’s heater has been relo- 
cated from the passenger compart- 





IMPROVED MERCURY ENGINE FOR 1950—Parts of the 110-horsepower engine that have 


been changed are shown painted in a light color. 


A new timing gear, chrome-plated top 


piston rings and belt drive are said to provide greater oil economy and make the engine 


smoother in operation. 
air cleaner. 


The oil filter has been repositioned and there is a new oil bath 


| Obituaries 





ment to inside the engine compart- 
ment to allow more foot room for 
front-seat passengers. Thirty per- 
cent more heat in the passenger 
compartment is claimed by increas- 
ing the heater blower motor. 


Addition of fiber-glass to the 
asphalt impregnated felt used under 
the instrument panel is designed to 
prevent noise escaping from the 
engine compartment. The steering 
column has been insulated with 
rubber to prevent squeaks and rat- 
tles caused by steering column 
movement. 

+ * * 

AFETY advances embody: In- 

creased rigidity of the frame 
through increased gauge of steel 
where necessary; 50 percent easier 
operating pull-type handbrake; in- 
creased ground clearance by chang- 
ing from 3% to 2%-inch rear 
shackles; adoption of plastic lenses 
in parking lamps and tail lamps 
which are less apt to break. 


New rotary-type door locks on 
the 1950 Mercury have proved their 
ability to stand wear, breakage and 
loss of adjustment through thou- 
sands of “slam tests,” body twists 
and cold room tests, it is reported. 

Accompanying the new-type locks 
are newly-designed pull-type door 
handles with no open edges to 
catch sleeves. The door is opened 
with a push-button below. the 
handle. 


While rear doors may be locked 
by first depressing the knob, front 
doors may be locked and unlocked 
from outside only with a key. 


Montana Dealers 
To Hear Saas, 


Ziesmer, Millians 


HELENA, Mont. — Principal 
speaker at the annual convention 
of the Montana Automobile Dealers 
Assn., set for Dec. 2-3 at Billings, 
will be George A. Saas, head of an 
Indianapolis sales-promotion firm. 


John J. Jewell, association secre- 
tary-treasurer, in his announcement 
said that Saas has just finished a 
series of regional meetings for the 
Automobile Dealers of Indiana. He 
will speak on sales promotion, 


A program of panel discussions 
has been lined up for the parley. 
The forums will be on used cars; 
appraising, reconditioning, display- 
ing, advertising and selling; em- 
ployer-employe relations, and retail 
sales management. 


Other speakers will be George 
Ziesmer, president of NADA, and 
Paul Millians, vice-president of 
Commercial Credit Co., Baltimore. 


Jewell said a special program for 
the ladies has been planned. 


Auto-Lite Aides 
Circle Globe 


TOLEDO.—Members of the Ex- 
port division of Electric Auto-Lite 
Co. have circled the globe and vis- 
ited almost every nation except the 
iron-curtain countries in the last 
12 months, a compilation shows. 


Longest trip was taken by P. S. 
Roberts, export service manager in 
Toledo, whose world trip by air 
took six months. R. C. Thompson, 
manager of the division, with head- 
quarters in New York, has visited 
South America, South Africa and 
Europe, A. S. D’Amiano, export 
service engineer, also has covered 
most of South America, Africa, the 
Middle East and Europe. 





Raymond J. Davis 
ATLANTA, Ga.—Raymond J. Davis, lo- 
cal automobile dealer, died recently in a 
private hospital here. He had been ill only 


a short time. 
* * * 


Jesse E, Dowley 
JACKSON, Mich.—Jesse E,. Dowley, 65, 
prisident and general manager of Cal-Van 
Machine Products, Inc., Jackson, died at 
his home Nov. 9 of a heart attack. 
* * * 


Alfred M, Frank 


CLEVELAND. — Alfred M. Frank, 42, 
head of Shaker Motors, Inc. (Studebaker), 
died of a heart attack last week at his 
home. He entered the auto sales business 
as a youth and four years ago became 
president of the Shaker agency. 








MERCURY INSTRUMENT PANEL—Feature of the new 1950 Mercury now on display is the 


Safe-T-Vue instrument panel shown here in the six-passenger convertible. 


The new dash 


treatment incorporates all instrument dials, including the radio dial, behind a single clear 


plexi-glass panel running the length of the control section. Sweeping downward 
is a ribbed chrome section which contains the control buttons. All 


instrument panel 


rom the 


Loss of Li berty Deplored | 
By Sloan in Award Talk 


CHICAGO.—Alfred P. Sloan jr., 
who received the 1949 industrial 
award of the Society of Industrial 
Realtors here, 
warned during 
his acceptance 
remarks that 
“human progress 
is very definitely 
in jeopardy by 
the progressive 
encroachment of 
its greatest asset 
—freedom.” 

The chairman 
of General Mo- 
tors said further 
that “we are losing gradually, but 
surely, our liberties. We are mov- 
ing down the road to serfdom.” 

Sloan continued with these ob- 
servations: 

“It is not so much today that 
we’re concerned with, but it is 
today’s trend as it will surely af- 
fect tomorrow that causes us con- 
cern and weakens our confidence 
in our future. 

“And we are told that all this is 
in the cause of greater progress 
and security!” 

The economic formula for ma- 
terial progress is the production 
of more and better things more 
efficiently, the speaker said. 

“To accomplish the objective, at 
the same time recognizing the 
human value and relationships 
evolved, is the formula for social 
gain,” Sloan declared, “Expressed 
otherwise, management now rec- 
ognizes and accepts the fact that 





A. P. Sloan jr. 





N.D. Income Tax 
May Be Lowered 


BISMARCK, N. D.—Reduction of 
North Dakota’s state income tax is 
the aim of petitions now being cir- 
culated for an initiated measure to 
increase personal exemptions under 
the levy. 

The petitions must be signed by 
10,000 voters to put the proposal 
on the ballot at the next statewide 
election. 

The proposed measure would 
raise exemptions for single indi- 
viduals from $500 to $1,500, for 
married couples from $1,500 to $3,- 
000 and for dependents from $500 
to $1,000. It also would permit a 


split of the joint income of hus- 
band and wife, so that they would 
fall in a lower-income bracket. 


there is something else in business 
besides business itself.” 

Sloan described the postwar era 
as one destined to become more 
and more a research age. 

Harold E. Stassen, president of 
the University of Pennsylvania, in 
presenting Sloan with the award, 
said it was made to him “for the 
most significant contribution to de- 
velopment of the U. S. in the in- 
terest of its citizens.” 


Times Reporter 
Tells Auto Men 
Of China Reds 


DETROIT.—Exploitation of Com- 
munism in China through Russia’s 
greed for power and the public 
benefit of publication of unbiased 
news were outlined here last week 
at the 15th annual luncheon of the 
New York Times for automotive 
executives. 

Russian intrigue in the Far East 
and the “high-jacking” of opera- 
tional freedom by the Chinese Reds 
were described by Henry R. Lieber- 
man, Times correspondent. 

Arthur Hays Sulzberger, presi- 
dent and publisher of the Times, 
in introducing Lieberman, said 
that a responsible newspaper must 
keep its opinions confined to the 
editorial page, and not let its pref- 
erence creep into news stories, 

In Lieberman’s description of 
conditions in China, he emphasized 
the Soviet war of words against 
this country. 

“Daily, the Communist press and 
radio, the ‘study groups’ and the 
new school books hammer home 
the propaganda that the ‘Imperial- 
ist United States’ is an enemy of 
China and the Soviet Union is the 
friend of China,” he declared. 

“Notwithstanding the long years 
of American philanthropy, the 
years of missionary education, and 
the millions given to Chiang Kai- 
shek’s government, China is going 
Communist and we have suffered 
a defeat in the Far East.” 


Bailey Bros. (Packard ) 


Now in Receivership 
NOBLESVILLE, Ind. — Bailey 
Brothers (Packard), has gone into 
receivership, with Claude Goff, for- 
mer president of a Sheridan bank, 
appointed receiver by the Hamilton 
circuit court. 








DEALERS SEE NEW PONTIAC IN LOS ANGELES—The 1950 Pontiac was previewed by 750 


Los Angeles zone dealers, their staffs and Southern California newsmen. 


Left to right: Hugh 


J. Hales, general service manager for Pontiac, who led the musical numbers; Joan Redding, 
California state drum majorette champion; T. A. White, Pacific regional manager, and Don 


M. House, Los Angeles zone manager. 
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K-F 


ees to Pension Plan... 


Teamsters Union Set 
For Dealer Drive 


(Continued from Page 1) 


the country, would make no offi- 

cial comment on their automotive 

retailing plans. 
- > = 

T WAS understood, however, that 

the Teamsters were planning a 
drive on front-shop salesmen and 
back-shop non-skilled and _ semi- 
skilled employes, leaving the 
skilled mechanics to the indepen- 
ient International Assn. of Me- 

hanics. 

Some observers foresaw the 
probability of intense jurisdic- 
tional feuding among the unions 
interested in dealership employes, 
including the Teamsters, IAM, 
United Mine Workers, AFL Me- 
chanics and the UAW-CIO. 

The UAW-CIO’s drive, inert since 
1946, is expected to move into high 
gear following the completion of 
contract negotiations next year. 

S ' =-s 
(== labor developments last 
‘SF week: 

1. The UAW continued pension 
tudies with Chrysler and General 
Motors. There was no comment on 
the progress of the discussions. 

2. President Henry Ford II an- 
nounced that Ford Motor Co. was 
developing details of a new non- 
contributory pension plan to be 
offered white-collar employes. 

3. A month-long strike ended at 
the General Motors of Canada as- 
sembly plant in Oshawa, Ont. 

4. With 1950 models still to be 
introduced by four divisions, GM 
was expected to make no price 
changes Dec. 1 coincident with 
issuance of the government’s 
cost-of-living index for Oct. 15. 
This index will determine wheth- 
er GM workers get a raise or cut 
in their pay rates for the next 
three months. 

5. A pension deadlock drew a 
strike at the Timken Roller Bear- 
ing plants in Ohio into its fourth 
week. 

6. The Teamsters union hailed 
the establishment of non-contribu- 
tory insurance plans by truckers 
in 11 midwestern and four south- 

western states. Ohio haulers re- 
sisted the company-pay-all plan 
for welfare benefits and were 
struck as of Nov. 20. 

7. Kaiser-Frazer became the sec- 
ond auto maker to establish a 
pension plan. The agreement, sub- 
ject to ratification by K-F workers, 
also embodies extension of the 
company-financed insurance and 
health care fund for K-F workers. 

e s s 


TH= Teamsters reportedly are 
intent on bringing all but the 
most skilled of dealership service- 
men into the fold in their pro- 
jected organizing drive. 

Automotive is regarded by union- 

ists as the largest remaining open- 
shop plum in the nation. Estimates 
are that 300,000 of the 400,000 auto- 
motive repair workers in the U. S. 
are non-union — without counting 
the swelling number of new and 
used-car salesmen. 

To date, most unions in this 
field have concentrated their 
membership efforts in the larger 
urban areas where their locals 
are headquartered. No appreci- 
able headway has been made in 
signing up workers in towns of 
100,000 population or less. 
Teamster sources said the union 

would seek control over the fol- 


lowing job classifications in the 
dealerships: 

New and used-car and truck 
salesmen and demonstrators; ac- 


cessory and parts salesmen and 


;}demonstrators; undercoaters and 
lubrication men; polishers and 
washers; tow truck, parts truck 


and pickup drivers and motorcycle 
riders; unloaders; department man- 
agers and their assistants; coun- 
termen; city buyers, and order 
clerks. 

Also reported sought are: stock 
and parts men; clerks, janitors 
and porters; watchmen, working 
foremen; vulcanizers and mould- 
men; helpers in all departments; 
tire and battery service and re- 
pair men; fleet maintenance men; 
gasoline and oil dispensers, and 
parking lot attendants. 

+ + * 


FORD said that its new pension 
program for salaried workers 
will provide a benefit of $100 a 
month, including federal social 
security, for all employes retiring 
at the age of 65 after 30 years’ 
service. 

A salaried pension plan now in 
operation is to be merged with the 
new arrangement, which will be 
made effective next March 1, pend- 
ing approval of details by the U. S. 
Treasury department. 

Ford is also working out a 
supplemental pension program 
for employes earnings $3,600 a 
year or over. This extra plan will 
be voluntary and contributory in 
nature, Ford stated. 

Under the basic pension scheme, 
Ford “white collars” retiring at 65 
with less than 30 years of service 
will receive monthly benefits frac- 
tionally proportionate to those due 
30-year pensioners. 

+ o - 

OME 5,500 strikers at the GM- 

Canada plant returned to work 
after ratifying an agreement that 
ended a dispute over company dis- 
missal of four workers. 

The settlement provides that the 
four workers, fired in a “rhubarb” 
Over an alleged assembly line 
speedup, will receive suspensions of 
from 30 to 180 days. 

The agreement also gives the 
company the right to fix produc- 

tion line speeds and schedules, 
with a grievance procedure speci- 
fied to handle employe com- 
plaints. 

Timken Roller Bearing and the 
United Steelworkers-CIO appeared 
to be in agreement that a pension 
plan should be formulated, but 
their strike was being waged over 
aspects of the pension setup. 

The union local has insisted that 
Timken accede to the Bethlehem 
Steel plan which settled the steel 
strike. 

The management has balked the 
union on its “formula demand” and 
held out for further studies on 
actuarial costs of a pension for the 
10,000 Timken workers. Their pen- 
sion studies are not yet complete, 
Timken executives have said. 

* * * 

[TIMKEN Roller Bearing is a 

leading automotive supplier, but 
no immediate assembly cutbacks 
solely growing out of this dispute 
were foreseen. Idle Timken plants 
are in the Ohio cities of Canton, 
Columbus, Zanesville and Mt. 
Vernon. 

Unresolved issue in the strike of 
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DODGE ADVISES DEALERS ON JU. C. 
miniature has been set up okey Dodge to 
George W. Malcomson (rig wee-vellahe 


LAYOUT—A scale model used-car and truck lot in 
guide dealers in the best display of pod. vehicles. 


merchandising manager, shows E. C. Quinn, 


general sales manager, an on, model miniature truck included in the display. 


Ohio truck drivers was the team- 
sters union demand for a $1-a-week 
contribution by the hauling com- 
panies to a health and welfare fund. 
Agreement on the amount of an 
hourly wage increase reportedly 
was consummated at negotiations 
in Cleveland. 

The Teamsters succeeded in ne- 
gotiating two-year contracts, com- 
pany-paid insurance plans and 
wage increases for drivers in the 
11 central states, as well as Texas, 


Arkansas, Louisiana and Oklahoma. 
* 


a -FRAZER ‘vepested that 
its new pension plan follows 
“substantially” the recommenda- 
tions made by the President’s steel 
fact-finding board. 

K-F will pay into the pension 
fund six cents per hour for each 
hour for which any employe cov- 
ered receives compensation. Bene- 
fits of $100 a month, including 
federal social security, will be paid 
65-year-old pensioners who have 
served the maximum retirement 
service. 

A joint management-labor com- 
mittee is to work out further 
details of the pension program. 
The pension agfeement will ex- 
tend until Nov. 11, 1954. 

The K-F hospitalization and life 
insurance plan was extended until 
May 11, 1952. The company agreed 
to boost its payment into the fund 
from five to 7.67 cents an hour for 
every hour employes covered re- 
ceive compensation. 

A joint committee of company 


and union representatives also 
administers this plan. 
* * > 


St. Louis Injunction Case 


Referred to Appeals Court 


ST. LOUIS.—The St. Louis court 
of appeals has been designated by 
the Missouri state supreme court 
to decide a case involving an in- 
junction against two labor leaders 
from picketing a St. Louis auto- 
mobile dealer’s business. The high 
court held it had no jurisdiction 
as no constitutional question was 
involved. 

Gruet Motor Car Co., 4725 Mc- 
Pherson Ave., Cadillac distributor, 
brought the suit against Nelson 
Briner, assistant business repre- 
sentative of the Machinists’ union, 
district 9, and Ralph’ Vossmeyer, 
assistant business representative of 
Local 618 of the AFL Teamsters 
union. 

On May 1, 1947, Circuit Judge 
Francis E. Williams barred them 
from further picketing. 

The defendants conceded that 
“the record shows that no labor 
dispute existed between plaintiff 
(the company) and its employes or 
between the plaintiff and the 
pickets.” 

Judge Williams’ decision was ap- 
pealed to the high state court. 


B.C. City Quashes 


ee Law 


SALMON ARM, B. C.—Following 
rapidly on the quashing of a gaso- 
line-station closing by-law in Van- 
couver, a similar by-law of this city 
has been declared defective. 


Chief Justice Farris overruled the 


by-law on the grounds that it fails 
to carry out direction of the legis- 
lature to provide accommodation 
for the gas-buying public. 


Comparisons 


Four-Door Sedan Prices 
Advertised-Delivered 


Chevrolet Fleetline, Styleline Sp. hs 460 
Ford Deluxe Six 1,472 
Chevrolet Fleetline, | Del. . oo 
Ford Deluxe V-8 ... - 1,546 
Ford Custom Deluxe Six 

Plymouth Deluxe .... 

Ford Custom Deluxe v-8 . ee 
Plymouth Special Deluxe ........ 
Studebaker Champion Deluxe ... 
Nash Statesman Super .......... 
Pontiac Streaml. 6 Standard sues 
Pontiac Chieftain 6 Standard .... 
Studebaker Champion Regal Del. 
Pontiac Streaml. 8 Standard..... 
Oldsmobile 76 Town Standard ... 
Pontiac Chieftain 8 Standard .... 
Oldsmobile 76 Standard ........ 
Pontiac Streaml. 6 Deluxe 

Pontiac Chieftain 6 Deluxe 

Dodge Meadowbrook ............ 
Nash Statesman Custom ........ 
Pontiac Streamil. 8 Deluxe ..... 
Pontiac Chieftain 8 Deluxe ..... 
Buick Special . bene Meee 
Hudson Pacemaker Six 

Oldsmobile 76 Town Deluxe eke 
Oldsmobile 76 Deluxe 

Kaiser Special 

DeSoto Deluxe 

Studebaker Commander Deluxe. . 
Dodge Coronet Town 

Mercury .. saaeenes 
Nash Ambassador ‘Super eae 

Kaiser Traveler 

Studebaker Commander Regal D. 
Chrysler Royal 2 
Be, GIG ccc cece ccccccvces 
DeSoto Custom 

Thahese WORMED «occ cccccccccccce 
Hudson Super Six 

Oldsmobile 88 Town Standard ... 
DeSoto Carry-All ........ own 
Oldsmobile 88 Standard 

Nash Ambassador Custom 

Packard Eight 

Kaiser Vagabond 

Hudson Super Eight ............ 
Studebaker Land Cruiser 

Oldsmobile 88 Town Deluxe 

Chrysler Windsor ...........-++- 
Oldsmobile 88 Deluxe ..........- 
Hudson Commodore Six ........ 
Packard Deluxe Eight 

Frazer 

Hudson Commodore Eight ...... 
Oldsmobile 98 Standard ........ 
Oldsmobile 98 Deluxe 

Frazer Manhattan 

Packard Super Eight ..........- 
Chrysler Saratoga .........--++- 
Buick Roadmaster ... 
Chrysler New Yorker 
Cadillac Series 61 .. 
Packard Super Deluxe Eight. 
Kaiser Virginian 

Cadillac Series 62 ..........+++. 4 
Lincoln Cosmopolitan ........... 3 
Cadillac Series 60 Special 

Packard Custom Eight ......... 


New Dallas Depot 
For Studebaker 


DALLAS.—A new $100,000 office 
building and master warehouse to 
serve Texas and parts of Okla- 





homa, New Mexico and Louisiana | 


is under construction on Harry 
Hines Blvd. and Lofland drive here 
for the Southwest parts division of 
Studebaker. 

When completed about Apr. 1 of 
next year, the warehouse will stock 
more than 11,000 parts and acces- 
sories for Studebaker automobiles 
and trucks. It will give Studebaker 
one-third more storage space than 


at 3720 LaFrance. 


model display room arranged to 
demonstrate to Studebaker dealers 
how to set up parts display de- 


Ruff C aie 
W. E. Ruff & Sons (GMC), 
Springville, Utah, has discontinued 
its dealership. 











it has in its present parts depot | 


One important feature will be a} 


partments in their own buildings. | 


| 





57 


Purolator Plans 
To Consolidate 
In New Plant 


NEWARK, N. J.—Plans to con- 
solidate the expanding operations of 
Purolator Products, Inc., manufac- 
tive oil filters and 
other types of fil- 
tration equip- 
ment, in a larger, 
single - unit plant 
at Rahway, N. J., 
were announced 
last week by 
Ralph R, Layte, 
president of the 
company, 

The new Puro- 
lator plant, large- Ralph R. Layte 
ly a one-level steel and concrete 
structure, will provide nearly 300,000 
square feet of modern production 
and office space, it is said. 


Subject to customary legal for- 
malities, it is expected that the 
plant will be taken over by Puro- 
lator in December, he said. The 
factory formerly was occupied by 
National Pneumatic Co. 


“We tentatively estimate our to- 
tal 1949 sales will be around $12,- 
000,000, a record peacetime year,” 
Layte said. “Under our new adver- 
tising and sales promotion policy, 
the outlook very definitely is one 
of further growth in the years 
ahead. Obviously, under the cir- 
cumstances, our only course is to 
integrate our operations and thus 
provide immediate facilities for ex- 
panded production.” 






Controls 


(Continued from Page 2) 


recommended by the Hoover com- 
mission, or in a department of 
transportation, as recommended by 
the Brookings Institution study. 

However, further user charges 
to be placed on motor truckers, 
railways and airlines are not 
likely to become a reality. 


As a matter of fact, as the first 
speculation concerning the Sawyer 
report reached the public, and as 
this dispatch is being written later, 
no official statement had come from 
the Commerce department other 
than confirmation of the President’s 
request for a report from Secretary 
Sawyer. 

* >. * 

WHHL there is little doubt that 

there will be such a report in 
the President’s hands by the end 
of this week, at the moment it is 
in the rough-draft stage following 
talks with all the agencies con- 
cerned with transport matters, such 
as the Interstate Commerce Com- 
mission, Bureau of Public Roads, 
Civil Aeronautics Administration 
and the Maritime Commission. 

Meantime, it is being pointed 

out that increased federal aid for 
highways will be a big issue in 
Congress next year, and that 
pressure to hike the federal con- 
tribution is coming from two 
stout sources. 

Public Roads Administrator Mac- 
Donald wants to get started on 
building up the 40,000-mile inter- 
state highway network enough to 
handle present traffic, while state 
highway commissioners are bidding 
for a 75-25 split in federal-state 
financing of work on this system. 
At present it is 50-50. 


Used Cars in Australia 


Bring Fantastic Prices 
SYDNEY, Australia — (UTPS) 
With no controls on used cars, 
prices throughout the country are 

reaching fantastic heights. 

A 1949 Hudson with a new price 
of $3,200 sold for $5,200; a 1948 
Chevrolet, new price $1,710, sold 
for $2,279, and a 1948 Pontiac, 
priced at $2,150, brought $3,600. 

Dealers say the prices may go 
higher before Christmas, since 
orders on new U. S. makes are five 
years ahead of supplies. 


Fincher Ups Two 


Marshall C. Hallman has _ re- 
joined Fincher Motors (Oldsmo- 
bile), Rochester, N. Y., as _ vice- 


president. Hallman formerly served 
as used-car manager before going 
into business for himself. Ray 
Wengender, for many years service 
manager of Fincher Motors, has 
been made a director of the firm. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


Week 
Ended 
Nov. 26, 


CHRYSLER 
Chrysler 
DeSoto 
ON Oe 
Plymouth 
FORD 
Ford 
Lincoln 
Mercury ... et 
GENERAL MOTORS ; 
Buick 
Cadillac. . 
Chevrolet 
Oldsmobile 
Pontiac 
KAISER- FRAZER > 


30,027 
4,878 
1,481 


4,871 


112 
1,628 
322 
1,054 
3,382 


CROSLEY 
HUDSON 

NASH 
PACKARD ..... 
STUDEBAKER 
WILLYS?t 


Total Cars, U. Ss. 
~~ *Revised. 


_ 62,475 


Same 
Week 
1948 
10,653 

2,368 
1,804 
4,484 
1,997 
13,026 
9,873 
936 
2,217 
25,925 
4,267 
1,128 
13,908 
2,336 
4,286 
2,680 
1,049 
1,631 


3,351 
1,822 
2,094 
2,216 

956 


62,742 


dan. I 
Nov., to 
1949 Nov. 27, 
to Date 1948* 


60,402 731,023 1,047,728 
2,855 105,747 133,279 
1,833 81,025 97,973 
7,004 210,476 276,657 
49,210 333,775 539,814 
62,995 649,508 970,207 
50,353 473,653 756,475 
804 36,742 32,372 
11,838 139,118 181,360 
155,884 1,431,988 2,082,700 
25,148 241,796 369,347 
6,403 57,458 
79,916 722,725 
18,599 179,643 
25,818 230,366 
169,028 
55,019 
114,004 
26,584 
122,696 
104,622 
85,477 
149,538 
27,013 


8,497,472 


Week 
Ended 
Nov. 19, 
1949* 


15,038 


1,048,405 
269,259 
314,536 

57,982 
6,461 
51,521 
8,442 
131,992 
135,339 | 
101,763 
208,388 


535 
8,360 
10,324 
4,999 
19,161 
1,479 


324,139 


19 

2,533 
3,644 
1,362 
5,664 


4,775,288 





94,347 


COMMERCIAL CARS 


(w. 

Week 

Ended 
Nov. 26, 

1949 

CHEVROLET Sesh y laren 
CROSLEY 4 
DIVCO 61 
DODGE ........0005. 1,674 
FEDERAL 22 
FORD 2,977 
GMC 972 


— Sie's — 
verre 8 


REO : 
STUDEBAKER 212 
WHITE 159 
WILLYS 


MISCELLANEOUS 


Total Trucks, U. S. 
~“Fotal Cars, Trucks 

U. 8S. sess 
otal Cars, Trucks 
Canada 

Grand Total, 

Cars and Trucks 

U. S. and Canada . 


206 
11,258 


77,725 


Same 
Week 
1948 


6,682 


2,904 


2,801 
1,714 
2,616 
132 
141 
972 
181 
1,450 
184 


19,843 
82,585 


6,039 


88,624 


S. PRODUCTION ONLY) 


dan. 1 dan. 1 


to 
Nov, 27, 
1948* 


358,672 
2,531 
6,147 
151,954 
3,759 
280,593 
85,546 
150,449 
11,284 
10,965 
60,148 
11,374 
2,851 97,016 46,593 

1,161 18,337 18,016 


61,750 1,248,775 1,053,738 


Week 
Ended 
Nov. 19, 
1949* 


Nov., 
1949 
to Date 
$ 19,968 
4 23 
39 168 
9,254 

119 
14,542 
4,266 
4,690 
712 
166 
3,099 
731 


1949* 
359,004 


3,328 
140,170 
1,469 
222,771 
78,917 
105,815 
6,987 
3,325 
59,269 
7,743 


23 


1,012 
* 221 


341 
17,189 


385,889 4 946,247 5,829,026 


231,588 259,107 


111,536 


3,280 16,709 


114,816 402,598 4,977,835 6,088,133 


*Revised. Miscellaneous “taakados Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


_Drive, Sterling, Nash, Diamond T, ete. 


No Upturn in 


1 Production 


Seen Before January 


(Continued from Page 1) 


be the latter part of January before 
all schedules get back to full 
strength. 

Even Studebaker, which had 
been rolling along at peak pace 
all through the past critical 
weeks, had to send out a distress 
signal last week. 

However, Studebaker’s loss will 
be comparatively light—only seven 
days’ production, according to P. O. 
Peterson, manufacturing vice- -presi- 
dent. He said Studebaker would 
have to close Nov. 30 but could 
resume full output again Dec. 12. 

e . * 
| ESPITE the shutdown, Stude- 
baker’s 1949 car and truck out- 
established the 
the company’s 


already 


put has 
total in 


highest 
history. 

Plymouth reportedly hopes to 
get a start on 1950-model final 
assemblies about Dec. 5. Work on 
the necessary bodies will be 
started today (Nov. 28). 

At Dodge last week, 1950-model 


output was already underway on a | 


small scale and the same was said | 
to be true for Chrysler and DeSoto. 
However, no production will be} 
counted at Chrysler plants this 
week because of inventory opera- 
tions. 

- - + 


MBANWHILE, nearly all main 


General Motors plants dropped | 
out of the production lineup last | 


week. Pontiac, Oldsmobile and 


Buick plants 
followed by Cadillac on Friday. 


Reportedly 1949 model work was | 


complete at all those GM outlets; 


and only a few days cleanup left | 


for assembly operations outstate. 
Pontiac hopes to resume produc- 
tion about Dec. 12, and Buick and | 


closed Wednesday, | 


Oldsmobile will do likewise if steel 
supplies flow amply enough. 

Cadillac may not get into 1950 
model production until the middle 
of December. 

This week will see GM’s Chevro- 
let plants ending 1949-model runs, 
and one by one closing down. 
Estimated as about a two-week 
process, Chevrolet’s changeover will 
be climaxed at its Van Nuys 
(Calif.) plant. 

* 


PPARENTLY, while GM and 

Chrysler plants are idle, Ford 
| will still be turning out cars at 
| full speed, except for Lincolns, for 
| at least 15 days in December. The 
|latter’s 1950 models probably won't 
get into production until sometime 
in December. 

Steel is not a trouble-free item 
| at Ford, but the company is suc- 
| ceeding in obtaining substantial 
| output volume. 
| Another plant which will be idle 
is Packard, which had to halt oper- 
ations last week because of inven- 
tory-taking at its body supplier. 

Particularly cheering to the auto 
|industry last week was the way the 
|steel industry was getting off its 
back after the long strike. Despite 
ithe holiday, steel operations were 
at 78.2 percent of capacity. 

In any event, steel mills re- 
ported such a volume of incoming 
orders that, in some instances, 
delivery was being promised as 
far ahead as the second quarter 
of 1950. 

Much of the order volume was 
from automotive users. 

Steel 


81,153 | 





30,752 | 


to | 
Nov. 26, | 


331 | SUTOMOBILE 


| 


men said some of their | 


|potential was undoubtedly due to| 


deal of 


conditions next year. 


lost steel output, but that a good | 
it also stemmed from an | 
| anticipation of healthy business | 


CLASSIFIED WANT AD eee 





Kindly Acknawledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP WANTED 


SALES MANAGER WANTED for one of 
the largest Chevrolet dealerships in 
Metropolitan Washington, D. C., estab- 
lished for twenty-six years. Must have 
ee executive ability. Must be excel- 
lent closer and efficient appraiser of 
used cars and trucks. Must be volume 
conscious with thorough knowledge of 
merchandising used cars and trucks. Must 
be capable of hiring, directing and super- 
vising very large sales force. Top salary 
for top man, Housing made available, In 
reply, furnish recent snap shot, state 
qualifications, experience and age, All 
inquiries will be treated confidentially. 
Box 3582, c/o Automotive News, De- 
troit 26. 





SALES REPRESENTA- 
TIVE. Aggressive, alert, high caliber 
sales representative for automotive dealer 
contact work. Ability to analyze car 
dealer operations relative to finances, 
service facilities, sales programs, used 
car operations. Man with dealer contact 
experience in one of ‘‘Big Three’’ auto 
manufacturers preferred. Give complete 
details. Five-day week, good salary, car, 
expenses. Excellent future with car manu- 
facturer for qualifying man. Relocate in 
Cleveland. Box 3588, c/o Automotive 
News, Detroit 26. 

SERVICE ICE MANAGER WANTED. Top flight 
service supervisor for dual General Mo- 
tors dealer (650 car contract). Central 
New York state location. Must have 
General Motors dealership experience and 
be capable of assuming full responsi- 
bility for all service operations including 
body and paint shop. Earnings will be 
commensurate with ability and perform- 
ance on salary and incentive bonus basis. 
In reply send complete personal informa- 
tion and past experience. Box 3589, c/o 
Automotive News, Detroit 26. 


WANTED. EXPERIENCED SALESMEN 
with good jobber distributor replacement 
sales background to promote full line of 
window channel, door hardware and 
rubber parts for top-rated, long-estab- 
liched midwest manufacturer, Will travel 
extensively doing missionary and jobber 
salesmen education work, Secure, well- 
paid positions for two aggressive men. 
Box 3581, c/o Automotive News, De- 
troit 26. 


GENERAL MOTORS DEALER, located in 
a beautiful Florida seacoast resort city, 
needs woman accountant qualified to take 
full charge of accounting and bring off 
monthly statement, Must have had sev- 
eral years’ experience with G.M. account- 
ing system, Fine permanent position for 
right person. Write full experience to 
Box 3553, c/o Automotive News, De- 
troit 26. 


GENERAL SALES MANAGER. Must be 
ambitious and capable of running a 450 
car General Motors dealership. Located in 
the midwest. Good salary and bonus. 
Must be a live wire. Give full information 
in first letter. All replies will be strictly 
confidential, Box 3566, c/o Automotive 
News, Detroit 26. 


COMPETENT NEW “CAR MECHANIC. 
Lincoln-Mercury new car servicing. 300- 
350. Southern Calif. coast city. Write 
qualifications. Box 3576, c/o Automotive 
News, Detroit 26. 


AM IN NEED of a “thoroughly “experienced 
service manager, Unless you are experi- 
enced enough to properly manage service 
department with a good volume of busi- 
ness and a 300 car a year Lincoln-Mer- 
cury agency, do not answer. H. Azell 
Morris, Inc., SpringSeld, Mo. 


POSITION WANTED 

To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!//. cents per word for one 
insertion or two insertions of the same 
copy at |2' cents per word. Cash in 
advance. 





SERVICE 
(now working for Chrysler franchise) de- 
sire to ‘‘come back home’’ permanently 
to GM dealership with genuine future and 
incentive pay plan, We will supply top 
grade mana,zement in parts and service 
so you can concentrate on sales and gen- 
eral policy, Two young men (27 and 30) 
offer 20 honest years’ of experience to a 
square shooter who sincerely wants Ist 


quality. Box 3583, c/o Automotive News, | 


Detroit 26. 


GENERAL MANAGER OR “SALES MAN- 
AGER. Eight years sales management 
and dealer operation in ‘‘Big Three.’’ Ten 
years factory sales jobs same group. Ex- 
perienced in appraising and conditioning 
used cars, present and pre-war markets. 
Can develop sales force to produce and 
can manage business. 49, temperate, ag- 


gressive. Box 3569, c/o Automotive News, | 


Detroit 26. 


AND PARTS MANAGER TEAM | 








POSITION W ANTED 


— 
| ACCOUNTANT- OFFICE MANAGER, 


| 
| 
| 
| 
| 


16 | 
years’ experience includes Chrysler, Ford, 

General Motors accounting systems, finan- 

cial statements, public auditing, income 

tax returns, Post Office Box 4663, Kansas 
City, _ Mo, 


DO You ‘NEED | a “dependable 
assistant or manager? Man 38 with am- 
bition, college education, knows what 
should be done in all departments includ- 
ing office. Connected with 2 of ‘Big 
Three’’ for 15 years. Wants permanent 
position with chance to buy in. Box 3571, 
c/o Automotive News, Detroit 26. 


GENERAL SALES MANAGER AVAIL- | 
ABLE, Now working for volume Ford 
dealer in same capacity. Prefer west but 
will consider other location. Best of 
references. Box 3584, c/o Automotive 


News, Detroit 26. 


EXPERIENCED SALES REPRESENTA- 
TIVE desires line with manufacturer for 
New York State territory, covering job- 
bing and accessory trade. 70 Alameda 
t., Rochester 13, N. Y 


conscientious 


DEALERSHIP WANTED 

CHEVROLET-FORD. South, midwest. Size 
contract, 200 up. Now managing volume 
operation, 14 years’ successful pre-war 
management. All or would discuss pos- 
sibility of partnership. Box 3578, c/o 
Automotive News, Detroit 26. 


STUDEBAKER in Eastern Pennsylvania 
with or without property. Can qualify 
with regional office. Confidence assured 
J. W. Peoples, Baltimore & Union Av- 
enues, Lansdowne, Penn. 

SMALL TO MEDIUM SIZE. One of ‘Big 
Three’’ without real estate. Box 3570, 
c/o Automotive News, Detroit 26. 


DEAL ERSHIP AV AILABLE 


SOUTHWESTERN STATE AUTOMOBILE 
DISTRIBUTORSHIP. Old established 
firm, handling popular independent line 
with fine statewide public acceptance. 
This concern with outstanding profit 
record must be sold due to owner's 
health. Excellent building with good 
lease, new equipment, experienced per- 
sonnel and good state dealer organiza- 
tion. Capital requirements $125,000. Must 
qualify with manufacturer. For informa- 
tion write Box 3586, c/o Automotive 
News, De Detroit 26 


SOUTH FI FLORIDA. ~ DEALERSHIP, now 
handling one of General Motors most 
popular cars, Leading dealership in trad- 
ing area. All modern facilities. Gross 
sales 10 months this year over $1,000,000. 
Will sell for present net worth. Selling 
account ill health. Box 3572, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP 


Now Handling Packard 
SOUTHEAST 


Protected territory, more than 100,000 
population. Best town in the state, its 
size (40,000). 100-car contract and 80 
already sold this year. Good repair 
business. Modern building, new, down- 
town. Six-year lease, reasonable rent. 
Business reputation above reproach. 
Due to other interests will sell every- 
thing. Parts, accessories, fixtures and 
shop equipment at less than cost with 
trade name and good will. Truck fran- 
chise optional. Buyer must qualify with 
factory. $10,000 WILL HANDLE. 


BOX 3587, 
c/o Automotive News 
DETROIT 26 


WISCONSIN GARAGES Now handles 
Fords, 400 car potential. Sell or lease at 
net worth, new building. Garage, now 
handles Pontiacs, Case farm machinery. 
Garage, now sells Nash, sold 290 last 
year large city. Ed. Ihlenfeldt, 3314 W. 
Lisbon, Milwaukee 8, Wis. 

MUST SELL agency, now handling Hudson, 
because of ill health. Will sacrifice at 
inventory cost. $5,000. F. W. Wheaton 
Athens, Ohio : 

FOR SALE. Small ‘‘Big Three’’ 
good town in New Mexico, 
Box 3585, c/o Automotive 
troit 26 

ONE OF “Big Three,”’ 
Eastern city Broker 


Box 3590, c/o 
Automotive News, Detroit 26. 


PARTNER in profitable dealership ‘town of 
12,000 plus 10 franchised counties. South- 
ern agricultural and manufacturing area, 
Half interest everything except building 
$15,000 cash. Box 3592, c/o Automotive 
News, Detroit 26. 


BUSINESS OPPORTUNITIES 


FOR SALE. Auto business in good Illinois 
town. Parts, fixtures, building and apart- 
ment, Price $12,000 or best offer. Box 
3574, c/o Automotive News, Detroit _26. 


DEALER SERVICES 


| 
AUTOMOTIVE EMPLOYMENT SPECIAL. | 
ISTS. Serving both employers and om. | 
ployes. Sales, service, parts, office and 
management. Inquiries solicited. Cardinal 
Agency, 505 5th Ave., New York, N. Y. 


dealership, 
Highway 66. 
News, De- 


1,200 car agency. 











DEALER SERVICES 


INVENTORY SPECIALISTS. Parts and ac- 
cessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York. Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone VAlley 2-9377. 


NEW CARS WANTED 
1949 CADILLAC WANTED. New or very 
low mileage, 62 sedan, fully equipped 
State particulars and price. Risley Motor 
Co., 356 8S, Broadway, Denver, Colo. 
PEari 9141. 


NEW CARS FOR SALE 


HAVE SEVERAL brand new 1949 Chevro- 
lets available. Write Box 2574, Baltimore 
15, Md. 








USED CARS WANTED 


CLEAN OLD FORD, prefer 1914 model 


: Write Roy Hoffheinz, Houston, Texas. 


USED CARS FOR SALE 
BALTIMORE'S DEALER AUCTION. Every 
Wednesday 12 noon. +423 Belair Road. 
Baltimore. Plenty of cars and buyers. 
Six minutes to downtown. Held in heated 
building. Phone CL. 4110 and 4114. 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 


located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 


KEN SCHAEFER'S 
The Only Indiana 


AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 


Stan Arous. INDIANA 
Col. V. Martin, Auctioneer 
915 N. iiitnote "St. Phone Lincoin 5383 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Y_ Mile East of Illinois State Line 
On Route 30 
EVERY FRIDAY... 11 A.M. 
175-CAR AVERAGE 

Year's Percentage Sold Above 63% 

Dealers Buy - - - Dealers Sell 
GEO. LAWSON—Owners—BUD FENNEMA 

DUTCH STUART, Auctioneer 


Dver Auto Auction 
Phone 4111-405! DYER, IND 


Res.: Lansing, Ill. 730 and 
Lansing, tl. 107R 





ATTENTION DEALERSIII 


1947 PACKARD CLIPPER 6-CYL. 4 
4-DOOR SEDANS, for only 


Also AT GREATLY REDUCED PRICES 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


4038 CHESTNUT ST. @ PHILA., PENNA. 
EVergreen 2-0400 — Herbert Cole 
SHerwood 7-1700 — Morris Freedman 


Philadelnhia’s | 
DEALER AUCTIONS 


Every Tuesday and Thursday 
12 moon 


Harry D. Gilbert 


Automobile Auctioneers 
6600 N. Broad St. Phila., Pa. 
cf 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES Mana ON REQUEST 


Tel. Livingstone 8-3000 
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USED CARS FOR SALE 


| AKRON AUTO AUCTION. Mac, The Lib- 
eral Scotchman, A. F., McClelland, Man- 
ager. Dealers only. Sale held every | 
Thursday at 1 p.m. Auctioneers—Col. | 
Carl Marker, Jimmy Liechty and Harvey 
Boyer. 156 E. Center S8t., BLackstone 
3127, Akron, Ohio. Member—National | 
Auto Auction’ Protective Assn. 


USED CARS FOR SALE 


—AUTO— 
AUCTION 


— —NOW TRY— 
DES MOINES AUTO AUCTION, 
Your Friendly Salesman 
IOWA'S OLDEST SALE 
Every Thursday Noon 
-- Dealers Only -:- 
Woods Col. Phil Spurgeon 
ie Heart Of The Corn Belt 


lowa Phone 2-8769 


INC. 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


Col. ~“—" 
h 
Des Moines, 


DANVILLE, PENNA. 


EVERY WEDNESDAY BUY AND 


At 


SOUTH BEND CAR AUCTION 
Every Wednesday 
NORTHERN INDIANA'S BEST 


Member N.A.A.P.A. Wm. P. Donker, Prop. 


SELL 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


E. Johnson Tex Rickard 
Auctioneers 





Jos. 





BUSES WANTED 


16 PASSENGER FORD, Pontiac or Chevro- 

let a — Auto Auction, Box 1239, 

CHARLIE THALE'S | Pane Ve. . 
BUSES FOR SALE 


QUINCY AUTO AUCTION  Scoicastiialisansaaaaiassacnanlancase) 


Dealers Only 
EVERY FRIDAY 
QUINCY, ILLINOIS 
3200 Broadway Phone 3200 


FOR SALE 
1949 Chevrolet 
Airport Bus, |2-Passenger | 


BOSTON AUTO AUCTION '@ state St. ‘spnincrte 


SPRINGFIELD, MASS. 
1938 
On Route 138, 14 miles South of Boston 


Tel. 8-19 
DECEMBER 2ND 
Every Friday Thereafter 
First Thirty Entries Get Free 
Advertising Space 
— DEALERS ONLY — 
Flat rate of $6 per car 


PARTS FOR SALE | 


NEW CHEVROLET COMPLETE MOTORS. 
216 cubic inch—$199, 235 cubic inch— | 
$215. All engines crated, include head, | 
pan, manifold, water pump, crankshaft, 
valves, rods, clutch disc, valve springs, 
push rods, rocker arms and shafts, tim- | 
ing gear and cover, piston and piston | 
rings, camshaft, bearing, pressure assem- 
bly, clutch housing. Anderson Chevrolet, | 
Inc., 16220 Kinsman Rd., Shaker Heights 
20, Ohio. 


NEW CHEVROLET TRUCK CAB. 41-46 
except C.O.E. with glass and trim. Ready 
for shipment in original factory crate. 
Box 3593, c/o Automotive News, De- 
troit 26. 


HUDSON 


1936-1942 genuine Hudson parts. Inven- 
tory value $6,500 list. Will take $1,500. 
1948-1949 genuine Hudson accessories. | 
Inventory approximately $6,000 list. Will 
take $2,500. If interested | will mail inven- | 


—WHEELING— —eniin 
AUTO AUCTION | HOWARD F. NEWLOVE 


Every THURSDAY Noon 
Rt. 45—25 miles N. of Chicago 


John Corrigan—Auctioneer 


PHONE 348 WHEELING, ILLINOIS 
Dealers are ‘Wheeling to Wheeling" 


Entire Auction Indoors (including entries) 
Join the Opening Day Crowd! See Action! 


Box 165 
Canton, Mass. 
Phone CA 6-0125 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


Oneida Square 
UTICA, NEW YORK 





FOR SALE 
Large Dealership, Now Handling Dodge-Plymouth | 


Located in one of fastest growing and most prosperous metropolitan cities in the | 
midwest. This is one of the finest deals in the country and is available to qualified 
buyer at actual value. No ‘Blue Sky,"’ no lease-hold, improvements, no used cars to 
buy. Tools, machinery, shop equipment, office furniture, and etc., at depreciated 
value, Parts and accessories at inventory value, no obsolescence. Excellent, complete 
facilities including new building erected in 1945 and used car lot may be leased, 
purchased outright or on contract. This is an old established, prosperous business 
with an excellent reputation and present owner is forced to sell because of other 
interests. The business is well organized and staffed with high caliber, capable, 
volume minded personnel, who will continue with new owner. If you can qualify 
with Dodge factory and mean business, WRITE BOX 3580, c/o Automotive News, 
Detroit 26, immediately, giving bank and financial references together with a brief 
resume of your past and present connections. We are interested only in talking to 
principals who are financially able to handle this deal and are acceptable to Dodge | 
factory. Speculators and agents please do not waste your time or ours. Communi- 
cations from responsible, interested parties will receive an immediate reply. 





WANTED: automotive propucts to sELt 


Large, long-established manufacturer of automobile parts and 
accessories (AAA-1) offers services of sales organization to 
one or two makers of related products. Present line now selling 
both for original equipment and to nearly 2,000 warehouses 
and service distributors who serve car dealers, garages, service 
stations and other retail outlets. Complete national and export 


coverage; will assume sales, advertising, sales promotion re- 
sponsibilities. If your product is automotive and you're handi- 
capped by lack of adequate sales coverage, write in confidence 
Box 3498, c/o Automotive News, Detroit 26. 








Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Auctioneers: Col. Bill Suddarth and Col. Bob Keller 
Every Thursday Every Friday 
MURFREESBORO, TENN. HUNTSVILLE, ALA. 
Phone 111 Phone 3188XJ 
Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


PARTS FOR SALE 


A NASH MOTOR BARGAIN, Brand new 


complete Ambassador motors: regular 


list — $368; our special price — $179.50 
F.O.B. Philadelphia. These motors are for 
Ambassador ‘‘6’’, year models 1941 to 
1948 both inclusive. We also have a few 
**600’’ motors at $89.50. F.O.B. Philadel- 
phia. Adkins-Nash, Inc., 1415 N. Broad 
St., Philadelphia 22, Pa. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We Are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 





SHOP EQUIPMENT WANTED 


USED AUTOMOBILE TURNTABLE 
wanted. Phone, write, stating condition 
to Marshall-Jansen, Ford Co., Ellenville, 
My Be 


SHOP EQUIPMENT FOR SALE 


| BRAND NEW RECAPPING AND REPAIR 
EQUIPMENT in original crates. One 
Heintz electric recap mold, complete with 
all matrices and spacers to handle 600-16 
to 700-20-10 ply. One type JS Heintz elec- 
tric repair mold with accessories for 
passenger car and small size truck and 
bus. One 5 HP precision buffer, 3 phase, 
complete with 4 quick change wheels, 
sizes 15°’, 16’’, 17’’ and 20’’ and all 
necessary attachments, Cost $3,000, will 
take $2,100. Wire or write Swinson 
Motor Co., Pratt, Kan. 





ALL METAL PAINT BOOTH. 25’ x 14’ x| 


10’ combustion proof lighting. Exhaust 
system and filters, Two years old. Orig- 
inal cost $2,400. Will sacrifice for one 
half. Luscombe & Co., Inc., Lincoln-Mer- 
cury Dealer, 14 No. Sixth St., Lafayette, 
Ind, 

BEAR MACHINE, Heavy-duty No. 900-830 
with passenger car and truck front-end 
and frame attachments. In use two 
years, excellent condition. Complete cost 
new, $3,465; bargain, now $1,500. Re- 
liable Chevrolet Co.. Meridian, Miss. 

MOST COMPLETE. Shop equipment bins, 
etc. One year old. Everything used in 
‘‘Big Three’’ dealership. Will sell all or 
part. Box 3591, c/o 
Detroit 26. 


ANTIQUE CARS FOR SALE 


STORAGE SPACE NEEDED. 1902 Oldsmo- 
bile. 1904 Oldsmobile. 1909 International 
truck. 1916 Dodge touring. All vehicles in 
perfect condition. Will sell one or all at 
a loss. Auto Sales Company, Walhalla, 
8. C. 

1923 NASH 6 ROADSTER. 
motor well reconditioned. 
priced. Howard D. Barcalow, 
Genesee, Saginaw, Mich. 

1904 FORD, brass bound radiator. Looks 
and runs good. Make us an offer. W. W. 
Wallwork Fargo, Inc., P. O. Box 1819, 
Fargo, N. Dak. 


MISCELLANEOUS 
1%-TON MUSTANG’ TRAILER. 
model, 
vacuum brakes, Complete 
wheel—$295. Hamilton Bros., Inc., Ford 
Dealers, 56 Jersey Ave., Port Jervis, 
N. Y., Phone: Port Jervis 4-5144. ois 
HEADLININGS. Original material — $14, 
postpr.id. $5 deposit 





~ Body 
Reasonably 
1322 E. 


1948 


perfect fit and color. Same day service. 
Instructions how to install, State make 
and model. Bell’s Auto Trim Shop, 426 
18th., Ashland, Ky. 

ENGINE REBUILDING — Crankshaft 
grinding and _  metalizing. John P. 
Hughes Motor Co., Inc., 
St., Lynchburg, Virginia. 


WANTED 
AUTO LITERATURE 


Organization forming automotive library 
needs new or used copies of out-of-print 


| books. 
| Smith's 


“Marketing of Used Automobiles” 
FTC's “Report on the Auto Industry” 
Epstein's “The Automobile Industry" 
Cohn's “Combustion on Wheels” 
Seltzer's “A Financial History of 
American Automobile Industry” 
Write Box 3476 
c/o Automotive News, Detroit 26 


th 


BUY DIRECT 


SAVE $$$ 
Automatic (jsf iteae1 BraKinGs 


Complete with Controlled steers |} $ 
Guide Cables & Brake Hook-Up | 


“An 2 ....$100.00 

“e” DEAL & ::2:5295:00 

Tow Bar Sales Company 
Direct Factory Distributors 


DE 2-0700 - AN 3- Nites DO 3-8373 
40 SO. CLINTON ST., CHICAGO 6, ILL. 
Denver: KE 2323 Los Angeles: OL 9782 


Headquarters For Complete 
AUTO DRIVING SCHOOL SUPPLIES 
Dual steering wheels, dual safety controls, 
textbooks, records, classroom supplies, etc. 


ALBRIGHT MOTORS 
119 Snow St. Providence, R. 


Automotive News, 


like new. Rack body, dual wheels, | 
with fifth | 


C.0.D. Send old} 
headlinor with order to be assured of a | 


300 Commerce | 


54% 


FOR SALE 


AT SACRIFICE PRICES 


RATHER THAN MOVE OUR ENTIRE 
STOCK OF 200 CARS 
1947 - 1948 - 1949 
FORDS - CHEVROLETS - PLYMOUTHS - DODGES 
TO OUR NEW LOCATION 


WE HAVE GREATLY REDUCED PRICES 
FOR QUICK SALE 


Dealers Only 
Cars Located in Toledo, Ohio 


FOR FURTHER INFORMATION OR TO 
INSPECT CARS 


Phone, Wire or Write 


MR. W. A. WRIGHT 


3958 Funston Street Phone Kingswood 7963 


| TOLEDO, OHIO 





AUTO AUCTION EVERY TUESDAY 


IN THE HEART OF THE NATION FORT WAYNE, IND. 


11:30 A M Bring your cars or send them Monday, Monday Nite 
° ollie 


or Tuesday A.M. Our guarantee: You must be satisfied. 
Call us for Hotel Reservations: 


EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. HAROLD STRAIT, Auctioneers 


324 W. MAIN ST. FORT WAYNE, IND. 


| Oldsmobile and Pontiac Hydra-Matic 


| Transmission Exchange 
ANY MODEL $95 


Immediate Shipment | Guaranteed Performance . 
Completely reconditioned, run-in and block-tested 
Performance guaranteed 90 days or 4,000 miles 
EXTRA RUSH JOBS—If you wish shipment of an Exchange Transmission before 
your old unit is received, a deposit of $65.00 will be added to your invoice. 
(To avoid C.O.D. charges, send $160.00 in advance). Upon receipt of your unit 
the deposit will be refunded immediately. Freight, f.o.b. Chicago. 
Write, Wire or Phone Today for Complete Details 


HOLLINGSHEAD MOTORS CO. 


2550 South Michigan Ave. Telephone CAlumet 5-2000 Chicago 16, Ill. 
Authorized Oldsmobile Dealer 
Largest Stock of Genuine Oldsmobile Parts in the Middle West 








NEW SUBSCRIPTION ORDER | 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [_] 
for which check is attached [_] or send bill ["] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


—a ae 





TRADE CONNECTION: 


Truck Dealer [] 
Financial (_] 


Manufacturer [] 
Supplier (] 


Car Dealer [) 


Jobber [] Insurance [] 









THE PETROLEUM INDUSTRY IS A PROGRESSIVE INDUSTRY 
DEDICATED TO SERVE MANKIND FAITHFULLY AND WELL 


100% 
a AE YT 
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‘The Worlds Most Famous Motor Oil 
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